of General Magazine 


Boca Raton, Fia., April 21— 
The drive of National Business 
Publications Inc. to require gen- 
eral magazines soliciting indus- 
trial accounts to provide voca- 
tional breakdowns of circulation 
such as are supplied by business 
publications was given the spot- 
light at its convention here this 
week. 

A skit, “Mr. Hofmeyer Sees the 
Light,” was presented by a cast 
composed of members of the Con- 
over-Mast organization, with Har- 
vey Conover, president of the com- 
pany and chairman of NBP, as the 
narrator. The theme was the de- 
sire of the president of a milling 
machine company to have his en- 
terprise familiar to his friends, 
golfing companions and commu- 
nity members, leading him to sug- 
gest to his advertising manager 
that a general business magazine 
be used instead of the metalwork- 
ing papers. 


® The representative of one of the 
latter, supported by the advertis- 
ing manager, pointed out the 
selective circulation of these jour- 
nals, with concentration on those 
actually concerned with metal- 
working and the purchase of ma- 
chine tools. This was contrasted 
with the waste circulation of gen- 
eral media, and their lack of edi- 
torial attention to subjects related 
to metalworking. Mr. Hofmeyer 
finally decided to stay with the 


NBP Drives for Vocational Breakdowns 


Circulations 


media through which he had 
built his business. 

In his comments Mr. Conover 
emphasized the rapid growth of in- 
dustrial advertising volume in 
general media. He said that one 
large steel company (believed to 
be Republic) had eliminated over 
100 business papers this year in 
favor of general magazines, and 
that the largest user of business 
publication space had increased its 
total appropriation this year, but 
had not increased representation 
in the industrial press. 


® He said that business publica- 
tions have been so busy competing 
with each other that they have not 
organized their case against gen- 
eral magazines, and urged that 
material provided by NBP be used 
by business paper representatives. 
This consists of a brief provided 
for all members, containing a data 
file on the subject, with detailed 
analyses of magazine claims of in- 
dustrial coverage, and _ specific 
refutations from the business pub- 
lication standpoint. 

The Conover-Mast actors who 
performed in “Mr. Hofmeyer Sees 
the Light” were Arthur H. Dix, 
Leo Haggerty, Ray Richards, B. P. 
Mast Jr., and William G. Maas. 


® John DeWolf, v.p. of the G. M. 

Basford Co., New York, who dis- 

cussed readership studies, made an 
(Continued on Page 73) 


Box Office TV Versions of Dramas Require 
Know-How, Halpern Tells Disgruntled ANTA 


New York, April 22—American 
National Theater & Academy’s ex- 
perience with closed circuit tele- 
vision might have been a happier 
one if the theatrical group had 
gone to a company with experience 
in the field. 

This is the inference drawn from 
Nathan L. Halpern’s rebuttal to 
criticisms of the medium voiced 
by Willard Swire, executive direc- 
tor of ANTA (AA, April 18). Mr. 
Halpern is president of Theater 
Network Television, a pioneer in 


D-F-S Keeps Hold 
on $1,200,000 
Army Account 


WASHINGTON, April 21—The De- 
partment of the Army has official- 
ly confirmed that it has decided to 
keep Dancer-Fitzgerald-Sample as 
the agency handling recruiting ad- 
vertising for the fiscal year start- 
ing July 1. 

The size of the program will de- 
pend on the amount of money ap- 
propriated by Congress, but of- 
ficials said at a briefing session 
last February that the plans call 
for $1,000,000 for army recruiting 
and an additional $200,000 for 
army reserves. 

D-F-S captured the combined 
Army-Air Force account after a 
competition in mid-1952. It was 
given an automatic renewal in 
June, 1953. In June, 1954, when 
(Continued on Page 73) 


closed circuit tv. His remarks, like 
those of Mr. Swire, were prepared 
for a byline article in The New 
York Times. 

Mr. Halpern gave this explana- 
tion of why the “ANTA Album” 
telecast to theaters was a “finan- 
cial fiasco.”’ He wrote: “In the first 
place it was handled by two or- 


_ganizations—ANTA and CARE— 


totally inexperienced in closed cir- 
cuit tv. It was to be expected that 
they might make mistakes, but 
not the lollopaloozers they ended 
up with. 


= “It should be noted that neither 
our closed circuit company nor any 
other was involved in the telecast. 

“It should be clearly understood, 
too, that the experienced film the- 
ater organizations, who merchan- 
dise to the public some billion dol- 
lars of entertainment annually and 
who are specialists at promoting 
and selling tickets to the public, 


(Continued on Page 8) 


Ad Age Changes Its 
Chicago Numbers 


To give bet- 
ter service we 
have added 
phone lines 
and changed 
our numbers. 
To reach us on 
and after Ap- 
ril 25 dial any 
number from: 


DE 7-5200 


to DE7-5210 


rs 


"home-made PANCAKES 
am without 
home-work | 


SSIS eet eet a 
te ee) 


ng ee en. gap Bi a 


Toe, 


TOASTER-WORK—This b&w page will 
appear in Chicago newspapers 
May 11 when Waffle Corp. of 
America starts its introduction of 
Downyflake frozen pancakes. J. 
M. Korn & Co., Philadelphia, is the 
agency. (Story on Page 8.) 


Better Business 
Bureaus Will 


Study Bait Ads 


New York, April 21—Because 
of increasing use of false and de- 
ceptive comparative price claims 
in retail advertising, the Assn. of 
Better Business Bureaus has set up 
a three-man committee to study 
the use of comparative prices in 
advertising. 

Chairman of the new committee 
is George H. Dennison, general 
manager of the Pittsburgh Better 
Business Bureau. Serving with 
him are John L. O’Brien, president 
of the Akron BBB, and Edward L. 
Gallagher, assistant manager of 
the Boston BBB. 

All three are regarded as author- 
ities on the use of comparative 
prices in advertising. Mr. Denni- 

(Continued on Page 8) 
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Stressed at Four A’‘s 


Trading Stamps 
Agitation Stays 


Warm in Far West 


New York, April 21—Agitation 
over trading stamps continues to 
sizzle, particularly in the Far 
West. 

In Burley, Ida. (pop. 6,000), 22 
out of 24 retail merchants who had 
been giving trading stamps used a 
page ad jointly in the Burley Her- 
ald on April 7 to announce that 
they would discontinue the prac- 
tice. 

“This action,” the ad says, “was 
not taken hastily. Much thought 
has gone into the decision on the 
part of each of the businesses. The 
fact that so many stamps paid for 
by businesses and given to custom- 
ers are never redeemed weighed 
in favor of discontinuing the use 
of them. The money ‘thrown 
away’ in this manner would stag- 
ger all of us. It costs the store 
giving the stamps the same as if 
all stamps were redeemed. 


s“For some time now,” the ad 
says, “many of Burley’s stores 
have been giving trading stamps to 
their customers. Some stores have 
felt that they could absorb the 
high cost of a trading stamp pro- 
gram, while others have frankly 
admitted that it had to be com- 
pensated for with increases in 
prices to cover the cost. 

“All stores using such a pro- 
gram,” the ad continues, “have 
been limited in their ability to of- 
fer and advertise outstanding mer- 
chandise values because of the 
high cost of the trading stamp 
program. Also, it has made it nec- 
essary for some of them to limit 
their services to you, their custom- 
ers. Many stores have had to pay 
more for stamps than one, and in 


(Continued on Page 77) 


Last Minute News Flashes 


Anti-Trust Action on Advertising Deemed Imminent 


WASHINGTON, April 22—The Justice Department has decided to take 
action on its 16-months-old anti-trust investigation of the advertising 
commission and agency recognition setup. While neither government 
nor industry sources will comment, AA learned that the move has 
passed beyond the investigative stage, and it is believed that action is 


imminent. 


Mengel Furniture Moves to Doe-Anderson 

LOUISVILLE, April 22—Mengel Co. has switched its furniture division 
advertising from Earle Ludgin Co., Chicago, which had handled the 
account since December, 1949, to Doe-Anderson Advertising Agency. 
The Louisville agency has been handling the company’s door and con- 
tainer division. Mengel gave the convenience of a local agency as the 
reason for the switch. The company’s cabinet division is handled by 
Klau-Van Pietersom-Dunlap, Milwaukee. 


Webster-Chicago Will Replace F&S&R Next Week 


Cuicaco, April 22Webster-Chicago Corp., whose agency, Fuller & 


|Smith & Ross, resigned the account today, told AA that a new agency 


will be named next week. Basic policy disagreement was given as the 
reason for separation. F&S&R has had the account since 1947. The ac- 
count bills about $1,000,000 annually. 


Doyle Dane Bernbach Gets Handmacher-Vogel 

NEw York, April 22—Handmacher-Vogel Inc., maker of Handmacher 
suits, Sportleigh coats ana Country coats sportswear, has appointed 
Doyle Dane Bernbach to handle its advertising. Carl Reimers Co., re- 
cently merged with Bozell & Jacobs, has been the agency. 


(Additional News Flashes on Page 77) 


Speakers Emphasize Part 
Advertising Will Play 
in Reaching 1960 Goals 


Other news of the Four A’s 
meeting is on Page 4. 


Boca RATON, FLA., April 22—TIhe 
role of advertising in building the 
American economy and making 
distribution keep pace with pro- 
duction progress occupied the 
American Assn. of Advertising 
Agencies at its annual meeting 
here. 

Speaker after speaker empha- 
sized the economic role of adver- 
tising and its responsibilities in 
maintaining a high level of eco- 
nomic activity in the country, par- 
ticularly in reaching goals now 
being confidently set for 1960. 

The agency meeting kept its 
sights focussed on opportunity. 
Arno Johnson, v.p. of J. Walter 
Thompson Co., told the agency 
men that “we must sell $40 billion 
more goods and services to con- 
sumers in ’55-’56 to assure a con- 
tinuing expansion of the economy 
—or enough to raise the level of 
personal consumption to $274 bil- 
lion, up 17% from the $234 billion 
of 1954.” 


® Looking ahead, the economist 
predicted that if by 1965 the na- 
tion were to sustain a $500 billion 
production capacity with $350 bil- 
lion in sales, we would need $55 
billion more non-durable goods 
than in 1954, and $45 billion more 
(Continued on Page 76) 


This Is Tiffany's? ... 
Silverware Faces 
Mass Market with 
Trade-In Deals 


WALLINGFORD, CONN., April 21— 
Nothing’s sacred any more. Ster- 
ling silverware, once a symbol of 
wealth and aristocracy, is moving 
into the common marketplace, and 
jewelers may soon be taking tips 
from car dealers. 

R. Wallace & Sons, one of the 
nation’s oldest makers of sterling, 
breaks with stodgy tradition next 
Monday when it announces the in- 
dustry’s first trade-in program. 

Just bring in your old tableware, 
be it sterling or silverplate (no 
stainless steel, please), and Wal- 
lace will give you an allowance 
toward the purchase of a 52-piece 
sterling silver set. 


@The trade-in program will run 
from April 25 to June 30—with 
June brides a principal target— 
and will be promoted via full-page 
ads in the May issues of Better 
Homes & Gardens and Ladies’ 
Home Journal and the June issues 
of Charm, Glamour, House Beauti- 
ful and Mademoiselle. Ellington & 
Co. is the Wallace agency. 
The Wallingford manufacturer 
terms the program its 120th anni- 
(Continued on Page 77) 
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HoL.Lywoop, April 19—The curse 
of advertising is too many ama- 
teurs who are paid as advertising 
men, Walter Guild, president, 
Guild, Bascom & Bonfigli, San 
Francisco, told the Hollywood Ad- 
vertising Club yesterday. 

Mr. Guild classified three types 
of amateurs (1) those who do not 
believe in advertising; (2) those 
who believe in the 12-year-old 
mind of consumers, and (3) those 
who think gidgets and gadgets can 
take the place of good advertising. 

Speaking of the disbelievers in 
advertising, Mr. Guild said they 
are probably that way because 
they have never actually seen it 
work successfully. Lacking sincer- 
ity, such advertising people cannot 
turn out good advertising, in his 
opinion. 

On this score, he said that any- 
one who is observing can pick up 


Odd User Likes 
Product Despite 
Frailty (His Own) 


PHILADELPHIA, April 21—The ad- 
vertiser whose copy proclaims 
that his product not only will do 
its own job, but also hints that it 
will satisfy deeply buried emotion- 
al hungers too, is in for a little 
gentle spoofing at the hands of the 
Carrier Corp. and N. W. Ayer & 
Son, in a series of ads scheduled 
for The New Yorker. 

The first of the b&w series ap- 
peared in the April 16 issue of the 
magazine. In classic fashion, it 
showed before-and-after photos 
of a buyer of a Carrier Room Air 
Conditioner. The “before” photo 
showed a thin, droopy, dispirited 
character, clearly in need of some 


Then 1 bought 


1 wae & social failore 


er Room Air Conditioner. I'm ati a srial failure 


bat, boy, is my bedkoom nie ard oni* 


product. But the 
was identical. 
The copy stated: “I was a 99- 
pound weakling. Then I bought a 
Carrier Room Air Conditioner. I’m | 


“after” photo 


still a 99-pound weakling, but, | 


boy, is my bedroom nice and cool!” 


® Another ad, appearing May 4, 


likewise shows a pair of identical | 


pictures of a W®Bebegone young. 
man. The copy reads: “I was a 
social failure. Then I bought a 


sox 


Too Many ‘Amateurs Drawing Pay — 
As Professional Admen: Walter Guild 


any trade paper and find state- 
ments of advertising leaders which 
reveal they do not have confidence 
in the power of advertising. 


® For such, Mr. Guild cited his 
agency’s experience with Ralston 
Purina’s Ry-Krisp. 

Last summer the agency was 
given the job of testing a new ap- 
proach in the West. Previously, 
Ry-Krisp was sold to people on a 
diet or wishing to reduce. The 
agency thought it tasted good too 
—particularly with cheese—and 
worked out a campaign on these | 
lines in Los Angeles; after six | 
weeks sales were up 30%. At the | 
end of six months, a cumulative 
sales gain of 90% had been regis- | 
tered. This was done without spe- | 
cial sales or merchandising support | 
and the increase can be attributed 
solely to advertising, the agency 
feels. 

The amateurish approach which 
embraces the 12-year-old mind 
doesn’t work because it results in 
patently unbelieveable advertising, 
Mr. Guild asserts. He says this 
school accepts two ideas: (1) The 
public is so stupid you can say 
anything, and (2) this will get 
through if you keep saying it over 
and over again. 

His candidates for leadership in 
this school are the cigaret compan- 
ies. If this approach works, why is 
the sales picture so poor for the 
two cigaret companies which 

(Continued on Page 79) 


Rothschild Protests 
Out-dated Clothes 


of TV Performers 


WASHINGTON, April 20—A 
spokesman for the men’s wear in- 
dustry has written the heads of 
four television networks to com- 
plain that tv often tries to sell 
1955 merchandise to men dressed 
in 1954 fashions. 

Louis Rothschild, executive di- 
rector of the National Assn. of 
Retail Clothiers and Furnishers, 
wrote that one of the most out- 
rageous examples occurred recent- 
ly when executives of one of the 
major automobile companies ap- 
peared on a nationwide telecast to 
introduce their 1955 models. 

“It appeared most incongruous 
to our industry to see these gentle- 
men in antiquated .clothes while 
they urged the public, including 
our members, to be modern and 
up to date in their choice of auto- 
mobiles,” he declared. 

Mr. Rothschild said that adver- 
tising people, producers and others 
connected with tv seem to be 
aware of changes in women’s 
fashions but unaware of new 
trends in men’s clothing. 

“There have been some drastic 
changes in men’s wear fashions in 
the past five years. Double breast- 
ed suits are antiquated and out- 
moded. Wide peak lapels, drape 
model coats with padded shoulders 
and wide, gaudy neckties were 
worn some years ago. 

“Today, modern men’s wear fea- 
tures the tall, slim look—the sin- 


Carrier Room Air Conditioner. I’m 
still a social failure, but you know, | 
it’s amazing how much cooler my 
room is.” 

A third ad says, “How I used | 
to dread public speaking! Then I) 
bought a Carrier Room Air Con-| 
ditioner. I still dread public speak- | 
ing, but by George, my room cer- | 
tainly is cooler.” The before-and- 
after photos are duplicates, each 
showing the same unhappy man at) 
a speaker’s lectern. 

The series embraces five ads, | 
scheduled for issues in April, May 
and June. | 


gle-breasted coat, narrow lapels, 
natural or slightly-padded shoul- 
ders, dark tones, neater collar 


|shirts and narrow, more subdued 


neckties.” 

He said that carelessness and 
lack of attention to detail on tv 
probably results from the combined 
negligence of everyone involved— 
producers, participants, advertis- 
ing people, stations and networks. 
He said his members would be 
glad to advise program participants 
on “what well dressed male con- 
sumers are actually wearing 
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Advertising Age, April 25, 1955 © 


THE ECONOMIC RELATIONSHIP 
of the United States to the World 


TOTAL - 22,500 MILLION 


OTHER PAYMENTS 
IMPORTS #//,400 +1, 100 
DUE BULLS for FOREIGN CAP EARNINGS nS. 400 
a a a S766 OE COMA. no 
COKPEE, SUGAR, Ril -~ 
EXPORTS +16, 100 rf Agree! Pots. 4800 | PES PORTE RATERS 
WHEAT, TOBACCO, MEAT Aue BilLs FOR 
Commodities... cece 2600 mer” DOLLAR SERVICES T0.US. 
CUTIZENS and GOVERNMENTS... 
COTTON, TeXMUES, Pavek, wooo Prapucs.1so0 | — ABROAD WOW, HEMP, TEXTILES, FIBRES 12,/00 laos 
METALS AND MINERS... 2.2... C00) ee 
ASSES, W US. 10US & TYRS FOR "SU 
METALS AND MINERALS. ...¢3000 PTT imum £4800 
MACHINERY AND VEHICLES... ... $4100 POLAR 
SERVICES 
TO FOREIGN MACHINERY ANP VEHICLES... . . 
CINIZENS MIUITARY PURCHASES ABROAD (incl OSP),..4,000 
AND CHEMICALS, MISC. AND ARNUSTMENTS 
GOVERNMENTS 
12,900 
GOLD SHIPMENTS 
$300 
ERRORS & OMISSIONS 4/00 


Preliminary estimate for calendar year 1954, 


Admiral Denies 
FTC Charges; Files | 


‘ 


—Foreign Operations Administration 


‘Ban Bananas; Let ‘Em Eat Apples... 


Answer to Complaint Tariffs Make Strange Bedfellows; 
Foreign Industry Revives, Competes 


Cuicaco, April 20—The Admiral 
Corp. announced today that an 
answer to a recent Federal Trade 
Commission complaint against the 
company’s advertising claims has 
been filed in Washington. 

In the answer, Admiral denies 
FTC charges that Admiral’s “giant 
21”” picture tube does not provide 
more screen area than other 
21” tv sets (AA, April 11). The 
answer also charges that the al- 
legations in the FTC ccmplaint are 
defective and that the complaint 
fails to state unfair and deceptive 
acts and practices and unfair 
methods of competition in com- 
merce within the meanings of the 
Federal Trade Commission Act. 

The FTC examiner will conduct 
a hearing on the case May 17. In) 
past advertising campaigns, Ad-| 
miral claimed that the screen area | 
of its tv receivers equipped with 
the “giant 21”” tube is 20% larger 
than the screen area of competing 
21” tv sets. 


WABC Appoints Renault 

Michael A. Renault, who has 
been acting general manager of 
WABC, New York, has been 
named general manager of the 
station. 


Stee! makes better springs | 
and brighter summers, too! 


| 
| 


| 


BETTER SPRINGS—“Better springs 
and brighter summers” will be the 
copy theme of advertising by | 
Jones & Laughlin Steel Corp.,' 
Pittsburgh, for its galvanized ware. 
A hardware merchandising pro- 
motion will be built around this | 
two-color page scheduled for the 


Saturday Evening Post’s May 14| 


issue. Ketchum, MacLeod & Grove 


throughout the country today.” 


is the J&L agency of record, 


U.S. Industry Is Split, 
So Is Labor, in Debate 
on Ike's 3-Year Policy 


By Stanley E. Cohen 
Washington Editor 

WaAsHINGTON, April 19—At a 
time when there are more youngs- 
ters in America than ever before 
and the market for bicycles is ex- 
panding rapidly, the domestic bi- 
cycle industry finds itself fight- 
ing for survival (AA, April 4). 

First the British...then the 
Dutch and Germans...and final- 
ly the Italians, French and Jap- 


FCC Drags Feet 
on WOL's Bait 
Ads, Lee Charges 


WasuincTon, April 20—The Fed- | 
eral Communications Commission | 


today split over the need to do 
something about stations that fea- 
ture bait and switch advertising... 
and finally decided to do nothing 
about it. 

By a 4-3 decision, the commis- 
sion gave a routine renewal to 
station WOL, Washington, The ac- 
tion produced a dissent by Com- 
missioner Robert E. Lee—backed 


‘up by Commissioners Frieda Hen- 
nock and John Doerfer—who said 
the commission ought to insist that 


WOL drop its bait and switch com- 
mercials before it gets a renewal. 

Commissioner Lee said WOL is 
badly over-commercialized. In ad- 


dition, he said, it is carrying ads 


for vacuum cleaners “for the ri- 
diculously low price of $14.95,” 


/with a complete set of attachments 


and a set of aluminum ware or 
steak knives thrown in free for the 
first 20 callers. 


= “The purchaser is lucky if he 
ever sees the advertised vacuum 
cleaner. And if he does, he is made 
aware of its junky features and 
persuaded that the $125 vacuum 
cleaner (with the $30 down pay- 
ment) is the one he should buy,” 


(Continued on Page 74) 


janese... sensed an opportunity in 
the U. S. market. 
| From 66,000 in 1950, sales of 
‘foreign bikes zoomed to nearly 
/1,000,000 in 1954. Sales of domes- 
‘tic bikes, which dropped from 2,- 
802,000 in 1947 to 2,000,000 in 1953, 
shrank by another 25% in 1954. 
Because Congress has _ heard 
stories of this kind from many in- 
dustries—some of them industries 
which have not had tariff prob- 
lems in the past—tariffs are 


First of Three-Part Series 


getting more attention at this ses- 
sion than at any time in recent 


years. 
Back in January, experts 
thought President Eisenhower’s 


program for further reductions in 


tariffs over a three-year period 


would breeze through both houses. 


® Now they say intensive person- 
al intervention by the President 
is necessary to keep Congress from 
adopting a program considerably 
more restrictive than the one al- 
ready on the statute books. 

The President’s program is de- 
ceptively simple. Instead of the 
one-year extensions that have 
been voted in recent years, he 
wants a three-year program, as 
assurance that our policy will not 
be changed overnight. He wants 
authority to negotiate further 
tariff reductions of 5% annually 
in each of these three years. 
While the amount involved is 
small, he contends the additional 
concessions are needed as an in- 
ducement for other nations to 
negotiate on the elimination of 
import quotas and other barriers 
which limit the amount of Ameri- 
can equipment accepted by many 
nations. 

During World War II and the 
reconstruction period, when U. S. 
industry had the domestic market 
largely to itself, there was rela- 
tively little concern over tariffs, 
even though the rates of duty had 
already been whittled down 70% 
from the Hawley-Smoot level of 
the early 1930s. 


® Now other nations have re- 
covered to the point where they 
have something to sell. Their ef- 


(Continued on Page 36) 
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Plastics Wrap Up 
Leadership Role 


at Package Show 


CuicaGco, April 20—Not all pack- 
aging is plastic—yet—but it seems 
to be heading that way. The over- 
whelming majority of packaging 
materials shown at the 24th an- 
nual Packaging Exposition held 
here this week were plastics. 

More than 30,000 people jammed 
the International Amphitheatre to 
see the exhibits of 400 manufac- 
turers of packaging materials and 
machinery. Heaviest traffic was at 
the exhibits of new films and auto- 
matic machines which use them 
in packaging. 

Polyethylene leads the pack. 
Nearly a billion lbs. will have been 
produced by the chemical industry 
by the end of this year, according 
to a plastics specialist at the show. 

Edmund §S. Childs, polyethylene 
sales manager of Monsanto Chem- 
ical Co.’s plastics division, Spring- 
field, Mass., estimated that 160,- 
000,000 lbs. will be consumed in 
1955. 


= At the National Packaging Con- 
ference of the American Manage- 
ment Assn., sponsor of the exposi- 
tion, R. C. Evans, of Monsanto, 
commented on plastic packaging 
as a Sales booster. He gave several 
illustrations of the impact of the 
new packaging materials in boost- 
ing sales. 

A manufacturer of men’s ho- 
siery, he said, switched his line of 
stretchable socks from cardboard 
packages to transparent cannisters 
of cellulose acetate and watched 
his sales curve rise rapidly. 

Carrot distributors who _ re- 
moved the greens and packaged 
the carrots in polyethylene film 
bags also had increased sales, he 
reported. 

Monsanto Chemical Co. cited a 

(Continued on Page 38) 


was presented at a Brand Names 
toria in New York. Mr. Leithead 


THANKS—Barry T. Leithead (left), president of Cluett, Peabody & 
Co., presents a bronze plaque to Leo Burnett, president of Leo Bur- 
nett Co., in recognition of the Chicago agency’s voluntary service on 
the 1955-56 ad campaign of the Brand Names Foundation. The award 


Day luncheon at the Waldor/-As- 
has been board chairman of the 


Brand Names Foundation for the past two years. James Love, v.p. of 
Leo Burnett, is account supervisor on the brand names campaign. 


Cuicaco, April 21—Premiums of 
better quality for higher prices ap- 
pear to be in store this year and 
in years to come for Mrs. House- 
wife and Mr. Homeowner. 

This trend was reflected in the 
22nd National Premium Buyers 
Exposition, which closed here to- 
day after a successful four-day 
run. The show is sponsored an- 
nually by the Premium Advertis- 
ing Assn. of America. 

An estimated 7,000 advertising, 


attended the exposition. They saw 
1,000 lines of merchandise on dis- 
play in 346 exhibits, in a mile-long 
stretch at Navy Pier. It was the 


largest such exposition in history, 


Adman’‘s Dream Come True... 


Fred Mayer's Zeal 


Zooms Zotox 


Into New Power on Drug Scene 


By Milton Moskowitz 


STAMFORD, CONN., April 19—The 
drug industry has had its share 
of “hot-shot” merchandisers, but 
veterans in the business agree to- 
day that Frederick G. Mayer is the 
equal of any of them. 

As the founder, president and 
moving force of Zotox Pharmacal 
Co. here, Mr. Mayer has staked 
out a sure claim to the salesman’s 
hall of fame with his relentless, 
hard-driving promotion of Zotox, 
Hydrotox and Triocin. 

Zotox is for poison ivy, Hydro- 
tox (in ointment or spray powder 
form) for athlete’s foot and Trio- 
cin for acne. As a fillip, there’s 
Triocin Blue Foam—soap in a 
tube. 


“I’m just a drug peddler and that’s 
all I want to be known as...” 


Mr. Mayer launched Zotox 
Pharmacal three years ago after 
25 years as an advertising man. 

“T always knew what I wanted 
to do,” he told ADVERTISING AGE. 
“I was just waiting for the right 
setup. You might say I was wait- 
ing for Zotox all my life.” 

The 50-year Natchez, Miss., na- 
tive explained that his dream had 
always been 


(Continued on Page 44) 


“to take specialty | 
drug items with a limited market) 
and do a merchandising-advertis- | 


Trends Toward Better, Costlier 
Premiums Reflected at PAAA Show 


according to Gordon C. Bowen, 
PAAA president. 

Although there were some new 
/items on display, most of the pre- 
miums had been seen at past 
Shows. But there were more of the 
| higher quality items. Among these 
were household appliances, fur 
| Coats, tv and radio sets, sporting 
'_Soods, luggage, bicycles, siiver- 
ware, cutlery, hardware, tools, fur- 
niture, dishes, glassware, lamps 
and clocks. 


merchandising and promotion men) 


# On a tour of the booths, AA 
came across the following new or 
improved premiums: 

Merchandising Premiums Inc., 
New York, had a number of fiber 
board reproductions of log cabins, 
pirate treasure chests, school 
houses and sheriff’s offices. Prices 
of the reproductions range from $1 
to $8. 

Alba Art Studios, Chicago, had 
combination electric clock, cigaret 
lighter and pen-set desk models, 
ranging in price from $18 to $30. 

The O’Cedar Corp., represented 
by the Chicago Sales Engineering 
Co., exhibited a garbage grinder 
for $79.95. This is O’Cedar’s first 
venture into the premium field. 


= J and E Co., Evanston, IIl., had 
a plastic ice cream cone cover to 
keep melting ice cream from drip- 
ping on junior’s shirt. 

Pet Products Inc., Miami, dis- 
played a flea mitt. Filled with in- 
secticide it is used in killing fleas 
and bugs on pets. It costs $1. 


| Herold Products Co., Chicago, 
| (Continued on Page 79) 


Get $1,600 in 1960, Dewhurst Predicts 


| 20th Century Fund Calls 
_ Technology America’s 
_ ‘Inexhaustible Resource’ 


New York, April 22—What will 
the U. S. be like in 1960? 

Here’s one forecast: population 
177,000,000, of which 113,000,000 
will be urban; a labor force of 
72,500,000, working an average of 


product of $413.5 billion; total in- 
come of $349 billion and disposable 
personal income of $285.5 billion. 

These are some of the highlights 
of “America’s Needs and Re- 


Haze! Bishop Will 
Add Spot Campaign 


to Network Shows 


New York, April 21—Hazel 
Bishop Inc. this week indicated 
what is going to happen to those 
advertising dollars that have been 
going into tv color spectaculars. 

The big share of the budget will 
continue to go to television, but of 
the b&w variety, with network 
and spot video both getting heavy 
play from the cosmetics manufac- 
turer. 

Despite rumors to the contrary, 
Hazel Bishop will continue as co- 
sponsor of “This Is Your Life” on 
\NBC-TV. As previously announced, 
“Place the Face” will be presented 
on the same network, starting June 
28. The third network offering is 
the “Dunninger Show,” starring 
the mentalist. This program is ex- 
pected to start this summer, but the 
time and network have not been 
selected. 

In addition, Hazel Bishop’s agen- 


37.5 hours a week; a gross national | 


|sources: a New Study,” released 
today by the Twentieth Century 
Fund. The book, written by J. 
Frederic Dewhurst & Associates, 
|will be published April 30 and 
will cost $10. 

Marketing men will read with 
particular interest the final chap- 
‘ter, in which Mr. Dewhurst and 
his colleagues sum up what lies 
‘ahead for the U. S. in a variety 
of industries. Here are some of 
their findings: 


® Food, liquor and tobacco ex- 
penditures, which amounted to 
$65.6 billion in 1950, will be ap- 
proximately $81.8 billion in 1960. 
They will still account for a little 
more than one-third of total con- 
sumption expenditures. About $15 
billion of the $81.8 billion will go 
for alcoholic beverages, tobacco 
products and smoking supplies. 

On the food front, it is interest- 
ing to notice that, while it was 
calculated less than $800,000,0°0 
would have been required in 1950 
to make sure that nutritionally 
adequate meals were available for 
those not getting them, by 1960, 
only about $500,000,000 would be 
necessary. 

“It is clear that the American 
people are very well fed, or at 
least that they can afford to be,” 
the report says, going on to quote 
Dr. Sebrell of the U. S. Public 
‘Health Service as asserting that 
‘one of four Americans is over- 


weight and that obesity has be- 


1 


'come the “No. 1 nutrition problem” 
in the U. S. 


® Clothing, accessories and per- 
sonal care expenditures will rise 
from $25 billion in 1950 to about 
$32 billion in 1960. This group of 


cy, Raymond Spector Co., is making | goods and services has been de- 

plans for a $2,000,000 spot cam- clining in percentage; in 1919 it 

paign, to break Aug. 1. This tech-| got 16% of the consumer budget, 

‘nique is being used to help kick off but it has since dropped to about 

‘the cosmetics maker’s new compact | 13%. 

The report concedes that it is 
(Centinued on Page 46) 


| 


make-up. The pressed powder is_ 
already on sale. | 


Capital Spending by Businesses in ‘55 Will 
Top $29 Billion, McGraw-Hill Survey Shows 


New York, April 22—American firms in each field,” said Dexter 
business organizations are plan- Keezer, head of the publishing 
ning to spend nearly $29.4 bil- company’s economic department. 
lion for new plants and equipment Commercial organizations, as dis- 
during 1955. ‘tinguished from manufacturing and 

This figure is revealed by the non-manufacturing industrials, in- 
‘McGraw-Hill Publishing Co. in its|clude such operations as_ retail 
‘eighth annual survey of plans for trade, construction, finance and 
‘capital expenditures. services, it was explained. 
| The study this year included) 
commercial companies for the first | ® Preliminary plans for a high 
time, and also encompassed “a sub- | level of capital expenditures for 
stantially increased number of the 1956-58 period also were in- 
medium-size and relatively small | dicated by respondents to the sur- 
firms in addition to the larger| vey, whose predicted totals for 


little effect on fee vs. commis- 
sion agency payments conflict, 
AA editorial finds ....Page 12 
Statton Film Library offers sta- 
tions 15-minute strips .Page 16 


Stylized surgery operation 
ads build prestige for Ethi- 
GOR ok sn ct ca eek ba eeewes Page 18 


Testimonial advertising can sell 
goods despite skepticism Page 22 


NBC’s Davidson Taylor . Page 25 
Cooperative soft drink consumer 
drive faces possible shortage of 


_ money from the bottlers Page 26 


Don’t be different, be repetitious, | 
says Storer’s Schofield . .Page 20 | 


Broadcasters are fulfilling their 
educational responsibilities, says 


Cowan & Dengler’s demise has Father Knickerbocker imbibing a | 


beer may supplant Ruppert. 
name in brewer’s future ad- 
a Page 27 | 


King-size price rise of 1¢ per pack 
is anticipated by cigaret re- 


Roar Page 28 
“Drive-In Guide” for outdoor 
moviegoers is introduced by 
former tv log magazine pub- 
ae a Page 29 
John Blair & Co. expresses con- 
fidence in radio’s future »y 
expanding its sales organiza- 
ee eae Page 32 


Merchandising is “smothered” in 
its own premium deals, says one 
| merchandising director. Page 49 
Major movie studios’ entry into 


| 1956 fall only 3% below their 1955 
forecasts. It was pointed out that 


Highlights of This Week's Issue ‘in past studies respondents have 


‘always been highly conservative 

x i ; _ |in their predictions for periods be- 
television is this season’s big) yond the year immediately ahead. 
programming development, Eye | In view of this, the fact that 1956 


and Ear Man finds ....Page 58 | estimates are only 3% below 1955 


might actually presage a healthy 
REGULAR FEATURES ‘increase during the 1956-58 pe- 
Advertising Market Place ............cccccccccceeeees 78 | riod. 
Eee 70 


Coming Conventions ......ccccccccsecesereseeeeees 24B/8 In manufacturing industries 


ao a ee ~aniereeenseneso 2] GIONS, the survey showed: 
epartmen ore Sales ° x 
RAIN i sencitdcthieanirtnishniamecinns "12| 1. Plans to increase capital ex- 
Employe Communications ....68| penditures to a total of $9.2 billion 
Farm Publications Linage ... --»- 48 is ; oO 

Getting Personal occu 30 | this year, a gain of 3% over 1954. 


2. Expectations that sales will 


Looking at Radio & TY ........ 58 


Looking at Retail Ads ooc.ccccccccccsccsseees 60| jump an average of 7% in 1955 
Magasine Linage ..... --69 and 21% in the four-year period, 
Photographic Be ne ee Stee 66 1955-58 
a SS F 


i2| 3. Operations averaging 84% of 
capacity at the end of last year 


Rough Proofs 
Salesense 
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This Weer in Washington equscnavennnussanpetnste 74 j ; 
Voice of che AGvertiser ........cccccccccceccceses KF against an expressed ideal rate of 
What They're Saying cccsccoccnesonmmmn 12 | 89% 


You Ought to Know 


(Continued on Page 6) 
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Beware of ‘Artful Dodges in Agency 
Business, Edwin Cox Warns Four A's 


Boca Raton, F.a., April 22—Ed- 
win B. Cox, senior v.p. of Kenyon 
& Eckhardt, today told the annual 
conference of the American Assn. 
of Advertising Agencies that agen- 
cy men must set themselves a- 


Four A's Meeting 


gainst the “artful dodges of our 
trade.” 

Mr. Cox told the group that if 
agency men understood their re- 
sponsibility to business, learned the 
truth about advertising instead of 
catch-phrases, and did what they 


‘knew was right, then their client 


contacts would be much better. 
He warned that one of the agen- 


late for the advertiser how his 
product and his appeals will ap- 
pear to the consumer. 

He warned also that management 
leaders are learning fast the facts 
acquired by agencies, and that 
this means that “agencies that sur- 
vive are not likely to be those that 
have spent their lives in what is re- 
ferred to as ‘the pursuit of the 
client’s happiness.’ ” 

Besides retaining their “other- 
mindedness,” he counseled agen- 
cies (1) to resist writing advertis- 
ing for their clients, salesmen, 
dealer organizations, etc., instead 
of for the consumer; and (2) to 
reorient to the consumers’ view- 
point, substituting demcastrations 
for claims, new creativeness for 
tired patterns, and avoiding dull- 


cy’s main advantages is an “other-| ness. 


mindedness”—an ability to trans- 


This course, Mr. Cox said, “may 


lose an account, but it will gain a 
dozen. . . It is the road to self-re- 
spect—in a profession that has 
sometimes considered that virtue 
a damned luxury.” 


® And Mr. Cox feels agency men 
deserve more fun out of life, which 
he says comes from the feeling that 
the job done is up to one’s own 
standards (“much as any of us 
love money, no raise or bonus or 
dividend in the pocket can com- 
pare to that lift in the heart’’). 

He also took time to swipe at an- 
cestor-worship in the agency busi- 
ness. Sniffing at “tearful laments 
for the great creative men of the 
past,” he said those speeches were 
“romantic nonsense,” and in his 
opinion the creative men of the 
past “would be the first to ac- 
knowledge that the over-all level 
of advertising today is far better 
than when they wrote.” 

He feels that advertising is per- 
forming with increased effective- 
ness, noting that while the amount 
of advertising has more than 


Somebodys injecting new life in razor blades...in lowa ! 


THE DES MOINES 
REGISTER anv TRIBUNE 


An “‘A’’ schedule newspaper in an ‘‘A-1’’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—Los Angeles and San Francisco 


One brand went from 14.4% in 1953 to 21.4% 
in 1954 in Iowa cities and towns—12.4 to 17.2 
in the same period on Iowa farms*. That’s new 
life in any man’s business, and clearly shows 


what can be done in a responsive sales territory | 
like the all-lowa market. Think it over. If you | 


want to reach the man audience in lowa—ai// of 


schedule... 


lowa—add the more-than-500,000 circulation of 
the Des Moines Sunday Register to your A 
get the one medium that gives you 
astounding coverage in almost eyery county in 
the entire state.. 
of all the men in Iowa! 


.the newspaper read by 70.6% 


*% 6. eee Meee What brand has which in lowa? 


You can find out from the pages of our latest BRAND 
INVENTORY IN THE HOMES OF IOWA SUBSCRIBERS 


to the Des Moines Sunday Register. Write for your 
copy on your company letterhead. 


doubled in 25 years, the ratio of 
advertising costs to sales has 
dropped by nearly a third. 


® E. G. Gerbic, v.p. of Johnson & 
Johnson and chairman of the Assn. 
of National Advertisers, told the 
group that the proper relationship 
between advertiser and agency was 
that of “working partners.” 

In describing the ANA’s adver- 
tising management program (AA, 
March 21), Mr. Gerbic said the 
committees are functioning well, 
although he repeated a witticism to 
the effect that a committee is 
“the appointment of the unable, 
by the unwilling, to do the un- 
necessary.” 

Mr. Gerbic used the same tech- 
nique employed by Charles Brow- 
er of BBDO in talking to the ANA: 
He asked a group of advertising 
executives what makes a great 
agency. 

In synthesis, the group agreed on 
these points: vision, enlightened 
sense of moral values, refusal to 
compromise its best judgment, an 
open mind, trained contact men 
with marketing viewpoints, 
strength in merchandising, good 
business knowledge and thinking, 


strong creative ability, accessibil-|| . 


ity to creative people, willingness 
to invest in the future, interest in 
marketing (not only in advertis- 
ing), understanding and versatility. 


® Commenting on the emphasis 
placed by advertisers on marketing 


attitudes within the agency, Mr.|s 


Gerbic indicated fewer and fewer 
advertisers will try to bar agencies 
from access to marketing plans. 

“It is no longer enough to have 
a good idea,” he said. “Today the 
agency and the advertiser must 
work together on how to get the 
most out of a good idea.” He 
quoted a recent remark of Sher- 
wood Dodge, v.p. of Foote, Cone 
& Belding, that “the responsible 
agency today spends 80% of its 
creative planning time thinking 
through an idea and only about 
20% in thinking it up.” 


® Pierre Martineau, director of re- 
search for the Chicago Tribune, 
told the meeting that motivation 
research offers methods of measur- 
ing impact of advertising. He ar- 
gued that “hard-sell advocates and 
the play-back techniques vastly 
short change the impact of your 
advertising” and “are very mis- 
leading.” He feels their dependence 
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on logic neglects important sec- 
ondary meanings and connotative 
elements. 

People look at advertising with 
perception—‘“probing for mean- 
ing,” degree of sincerity, all the 
nuances of feeling—Mr. Martineau 
said. 

“Is there any reason to believe 
that the mass audience consumer 
cannot perceive the tongue-in- 
cheek glibness of the too-slick ad- 
man contemptuously talking down 
to him? Don’t you think the typical 
housewife senses the fundamental 
conflict in life-goals between her- 
self and the brilliant woman copy- 
writer?” he said. 


® Too much men’s fashion adver- 
tising, he feels, fails because it is 
repellent to the masculinity in 
men. He commended the Marlboro 
campaign—“which is clearly try- 
ing to change Marlboro from an 
effeminate cigaret to a he-man’s 
smoke.” 

He cited the failure encountered 
by a perfume manufacturer in a 
copy test using Gauguin’s Tahitian 
nudes as art. 

“There was complete rejection 
by the average middle class woman 
. She saw the figures only as 
heavy-set native women doing 
chores unrelated to anything glam- 
orous. They might be dirty and 
sweaty, and the whole aura of as- 
sociations was decidedly negative 
and unpleasant.” 


“Middle and lower class house- 
wives representing approximately 
85% of American urban families 
have a psychological reliance on 
advertising totally unsuspected by 
most of us,” Mr. Martineau com- 
mented, adding that department 
store, grocery, apparel and home 
furnishings advertising is a tre- 
mendously important circulation 
component to a newspaper. 

“Not only do they cormmunicate 
with a woman on pragmatic levels 
that are vitally important to her, 
but they also provide powerful 
emotional satisfactions.” 

“Each advertising program has a 
two-fold objective,” he summed 
up. “It is trying to mobilize human 
wants to a culmination of buying 
action; but it also has to create a 
minimum baseline of acceptance 
for the product and institution. 

“We should never overlook the 
long-range objective—the creation 
of a rich, appealing product im- 
age.” 


(ADVERTISEMENT) 


The man } From Cunninanam 4 & Waish 


United Press photo 


... making music 


“Sales music, that is. My name 
is Ed Reinke, copy writer at our 
advertising agency. I’m working 
at the Haynes-Griffin Music Store 
for a week. 


“To find out why people buy 
or don’t buy, to create new ideas 
for our clients, there’s no substi- 
tute for working behind a counter. 


“All Cunningham & Walsh copy 
writers, account executives and 
art directors spend at least one 
week a year working behind 
retail counters. It helps us write 
ads that make solid sales music.” 


Cunningham & Walsh, Inc., 260 
Madison Ave., New York 16, N.Y. 
MUrray Hill 3-4900. 
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MORE than any other 
Detroit newspaper in the 
Detroit retail trading area 
. . . weekdays — 69,830 
more than The Free Press, 
50,545 more than The 
Times; Sunday — 160,793 


ADVERTISERS buy more advertising 
in The Detroit News 


eee aoe 


ie MAQIQ1oy 
a\k Bee MORE than in any other 
Detroit newspaper, 2 to 1 
- «38,999,424 lines of ad- 


vertising in 1954 or 51 per 
cent of all advertising car- 


ried by all three Detroit 
newspapers. 


more than The Free Press 
and 114,028 more than 
The Times. 


Authority: ABC 9/30/54 


Z 


| 
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Sh 


Authority: Media Records Inc. 


mt 


PEOPLE place more want ads 
in The Detroit News 


-_ 


HOME delivered circulation 
in The Detroit News 


MORE than any other 
Detroit newspaper , 4 to 1 
- - 10,072,076 lines of 


MORE than any other news- 
paper in America! The 
Detroit News’ weekday cir- 


classified advertising or 
better than 2,400 pages 
more than any other Detroit 


culation is 84 per cent home 
delivered in the retail 
trading area—Sunday 77 


3R 
ite caretaker: 


newspaper — 1,200 pages 


per cent is home delivered. 


more than both others 


Authority: ABC 9/30/54 ‘ 
combined. 


Authority: Media Records Inc. 


-rm. 
\-kept 
only: 


IN DETROIT there’s only one newspaper with leadership in 


trading area circulation weekdays and Sunday...a situation 
reflected by THE NEWS carrying 51% of all 1954 advertising 
in all three Detroit newspapers—Free Press 25%—Times 24%. 


These are the facts —Advertisers are urged to check these statements 


LARGEST WEEKDAY AND SUNDAY CIRCULATION IN THE DETROIT RETAIL TRADING AREA-TOTAL CIRCULATION: 442,656 WEEKDAYS; 549,623 SUNDAY-ABC 9/30/34 


The Detroit News 


THE HOME NEWSPAPER 


Eastern Office: 110 E. 42nd St., New York 17 *© Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. * Pacific Coast: 785 Market Street, San Francisco, Calif. 
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Advertising Age, April 25, 1955 


FO a aes Sa eee a ne . H . yf ‘ 2 \j j y 

EO OR Capital Spending by Businesses in ‘55 Will] _ industry plans to invest 45% less 
OSS ROR Nn ES Pe aVe's "es than last year. 
. EMALLY a a LoS a he ‘. * . : . : 
ne dvertisers know the Bx Top $29 Billion, McGraw-Hill Survey Shows os ee Sartling sevi- 
we oe é s are shown by a com- 
& Successful a to se T aes (Continued from Page 3) Largest increase in capital|parison between the results of this 
% irst a is the best way 5 _ 4. Expected division of expend- spending among manufacturing|survey and predictions for the 
a first way —_— Cit Market as! itures this year: 28% for construc-|8Toups—about 28%—#is expected|current year made in last year’s 
So the $443 975 000* Quad- j y ic tion and 72% for new equipment. |!n the primary metals industries. study. 
Pe) the $ ’ . ND, MOLINE AND EAST MOLINE, ILL. Re The largest increase in capital| They will devote about $1.04 bil-| For example, last year iron and 
eS DAVENPORT, IOWA — ROCK ISLAND, "e spending foreseen for 1955 will|lion for plants and equipment.| steel companies thought that by 
aS 


DAVENPORT NEWSPAPERS 


take place in the commercial|/Chemical processing companies/the time 1955 rolled around they 


RO FIRST in te “a group. Here the survey shows a| Will raise their expenditures about would cut their capital investment 
RS FIRST in advertising need circulation M4 | planned rise of about 15% for a 7%, to $3.02 billion, and textiles|spending by 3%. Now they indi- 
vee in the Quad-Cities in ALL IOWA! &q | total of $7.3 billion. Electric com-|5%, to $349,000,000. cate that they actually plan to in- 
ec FIRST in advertising mee | DAILY TIMES SS panies, railroads and mining com- A planned reduction of about|crease them by 29%. Machinery 
wen MORNING DEMOCRAT ae pant o paniés plan small reductions, gas|3% by the metalworking group as companies have switched from an 
~r SUNDAY a Nationally by JANN & KELLEY, INC. Ss utilities’ spending will be slightly| a whole is explained by a decrease estimated drop of 1% to an in- 
“ot Headquarters: Davenport, lowa oa caine 4 |up, and transportation, commun- of 24% in the automobile industry, | crease of 14%. And the paper in- 
RN *Copr. 1954 Sales Mgmt. Survey © ws SEERIO VOU. ications and the petroleum indus-' where major changeovers took dustry revised its 1954 estimate 
RSS 9 LOE LCE EERE try will invest about the same place in 1954. Food companies will |of a 6% drop to a prediction of a 


amounts as they did in 1954. | spend 10% more, but the beverage | 10% increase for 1955. 


'@ A reversal of recent trends is 
seen in the plans of manufacturers 
to devote a greater share of their 
capital spending to expansion and 
COPYRIGHT 1945. THE NEW YORKER MAGAZINE. INC. less to replacement and modern- 
ization. Expansion’s portion last i 
year, following a drop from pre- 
vious years, was down to 43% of 
all capital expenditures. 

The new survey shows manufac- 
turers in general planning to raise 
that figure to 47% this year, with 
the remaining 53% going for mod- 
ernization. Textile companies, 
which devoted only 5% of capital 
expenditures to expansion in 1$54, 
are planning to raise that total 
to 23% this year. 


Publisher Appoints Watrous 
Howard L. Watrous has been ap- 
pointed an advertising representa- 
tive by American Publications Inc., 
Chicago. Mr. Watrous, with Reno 
Publications Inc., publisher of 
Furniture Age, for the past 25 
years, will cover eastern states for 
American’s two publications, Chi- 
cago Market Daily and Marketing 
—American Home Goods Today. 


Kistenmacher Joins Quednau 
Charles F. Kistenmacher, form- 4 
erly promotion manager of the St. 
Louis Globe-Democrat, will join 
the staff of Henry Quednau Inc., 
‘Tampa, Fla., agency, May 2. 


“Fabulous” Not 
The Word For Ad 
Agency Downstate 


Bloomington Agency Sets Goal 
for $10 Million Volume 
But Considers Self “Lucky” 


A salesman given to super- 
latives once described our 
agency as ‘“‘fabulous.’”’ The 
word doesn’t fit. Of course, 
it isn’t usual to find an 
agency our size in a small 
town, and our building is 
sort of special, but the real 
honest word to use in de- 
scribing Lae Mogg Com- 
, any is “lucky.” e were 
“Gentlemen, Mr. Johnson is here to report. As you know, he has been mak- a0 fl in eedion here—our 
ing a personal survey of the public’s response to our new singing commercials.” any ype sy - vt a 
men and women in the middle 
west because we could hold 
forth the inducement of a 
better family life, without 
commuting. This remarkable 
staff has attracted some of 


° 5 P America’s foremost adver- 

‘The New Yorker is not an industrial or public teers > cut eccsount nes. 
, : , ome of the results we have 

relations type of advertising medium.’’ obtained for clients have 


caused nationwide comment. 
Talk to the Biddle group 


° about sales and advertising. 
“Different of what you suppose < THE We cea the people of rerai 


and small town America... 


we know dealers and their } 
Over 30 large U.S. corporations are currently using C) EF a ake ee P seer 


The New Yorker for industrial or public you can. see will increase 


25 WEST 43RD STREET, NEW YORK 36, NEW YORK your business greatly. 


relations advertising campaigns. It’s not the size...it’s the ferocity! BIDDLE 4cENey'"S 


BLOOMINGTON, ILL. 
“Where the People Are” 
Service Offices: Chicago * Kansas City 
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He picked New Yorks Governor: 


HE MIGHT NAME OUR 
NEXT PRESIDENT 


Admirers say he’s a reformer. 
Enemies claim he’s a front man 
for gangsters. What does the 
record prove about the man 
who’s brought Tammany Hall 
back into big-time politics? A 
close-up of powerful — and 
puzzling—Carmine De Sapio 


by JOSEPH AND 
STEWART ALSOP 


7 


Y Beauty 


W 


Which is a boogie? 
A butch? A bald 


eagle? A bird's nest? | 


You, too, can look like this (ugh!) for 
only (sob!) $5.00. Frank Cameron 
tells the awful truth about teen-age 
tonsorial fashions in The Kids Have 


Gone Nuts on Haircuts! 


| Reprinted from The New York Times, ek times, Tuesday April 19, 19 
’ , 1955 


Darometel ies: | 


sensitive barometer of public 


desire for any general big-circula- 


tion magazine Is the newsstand 


sale. So look at the latest figures: 


1,000,000 


1,500,000 


7 and the BUM 


Lisa was a highbrow from one of 
the best colleges. Her family com- 
plained she was prudish—until she 
ran away with a bartender! 
Couldn't happen to anyone you — 


= know? Perhaps you'd better read—— | 


Elopement in Venice. (Short story— 


— by George Bradshaw.) 


His earned-run average = strike- out records 
weren't impressive. But in °54, he won 20 
Stengel’s 

right-hand man this year? Arthur Mann gives 


games and “rookie-of-the-year™ title 


you the pitch on Brooklyn boy Bob Grim. 
) i ) ) 


ABC NEWSSTAND SALES 
[ July 1- Dec. 31, 1954] 


After a sensational 
trial Clarence Darrow 
saved Leopold and 
Loeb from the gal- 
lows, Here's what 30 


COLLIER’S _ 


years in prison have 
done to Leopold and 
why he still hopes to 
get out— alive. 


Weekly newsstand sales of tne 
Post averaged 1,525,385. That's 


56% more than second best. 


LONELIEST JOB 
IN AMERICA 


You think lighthouses are lonely? 
Wait till you visit the one on De- 
struction Island, where Coast Guards- 
men complain, “You get time off 
for good behavior at “Alcatraz!” 
(Article by Murray Morgan.) 


This year? A recent 5-million 
issue of the Post went over 
1,850,000* on newsstands. 


Barometer high—and rising! 


%& Publisher's estimate. 
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ti ae xy ta vata 


Box Office TV Versions of Dramas Require 
Know-How. Halpern Tells Disgruntled ANTA 


(Continued from Page 1) 
had nothing to do with the ‘Al- 
bum’ telecast. Instead, ANTA and 
CARE decided to market to the 
public themselves .. . 


“Tickets were scaled at $2 to 
$10, far too high, and the theaters, 


were leased by CARE on four fall 
rentals. 

“An attempt to sell local adver- 
tising in programs in connection 
with the ‘Album’ was made; in 
some ANTA-CARE quarters, it 
was expected that the sale of this 


FREE—Use it without cost—sample copy 
of the.all New Monthly Clipper—new 
size, new format, finer content, new feo- 
tures, new color techniques, better ‘How 
to Use’ ideas. Create sparkling layouts 
with scissors and paste-pot. Sensational 
introductory offer. No obligation, no 
salesmen. Address Mylti-Ad Services, 
Inc., Box 806A Peoria, Mlinois. 


advertising would finance the en- 
terprise. Ticket sales to the public 
would be gravy. But this was not 
to be. 


8 “Taking into consideration this 
bit of business delusion, it is clear 
why this single effort in closed 
circuit television was a fiscal fias- 
co. Compounding the neglect to 
promote the event to the nation- 
wide public was the inescapable 
fact that the ‘Album’ is not yet 
widely known. 

“In contrast, all TNT theater 
telecasts—and TNT has presented 
90% of all large-screen closed cir- 
cuit tv—have been selected for 
their appeal to the public and dis- 
tributed in the sound business pat- 
tern of the film industry.” 

Mr. Halpern then proceeded to 
treat individually some of the 
points made by Mr. Swire: 

1. That the selection of Monday 


night was forced on ANTA. 

The TNT executive asserted that 
theaters are available any night of 
the week, if an attraction is of- 
fered that they think will bring in 
business. In such instances the the- 
aters do not have to be rented; the 
operator shares in the box office 
receipts for the attraction. 

2. That the 10:30 p.m. starting 
time in the East was necessary to 
attract West Coast viewers and to 
get the AT&T cable. Mr. Halpern 
agreed that closed circuit tv wants 
more cable clearances. But he said 
TNT’s telecast of “Carmen” from 
the Met drew well in Los Angeles 
with an afternoon curtain time. 


= The closed circuit tv entrepre- 
neur believes that the obstacles to 
televising Broadway shows in the- 
ater chains are not insurmountable. 
He believes the public will go out 
to see a strong theater tv attrac- 
tion. 

Mr. Halpern said experienced 
people in the field could have ad- 
vised ANTA which theaters have 


excellent tv projection equipment 
and which are poorly equipped. 

“When TNT launched the cham- 
pionship fights on closed-circuit 
television a few years ago, it 
played to only 17,000 paying fans 
in seven theaters. In the forthcom- 
ing Marciano-Cockell heavyweight 
championship fight May 16 we ex- 
pect to be nearing a paying au- 
dience of 250,000 in 100 theaters,” 
Mr. Halpern said. 


New Printing Assn. Elects 
Edward W. Thomas, Badger 
Printing Co., Appleton, Wis., has 
been elected president of the new 
Fox River Valley Club of the In- 
ternational Assn. of Printing 
House Craftsmen. Other new offi- 
cers are Emmet Tohman, Graphic 
Composition Co., Menasha, Ist v.p.; 
John B. Ellis, Kimberly-Clark 
Corp., Neenah, 2nd v.p.; Richard 
Dungar, Universal Paper Co., 
Menasha, recording secretary; Li- 
nus Pfankuch, Banta Publishing 
Co., Menasha, treasurer, and Ray 
Murphy, Banta, sergeant-at-arms. 


did somebody 


mention dough ? 


A growing number of advertisers 
(just like the alert young lady at 

your right) are all ears over this year’s 
steady advance of The National 
Geographic Magazine. 


With circulation above the 2,000,000 
mark, our advertising volume for the first 


six months of 1955 has scored a 17% gain and 
added 37 more names to The National Geographic’s 


- ever-expanding list of quality advertisers. 


But — topping off all this progress — we now 
have some new and extremely indicative facts 


researched for us about National Geographic reader- 


families. Ear-lifting indeed is the news that their 
median income stands 25% above today’s national 
average — $6,593, and in the upper limits of a// 


magazine family medians. Every fourth National Geographic 


family earns $10,000 a year or over. 


Furthermore, there’s nothing conservative about these people. 
They also spend more — and we have an impressive list 
of their purchases-made and intent-to-buy that proves it. 


Chances are, what you sell is on this list. 


More and more quality advertisers are discovering 
how a small number of bucks invested in The National 


Geographic consistently pay off with big dough. 
Wouldn’t it be wise to investigate for yourself ? 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D.C. 


favorite of 2,000,000-plus families who like to 


spend money 


Advertising Age, April 25, 1955 
Better Business 
Bureaus Will 


Study Bait Ads 


(Continued from Page 1) 
son, two years ago, enlisted the 
support of Duquesne University 
to make a cooperative study of the 
subject. The report was published 
last May. 


= Victor H. Nyborg, president of 
the ABBB, in announcing the ap- 
pointment of the committee, said, 
“Questionable comparative prices 
in advertising today is one of the 
most serious problems facing Bet- 
ter Business Bureaus in all parts 
of the country. It is of real con- 
cern to legitimate advertisers, 
some of whom are reluctant users 
of exaggerated comparatives in 
their advertising because of com- 
petitive pressures.” 

In the special report on compar- 
ative price advertising issued joint- 
ly last year by Duquesne Univer- 
sity and the Pittsburgh BBB, a 
comparative price is defined as 
“a higher previous selling price 
used as a comparison with today’s 
offered price. Put in another way, 
it is the claim by a merchant that 
the value of an article of merchan- 
dise is greater than the price at 
which it is now being offered for 
sale.” 


Wattle Corp. Sets 
$45,000 Launching 
for Frozen Pancakes 


(Picture on Page 1) 


PHILADELPHIA, April 21—Start- 
ing May 9, Waffle Corp. of Amer- 
ica will introduce a new product 
in the Chicago market—Downy- 
flake prebaked frozen pancakes. 

Developed after two years of 
research, the toaster-heated ‘“1- 
Minute” pancakes will be adver- 
tised intensively during an eight- 
week period extending to June 30. 
The campaign will include b&w 
pages and half-pages each week in 
all newspapers, plus tv and radio 
spots on WNBQ, WBBM-TV and 
WGN. 

Point of sale material, house-to- 
house samples—and possibly car 
cards—will also be used in the in- 
troductory drive. J. M. Korn, pres- 
ident of J. M. Korn & Co., Phil- 
adelphia, the Waffle Corp. agency, 
told AA the campaign will cost 
about $45,000. 


® In September advertiser and 
agency are planning to open up 
additional markets throughout the 
country, Mr. Korn added. 

Waffle Corp., a subsidiary of 
Doughnut Corp. of America, New 
York, introduced its Downyflake 
frozen waffles five years ago, and 
has since achieved complete na- 
tional distribution, including place- 
ment in 85% of U. S. chain stores. 
It hopes to find still greater vol- 
ume for the pancakes. 

One of three prepared frozen 
foods manufacturers which use na- 
tional magazines, according to Mr. 
Korn, Downyflake will spend more 
than $800,000 for waffle advertis- 


ing alone this year. 


JOHN WHEATLEY 

Cuicaco, April 19—John Wheat- 
ley, 41, v.p. and creative director, 
MacFarland, Aveyard & Co., died 
April 16 of polio at Sherman Hos- 


pital, Elgin, Ill., not far from his 


‘home in suburban Barrington. He 


had been at MacFarland, Aveyard 
for a year and a half. 

A graduate of Allegheny Col- 
lege, Mr. Wheatley began his ca- 
reer in the agency business in 
1938 in Buffalo, with Batten, Bar- 
ton, Durstine & Osborn. 
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30,000 ATTEND CHICAGO YOUTH RALLY 
UNDAY, MARCH 13 
SPONSORED BY . . . AND PROMOTED IN THE CHICAGO DAILY NEWS 
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Magazines are wonderful. Almost everybody In these magazines, the reader can read about 
reads them. himself and his kids and his neighbors and 
his friends. And believe it or not, there's 


But what makes the Home-Edited magazines nothing he'd rather read about. 


distributed with Sunday newspapers most 


derful of all is th they're read. 
os ge’ yteeaemal ental emai ceca When these magazines are so well read, by 


Of course they deliver enormous coverage so many, is itany wonder that the advertising 
of their markets, not just little pieces of it, but is read, too—and acted on? 


they deliver top readership, too. 


Because they’re local! That's why these Home-Edited magazines sell. 


THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal Cleveland Plain Dealer Louisville Courier-Journal St. Louis Globe-Democrat 
Atlanta Journal and Constitution Columbia State Milwaukee Journal St. Louis Post-Dispatch 
Baltimore Sun Columbus Dispatch Newark News St. Paul Pioneer Press 
Boston Globe Denver Post New Orleans Times-Picayune Syracuse Post-Standard 
Buffalo Courier-Express Detroit News _ Pittsburgh Press oledo Blade 
Chicago Daily News Houston Chronicle Portland Oregonian Washington Star 
Cincinnati Enquirer Indianapolis Star Seattle Times Youngstown Vindicator 
thea HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 


Art Gravure Cenpeaaion of Ohio, Cleveland . . . Art nee ee, arpenation, New York City . a Post . . . Detroit Gravure 
Corporation . . . Neo Gravure Company, Chicago . ravure Corporation, Louisville . . . St. Louis Post-Dispatch. 


, A eases Tes < edie ‘ : } teas: 
i eat Ey A Poe Ae Geet Sf ge MRE Ee DONE LOR NT ie ae ae a ter via A ae uiyint Saat BSL Dye pe ee ary be cae! Se Mpa te Meds te Re es dr , 
gas!) (th Die OAS Peete ah de POL bak a USO” Che ea SG a OE RR RAGAN Suntie Fa OW fy hatd Seon tee I oo a ae teen aeag % es PA Sa ee” SE ail i ies Linea a caer ee ed REI EP Bi a EN Ra ee a! See CRE try Bi f he OR ge Pe ae er Pah ee Pee eee A PPA Oe ete ae 
St ofr aS  RE i . bens OY Xe PAST ite ipa ig i Ae Satie Gets be Mage SS ren eae a $M east AT de EB: Sec glia Me peter OO be peel gs wig SP bir eats | Py Pelee “ EA wa ent SOR ret: iS Sap: BES eC Sore) ene 2 Ge gate Oe etry Fae 2 Gon) adliSiy A BE li ae ae OS gh DR Yn So ar 
ops Poe cw lon oie me Woe i eo: Gita Reyer! Oe , Ee STON noice ee Me ee PRAY hate Sg RoR te el dae RPT ge ewe DP AE PM con NC EN hs ORI A CU ga Me Re! Pe oe ge ta ee gods! upcae SR DARE sertie WARNE sae Ti 
i soy Be, Ae ar hae Nath ti : Jar Se yall a ta oy ee 4 48 ee ih OM. aye ne 4 2 er Oey, O6 YBa te rf ey. ys oO pene Roepe REEL Ree ie har et 
SA Fd Saal ow ree 4 pests Bate oan tt x > . 3 3 ; i Be Shes ty Ar ot a 8 yf ORs Share b SAS TTE pee Hk ie tia pits S; ¢ Reaee 3 f a co iF Yo. AP tg Sai Le Dee Lg PS ok ovF FJ ts et y Ee ae Alaris Piel i 
y Je ore fat eee Sh tats St yednalgtts: ae ae tc FY. : : ‘aac avepse 4 stay Shae ty Sat Eee eta Eat DY aes ce Reseryaresg se a to! Gee ae ides en RD brass A ee ee pb iy >t Aas eee en Pad Site eas bee ea ME Fe Sse Sym ie Sue iit > Sie 
: ae aries PE Se an iy SRL Bret Rn Ste as ie J i, see ieee it ; pik SN, hl) ee fog Been £3 Ray ain oad, he tas iY Pkeahne de po, esa hy AV. 8 wail? Poe, fey’ ah hee Re PONE, Snr. i eg we 35! i fa ras { “ad ty oe on PEP = Oe st WAC pee ' Heh. 
3 eee Nae te PaMeaay et NS ee a Men tens J 3! ces Fees MA Li : ; Tee see Lipa sea oe ae “VRE RL SY A? AR Ney hes eas SE aey Mehr eRe ly ty dees ret Me Mey a Reane Mear hae : ra , eliatiail PB 
Bae tatty tick RA Birnie Ai he Tne eer be ala Wanna at Ae, Yea Ses seria Ok gly aaah ror | Sc ae Hoheh eed ee, See eres pei HY oa PORE SE Seicat Coy ES ipa Eee Rtg | tae VA vay aT oe Niet ¥ 
stay Sapna : D » - { } : * : ‘ ‘ Ot a ra — . . (ae on 
pai ae : : . ta 
Reser! nd 4 } “ 
Bg o 
SERRE 7. 
alee ‘ 
ae ney \ 
ae 8 es 
oo J 
See es . 
eo: 
: id i 
ee 
oe 
$ at v , bs 
a. 
Beer’ gages 
u Saath 4 
Sater e a ’ 
ban) cionals . 
‘Bieeueae - 
rs es Stn 
A 
Se 7 . r t dS. : : { 
eee, Sl = fs Aoi igs Pie : = m : 7 — } » 
meres i -* ies i : 
al et : oe : SEF ? Ree ag bo rs B } 
i . “g sho F a. ae spent. : 
s a : ; is) Zs + ¥ eat > = 2 x a ey q inn 7 \ 
Brot as . Bh } eo ‘ 1 4 ee to P j 
ae : : big fn ‘ : 2 ee if “s ¢ - | 
er ici leat : wa xo % “aa b : t 
1 ete r fe a: i = ert: on ‘ atas | H 
Ete ty ai = ~ 6 ra mest. ys or si sn a sa | hy 
* ges a aa Bb pa e 7% a ey. % aAe | 
vee : ae ; i : K . : 3 ; i 
- oak 4 : : ny % 
a : 7 ts hae c t 
iy ae i : : 3 i 
; 5 ; ' 
: ore * : ¥ 
“0 de j ache a F i = : 7 ; 
: : = ; Sak op : Sit ) 
a . Be ees we ey Bea aL) | cs nels a : } 
* ~s £ if a 4 
ae Sah c. : pS 2 PES <i , 
ae whe eS ee - cd : a 
q os Latte a BRE ME ote shld stints} RS mies " q >. ae r 
pe aha Sa ‘ * oi ae geet Weta we m et og Se \ , 
aes = Ss Ses ae Sak a at me i s ae Re SS He eee See it ec ¥ 
tet “ SSSR Be * . “Sere * lw et Se aoe i oe ve ; ‘ P 
i. SRR ry oe eae Oe 4 : oe : F 
: ‘ St eiE ee : Pay x * my Bes * Ee Peta: he ; 
a Ae 3 Mie eat. fo a 
B A : onsen SEs HF Se POET a aye 
ete a Re es So ERE TR et coo ane: ie Pi se 
han eee 8 RS Sea A a sy Bes Nt. ae Se . 5 = . / 
ee A . ah Paar a = 
a > RRR SERS : * ae * : SS 7 a . > 
i‘. ae : ! me x Ms ian ; 
+ ES eA Ss = eS ba : é au Ae S44 9 ae 
48 " * See aee EPR Se BGR Sok ne ns & * SS Sieet BS de igh oem 7 je 
LS ae POE ae OS ee 3 seo Le en : i 
sae es Ge eye ee a oS 2 Se, SOR ee SEC rer % 
pe ° & © ‘ : 4 ia) cs gpa ok 2 ee goat _— | . Merwe Os “a | 
. . or fae ty TOCA Gr ee ae eS ae ae mm 
| : Pe ee ke ae SE gar gt ae BARE Fes 
: e : a aes ce tate tae eae x Ry ah st Sire. a i 
ae, $y : Fey Ho OE ee a e : | 
APD Bed 2 <% Ne ie By a aes, 3, a! i ‘ie 
: ; : : re : aie i) ino ee, , fe f 
. . ee i etre Ge, Pee ete ek. Ny ne bain toca , a 1 
Mee ; : es ie ee z | Ogata, ae : 3 y A 
4 Sade SS : % ey 2 sai 2d Rea a .* Pe Bei : : i ws . 
rere rs ‘ ai egies tae a rs oe ae . | 
ae ‘ : ai a. ae 9 ~, . : : | , 
te Re toe eS ‘ ae Re i ’ { ; 
Oe aR WSS Bal a _ ie ee : . Bee nee Sk tee a . A i ool 
Jf Ras . eS yg % ie —_ pre ei p . oe ae ‘ pe 
sen Ere & - r . = ee we x F oe cee 
Fi Passe ‘ . - sf wee Slee ee et 7 ws 2 y 5 Set 
os . . AY 4 a a See” F een net —— * = 
. B : om —o 5 2 
fae aby g — 3 we ~~ =" “ae i as = 
i Be q x ME a Eta ae ‘ 4 Sg 
ae. : ei 3 ani : #) Be 
a ae nip 7 | . & 
: ie h : fea iy F P - . i 
PA y ; ey ae . eee : é 2 : ae 
2 . a : a) eee ee — : : E eo ge 
; i ’ oe ‘ ee ‘ Bend 
“fe ete oe > i 7 ! anes — a reer oP es aS 
: eee Se 4 ee St ee F git y ogy : 7 
7 4 pit ’ +a . LP : , 
i: a” . q . a - $ te . 2 
aie. ; ; pS ee ae ri : : ; a 
. % eee | _ be ed 3 . ‘ ? : : : 
~ RS 2 et See 3 cr otiale ~ r Res 4, z ec: ee geal : is 
: on “a ae , ae es Liege ete gi RES ae j ee mi 4 3 
: : ¥ gs. Pa oe : 5 x psi e 2 Ne eae ae ‘ 
ee, ae ¥ ee # oa me co : = ene 
Sete er te ple eee a. ee <i SRR alga i Airgas 5 “ am proea 
es pat : Bre wid ‘ os : ¥ em ae yp bn eed 
as : ae 4 oe eg oe a. * . MS Rae es ed Pt 7 
, : re Rickie OR eee ee tke oe Be ate ae ee eae ‘? 
: ae Be See § eae ay S ee tock Se Rae ie i ee. ae de a US 8 ea 
“ie oe ewes ay. ee ee ee te Vien gee we : 
ae F “ee ‘ eet ery ie . Se ae a Jj Saas er eS igs Rt et ik : 
; FRG, : ee ae we Aa ag ll Saree i cot Pa testa eee aise 
ps ‘ EE cc, Me i CR ee Oe eng 4 
* — ee PS Me we Ee ee eee he 
Seg ase we ee: w <: Se Ci GREATS fiat ayy a ona pees a 4 pee oe 
. > BES ‘ § = m " seat een ™% x regia ae weak apse" ¢ a s 
‘ fe ae Sy | ee aa a. 22 ae i ’ Ber ee ia i ® - ae 
4 eo ay. ahs ae er ey te Thane eee ashen gies Sma al Riba. DS ae 
eS an ‘) Spee”, wiley yh. 3 pee hee a cla oy ea. 
i ; im _ 2 any ay % . eae ee 4 1 oP yr : 
eatie , a’ an Fa ‘ oe : eel WSS ey iene ar Be Baal g a is 7 eee - 
Bay oF ; SAMOS iY See ae Yona hee. a Pe. G ie 4 2) ea anne a r 
j : . , ce on ae eet eee eee. Moots ae ee. <A, a ’ 
a Sage) Acataaa ee are ere eg Ey Lan eee a Fao re Eh aie 
oe Se Te oy oS gs ine eg Fee! ee ee oe f 
ef. ESE a ees Pieayere? om ees Cre Sie ee ee ie aes aN samme ss a i ae VOT Ge gig i i 
W Oe Hpk S| 4 Pee Ss Sees i ei ay Sa ie na ete MET fs od Ce ian : pee in ane ' 
ee s ee é Geese # nie meee Cy cpp = aa om a Ss 
ea Res a ee i Bee Tiere ee : rs re eee a iD eee. 
i ait ar — re , oe re Pee hc eee 2 le oe , OR eee , 
Biss y a NE Re ee ne ee a 
Be 5 ne : Le aes cos i ee ee ee ee, ee ee iss , 
a ote aN , : a 2» — eee & fe ee: ae a eetee he ee ke ene > 
ed ital ST em: PS et Se ee ee eee si fl ae rie tS. te : 
— cl sts aa me ee li a ee oe eee a ; 
ae se eee 
sie , } 
i f 
— * 
on | d 
sea! 
a 
“ie 
oa | 
= 
aa W 
ilar ; i! 
eat } 
Ee 
. : | i : = 
= 
: q 
| 
a 
q 
: | F 
A 4 
1 
q 
| J 
| ; 
) 
mney 
ae ee , 
Naga it ' ; 
1 sn: ‘ 
ae, f 
ae * , 
se z a 
- ei 
A ' 
age 
os ; : . 
‘ 
. 
ke ’ 
i 
‘ 
; i 
i j 
re | 
| 
} 
| 
ee | 
} 
| 
f . | - 
| s 
I 
} ———EEE——————— " cas 
re : x “aS 
* iJ sep 
Se ee 
Rae a it ‘ ‘ : oe Se ' i . 7 Tae 
os bee . se ELA nk beh gh ot eee AR NG brat nar Bad go age At. Be WE ince Ba ae RR Tones Biri tn See i a SR TROLS ee Sing Ss Et Nn Might Mgt: es La Ne ely ne NC Lesh eee Sr ea a a a Te age SR a Lg Se Ei eT ek tod 
g . ff : “ To Sy a ented at eno e af Wyte tN eae eee - tes 4 re is fh af r me Se Ne tip Te eo ay se EE ee, ee fi 2-3 ae pk : . 4 ‘ i eg + +e e oy ae i oe xs as , = . ar y 4S yds ee Sie 2, * ih a en eS inl 3 Pee - toe 
i ihe 7 4 “i Te Site of pee x ? of Paced Ss en hie oy Pea Bs wir ee epee 3 3 % ei ’ : at 9 A ‘wt ' : at ae * inert a is ogee? seta Np fit Sytiad. te terra) Osten te cee 
: = > we ho He ty * r: ? - 7 i : i ‘ S : - f ‘ 
< x Bi r , ee yj ees aa pee e a ede . - SF SP eet Fey é 2 4 > * 2 j > e ¥ i 3 nn, ¥ 
Ss ec P= ge eek ye ae ee en Se PEN 4 ee Seen Pee ree Fay fo Oe Tee oe ee Pe ee rie ae hace te : iz “ " +, ot Gre ot “ * ‘ ae ee = ss wise be 2 bracys x a te Hl 
Rte PD 5 M. eee ah J an, Se a Pe vt ee ba ee OU Sh ANE i ee. ee Sie See ee? Ne i ET, Sees Se ae ee a Ae Brae anl a Saea pg Y 9 ok pe es Op at ee as ad an Fie ak a rah ae ‘ Pog Se ame es Sey ise ed ¥ Teas 
: 4, ‘¢ FOU ieee and Rea ee Oe aie ges Bei” ae oy aaa a a ok - be ay” eee LEse eae tet a rs Fi get ae MEY Sosa a, le Ea f eS Fh WN Ye ag ag oe a nage © ie Se ert oF ‘Se ee <9 yew =p: saute Becomes. 126 it. Bt Pe ae ie ag SY Soy a Alenia 
xg ave Nae : alee a 5 er OES ES Th ott es re a “ ‘te ee ie ieee: 4 Px Sy ae he, AY ari Me, oe 2 SN idee ee ik ae 4 bay ee een las oa Qe mc culty ote et a fa ee ae ee, n.  gtet< Ge oe pe aes ee aga thar peg 
fae 2h Pia as pas Tap sae Se ipa 7 Se 97 ANE i Hs pee! CF BMS oe eee ae pnts et isons te ee het Kp tg Ss ae : me, Sf Fa ee Oe" oe cok a he ie 


Not until you've gazed in wonder at the gleaming 
marble magnificence of the 60-ton, 44-foot-high Indian 
God of Peace as it rotates in St. Paul’s City Hall . 

or seen your reflection rippling in the crystal clear 
waters of our sky-blue lakes . . . or stared wide-eyed 
at the dazzling spectacle that is St. Paul’s brilliant 
annual Winter Carnival . . . can you know how near 
and dear this area is to the folks who do their living here. 


Sure .. . they want to know what's going on around 
the world . . . but most of all they’re interested in what's 
going on right in their own back yard. That's why 
nearly 97% of the homes in the St. Paul city zone take 


‘the St. Paul Sunday Pioneer Press . . . and why surveys 


syou get more firepower in the HOME-EDITED 
IGAZINE of the ST. PAUL PIONEER PRESS 


show one of its best-read features is the home-edited 
“Pioneer Magazine” roto section. 


It's as purely local as the homes our people live in. . . 
as local as the parks and playgrounds where their kids 
play hop-scotch, baseball and football . . . and as 
intimate as their friends and neighbors and families. 


“Pioneer Magazine” belongs to our people .. . and 
your advertising in it will ‘belong’’, too. These people 
will read what you have to say . . . when your ad is 


surrounded by local news, pictures and features about 
people and places they know. Can any other magazine 
offer you so much? 


bs STU DENT NURSES AT WORK AND AT PLAY: See Phote-Storg Inside 
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End of an Agency Experiment 

Last week it looked as though Cowan & Dengler had come to the 
end of the line. With Stuart D.‘\Cowan Jr. and Horace Dengler moving 
to Donahue & Coe with several accounts and a number of former C&D 
staffers, the agency apparently was ready to cail it quits. 

The significance of this particular move, as AA pointed out last 
week, lay in the fact that Cowah & Dengler had been th. outstandirg 
agency voice in opposition to the commission system of agency com- 
pensation, and had maintained its position for more than 30 years. 

Cowan & Dengler had been built on the theory that the commis- 
sion system was bad for advertisers and agencies, and had operated 
on a fee system. But it had operated nevertheless within the frame- 
work of the 15% commission, so that there was no question of “fee 
splitting” or rebates to clients. 

Its disappearance from the scene is being heralded as the end of 
organized opposition to the generally accepted system of agency 
compensation, but it seems to us that this is, at one and the same time, 
too optimistic a statement and one much too long delayed. The fact 
is that if Cowan & Dengler’s operation was a “threat” to the existing 
system, that “threat” ceased to be €fféétive 15 or 20 years ago, when 
it became clearly »evident that Cowan & Dengler was not going to 
become important b@éause ‘of -its beliefs about agency commissions, 
and its existence was not likély ‘to cause any startling changes in 
how other agencies handled their accounts. 

On the other hand, the demise of this agency does not necessarily 
mean that no one will ever again challenge the conventional method 
of agency payment. The fact is that a larger percentage of advertising 
than most people would believe is now placed on a fee basis rather 
than a straight commission basis. This is true of the majority of in- 
dustrial accounts, and of a considerable number of consumer accounts. 

The point is that, by and large, advertisers and agencies have made 
their peace with the commission system. They have found that while 
it may not be perfect in theory, it works well in practice, and they 
have adjusted their operations so they can live with it. In essence, 
this means that where commissions seem to be large enough to war- 
rant, extra services are supplied; where commissions are not large 
enough to pay costs, extra fees are paid. 


The Rapidity of Merchandising Change 


The series of articles by E. B. Weiss currently appearing in the 
Feature Section of this publication, which up-dates a series on dis- 
count houses and off-list selling by the same author last summer, is 
in itself a remarkable commentary on the speed with which merchan- 
dising changes take place in the American economy. 

When Mr. Weiss’ original series ran last summer and early fall, 
discount houses were still a curious and not very well known phenom- 
enon to most merchandising men. There were a number of them oper- 
ating in New York and a handful of prominent ones in other parts of 
the country, as well as a host of small, unimpressive, hole-in-the-wall 
operations. 

So little was known about them and their operation that, for ex- 
ample, Mr. Weiss’ series in ADVERTISING AGE was reprinted exten- 
sively in the merchandising trade press, whose readers would have 
been presumed to know all there was to know about such operations, 
but who were woefully ignorant of their size and extent. 

Now, a mere nine or ten months later, so much has happened on 
this front that Mr. Weiss needs a series as long as his original one 
merely to bring the reader up to date on recent developments. And 
discount houses, as a merchandising phenomenon, have not only been 
accepted but are already being said to have reached and passed their 
zenith. They are, in fact, taking on some of the characteristics of “con- 
ventional” retailing. 

This is a pretty dramatic indication that if you wait for new trends 
to settle down, everything may be completely settled before you 
move at all. 
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Gladys the beautiful receptionist 


| 


“If you want to get a rise out of 


—Howard G. Paulsen, Grimm & Craigle Inc., Chicago. 


them, say a man from Coca-Cola 


called, but you couldn’t catch the name.” 


What They're Saying 


Potential tor Leadership 

One of the most important jobs 
which the leaders of industry face 
today, it seems to me, is to pro- 
vide manpower to take over when 
they step down. As each year 
passes and further strides are 
made in all fields of endeavor, we 
must have an increasingly large 
number of people available to take 
over top management jobs as the 
present group at that level retires. 
In its quest for quality of lead- 
ership, American industry has 
turned to the liberal arts colleges 
for aid in obtaining personnel be- 
cause we have learned that it is 
here that we can best find the 
well-rounded, educated individual 
who has the highest potential for 
leadership. While America depends 
in large measure on scientific and 
technical achievement for survival 
in this Atomic Age, isn’t it true 
that a deep understanding of our 
fellow man is also essential to that 
survival? 

A man cannot be a leader in in- 
dustrial America unless he does 
two very important things: he 
must read and he must think. He 
cannot reach the full potentials of 
his capacity unless he has been 
taught to read critically and crea- 
tively and to understand how to 
apply what he has read, He must 
likewise have had the training to 
think, and must want and know 


how to find time to think. 


—Gilbert W. Chapman, president, 
Yale & Towne Mfg. Co., speaking be- 
fore the 7th national conference, CEA 
Institute for Liberal Education and 
Industry, in Schenectady. 


Busy-Fever 

Have you ever heard of the 
latest executives’ disease? It’s 
called “Busy-Fever’—because the 
man who gets it is too busy to 
think! 

How does he get it? Well, let’s 
take Joe Doakes, a conscientious, 
hard-working fellow who’s sud- 
denly made president of a com- 
pany, or v.p. in charge of a divi- 
sion. 

Right away somebody says to 
him, “I assume you want to look 
over the daily sales reports for the 
branch office.” So he does. 

Then somebody says to him, “I 
assume you will want to attend 
our staff conference,” and the next 
thing you know he has a daily 


staff conference on his agenda. 


Somebody says, “I assume you 
will want to go over our daily 
production and shipments reports.” 
So he does. 

Somebody says, “I assume you 
will want to sit in on our grievance 
sessions with the union.” So he 
does... 

Unless lines of responsibility are 
clearly defined and assigned, every 
problem will gravitate toward the 
boss. He will become completely 
entangled in reports, meetings and 
conferences, to such an extent that 
he has no time left for major 
problems of policy. 

When something vitally impor- 
tant comes along he can’t touch it, 
because he is “too busy.” 

He works like a dog. But he 
has become a slave to details and 
schedules. He has no time left in 
which to think. He has developed 
a full-fledged case of “Busy-Fe- 
ver.” 


—R. C. Trundle, president, The Trun- 
dle Engineering Co., in “Trundle 
Talks.”’ 


Scaled Down Prices 

You have to see the attractions 
of Great Britain described for 
American travelers to realise what 
a quaint little nation we really are 
and how cheaply we live. A travel 
advertisement in The New Yorker 
leaves no doubt. “British prices to- 
day are staggeringly low by Amer- 
ican standards. Indeed, it is the 
modest cost of things that now 
gives Americans in Britain their 
first startling impression of having 
arrived abroad. 

“Wherever you go in England, 
Scotland, Wales, or Northern Ire- 
land, you will be struck by this 
welcome change in your cost of 
living. ‘Scaled down’ prices of 
rooms, meals, travel, and enter- 
tainment will all seem pleasantly 
in keeping with Britain’s minia- 
ture villages, tiny fields, and toy- 
like trains and automobiles... al- 
most anywhere in Britain you can 
find roast beef on the menu for $1 
or less.” 

The drawback might be, of 
course, that helpings of roast beef 
suitable for the tiny little islanders 
‘who fit into the toy automobiles 
and miniature villages might seem 
like doll’s house food to the great 
‘big American visitors. 


—Manchester Guardian Weekly, March 
24 issue, Manchester, England. 
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Rough Proofs 


“Most of the ratings services 
leave me cold,” says Jack Mohr, 
of Lentheric. 

And _ unfortunately, 
leave him confused. 


they also 


~ 

“All I want to know about my 
program,” asserts Mr. Mohr, “is 
whether it will get Mr. and Mrs. 
Viewer to buy our product.” 

That’s also what the agency 
which builds the commercials 
would like to know. 

° 

“The drummer of old,” opines 
Joseph M. Katz, “is today a suave 
business psychologist.” 

That’s right—he has to know 
whether to take the purchasing 
agent to lunch, or invite him to 
dinner and a floor show. 


ry 

CBS didn’t consider “Omnibus” 
the appropriate vehicle for Ze- 
nith’s commercial on Phonevision. 

Question is whether omnibus is 
for all or about all. 

. 

This Week Magazine refers to 
“the science of persuasion,” . but 
the more successful practitioners 
are inclined to rate it as an art. 

« 

Lipstick manufacturers are in a 
hassle over who originated the ad- 
vertising theme, “Wake up beauti- 
ful.” 

It’s enough of a miracle if a 
husband nudges his wife at 7 a.m. 
and says, “Wake up, beautiful.” 

. 

“It isn’t easy,” remarks Arizona 
Progress, “to turn out ads or com- 
mercials that are original, digni- 
fied, subtle and dynamic all at 
one time.” 

In fact, it’s darn near impossible. 

. 

It took a lot of advertising to 
register Jell-O’s six delicious fla- 
vors, and now with the introduc- 
tion of apple Jell-O the story will 
have to be changed to “We are 
seven.” 

” 

“No single food,” says American 
Sugar Refining Co., “is fattening 
unless more calories are taken in 
than the body uses up.” 

If you want to be kind to your 
waist line, eat and drink, only not 
so much. 

Most housewives, reports Home 
Testing Institute, don’t like cake 
mixes. 

They like to have them in their 
pantries because the packages are 
so pretty. 

e 

The Nielsen radio report for the 
two-week period ending Feb. 26 
shows Amos ’n’ Andy in first 
place among once-a-week evening 
shows. 

The boys have either made a 
big come-back, or they’ve never 
been away. 

+ 

Blue Jay corn plasters will be 
advertised heavily this year in 
television and magazines. 

The manufacturers are counting 
on the shoe industry to maintain 
the market at a high level. 

+ 

Modern Bride used a page in 
AA to welcome Bride-to-Be to its 
field. 

The brass-knucks_ school of 
competition is on the way out. 


Copy Cus. 


hn 4 
ooh 
at 


, . F - - Tr ov » ; 
nS Us aia Re ae cee eS eka ~ ih Be Be 2 SU RB ; i Re PS Soy EEN ih ave ‘ el de Sr 9 ae ae a Nae Re ee ; as Capel aha oa ae 3 a es § ; ? a A co ae 
Pte Ee GH Feet oe PE i Wa ee ee era we) lr wha tee ie Dae he mee aR ede see” ey pene Oo ee aa : Pie ioc eon Se gS!" SURRY ae Oe A oe Gna Bae tee, Cllby or) 5G, eam oh wa hae ee Seah. a Se Mire Sue} Be Se Ui rr alas Jy orcs ae baie SENS Mai ies os ey Ba 
Y : Be via ) Sie DS Somes e aie a ey oA * Mrs caren, CE. Bee i PB ae Ae 5! Pe ei ie, Wak Sire den eens Wee ere AR eG, es ee fe ae ae eS ae Geran Raat ee fy Het: Pic Oe A VOPR IRE Pi? mame Sane, Diepaeee a5 Sane PaaS Ma, Bae eA Sr okey oem ae ei Cie iE ce een aoe Sok meee An eae | i Rh ae Rs ae - es ee ees me T4 eS. oe ae 
eee Pay ie Et gh Rear on ape eae word Rt cite Pt ha Misco on PMs, ae ticle) Geta. TN ela ARN WP i ReovtaR Ae (Bere Se Gi! Sy Bw ie ta Net Se ef a le AER be EAE OdE PLS a Sites Se a ATU PRS Coihs at. EE Re pha an ee SB bee < er “Dees EY eee Mes Fa 
wes, Ai hfe 3 " 4 fs . ea Di eee Ome a i J i Fisas Capel: Pe MES, ; ATLA frig ute” OV re ae chor Se Fe oh yy aie Meret Pe : anne the ite Sk Ld Lee Rk Dlakes ae aah, Pi Mate tes ee 
gy inf a ‘ a FR Sp. : pss ne ; es Aero oe : aR AEE .. Sy a Se UR GR was a aS BEA ER No Jee ee, PRT ae oe } 
ye yee ND . hin: Soe ra 3 Was é ois a OST) 4 p 5 : $i woth ee we ~ pe ee ee ; - hei o> tes se , et AP ee ae 2 pie abs Dich Foe ey eg. eB PS Ee Se be =e SEER TN Sembee A ye By 
Rove Fe ‘eps ‘ é iy enuly oe oes py ene CE RAY . & aa eg We PRR a 4 quae alig te & mee ae S A sf en tg ee RY eae he VRC A Lae i £5 Sate abet Rk Nt aie ae 3 OOF Paros ee oN, SSE Fee AM 8 
BET dase De oe megs : Rtn wits a a, a gs Ds. a Ah is GWE SAT AS dot PURER RS, ele, NO AE Renae: 28 a Bit HE why ic Bt Ree Te te. 2) eC wy as ROR or Bie her =e nron Bi Ge kA We RISER ae AORN on! Gam ERT RITE Ss eels See ee  kw  Cy ie ae N Qa E 
Ate hare eet ge Ae f t: fo. MS fils % We & PRP oe ee oe yy ae ae a ae “A : - ie cd re hak kay Pee ee é . Yh es) % AS: ; ode tat PAR od CRS yee ee Ce Pye Bor cprireys ik sas = fine t niet aay a " * rie aed % a Nae oe 
ea ote eG bs ade Cede Oye EL es ., et i ieee A ee i Mate ae. 2 es iy Sa : LSS GAS Poppe ea oh Ge Ba ERISA RRR Mey rite G Whe ee Pe. Pi WS Fenae . di 93 ssseeh ; \ a oe ‘i he 
A Stee ys ie eae a ‘Vues. < 3 wy, P seh santo Fe f Ae: cfd TRS EN ae SES A 4 ia ak Ste Ee ‘ ey cook ING hg petceet hres A bag oc ee Toe SMe Fe ts < a A: eS ose pipet ahs Se aes oe 
ie ee ae 3 ree Katy oN sigh he ae it iy Seen oe a Aig Pediat Gates vry Pen. 
ak rs ‘ ss we ss i — 
at i 
a : 
: 12 eC“ teCtéiSRS 
ie 
a 
é Ce a - 
1 
| 
ee 
; ee i eee _I 
f es _ —————__——_—— 
: x a3 : }) 
aa | dyes % ‘ 4 
set Aigke ‘ 
Pere : SSA | 
Be fo : 
% 2 ee | 
: : a i a... ces Sf % a 
: ee a a <5 : Sas ; 
=I i war A Naar ek € er - : 
pltnteimicmninnatainiili Boe a : ‘ a : . Rs ~ : is 
28 oi . Ps SS ‘ ~~ te oS8 : 2 | | 
ie (Fo  _ Ne KOSS 
oe . io : soe eg ¥ SES \) 
% ae 7 < > a ‘ 
Ss ~~ 9h rs  & \ \ wd Lr ER j 
sae t ~ ‘ 4 N ; 4 Beceem | ff 
as ok F x 7 a VBE ee . Sa | | 
a * a5 eee wg 
f Se 7 . ‘ 9 
. ae Nag 3 
q 7 \ a ae (S44 . ; 
’ . x Myo cs geen 7 - 
44 ; x 7 ae = x | | 
8 , £.”” aye 
~ ae = 7 aS 2 acs 
e s a ot She. 
. Shs Se .. = - 3 ae Patt Gi vie ws +. « | ; 
: —_— . : ~ ob ee 7 
Ss ae e Rs H 
a j Do Neo dake <r Bee ion he - | 
Lae Ae Se Se = oe aes t et oes 
: ee ao ee “a & ‘ ae rs ' 
‘i 
- Pe PT s 
ee i 
j | 
| 
| 
i... 
| i} 
a 
i 
i 

j 

if 

ae 

| . 

’ i 
< u 
: } 
, mt 
' 
I . 
ie ti 

tT ~ 

i 
ae 

\ 

i 
i] + 

i 
uy 

\ 
ty 

* ' 
y 
} i\ 

| . 

ee ) d 

{ 

. , 
ae 
 . 

Fl 
{ 

i" | 

' 

i 

; * 

yet : 
# 
Ps aa 
i sal 
’ ae 
| eo 
| aa 
ms 
PT a ; be 
, | Po : u 
j ie 
| iat 
yj t 
4 : tea 
ety eae 
ey ee oes 
ESA SCE A + ‘ ee - . ; sheet eae 4 ‘ 5 “ Mig = t j ‘ : ee arare 
pg ee ar ee ep fe earn oS Ae RG Se eh tal Te pee RF PU ae ay. pte. Sp Aa Pra kee wT ee Oe Meee ee BG: pao head ee Sa yes ee ae oe ‘ oe uk : pods: i of es a fe Ri ea ane dad “a oes OAS wey eee Se shS eS eps 
= wie al A ae Be ae a ae Pie ee : eS, i ia ype aged =" ee ACE Re a . - He fer 8 sinslacaht a, tae 
7 Gree Pe Ret ES ie eee Fae et Eel es oS a AR Bee An Bitton hy) Spt oe Mee Gans 1) see ites Ke me it Soh : bes Po 4 AE. Aes Sah MR IR we 
Pathe ee ee ites ard | ms ate BES i ERE bats ica oe t BU Si Sait oi ee hy : 4 . eT Shag te took ~ ae iy ree ae : : wrt * ' ies i vie é Pen aN YE Sete a Spe BS A ag ey * r. 
~~ ” si ‘ ‘ bya A e * i» the 7 if : : sie 5 Stas See A a e 
: 1 en a ee, a . St 5 . nhfe oe ie ey ni ‘ i ig Sal : " ia oe i 
eee ec trae ae) MG eg OR Ye Binet i ee nee ee br,” Bea Se girder TR” sree Ate SS 2 OOP Sa he at as Us A ace z , ; Pyeng See ae ee oe nt 
ee hiss ee ee oe Pe oe ee a Ie aon Oe ih Pe Cag ee visi Pe ae Sey ; Be kgs tata Bi Sek i fee 54 be Farag as eee PS | ; HOEY hy SS ete Dalit) mT , ; Zan”: bag 4 © Beak j ae i as 2 . pe ila Sue aie Bad, ay A i hia 2 ag Spas PS fy a 
4 ag - Sains # pS > aa ee Cs to as, i iar cat hae Ge ee er gee OE eRe Poe bd oe ep ba Ne Rages OE ee ee ee Sek ees, | ‘ re ay Ae Ae _ ta pag Me tet Meee POT ee inde ‘ o>9 ee et rie eae? ae ae Si ca @ ER ee ak we 
es ere PRN. eRe Oe SY oe? Paint as Peay aN ar hs eet Se SOMOS gr ea ia eee te GME ole ie apey tt aM te aa eiey MPO aN ie, Oe ete Cie aaa AIGA - oe Allg Pes ers al 2) Ge as, AD BN eis ir ae Smid rE ey aha 
ae 2s MES eS oe ROME, a ; ie cee gee ate i eae beet ee fs aoe alts teh Wea GS ee fr rae te eee degh ee! she ee Paes eee s SABES ; ies Gk RSE TD fe tet Te hee te ets "ie x Me, oe ‘ re 
rae Maes ge ig TR tee Re Me Wel pn Poe nate iy Paige : 1, Flin A plate: eas BEEN S ae Yes 2 oe it rt a Bg ae geek. ve Ce" - i a ~ E t. were sf a ag al it Sin Z ‘ A, ee 
Pie eichs, tes 13 sg: ca el ewe Oe ts aie Pers cae Bt Sie ae Nairn aa Soe tay ts gaa Cre ey om eee at Ra og era) a adi eats er teil Galen, Sone Spa uke : = es + ae ce re 3 ae dea : a a a ot Se 7 i Ce ae ce Poa: te Aa. 6 pie eel? Pek! ia ee ee ee, 


- 
lane 


\ ga 


Action for automotive advertisers is a foregone con- 
clusion in THE INQUIRER. Action that gets extra power 
from INQUIRER extras: a full section of Colorama devoted 
to the auto industry’s new models; plus the annual 212 


> | hour Inquirer TV-Auto Show. For all advertisers, edi- 
2 torial and merchandising extras make THE INQUIRER 
. : FIRST FOR ACTION in Delaware Valley, U.S.A. 


Big Industries Expand in 
DELAWARE VALLEY, U.S.A. 


$372,000,000 in industrial expansion in 


1954, with even more building planned ¢ ° . 
for’55! Means bigger incomes, increased ¢ T ¢ p ld ii wirer 
spending in the World’s Greatest Indus- 

trial Area—with annual buying income | 


now over $8 billion! Constructively Serving Delaware Valley, U.S.A. 
= 
Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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Some people 
have a hand in more activities 
; than others... 


peal, 


These gloves belong to a rather special 
woman. 

As you can see, she’s an active woman. 
She’s a golfer (“a duffer, but a dedicated 
one”), a gardener, a skier, and no slouch at 
impaling a bull’s-eye with an arrow. 

And all these enthusiasms are nurtured, 
stimulated, and expanded by her keen inter- 
est in one particular recreation: travel. 

She might be any one of the women who 
are devoted readers of Holiday. For Holiday 
attracts active men and women of this kind. 
Families (about 850,000 of ’em) who can 
afford the many delightful recreations of 
tcday. It is the one magazine that is devoted 


to the whole wonderful whirl of pleasure — 
to travel, sports, hobbies, the arts, entertain- 
ing, etc. 

Each month these energetic, upper-income 
families look to Holiday for what’s new and 
exciting — yes, and for the many products 
that can enhance their leisure time or that 
can give them more leisure. 

This unparalleled market for pleasure-giv- 
ing products has helped make the first half 
of ’55 the most prosperous in Holiday’s his- 
tory. It helps explain why Holiday is the 
most successful new magazine of our time. 

Apparently, Holiday fits advertisers like a 
you-know-what. 


HOLIDAY 


A CURTIS MAGAZINE 


... its readers are the leaders of 


the big change to “everyday holiday living!” 
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Free & Peters Trains Staft 


Free & Peters, New York, is 
conducting a seven-week course 
to bring its personnel up to date 
on developments in the television 
spot business. Employes of sta- 
tions represented by the company 
also have been invited to sit in on 
the sessions, which will cover 
“spot basics.” 


Huebner Named Publisher 


Ray L. Huebner, formerly sales 
and business manager of Tooling 
& Production and secretary of 
Huebner Publications, Cleveland, 
has been named publisher of the 
magazine. George J. Huebner re- 
mains president of Huebner Pub- 
lications and editor-in-chief of the 
metalworking publication. 


ience has proved it. 


ADVERTISERS e AGENCIES e CLIENTS 
Every day—somewhere—a claim is made 
for Libel, Slander, Invasion of Privacy, 
Copyright Violation. 

INSURE THIS HAZARD! 
Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 


WRITE FOR DETAILS 
AND RATES 


EMPLOYERS — 
REINSURANCE 


CORPORATION 


Insurance Exchange 
Kansas City, Mo. 


Gardner Forms Agency 

Ralph D. Gardner has resigned 
as sales manager of the photo- 
graphic department of the New 
York Times to form his own agen- 
cy, Ralph D. Gardner Advertising, 
with offices at 745 Fifth Ave., 
New York. Mr. Gardner has been 
on the editorial and business staffs 
of the Times, both here and in 
Europe, for 13 years. 


Four A’s Elects Strubing 

John K. Strubing Jr., vice- 
chairman of the board of Compton 
Advertising, New York, has been 
elected chairman of the eastern re- 
gion of the American Assn. of Ad- 
vertising Agencies. He had been 
serving as vice-chairman of the 


region. 


aie pa . 


Bega) 


New Video Film 
Packager Offers 
Stations Strips 


New York, April 19—Harry 
Trenner, who resigned some time 
ago as v.p. in charge of radio and 
tv for William H. Weintraub & Co., 
last week made public the plans 
for his newly organized company, 
Station Film Library. 

Its first project will be two 15- 
minute strip shows designed for 
local beaming to daytime audi- 
ences. Each of the still-to-be-se- 
lected programs is slated to be 
ready for telecasting by late Sep- 
tember. They will be constructed 


on the soap opera formula, but|_ 


Let’s separate the boys from the men! Airex, Best Foods, Coca-Cola, DuPont, Heinz, 


Goodyear, Mennen, Pepsi-Cola, Post Cereals . . . they all prepare special copy for their BOYS’ 


LIFE ads because boys are a big market, 15,000,000 strong, with special interests all their own. 


1,150,000 ABC net paid circulation BOYS’ LIFE, 2 park avenue, new york 16, N. Y. 
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PREPARED—Hallicrafters Co., Chi- 
cago, is using this ad and a com- 
panion ad in CQ and QST in May 
and June to indicate the extent of 
its involvement in defense prepa- 
rations. Later insertions of the 
same ad are planned in general 
circulation magazines. The two ads 
were designed by A. Raymond 
Bermond, Hallicrafters’ ad man- 
ager. 


each program will be completed 
at the end of five episodes when a 
new set of characters and a dif- 
ferent story line will take over. 

Mr. Trenner, president of the 
new company, said 260 separate 
telecasts will be filmed for each 
series at a cost of $2,600,000. He 
plans to get production going in 
New York in about 30 days. He 
said enough financing to get the 
project moving has been guaran- 
teed by investors. 


® Mr. Trenner’s company has no 
pilots or titles, but it already has 
six men on the road selling the 
series to stations. 

Unlike most other syndicators 
‘and producers, Station Film Li- 
brary, as Mr. Trenner explains it, 
proposes to make a profit on the 
first run of its shows. He adds 
that his company will do this in a 
way that will be beneficial to the 
station and advertiser. 

This is the gimmick: Mr. Tren- 
ner’s company will pre-sell the 
residual rights to its series to a 
station, which carries the first run 
for free and permits him to sell it 
to an advertiser. On the other 
‘hand, if Mr. Trenner lines up a 
/national advertiser who wants to 
pay for the time, he will be charg- 
ed enough to give Station Film 
Library a profit on the produc- 
tions, and the national advertiser 
will get the residual rights to the 
series. 

Mr. Trenner said some 30 sta- 
|tions have indicated that they are 
interested in this series. Their con- 
tracts will call for a product guar- 
anteed to be as good as the day- 
time dramas carried on CBS-TV 
and NBC-TV. 


Launches New Magazine 
in Electronics Field 

Nat Boolhack has resigned as 
editor of Radio & Television Jour- 
‘nal to form Electronic Specialist 
|Publishing Co., with offices at 216 
W. 14th St., New York. 

He will serve as editor and pub- 
lisher of Electronic Specialist, a 
new monthly, which will have a 
|guaranteed controlled circulation 
‘of 7,500-10,000 copies in the great- 
‘er New York-New Jersey area. 
Basic one-time b&w page rate will 
‘be $315 for the 10x10” page. The 
first issue is now in the mails. 


‘Myles Baker Named V. P. 

Myles E. Baker, head of the 
service department of Lennen & 
Newell, New York, for the past 15 
‘years, has been named v.p. in 
‘charge of service. 
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THE FIRST QUARTER RESULTS ARE IN... 
Farm Journal’s business has grown again— 
so has its leadership! 
ADVERTISING INVESTMENTS IN THE SIX LEADING FARM MAGAZINES 
Three Issues—January through March, 1955 
NATIONALS 
asic JOMRMAL. « «0 caceris cock. bie beeen ee ks ee 
Better Farming ... « 4:4) kee J eee 1,903,832 
| | REGIONALS 
4 Progressive Farmeet... «.¢-anuy otic coe 8. be es 5 
Successful Farming «2° 20 fh6) ge ak 0 eo wean 1,279,093 
Capper’s Farmer... . . (4 GRU eas 779,944 
Harm and Rawelt sic. 16:96 ce ae Ae ee 580,923 
AMERICA’S LARGEST, MOST SUCCESSFUL FARM MAGAZINE 
Published by Farm Journal, Inc., Philadelphia 5, Pa. 
Source—P.1.B. Graham Patterson, Publisher Richard J. Babcock, President 
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Bradbury Launches Comics 

W. B. Bradbury Co., New York, 
has published the first issue of 
American Armed Forces Features, 
an eight-page four-color comics 
section distributed monthly with a 
selected group of Army and Air 
Force base newspapers. Bradbury 
is a representative for camp news- 
papers and college magazines. 
Rate for a page, one time, is $2,300. 


Japanese Line Names Woodley 
The NYK Line, Japanese steam- 
ship company, which is resuming 
operations suspended in 1941, has 
named Albert Woodley Co., New 
York, to handle its advertising. 


TERRITORIAL ENTERPR op 


City, NEVADA 
Largest Weekly Paper In 
The Entire American West 


(ABC Audited — Noe Sectarian) 
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A Business Paper Success Story... 


Colorful Representations of Surgical 
Operations Build Prestige for Ethicon 


New Brunswick, N. J., April 19 
—Ethicon Suture Laboratories, a 
subsidiary of Johnson & Johnson, 
world famous surgical supply 
house, is now the dominant pro- 
ducer of surgical ligatures. 

And its advertising has played 
an important role in making its 
products well known and accepted 
by surgeons, hospitals and surgical 
supply houses. 

Its current campaign of full- 
color inserts running in 28 hospital, 
surgical and medical journals car- 
ries great impact, resulting largely 
from the unusual designs which 
have been used as the basis of 
the advertising. Stylized represen- 
tations of surgical operations, 
combining artistic design and ana- 


tomical exactness readily recog- 
nized by medical men, provide the 
uniqueness of appearance and rec- 
ognition value which Ethicon was 
striving for. 


® The illustrations are so striking 
that they have been used for re- 
productions without advertising, 
because of the interest shown them 
by medical men and others inter- 
ested in the surgical field. As a 
result, framed reproductions are 
now appearing in the offices of 
surgeons, hospital administrators 
and manufacturers serving the 
medical field. 

The front page of the two-page 
inserts used by Ethicon carries 
little more than the stylized draw- 


setting new standards 
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sutures 


setting new standards 


ETHICON 


Sutures 
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STYLIZED SURGERY—Here are two of the representations of surgical 

operations that Ethicon is using to illustrate its suture brochures. 

The operation depicted on the left is described as an “operation for 

patent ductus arteriosus”; the one at right is defined as “chole- 
cystectomy.” 


ings and the name “Ethicon.” Some play, appears on the back, featur- | 
additional copy, with strong dis- ing the letters “CP,” which repre- ! 


Here was a new kind of paper napkin de- 
veloped by the Scott Paper Company. It 
was strong even when wet. Creative imagina- 
tion devised a series of tests to dramatize 
this ‘‘wet strength.’”’ But, which of these 
tests would be most dramatic to TV audi- 
ences? Experiments were made on a “‘live”’ 
camera in the Thompson TV Workshop... 


The J. Walter Thompson Company TV Workshop 


While these tests were being made 
in our Workshop they were being 
viewed under actual broadcast condi- 
tions on television sets in J. Walter 
Thompson Company’s office. Thus, 
it was possible to pick the most effec- 
tive demonstration ...the famous 
Scotkins “‘apple dunking’”’ test 


helps give the answer 
—how best to dramatize your products advantages 


The J. Walter Thompson 
Company Television Workshop 
is now over a year old. 


A fully equipped studio, the 
Workshop has a Dage television 
camera, sound motion picture 
cameras and projectors, and sets 
lighted by batteries of Kleigs. 


A closed-circuit cable connects 
the Workshop with sets in the 
Thompson office. Thus, when a new 
commercial is being created in the 
Workshop, the whole group of 
Thompson people concerned can 
watch its development. 


On sets in the office they see the 


commercial as it would appear in an 
actual television broadcast. This saves 
time and money, since each step 
is checked by the group as work 
progresses. 


The group can make sure your 
product looks right on television. 
They can help select models. Any 
flaws in the commercial can be 
picked out and quickly eliminated 
—before incurring the costs of fin- 
ished production. 


Because the Television Workshop 
serves as a “proving ground’’ where 
the creative minds and the technical 
minds can work out problems to- 
gether, even the best ideas are given 


an additional lift. The end result 
is more effective commercials, made 
to a higher standard of quality. 

If you would like to know more 
about the Television Workshop— 
or see it in action the next time you 
are in New York—write to the 
J. Walter Thompson Company, A5, 
420 Lexington Avenue, New York 
17, New York. 

Other Offices in: Chicago, Detroit, San 
Francisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, 
Buenos Aires, Montevideo, Rio de Janeiro, 
Sao Paulo, Santiago (Chile), London, Paris, 
Antwerp, Frankfurt, Milan, Johannesburg, 
Port Elizabeth, Cape Town, Nairobi, 
Durban, Bombay, Calcutta, New Delhi, 
Sydney, Melbourne. 


sent “collagen pure,” and refer to 
the quality of the surgical gut 
used in the product. 


® While the purpose of the series 
is to attract attention to the Ethi- 
con trade name and get the pro- 
duct into the thinking of the im- 
portant buyers among professional 
men and hospitals, the company 
has not lost sight of the impor- 
tance of reason-why in its sales 
promotion. A series of monthly 
mailings to all of the recognized 
surgeons of the country goes into 
detail and demonstrates by tech- 
nical analysis the quality of Ethi- 
con sutures. 

George A. Kellogg, v.p. of Ethi- 
con, who is in charge of its ad- 
vertising and sales promotion ac- 
tivities, said recently that because 
of the large volume of direct mail 
addressed to medical men it is 
necessary that unusual design and 
quality of production be combined 
to provide impact. 


® “We have found that our direct 
mailings produce results,” he ad- 
ded. “We offer samples of our 
sutures to surgeons on request, 
and it is necessary for the doctor 
to select the sizes he wants to try. 
The large number of requests in- 
dicates both interest in the story 
we are telling and a desire to dem- 
onstrate the product qualities we 
describe in our advertising.” 

The series of magazine inserts 
used by Ethicon has had such an 
enthusiastic response from. the 
sales organization and the man- 
agement of Ethicon that it has 
been planned to run for three 
years, making it one of the most 
consistent series of this kind ever 
published in the medical and hos- 
pital field. 

Edward Henrys, advertising 
manager, and L. W. Frohlich & 
Co., New York, Ethicon’s agency, 
have supervised the production of 
the current series of Ethicon ad- 
vertisements. 


Waxed Paper Makers Plan 
Promotion for Wrapped Bread 

The Waxed Paper Merchandis- 
ing Council, Chicago, composed of 
14 waxed paper manufacturers, 
plans to use page ads in four mag- 
azines and about $100,000 for 
newspaper space and tv and radio 
time in the Philadelphia area to 
promote enriched white bread and 
the protective value of waxed pa- 
per. The drive in the Philadelphia 
area will be followed by similar 
promotions in other sections of the 
nation. 

Magazines being used are Bet- 
ter Living, Everywoman’s Maga- 
zine, Family Circle and Life. Ruth- 
rauff & Ryan is the agency. 


Klein Joins Dunay 

Myron H. Klein, formerly with 
Ritter, Sanford & Price, has joined 
Dunay Co., New York, as an ac- 
count executive. 
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Its a present fromthe . , 
boys...for making the 
TOWN TOPPERS COLUMN! ¢ 


\ 


Up in northeast Minneapolis there’s 
a warehouse worker with an unusual 
hobby—using his spare time and his 
car to provide free transportation for 
entertainers performing at mental 
hospitals. 

In another part of town lives a 
photo studio owner who devotes him- 
self to therapeutic work with deaf and 
handicapped children. Then there’s 
the insurance executive who organizes 
sports activities for underprivileged 
boys... the pharmaceutical company 
president who spends Christmas sea- 
son playing Santa Claus for hospital- 


What makes a newspaper great? 


ized youngsters . . . the housewife 
whose prayer service is being used in 
86 languages. 

For daily reports on such unusual 
citizen participation in community 
welfare, readers of the Minneapolis 
Star turn regularly to the Town Top- 
pers column—a three-year-old feature 
which rates top readership honors in 
the Upper Midwest. In it, bank presi- 
dents and homemakers, teachers, la- 
bor leaders, clerks and sports figures 
have their good deeds exposed to the 
world, their careers briskly thumb- 
nailed in colorful copy, their accom- 
plishments as worthy Minneapolitans 
publicly recognized and credited. 


Picking candidates for the column 
is a difficult chore for Minneapolis 
Star editors who are deluged every 
week with reader nominations of 
friends, neighbors, even casual ac- 
quaintances whose qualifications are 
glowingly described. Public acclaim 
often overwhelms the Toppers them- 
selves. One subject got 122 phone calls 
and letters after his biography and 
serge appeared. Another had a long 

st friend from California turn up at 
his door, Topper column in hand. The 


whole town gets into the act. A giant 
bank sends Toppers its congratula- 
tions. So does a United States Senator. 
Churches and civic organizations of 
all kinds honor their Town Topper 
members at banquets and testimonial 
dinners. 


In a region long noted for its big- 
heartedness and generous spirit, Town 
Toppers is a unique adventure in 
public tribute to citizens of unusual 
good will. Such highlighting of the 
stories of warm and friendly people is 
one of the special appeals of the Min- 
neapolis Star and Tribune... and 
one more reason why these two good 
newspapers have earned the respect, 
admiration and enthusiastic approval 
of the largest newspaper audience in 
the Upper Midwest. 


Minneapolis 
Star zxd Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 
JOHN COWLES, President 
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Radcliffe Names Meek 


Dudley Meek, formerly v.p. and 
treasurer of Scholastic Magazines, 
New York, has been named direc- 
tor of the management training 
program, a graduate course for 
women sponsored by Radcliffe 
College and the Harvard Graduate 
School of Business Administra- 
tion. He will also be a member of 
- Harvard Business School fac- 

ty. 


TOUGH ON 
COBBLERS... 


Contractor-readers of THE CONTRACTOR 
Magazine in the plumbing-heating-aircondi- 
tioning industry run an average of 3.7 trucks. 
That’s tough on cobblers, but great for TC 
advertisers. Because in TC their ads get a 
reaction that’s definitely not pedestrian. 


™ (Contractor 


PLUMBING ¢ HEATING 
AIR CONDITIONING ¢ APPLIANCES 
_j}Grand Central Terminal Bidg., N.Y. 17, N.Y. 


Total Homes Reached 
Homes 
Rank Program (000) 
1 Producer's Showcase—Peter Pan 


(Ford Motor, RCA Victor, 


NBC) . 20,405 
2 1 Love Lucy (Procter & Gamble, 

CBS) 17,892 
3 Jackie Gleason Show (Nestle, 

Schick, Sheaffer, CBS) .......... 16,986 
4 Toast of the Town (Lincoln- 

Mercury Dealers, CBS) .......... 16,130 
5 Disneyland (American Dairy, Amer- 

ican Motors, Derby Foods, 

ABC) 15,772 
6 Dragnet (Chesterfield, NBC) ....14,658 
7 You Bet Your Life (DeSoto- 

Plymouth Dealers, NBC) ........ 14,468 
8 Jack Benny (Lucky Strike, 

CBS) 14,399 
9 Bob Hope Show (General Foods, 

NBC) 14,398 
10 Buick-Berle Show (NBC) ............ 13,892 


Ce ON igs 
Fe tas 


Rank 
1 


National Nielsen Ratings of Top TV Shows 
Two Weeks Ending March 12, 1955 
All figures copyright by A. C. Nielsen Co. 


Program Popularity* 
Rating 
Program (%) 
Producer’s Showcase—Peter Pan 
(Ford Motor, RCA Victor, 
NBC) 
1 Love Lucy (Procter & Gamble, 
CBS) ..57.4 
Jackie Gleason (Nestle, Schick, 
Sheaffer, CBS) 
Toast of the Town (Lincoln- 
Mercury Dealers, CBS) 
Disneyland (American Dairy, 
American Motors, Derby Foods, 
ABC) 
Dragnet (Chesterfield, NBC) 
Jack Benny (Lucky Strike, CBS) ....46.3 
Bob Hope (General Foods, NBC)..46.0 
You Bet Your Life (DeSoto- 
Plymouth Deolers, NBC) 
Stage Show (Schick, Nescafe, 
Sheaffer, CBS) 


66.1 


54.9 


* Percentage of homes reached in area 


where program was telecast. 


Farm Journal Inc. Changes 
Rates; Names Streeter Editor 
Farm Journal Inc., Philadel- 
phia, publisher of Farm Journal 
and Town Journal, 


schedules, an extension of region- 


al advertising introduced in Sep-| 


tember, 1953, when the western 
edition schedule for Farm Journal 
was set up. Rates, to go into effect 
in June, have been set up for each 
of the publications and the Coun- 
try-Side Unit, a combination sales 
unit, in three editions—the Cen- 
tral-East, the Southern and the 
Western. 

Carroll P. Streeter, managing 
editor of Farm Journal since 1944, 
has been named editor of the pub- 
lication. Also editor of Town Jour- 
nal, he succeeds Arthur H. Jen- 
kins, who retires after 34 years as 
editor of Farm Journal and 52 


years as a member of its staff.| 


John Patterson King, formerly 
with the lamp division of West- 
inghouse Electric Corp., has been 


named merchandising manager of} 


both publications. 


site ) 


to submit photographs of your best reflective 


outdoor signs for publication in the new book 


fd 


vga BER See ee SIGNS” 


And for the 3M Company’s 1955 


National Sign Awards 


with generous prizes and awards 
for outstanding reflectorized signs 


Entries must be in the mail by August 31, 1955. Registration 
available from your local Representative or Dealer for “Scotchlite” 
Sheeting or write: R. J. Haxton, Sales Manager, Reflective Products 
Division, Minnesota Micing and Manufacturing Co.. St. Paul 6, Minn. 


72a, UV. &. PRT, OFF, 


SCOTCHLITE 


BRAKO 


REFLECTIVE 


The term ““Scotchiite” is » registered trademark of Minnzcte Mining & Mig. Co, St. Paul 
4, Minn. General Export: 99 Park Ava., Mow York 14, 1 ©. in Camada: Leadon, Ontario. 
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lished two additional regional rate |. 
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GRANITE CiT¥ 
GRANITE CO. 


SP mpereneeg Cortes stisomeats Ooerite ewwbe 
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ey 


HARD HEADED APPROACH—Granite is 
a heavy subject, but Olmsted & 
Foley, Minneapolis, has found a 
light way to treat it for Delano 
Granite Works, Delano, Minn. In 
trade publication ads for Delano’s 
Granite City Granite division, the 
agency is using this emphatic ap- 
proach, 


Schofield Decries 
Being Different for 


Difference’s Sake 


PHILADELPHIA, April 19—Arthur 
Schofield, advertising and sales 
promotion manager of the Storer 
Broadcasting Co., took down his 
hair before the Television Assn. of 
Philadelphia at the Poor Richard 
Club and offered seven negative 
“commandments” for broadcasters 
to follow. 

Speaking at a dinner, Mr. Scho- 
field criticized the industry for 
trying to be different just to be 
different. He said he was offering 
seven “don’ts” because that is “the 
best and most emphatic way of 
being positive.” 

Here are the Schofield 
mandments:”’ 

1. Don’t go to sleep. Be alert to 
all opportunities. 

2. Don’t be afraid to make a 
mistake. Only people who do 
things make mistakes. 

3. Don’t think you have to be 
first. Don’t worry about scoops. 
Just do things right. Reach the 
right audience, not necessarily the 
biggest. 


“com- 


® 4. Don’t be different just to be 
different. Be in step with the 
times. 

5. Don’t rush. You can make too 
many mistakes and lose entirely 
too much. 

6. Don’t think it has to be “the 
biggest.” The importance of what 
you do looms larger than the size 
of what you do. This is especially 
true in planning ad campaigns. 

7. Don’t fail to tell your story 
again and again and again. Rep- 
etition on the air, with a satura- 
tion of spots, can accomplish much 
more than a spot here and there. 
“Broadcasting is adapted to 
repetition because it must always 
make an impression and work,” 
he added. 

He pointed out to the group 
that the greatest “dimension” in 
business today is the dollar bill. 
How to get it is our biggest prob- 
lem, he said, and asserted that 
his “commandments” can help. 


‘American’ Names Stuart 

H. Malcolm Stuart, formerly 
with DuMont Television Network, 
has been named Philadelphia sales 
manager for American Magazine. 


ye 
ane? 


\ es ie ‘ g ME aig ewe sts ri nS uy wy ae ont wae heig ; i Dy act ; fc cdtae ay aa as ’ "y ie ae ae Se rege rio ; ea orig ( 2 ‘tie 
2 er ghee Ste ty CPT Nee be Pleat ee uk oo 2 iy RAS Ser / eit hee Sees he SE i meee A Wallies Mean ~ Saves gt Ary eet ay oth co : pe RB OTM, Sy: onde, OF eee tad eet Teg Ca SA SF ae ae oe ia See? 
wx 2) TS Cert RTT Ben Pee mane Cae ae rea WE oi aia Kk ena og Me el Me eo La mz Rowse rhs fe sr Stent OT aS Ee Me He bt 8 Sy Sages eee, EF do MT Sa Oe bing ei Bors Pe a: rereermmete Soy | ops Bh wie ly Sa Oe ha BEE gh. 
eres Nate to, oY SE A eS ad ATE oe A Sy As 6 op ah bests a : in AIMS AR ; AE PEEING an : x ] fre aaslrhs sea Bet ae Foe é Ay eee ee : ¥ ee ss a : if 
u i #.. . fe , ve Kae ‘ ¥ *s Entas © eee at te PM Be ag en ey as j ae ed ER ee ALAA eae bad ane eee Be Reng hy ey ER S) Sea 

nod | alee, : Fats ees. i. a Pe Rg i et CS a * — * Spt, rt y 7 ee 4 arty Py eas ke be . net. PR: FER ESS, Seas Bah 4 * ; < ’ ty, Oke, aE ees Pe ei Nie ek rea! Se E., ri ey 2 YW wile we Y ie 
oh Reais estate Bir tp PFS i: Ne omer IX ea gh Ga Bch a cies mis a BLE malas dL Na, we , aK Sint Dig Aaa eee cmt c e nate eae ee Wis, Ray ae’ si Ae TGs aie PO pg RARE ee M4 auto $i iS he aay tea | wees fees ae 

Bee ie Si Be ~ dh te oo ee Pe bith = ‘ Bias" : NH ON N Ne BS, ‘ Bi ay a tie ee ; pa yee ; Pe at Pee tak aes : GE ESD ak perk & 
fan! Peet Ae ee eae Stee hp ag ORE gent Fk g. 2h inte Ree Ge, Oi) See Re AON TO eee pens OG i ee Beg aS Sole ee peas far AD ie rma Pee A BS a eg Ie Da a aa Se ha, oT eM ete ag a Oe is Oe pees.) 

Sinha HE. etn, 1 7 Ct snes Sete 4 : pet oe) | Aree eed LOU ae we ‘ 4 Ao ee ba SP asd SD Pie Ma Sot? SS eeee Wee PE te Prey es ae v See ba ey Coat eat Say Se yet ‘ 5 at ‘ iene 
Lae hy oh § ’ ae . " : 3 a} i B - \ ¥ le Pas 4 ey Ca pr é t y on 4 TR 
eS oe 
ae 

ae 

_ | Advertising Age, April 25, 1955 
ae q 

Ro = : i. S j 
ae FS é 

See Sor AF e. * Be ra ie ' % 
Sa ee | ae ees ' 

ae | eas « : “a 
ae Sa i | ie mat ee SM, “ « 

a aie | gta ON > 4 eS 
> | | : ee, ee ike» oi 
ae | be. aoe et al 

ag | * + ie 
ae | .s “ 
ce ea : 
: ee | . | 

rk 4 
Pe $ 
a a | | 
‘ | } 
=aeen ay ’ § \ 
gi ; .@ 

ee } - 

a ae 

if : | bad 
BE); eee nd Z 
BC ee: 2 . 

Sari ae | ’ 
ives -e————————————————— | ‘ 

ee > : ; 
ig 3 ia _§ 
etme 

= 
-. | 4 ind ? 

a | your mind * 
“ | GI course you hove, that's your buat 
tees? Que business fx Quarrone oout Late - 
5 Festina ERS Fhe Gea. We do coe 2 
ice Me AeA te wll oe Beaiety witoo eee 
: } ee kee ee ene oe 
RRRARONy Kiso A Recor Peabo for the 4 
Qe perce as che eight goace ' 
: ' The Ginetne (Ry cates “aes for fag 
i ApRIYy Reesecews ah loyh cada 2 
6 aretiemeadap. We ell a fad Se nt greed 
/ | WONG Keres Chee Kot, Red 4. Cloud, 
| | 7 Recher Maas, Mab x ait oshes dovtine 
| eee ORRARS. Qe See ke peerage ane one 
=“ | alia | car poe comsenabie ge! for 1 
. : 8 De ee ee om } ’ 
eS Ameen Vads CoRR COS be ieaihiaieaans 
5 hes | 9 thecasgh Gre satiate Sth oan dene. ‘ 
= ae | RSF RPE MMC, cord DIANA tT aE Way - ae 
eee = | a Baume Paine. Pee hage we cass hetigy pote | 3 
ina Srxvihd & meee wonsre cored PROBA: feoeetens 
5 a | phe iH 
rae | | fin AS eahartee, weted Bot as Seo cape af 
ee 10 o_o are, Betagh se \e 
y. ee = | ) # 
Be . po ‘ ' | 
| Yu 
ps er ' r Se) tg ty 
we i AL e Z ‘ h 
rele : a 
co Biba sl r| 
al x, pat ¥ 
eae c= E . * é BY) r 
ee iO - *, i 

Oars “sh : | 
é Pde a WI 
He : ; q 
so i vs Ai 
cE , : ; / : 
ie : 

_ ete > 

é \ ‘ t" y { 

bec 3 i 
mee , of i 

> * aa es q 
ae SS  ae leet aS OT ee wa es, a Y aie an pet ee ed 
. ae "Gaara See el a ? hie : ——— . : Po 
2 a 0 ae ae F 5 ’ as sg P rm 
Se ee & Py f “ . 
1 cae Se ee ——— sl ittst*” 
: Po a _ | «RR eC = 2 . ie eect 3. aa ’ a EE ete 
Sees, Seems, jen. keane . Re. he : 4 Ri 
: ane — ek >) Se 
ae s ais babies an ae i) —" . aa ie a real i 
‘ P bn. : a Bt id Sek se ie er 6 i ‘ = , se Beas Sa Aetiok: eed 
oy tis or CNA ss FY ay ie a ge a EN ae eee % P fats. . gk : em ' Pah scigee 
s F be ere er : re Be ak 3 x a 
es Wine = Bite eens Way al : ; é oe ae ae : “eo ees d { } 
ee Ee mer ia Cee ae ia eee tag a4 ates K “ i eee ze 
; teem fe Pies, cee at ‘ : —— “a 
2 ees Ae PAA Se oT ge a ae oR eae Sa da ej a . . a Z, 
. : ooh Ps 2 Cae ie th & 4 ‘% — 
eee A Meee ier . oa - 
+ as wee PE Tia states saa i ee Se ara Pe ig ae ea ee ea. ‘ OS sf 
oe oa ee ae a * — seat . gee 
se pai. goer tg 8 Fi aa SS x 3 Tx ’ f ‘ 
B = : ae fe i EA ve ait os \ e ‘ ase es aa — Se i 
a ee ee ee : @  — —/—=_ 
x ae Eee ' j me oS 
aes jel “SCR. 8 at . a ie is sta | 
ae. ty ena eso all ae Meee: i “" eee ge a 
| Aaa Rip rae wey Sn hon oe eee Po ¥ 
; a aan AVN a abs, 
; : a4 | : i e + 
; : : — “ 
: : ae bin % 4 : ee a ? Ape i 
2 a Sta Wp a « a = gta , 
5 Hi ice ci ia ee a 7 has ii se Wis Baas ry 
yh e) ; io a a i i, |! yf a a $ 
2 “i ve - md fe tay ges - Sg . Ride aan 
: aah san B3 ae Sawa f nd. 4 — f . bi fe 
ae Bs ei ee nN VE Re : shecti® re: 
a Ko ae re ee ak th ceatah ve tm : , — . 
ete Ese sees oe. ca : ae cht uae es a aa 
oa OT Sas So eee PP 2 oe Mak? ie SD * * ite Re tT ati ae 
’ de ae nr, ee eg NE fae lt Ss ae 
<5 a a ey SY acpi? aoe. a a 
. ee og JPNG Tae , scotch gait nro" — — 
; ‘ 6 i tt i NG EY om, “ d wit , yor? comme : wins aa 
4 me a ae od Bee aort® Ano anno? Ps Pa 4 
ie ie nse ‘ . pe sty ( ee J 
Os , Ne me gare gor ae 
: ‘ se Meee NN as Ag <i a ; “i 
Mai teey Begg a q q eae ie 
7 Cory Rte. c) sons _ pi i Suet : | 
agro’ es yor wal Ges oe ; ee —— i ‘ 
aii” eN to 955 | _ =o aa | 
en) oe ae ont ‘Gao: “are a : a 
. za A #1 fear ant a ee ea Ge i: : ‘ 
: al owt 8 \ a) agg sgh i ec 4 —. en d : 
- t ’ P = ee sgnieieee ibe gtr SS oe  - 7” ann J 
re a Pe ek: § ia me eg 
a ; a gtr? era . i. ae — 
aes 3 oe _otietgite aoe Se | a Be 8 ae 
: 4 ae Be ie 4 Ps Pre aa pane Ch “ oo = a i 
P : , = aie £ = ae er Pr See ae i ae ’ 
ge Mo of tt opie ‘ : 4 ; a . pee ae 
: Ps $ eo nat Arta ad Pi ae = al ies 
j . ee imines Sie oe A ae ele : : ; ‘s _ ae ae : 
¥ q a J Sree iy i ie A y. per tes ii. : E es 
3 ae ee oe ete a4 ' co Gem e BAe en eng hs ee eae oe er ay vga $ Roe % sh “a . 
i 4 ce ye ig Than ans DEG fea 2 a m ’ ; / 
1, eee & a 3 yer 5 + dogcaa ey ites ee eae ss. > ee si 
ois es. — pit eee [eee emma _ 2 Seat. 
* "J . LU 4 . F ears aS aes 7 ~s és os >. * ted . 
ees ae % 7 a, ‘ Pe Tic: MS gS he RS Y 
: ' 
: 3 
. j ¥ 
Be : 
' 
| ee q 
5 
ase f 
iz | 
| 
; 
| ee : , 
. 
i 
] : 
[ ' 
g 
- 4 - 
: ’ 
ee 
4 < 
: he i 
fi | es |S | | 
, 4 ] | ' 
ee ’ a 
ee 7 | ee 
i ae 
ee LS ki a, wan = 5 , a rea — , Sets oa aie : : a a & oe 
i ; a" ° : ithe ke. rd 
: {a 
Wg : 1. 
Soe ag . 
Steere Fah 
igs gaa a ‘ . ‘ ‘ : ‘ a os. * 
ica ea : 5 . ' ‘ F Ne ! ey es ‘Es = ag DO, * -.F2% I ~ i Nga ie 2 odie Pg ,- -p te 3 ee ee ee 

Che & reat citcal mat i Fix sae Fe ad, hy. Mohd eke a a Falta eas ceo CE 4 ig Wag te, eae Se ty BY ee "ht, Se c: MGs Kes nea | ee Tit wey ask tb, - ea, ey “ee 0 5 4s eee \ ay 
FS AR i lege Ti MET SITS SME OO ew BE sa Mpa i mens ES Meta Le ems dite a am ne PARA Seis Sa Foe atid Gale, Ex ale ¥ AS oe at ng ee 2 Se ee fe hen pee pe athe Hees BF gh i eae LPS Slee kL aaeak. Le Pes ws or 
EPS ayes ce) y mE can a eee os 7 Fh at, Se peaeenes i * SEER Kelek DN Ah la Ce! oy ie aay EO oy nary" ries = : x I be > é : Ne mm ne thas andes eso : nots make ira mp atl 0 46 he REA os 
wey os ae, : ; j y ! . el 0 ee Re Sh t 

. - ie eel € 2 2 2 * 5 ¥ F te P e - f. . x e = > ¥ as. ‘ 

i face Say he ek OSE ons gE Pe Ie BP tee hee 4 OO bd 2 Pada ere ena! eg ECR eet 2 Sot, ag tne iat ei | wed ay on we 3 Fe BA int la aah * Pes HERTS ha apie oa PM a ee ee eM ge gee 
te bet cae me pi hs Hoa, ze ie aca? x gee Ss ee, oy RW ae ok’ ae * 7 * is Me Be S28? A us eR Wane oe ete aa et ae Oe Ne Ps 3 Cs Sebas ae Pp hrgs sa. 9 % ee," eke ‘ ne Eo ie i ene Fe ey % gk r eos my. Stee! aia Ragin 2 4 “Te airak fer cne ee eat as -) 
Pe + =e yd ieicanati, OM Ok, ie aen ee ence, chy Pee ee Gy Miegedn 0 Stes? Be ep PES Gp eee be ae PRN See Se get Ml op tial, FOE BS ep cee rt peat a ae Ee Sys Mn Say A SANE Lee Zito le Os Sy Sete ge ay: FR Oo tes A) rae 

ove oe Uae 4 a, ¢ eS oe PHS + = ae ee eee Et ne Fok cs mane F . Bee oa ee 5 . a ‘ Seg we W “4 é A a ate oa Aha. Se Bey ae © pts! ee we 
kh ae eee oa ee oe aD pp iol got en hae 3 £5 rs, C4 Crewe ey oA ay \ j eet FES es 2a. * “tie x Es hh aed, a r d ; Px ee A Pp 3, - : nae t Hy Be tie 


af 
Rew 
a 


VARIET Y calls WBC 


“Perhaps the most aggressive 


among the top independent 


station groups” 


Last week Variety gave to Westinghouse Broadcasting Company 
one of its Showmanagement Awards for achievement during the 
past year. The citation was expressed in these words... 


“You Can be Sure...” 


“Led by prexy Chris J. Witting (ex-DuMont) and with 
Richard Pack (ex-NBC) as recently-designated program chief, 
the radio and TV stations of Westinghouse Broadcasting 
Company, Inc. are scoring a record for group operation that 
will be hard to surpass—and chances are if it is, WBC will 
do it. In the past year, WBC has awakened from its lethargy, 
rebuilt its reputation in the industry, latched on strongly to 
showmanship and talent, revitalized program components and 
behind-the-scenes-personnel, and went on to amass bigger 
sales as a normal consequence of its drive toward leadership. 

*‘With expansion of its holdings from east to west, WBC 
reinforced its properties with power-laden public relations, 
aggressive local management, top talent from the respective 
communities, and drafted sales incentive plans and contests 
to make the pay-off. 

“In addition to Pack, the new blood includes David E. 
Partridge (ex- WLW Cincinnati) assigned to advertising and 


promotion. They made, and are making a ‘Three Musketeers’* 
whoopee, emblazoned with the WBC heraldry. They have 
succeeded in making WBC a ‘going’ and ‘keep going’ concern, 
perhaps the most zealous and aggressive among the top 
independent station groups in the whole broadcasting expanse, 
with some $75,000,000 riding on its success year-round, with a 
heavy accent on the so-called summer slump, which WBC 
refuses to recognize as other than myth. (The chain beat the 
hot weather rap last year, with sales up 51% over 1953.) 

“While thus expanding, WBC managed to find the time 
(and the money) to annex a brace of members to the roster, 
TV station KPIX in San Francisco and KDKA-TY (ex- 
WDTV) in Pittsburgh, with more expected to come in a 
join-up with WBC’s hard-hitting family.” 


*All 875 of the WBC “Musketeers” from all the nine television and 
radio stations proudly acknowledge Variety’s recognition of their work. 


Is the sale of your product or service being pushed by WBC’s 
power and imagination? Phone Eldon Campbell, WBC National 
Sales Manager, at PLaza 1-2700. Because... 


Your Selling Campaign is not complete without the WBC Stations 


G60 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


WBZ + WBZA + WBZ-TV, Boston; kyw > WPTZ, Philadelphia; KDKA + KDKA-TV, Pitisburgh; 
wowo, Fort Wayne; KEx, Portland; KPIX, San Francisco 
KPIX represented by THE Katz AGEncy, Inc. 
All other WBC stations represented by Free & Persers, Inc. 
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Testimonials Sell 
Despite Expressed 
Skepticism: Study 


New York, April 19—Peopile 
don’t always mean what they say, 
especially when they say they 
don’t believe in testimonial adver- 
tising. 

Endorsements Inc., testimonial- 
getting organization, reports: “If 
you listen to what people say, 
without finding out if they actually 
mean what they say, you'll soon 
be convinced that little or no ad- 
vertising of any kind is believed, 
liked or acted upon.” 

The comment is made in con- 
nection with a motivation study 
made by Social Research Inc., Chi- 
cago, for Endorsements Inc. and 
released last week in observance 
of the company’s tenth anniversary 
in the testimonial business. 

“The average person surrounds 
himself with a mental iron curtain 
of self protection and, in response 
to direct surface questions, hides 
behind this curtain in order to ap- 
pear independent and_ sophisti- 
cated,” Social Research reports. 

Nevertheless, the report says, 
advertising, “particularly the 
much-maligned testimonial,” car- 
ries great weight with the majority 
of Americans. The report contin- 
ues: 

1. The testimonial, when prop- 
erly conceived and executed, when 
completely sincere and _ honest, 
conveys. real meaning and belief 
to the 65% of the population com- 
prising the “middle majority” of 
American consumers. 

2. The testimonial, because it is 
concerned with real people, is in- 
teresting, vivid and compelling. 

3. The testimonial, particularly 
when given by a celebrity, an- 
nounces to the average man that 
the product is in the “big time” of 
national brands. 

4. The testimonial helps to create 
an image of the product and of the 
type of individual who uses it. 


@ When you ask the average per- 
son consciously to be an expert on 
testimonial advertising, the report 
continues, you get one response. 
But when you probe a little deeper 
in that person’s subconscious, you 
get an altogether different re- 
sponse. 

Many people who criticize en- 
dorsements as a method of adver- 
tising do so on the ground that the 
endorsers are paid, and that this 
presumably is a measure of their 
insincerity. Middle majority re- 


Which Sunday Magazine 
Does Central Florida Prefer? 


Here's the way they rate in five Cen- 
tral Florida counties: * 


Miami News’ This Week...... 2,179 
Miami Herald American Weekly 8,137 


Jacksonville Times-Union 
ads oss cae 


St. Petersburg Times Porade... 
Tampa Tribune (No Magazine). 3,358 


Orlando Sentinel's 
Florida Magazine 


Add all them together and Orlando 
Sentinel’s home-printed, home-edited, 
standard size 20-page Florida Maga- 
zine has almost three times the cir- 
culation of all others in these closely- 
knit 5 Central Florida counties. 

Central Florida is a market of 
400,000 people who spend 500 mil- 
lion $ a year. 

Florida Magazine can give you 
ROP color. 

*Source: ABC March 31, 1954 


Orlando Sentinel-Star 


MARTIN ANDERSEN—Editor, Owner, 
Ad-Writer & Galley Boy 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


spondents, however, do not seem 
to take this aspect of the matter 
very seriously. They tend to take 
it for granted that the endorser 
will be paid for making the en- 
dorsement, since it is unnatural to 
expect people to do things for 
nothing. At the same time, “they 
do not think this is reason for 


condemning the personality who 
makes the endorsement,” the re- 
port concludes. 

Endorsemenis Inc. has issued 
“The Revised Primer of Testimon- 
ial Advertising,” a 24-page study 
of the pros and cons of testimonial- 
endorsement advertising, which al- 
so contains portions of the Social 


Research report. It is available on 
request to all agencies and adver- 
tisers. The organization is located 
at 500 Fifth Ave., New York. 


4A‘s Central Region Elects 
Vincent R. Bliss, president of 

Earle Ludgin & Co., Chicago, has 

been elected chairman of the cen- 


Advertising Age, April 25, 1955 


tral region of the American Assn. 
of Advertising Agencies. Other 
region officers are L. O. Holmberg, 
v.p. and general manager, Chicago 
office, Compton Advertising, vice- 
chairman, and E. J. Lauesen, chair- 
man of the executive committee, 
Fuller & Smith & Ross, secretary- 
treasurer. 


She's in the market to buy! 


She has to be to get Family Circle! 4,000,000 women 


buy Family Circle in the same way they buy 


the brand you sell: they go to stores to get it! 


They‘re a 100% select market of 


family-shoppers ...and they do the buying for 
over 14,000,000 family-members ! 


She’s in the mood to buy! 


Fashions or food... if it’s ‘seen in Family Circle,”’ 


it's sure to be sold in stores throughout 


the country. For Family Circle talks the language 


of family-shoppers... woos them with 


heartwarming family features ...wins them with 


sensible suggestions for everyday living 
and buying. Over 4,000,000 family-shoppers 
read and respond to this great magazine 


every month! Why not dress up your sales 


... by advertising in Family Circle! 


| In Family Circle you're in 
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Advertising Age, April 25, 1955 


M. M. McBride Adds Sponsor 

The Saturday segment of the 
five-minute Mary Margaret Mc- 
Bride show (NBC Radio) is now 
being sponsored by d-Con Co., 
Chicago. The contract, signed 
through Leeds & York, runs 
through the end of May. The mak- 
er of insecticides replaces Calgon 


Inc., which switched to Wednes- 
days to replace Star-Kist Foods, 
which took an early summer hiatus 
from the program. 


New Research Book Published 

A sixth edition of Bradford’s Di- 
rectory of Marketing Research 
Agencies is now available, the ed- 


itor, Dr. Ernest S. Bradford, has 
announced. The directory covers 
the larger cities of the world and 
describes the services offered by 
research agencies in those cities 
including location, coverage, size, 
years in business, etc. Published at 
50 Argyle Ave., New Rochelle, 
N. Y., the directory costs $6.50. 


'Wilson’s ‘55 Drive 
Plays Up Feminine 
Golf Player Angle 


Cuicaco, April 20—Newspapers 
and magazines will be used this | 
summer by Wilson Sporting Goods 


wee mae 


——"e 


eee 


eat 


= Bese: 
Patty Berg* 
be FL ten” Siete ‘Mnrs Cit Sa 
? 


£4 “Wilson Clubs 
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scab ese Koy Gong Rar aeite sab Sa Titer Sor 
ovat ctiareene Sie sal Lente: cogpeieneend king. 


FOR THE LADIES—Needham, Louis & 
Brorby, Chicago, prepared this 
420-line b&w newspaper ad for 
Wilson Sporting Goods Co. It will 
promote the company’s Patty Berg 
woods and irons in the papers’ 
women’s sections. 


Co. to promote women’s golf clubs. 
The appeal to feminine sports 
enthusiasts will be part of the 
company’s campaign for its golf, 
baseball and tennis equipment. 

In addition to ads in 98 news- 
papers in 44 cities throughout the 
spring months, two-color and b&w 
ads will run during April, May 
and June, in Holiday, Sports Illus- 
trated and Time. 


® A schedule of “youth publica- 
tions,” including Boys’ Life, Scho- 
lastic Magazines and Young Cath- 
olic Messenger is also planned, 
with ads varying from a spread to 
two-thirds pages. These insertions 
will continue Wilson’s “bat boy” 
series, in which the company fea- 
tures bat boys from the New York 
Giants, Cleveland Indians, Phila- 
delphia Phillies and Chicago Cubs. 

Point of sale will include three- 
dimension action shots of sports 
stars like Patty Berg, Sam Snead, 
Jack Kramer and Ted Williams. 

Needham, Louis & Brorby is the 
agency. 


New $125 Directory Out 

Directory of Manufacturers Inc., 
Brooklyn, has published the “Di- 
rectory of Manufacturers of Amer- 
ica,” a one-volume listing of some 
300,000 manufacturers. The list- 
ings include pertinent information 
about each company—products, 
number of employes, etc. Manu- 
facturers are listed by state and 
by industry classification. The di- 
rectory costs $125. 


WHY 
THE MADISON AVE. “CROWD” 
LIVES ON LEXINGTON 


Members of the advertising pro- 
fession have high living standards. 


That’s why they prefer to live in 
_|a distinguished hotel, with dis- 


criminating neighbors, at a smart 
and convenient location. 


Attractively decorated, comforta- 
bly furnished single rooms with 


tub-and-shower, and radio, are 
now available at the special month- 
ly rate of $150, including maid 
service. 

LAUNDRY and VALET SERVICE AT 
SPECIAL DISCOUNTS TO MONTHLY 
GUESTS 


Delightful restaurants, with 
good food at moderate prices. 


Phone Assistant Manager 
PLaza 5-1200 


BELMONT PLAZA HOTEL 


Lexington Avenue at 49th Street 
a TISCH Hotel 
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Bozell & Jacobs Adds Sligo, 
Appoints Thomas P. Switt 
Sligo Ltd. has appointed Bozell 
& Jacobs, New York, to direct an 
advertising and public relations 


,campaign for a line of Irish tweed 
‘women’s sportswear that it plans 
to introduce to the American mar- 
‘ket next fall. 

| Thomas P. Swift has joined Bo- 


If you sell ee 
rds 


— 


the record section of the 
new DOWN BEAT will pro- 
duce fast results... by readers 
who purchase records regularly 
and frequently. 


More than 100,000 buyers use 
DOWN BEAT as their guide 
for record purchases. 


Write today for complete market information! 


DOWN BEAT 


maher 
@ publications 


Publishing since 1934 


2001 Calumet Ave. 
Chicago 16, Ill. 


Every hing in the World for the World of Music 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas—Bebidas Annual Directory 
—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 


publication 


zell & Jacobs to work on the Elec- 
tric Companies Public Informa- 
tion program. Mr. Swift formerly 
was a financial and business writ- 
er with the New York Times. 


Kight Names Abram, Pynchon 

Kight Advertising, Columbus, 
O., has appointed Duane G. Abram 
an account executive and Richard 
Neil Pynchon copy chief. Mr. 
Abram was advertising manager 
of Buckeye Union Insurance Com- 
panies in Columbus until 1953 
when he formed his own agency, 
which he operated until joining 
Kight. Mr. Pynchon previously 
was ad manager of Cowles Chem- 
ical Co., Cleveland. 


F. C. Russell Names Greene 
Arthur F. Greene has been ap- 


pointed sales promotion manager 
of F. C. Russell Co., Cleveland, | 
maker of combination windows | 
and doors. Mr. Greene, for the past | 
year a private business consultant, | 
formerly was with Scott & Fetzer 
Co., Yoder Co. and Greene Studios. 


scownythe BEAUTIFUL BUY in 


— 


"automatic home laundries 


Were. 


KIT COMPONENTS—Hamilton Mfg. Co., Two Rivers, Wis., is making 
these materials available to dealers in backing up its ads in Better 
Homes & Gardens, Ladies’ Home Journal and The Saturday Eve- 
ning Post. The point of sale ver- 


Salt Lake Intermountain Market 


The complete coverage of The Salt Lake Tribune and the Deseret News and Telegram 
easily places this prosperous market in the palm of your hand. These two metropolitan 
newspapers unite all of Utah, Southern Idaho, Western Wyoming and Eastern Nevada 
into one big unified market that has a staggering effective buying income of one billion 


eight hundred million dollars. You can have the power of both papers at one low rate. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


© DESERET NEWS ww. 
Salt Lake Telegram (veninc, 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


of 14 million people 


sion of the ad is built into a frame 

which amplifies sales points 

about the “beautiful buy” home 
laundry. 


Pinpoint Prospects, 
Not Just Readership 


of Media: Manville 


Mapison, Wis., April 19—To- 
day’s research trend is toward 
obtaining more qualitative infor- 
mation about respondents, about 
copy and about media, Richard 
Manville, president of the New 
York research company bearing 
his name, said in an address here 
last week. 

Discussing media, he told the 
American Assn. of Public Opinion 
Research that total circulation 
should not be the measure of the 
power of a medium. 

“In the women’s magazine field,” 
he said, “we found 25% more 
prospects for a home appliance 
than in its comparable, twin-look- 
ing women’s service magazine. The 
best magazine in a schedule, we 
found, was 32 times more efficient 
than the least effective magazine 
for a given product.” 


® Mr. Manville stressed that a 
magazine may vary widely in use- 
fulness among ten different adver- 
tisers for as many products, and 
its usefulness to each may differ 
from that of another magazine with 
overlapping readership. “The du- 
plication of Magazines A and B,” 
he said, “might be 20% among 
readers, 30% among cigaret smok- 
ers, 60% among french-fryer buy- 
ers, 11% among buyers of hot 
water heaters and so on.” 

A newer trend in obtaining in- 
formation about respondents, he 
said, is to find out “whether there 
is or is not a difference in the 
kinds of people your ads in your 
media are reaching. Before you 
accept any type readership study,” 
he advised, “differentiate between 
prospects for your product and 
non-prospects.” 


Stanley Publications Formed 
Transportation Supply News 
and Jobber Product News, Chi- 
cago, now are being published un- 
der a new banner, Stanley Publi- 
cations Inc. Officers and directors 
of the formerly separate compan- 
ies, Transportation Supply Pub- 
lishing Corp. and Jobber Product 
Publishing Corp., continue as offi- 
cers and directors of Stanley Pub- 


ésam On’ 


RO ers | 
ch): lications Inc. 
Se Fiur Joins Wilson, Haight 


Merton S. Fiur, formerly with 
the radio-tv department of Goth- 
am Advertising Co., New York, 
has joined the New York office 
of Wilson, Haight, Welch & Grov- 
er. 
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always on the job 


Nighttime, noon and morning, too, 
Outdoor Advertising keeps storing 
impressions that build desire... 
desire that has helped to make Cadillac 
the most wanted of all motor cars. 

Ask your Advertising Agency 


about Outdoor Advertising. 


outdoor advertising reaches the most people—most often —at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING COMPANIES 


444 MADISON AVENUE, NEW YORK 22 
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best for our 


customers 


That's why we had 

two technicians accompany 
our new Klimsch color 
process camera all the way 
from Frankfort, Germany 


photoengravers 


4 aR Pp % vw ic 
xk Wea etc d tr Bos BO F5"GE tacit Pye ey Sec ae 


These technicians revealed the marvelous ar 
accomplishments of this astounding instrument to our 
craftsmen and proved to us its capability of 

shooting the best color negatives in the world. 


To you this means process reproductions that 
are sharper than you have ever seen before—and out to 
the farthest corners too. 


Photo-composition of innumerable color subjects to 
layout position is simplified and is register perfect. 
This saves you time and money. 


Such engravings proofed on our modern four color 
wet presses are without doubt Utopia for the 
national advertising production buyer. 


4043 N. Ravenswood Ave., Chicago 13, Illinois 
Phone EAstgate 7-9220 


Hutchings & Melwille, Inc. 


Coming 
Conventions 


*Indicates first listing in this column. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Waldorf- 
Astoria, New York. 

April 28-30. Greater Weeklies Associ- 
ates, national conference, Hotel Governor 
Clinton, New York. 

April 29-May 1. Advertising Federation 
of America, 9th District, first annual con- 
vention, Hotel Paxton, Omaha. 

April 30. Midwestern Advertising Agen- 
cy Network, 2nd quarterly 1955 meeting, 
Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertisers, 
annual convention, Royal York Hotel, 
Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio & 
Television, annual convention, Drake Ho- 
tel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 


ames omennnn OO 


a 


. SS S aes > 


they Buy More because they Have More! 


@ That’s why, for example, General Merchandise Sales... 
including such items as hammocks, radios, mosquito net- 
ting . . . are 66.9% above the national average* in Metro- 
politan Indianapolis (Marion County). 

People buy more of everything in Indianapolis because 
the average income per household is $6,593—27.7% above 
the national average—7th among cities of 600,000 popula- 
tion and over.* In addition, you get these other essential 


market advantages: 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


*Consumer income Supplement, 1954, Standard Rate & Data Service. 


today. 


> It’s Bie . . . over 600,000 population 


P It’s Sreapy . . . unsurpassed for diversification and 
balance of industry and agriculture 


> It’s Eastty REAcuen . . . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Indianapolis Star and 
The Indianapolis News. Write for complete market data 


Advertising Age, April 25, 1955 


Philadelphia. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

May 11-13. Public Utilities Advertising 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 16-17. Chicago Tribune Forum on 
distribution and advertising, WGN Studio 
Theater, Chicago. 

May 18. Student Marketing Institute, 
second annual clinic, Hotel Roosevelt, 
New York. 

May 18-21. Trans-America Advertising 
Network, annual meeting, Barclay Hotel, 

May 22-26. National Assn. of Radio & 
Television Broadcasters, annual conven- 
tion, Shoreham and Sheraton-Park Hotels, 
Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publi- 
cations, annual spring conference, The 
Homestead, Hot Springs, Va. 

May 30-June 1. National Assn. of Trans- 
portation Advertising, 14th annual meet- 
ing, The Cloister, Sea Island, Ga. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual convention, 
Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. of 
Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid 
Club, Lake Placid, N. Y. 

June 24-26. Northwest Daily Press Assn., 
summer meeting, Ruttger’s Birchmont Ho- 
tel, Bemidji, Minn. 

June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multnomah 
Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

Aug. 6-9. Mail Advertising Service 
Assn., annual convention, Statler Hotel, 
Los Angeles. 

Aug. 15-19. Photographers’ 
America, 75th anniversary 
Conrad Hilton Hotel, Chicago. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world convention, 
Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

*Oct.17-18. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Club, 


Assn. of 
convention, 


Chicago. 
*Nov. 8-10. Fourth Canadian national 
packaging exposition and _ conference, 


Automotive Bldg., Canadian National Ex- 
hibition Grounds, Toronto. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Insti- 
tute, Biltmore Hotel, New York. 

*Nov. 14-16. Public Relations Society 
of America, annual national conference, 
Ambassador Hotel, Los Angeles. 

Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 
Beach Hotel, Hollywood, Fla. 


Offers Booklet on Agencies 

“What Every Business Man 
Should Know About Advertising 
Agencies,” a booklet created to ex- 
plain the functions and services of 
an advertising agency to business 
men, has been published by the 
League of Advertising Agencies. 
The 16-page text also describes 
how to select an agency. Single 
copies at no cost are available 
from the league at 220 W. 42nd St., 
New York. 


‘Citizen-Times’ Boosts Jones 

John E. Jones, promotion direc- 
tor of the Citizen-Times, Ashe- 
ville, N. C., since 1951, has been 
named director of the classified 
advertising department. He suc- 
ceeds Herbert M. Schachte, who 
has retired after 34 years in the 
post. 


Three Agencies Lease 

Three agencies have leased space 
in a new building at 130 E. 59th 
St., New York. They are Anderson 
& Cairns, which has taken the sec- 
ond floor; Lewin, Williams & Say- 
lor, 13th floor; and William Doug- 
las McAdams Inc., with about 30,- 
000 sq. ft. on four floors. 
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Broadcasters Are 
Doing Educational 
Job, Taylor Avows 


CoLumsus, O., April 19— 
Broadcasters are fulfilling their 
educational responsibilities, Da- 
vidson Taylor, v.p. in charge 
of public affairs for National 
Broadcasting Co., told the 25th 
anniversary dinner of the In- 
stitute for Education by Radio- 
Television at Ohio State Uni- 
versity last week. 

Mr. Taylor, who worked on 
both the radio and television 
codes, said the radio code was 
“drafted by a group of vision- 
aries, so far as the industry as 
a whole was concerned,” while 
“the tv code was drafted by a 
practical group which had the 
—- of the tv industry back 
of it.” 

Both documents, he _ con- 
ceded, are “imperfect, and both 
are improvable.” They indicate, 
he said, “moral progress in the 
attitude which broadcasters 
have towards the instruments 
at their disposal.” 


=" The NBC v.p. talked at 
length about the network’s Re- 
sponsibility Report, which it 
adopted before the NARTB 
code. Every producer is re- 
quired each month to record 
what he has done to contribute 
to enlightenment, not just 
amusement. 

The first responsibility re- 
port, for October, 1951-Janu- 
ary, 1952, was six pages long 
and contained 74 items; the lat- 
est, for January, 1955, has 35 
pages and 224 items. 

Mr. Taylor reported that 
NBC President Pat Weaver 
summed up the report and the 
campaign it summarizes as 
“fairly successful...the effort 
has brought us little credit 
from the public and the in- 
formed critics. They don’t even 
know what we’re up to. And I 
have some reason to doubt that 
all of us here at NBC do either. 
But it has given us a personal 
pride in the medium and a 
sense of how it can be used for 
greatness...it is not enough 
that the American people shall 
be superbly entertained. They 
must be kept informed. This is 
not someone else’s job. It is 
yours.” 


# Mr. Taylor also feels that 
American advertisers are 
shouldering their share of edu- 
cational responsibility.. .“re- 
flected in the improvement of 
advertising, and in the con- 
science which advertisers and 
their agencies display toward 
their communication with the 
public. Television has led the 
way in this development and 
will continue to do so.” 

He summed up some of 
NBC’s present and future con- 
tributions as follows: 


1. Continued color telecast- 
ing, including the political con- 
ventions next year. 

2. Reprogramming the whole 
weekend on radio (“Monitor,” 
AA, April 11). 

3. A tv “Telementary” series, 
which seeks to compress major 
trends which have emerged in 
the first half of this century. 

4. A project called “Future, 
which has to do with the effect 
of modern developments on the 
family, with the contributions 
of technology to leisure, and 
what leisure can do for our civ- 
ilization. 


Metro Names Bermingham 

Bill Bermingham, formerly 
with Progressive Grocer, has 
joined the comics sales staff of 
Metropolitan Sunday Newspa- 
pers Inc., New York. 


Pearson Opens New Oftice 


STATE FARM Robert M. Baird, formerly v.p. 
fi ‘in charge of the Dallas office of 
a g : John E. Pearson Co., radio-tv rep- 

auto " a ‘resentative, has been named to 
See " Bank Plan ‘head the company’s new office at 


'508 Glenn Bldg., Atlanta. Replac- 
_ing Mr. Baird in Dallas will be 
/Thomas R. Murphy, a former v.p. 
of Grant Advertising. 


4 
ae 
oad . 

“ae a: ¥ It pays fo krow your 
t ’ STATE FARM AGENT 


ABP Names Terry Koeller 
| Terry Koeller, head of Terry 
‘Koeller Associates, Chicago media 
‘promotion specialist, has been 
named midwestern representative 
of Associated Business Publica- 
tions Inc., New York. Miss Koeller 
was at one time advertising mana- 
ger of the American Foundryman. | 


Ld 


INSURANCE OUTDOOR—This outdoor poster design is one of five new 

ones now available to more than 7,500 agents of the State Farm In- 

surance Cos. under the company’s co-op advertising plan. In 1954, 

the Biddle Co., Bloomington, Ill., placed more than 1,000 postings for 
agents in all parts of the country. 
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CLIPPING IS OUR BUSINESS! 


@ Bacon’sClipping Bureau regularly reads and 
clips 3,058 business, farm and consumer publi- 
cations. Advertising managers, agencies, pub- 
licity and public relations men, researchers and 
many others from a list of over 1,000 clients, 
regularly use Bacon’s service to keep up on 
what goes on. Any subject you want, company 
mention, competitive ads, competitive publicity 
and research material. It’s our business to pro- 
vide complete up-to-the-minute information 
about your business. Write for free booklet 
No. 55, “Magazine Clippings Aid Business.” 


BACON’S 1955 PUBLICITY CHECKER 
Everyone who sends out publicity should 
have one. Lists our 3,058 publications, 
each coded to show publicity used. 
Spiral bound, fabricoid, 256 pages, 
6% x 942", $15.00. Sent on approval. 


BACON’S CLIPPING BUREAU 


343 S. Dearborn Street * Chicago 4, Illinois 
Established 1932 


IN INLAND CALIFORNIA [AND WESTERN NEVADA) 


as 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
...and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined ... and at the lowest cost per thousand! (SAMS and SR&D) 
In this inland market — ringed by mountains —the Beeline covers 
an area with more than 2 million people who have more farm in-_ 
come than Kansas, and nearly $4 billion in buying power. (Sales 
Management’s 1954 Copyrighted Survey) 


Me Clotchy Broodcosting Compomy 


SACRAMENTO, CALIFORNIA + Paul H. Raymer Co., National Representative 


RAMENTO 


STOCKTON 


FRESNO 


BAKERSFIELD 
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Botilers Hope 
They Can Afford 
Co-op Ad Drive 


New York, April 20—Collection 
of enough money from enough 
bottlers looms as the big stumb- 
ling block in the path of a coop- 
erative advertising drive aimed 
at selling more soft drinks to 
more consumers. Industry clamor 
for such an effort is increasing, 
however. . 

That this is today’s soft drink 
dilemma is the consensus of a 
number of state association offi- 
cials and key bottlers throughout 
the country recently polled by 
Bottling Industry. 

“While bottlers are undoubted- 
ly aware of the need for and mer- 
its of a cooperative ad drive [a 
survey by the publication in Jan- 


uary revealed that 94% of the 
bottlers favored such a cam- 
paign], many operators,” the 


weekly says, “will balk when and 
if the program gets down to the 
brass tacks stage—that is, put- 
ting up the money for it. 

“At best,” says Bottling Indus- 
try, “only those bottlers who are 
now active in their state or na- 
tional associations—a good yard- 
stick of bottler interest in industry 
participation movements—could 
be expected to take part in the 
program, according to the major- 
ity of state leaders polled. 


= “Some state association offi- 
cials,” the publication reports, 
“felt that the best way to deter- 
mine the extent of financial sup- 
port that would be given to a co- 
operative advertising drive would 
be for each state group to poll its 
membership on the proposals. 

“But most of these officials 
noted that the poll would prove 
meaningless unless (1) a specific 
plan was proposed and (2) bot- 
tlers would submit a signed fi- 
nancial pledge. 

“They generally agreed, too,” 
says Bottling Industry, “that bot- 
tlers would show more enthusi- 
asm for a local or regional pro- 
gram rather than a national one. 
The majority expressed the belief 
that assessments for the program 
should be set on a per case basis, 
but should be voluntary. 

“Significantly,” the weekly 
notes, “only a minority of state 
trade leaders participating in the 
BI poll indicated that bottlers in 
their states are both wholehearted- 
ly in favor of a cooperative adver- 
tising drive, and would readily put 
up the money for it. 


the origin of the movement dates 
back to 1951 when Alfred C. 
Schwartz, eastern manager of the 
Glenshaw Glass Co., Glenshaw, 
Pa., advocated such a program and 
worked out a slogan, with the help 
of a group. The slogan was: “Food 
for Thirst.” 


PRSA Names Diane Davis 

Diane Davis, on the administra- 
tive staff of the Public Relations 
Society of America, New York, has 
been named assistant to Woodrow 


G. Gatehouse, PRSA general man- 
ager. She will assist on advertising 
and exhibit sales in connection 
with PRSA’s publications. 


Doyle Dane Appoints Two 

Allan Greenberg has joined 
Doyle Dane Bernbach Inc., New 
York, as director of research. He 
previously held a similar post with 
Grey Advertising Agency. Charles 
Rollins, also formerly with Grey, 
has joined Doyle Dane as an ac- 
count executive. 


Wayne Promotes Five 

Tucker Wayne & Co., Atlanta, 
has announced five executive pro- 
motions. Douglas D. Connah, with 
the agency since its formation in 
1938, has been appointed asst. to 
the president. He has been suc- 
ceeded as exec. v.p. by Matthew 
Connor, formerly v.p. Leigh Kell- 
ey, v.p. and formerly radio-tv di- 
rector, has been named chairman 
of the executive committee. J. 
Duncan Muse, production director, 
and Thomas P. Wright, account 
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executive, have both been named 
V.p.s. 


Schuchat to Warner & Todd 

Justin M. Schuchat, formerly 
copy supervisor of the St. Louis 
Post-Dispatch in charge of all re- 
tail creative advertising, has joined 
the staff of Warner & Todd, St. 
Louis agency. Mr. Schuchat, in 
addition to handling creative re- 
sponsibilities, will also serve on 
the agency’s plans board and cam- 
paign advisory committee. 


TEESE 


Eddie Gilman Martin Tallberg Bob Kimball Paul Coughlin —_Elliot Butler 
Boston Boston 


Bob Whittemore Jack Rien 


These 32 men cover a five-state newsbeat for 
WBZ-TV. They’re film reporters. They’re on 


s2 MEN 


N. Easton Beverly Needham 


t : Lewist 


SELOOT NEW 


Bob Dineen Austin Macaulay Parker Hoy George Spooner Deve Montanari Dan Duffy 
i Fairhaven Plymouth 


Worcester 


Edna, won the top TV award of the Radio-TV 
News Directors’ Association last year. 


24-hour call. There’s one within thirty minutes 
of anything that can happen anywhere in WBZ- 
TV’s range. They feed ten news shows every day 
with fresh, on-the-spot local news film. Their 
documentary, The Story of Hurricanes Carol and 


This is the aggressive way WBZ-T'V goes after 
the news. It’s typical of the spirit that permeates 
New England’s first TV station. It’s a spirit that 
moves WBZ-TV to be Number One in everything 
it does. SO—WBZ-TYV shoots the works on news 


m= “While several states indicated 
that they are planning to do just 
that, a new trade group, the Car- 
bonated Beverage Council, al- 
ready has been formed by bottlers 
and supply men to get a co-op ad 
program under way in the nine 
northeastern states” (AA, April 
4). 

Whether or not bottlers in other 
regions follow suit, Bottling Indus- 
try says, depends largely on the 
outcome of the May executive 
board meeting of the American 
Bottlers of Carbonated Beverages. 

The national association, at a 
special session of trade sales ex- 
ecutives called by its public rela- ‘ 
tions committee last month, indi- 
cated it would attempt to come up 
with a packaged cooperative ad- 
vertising program that could be 
used on regional levels. This pro- 
gram is expected to be discussed 
at the forthcoming ABCB execu- 
tive board meeting, the bottling 
publication reports. 

Commenting on the movement 
to initiate a soft drink advertising 
program, Don Gussow, publisher 
of Bottling Industry, told AA that 
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‘Score’ Holds Second 
Annual Report Contest 

The “Score,” Chicago, a monthly 
report to management on employ- 
er-employe relations, is holding its 
second competition for the best 
annual reports for employes pub- 
lished between July, 1954, and 
July, 1955. Winners, to be an- 
nounced shortly after July 15, will 
be chosen for general journalistic 
quality, effectiveness in merchan- 
dising the management story, pub- 
lic relations value, plant-level ac- 


ceptance and value as financial 
statements. 

Judges, all of whom served last 
year, are Kenneth E. Olson, dean 
of Medill School of Journalism, 
Northwestern University, chair- 
man; S. R. Bernstein, editor of 
ADVERTISING AGE; Robert L. Bliss, 
exec. v.p. of the Public Relations 
Society of America; Carl C. 
Harrington, editor of Mill & Fac- 
tory, and John A. McWethy, as- 
sistant managing editor of the Wall 
Street Journal. 


Father Knickerbocker's Bibulous Portrait 
Supplants Ruppert Name in Beer Promotion 


New York, April 19—Jacob | dertaken a novel and expensive 
Ruppert Brewery is convinced that | merchandising program for its 


its advertising has _ established ‘Knickerbocker beer by distrib- | 


identification of its trademark to|uting gold plated tap knobs to all 
such an extent that it will soon be | of its draught beer accounts. On 
able to use merely a picture of the side of the bar facing the cus- 
Father Knickerbocker holding a ‘tomer there will be only a picture 
glass of beer to advertise its prod-|of Father Knickerbocker, holding 
uct. a glass of beer. On the other side 

As a beginning, Ruppert has un-| of the knob, however, facing the 


ENGLAND FOR WB2-TV 


Jack Woolner Harris Cohen Dave Marlin Ernest Blackman Charles Hoar Alfred Smilgis Bob Berman 
Boston 


Shrewsbury Sharon Boston Danvers 


programming. WBZ-TV news 


Boston Belmont Orono 


gets the big news 


audience. Big audiences on WBZ-TV mean big 
things for advertisers in America’s big sixth 
market. Tell these big audiences the news about 


your products. Call Herb Massé, WBZ-T’V Sales 
Manager, at ALgonquin 4-5670, Boston—or your 


nearest Free & Peters agent. 


James Garvin Gordon Swan John Titchen = Dick Hand == Dinny Whitmarsh Don Flaherty 
Milton 


Eddie Carr 
Boston 


Bob Rapelye 


Don Volkman 
Providence fon 


Claremont Manchester 


wT es) 


WB2-TV 


Billerica Reading 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


WBZ-TV > WBZ+WBZA, Boston; KYW + WPTZ, Philadelphia; KOKA + KDKA-TV, Pittsburgh; 
wowo, Fort Wayne; KExX, Portland; KPIx, San Francisco 


KPIX represented by THE Katz AGENcy, INc. 


All other WBC stations represented by FREE & Peters, INc. 
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| bartender, the name of the beer is 
spelled out. 

Hereafter, Ruppert will use this 
full color so-called “classic pose” 
of Father Knickerbocker, framed 
in gold, in all of its merchandising 
pieces. The new picture also will 
appear in all of the company’s ad- 
vertising as further emphasis on 
the trademark. This will include 
newspaper, outdoor and television 
spot advertising. 


® In addition, Ruppert currently 
is using radio spots in both English 
and Spanish in the New York 
metropolitan market, the Steve 
Allen show on NBC-TV and the 
Bill Leonard show on WCBS-TV. 

A larger part of Ruppert’s ad- 
vertising budget in 1955 will be al- 
located to the New York metropol- 
itan market, AA was told. But 150 
to 200 newspapers still will be used 
throughout the summer in key 
markets in New England, New 
York, New Jersey, Pennsylvania 
and Delaware. 

Ruppert’s 1955 advertising bud- 
get is expected to exceed $3,000,- 
000. Allocation of this is likely to 
be on about the same basis as re- 
ported a year ago (AA, March 19, 
54). : 

This means that about 33% will 
be spent for tv spots, 21.5% for 
newspaper space, 10.5% for radio, 
17% for outdoor, 3.5% for maga- 
zines, 1.3% for business papers, 
and 13.2% for point of sale mate- 
rials. The excess over $3,000,000 
which the brewer is expected to 
spend in ’55 (the company will 
neither confirm nor deny the in- 
crease), probably will be used for 
point of sale materials. 

Biow-Beirn-Toigo is the agency. 


‘Companion’ Names Four 
Webster E. Blanchard, a mem- 
ber of the advertising sales staff 
of the Woman’s Home Companion, 
New York, since 1945, has been 
promoted to manager of sales de- 
velopment, a new post. The Com- 
panion also has named Fred Bron- 
ner, Ellen Langdon and Mary 
Flynn to head three promotion- 
merchandising divisions. Mr. Bron- 
ner, assistant sales promotion di- 
rector, will head merchandising of 
grocery, drug and cosmetic prod- 
ucts. Miss Langdon will handle 
equipment, appliances, home fur- 
nishings and do-it-yourself work- 
shop, and Miss Flynn will handle 
fashion, apparel and travel. 
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GET THE FACTS ABOUT THE 
WORLD'S BIGGEST MARKET! 


> Read about the keys that epee 

82,968 doors in the multi-bil- 
lion dollar construction market. 
Get the free, new ACP booklet, 
“The Key...” by writing: 

Gordon L. Anderson, Sec'y. 
,ASSOCIATED CONSTRUCTION 
PUBLICATIONS 
1022 Lumber Exchange Bidg., Minneapolis 1, Minnesota 


ASSOCIATED CONSTRUCTION PUBLICATIONS 
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CONSTRUCTION MID-WEST CONTRACTOR 
Roanoke, Virginia Karsas City, Missouri 
CONSTRUCTION BULLETIN MISSISSIPPI VALLEY 
is, Minnesota CONTRACTOR 
ae St. Louis, Missouri 
CONSTRUCTION DIGEST 
janapolis, Indiana WEW ENGLAND CONSTRUCTION 
o- 7 Boston, Massachusetts 
South Orange, New Jersey CONSTRUCTION 
COnsTRUCTION WEws Denver, Colorado 
SOUTHWEST BUILDER 
Little Rock, Arkansas ai " CONTRACTOR 
Angeles, California 
DIXIE CONTRACTOR 
Atlanta, Georgia TEXAS CONTRACTOR 
Dallas, Texas 
MICHIGAN CONTRACTOR 
& BUILDER WESTERN BUILDER 
Milwaukee, Wisconsin 
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Retailers Foresee 
Il¢ Price Rise on 
King-Size Cigarets 


New York, April 19—Smokers 
of king-size cigarets will be pay- 
ing 1¢ more per pack within the 
next couple of weeks. 

That’s the opinion of retailers 
here in the wake of the news that 
three manufacturers have boosted 
their wholesale prices on king-size 
brands. 

American Tobacco Co., Liggett 
& Myers and Philip Morris have 
raised prices on their 80-mm. 
brands $9.50 a thousand. But 
prices on regular-size brands and 
filter-tip varieties remain un- 
changed. 

At P. Lorillard Co., Brown & 
Williamson and R. J. Reynolds 
Tobacco Co., spokesmen said that 
the situation is being studied. 


® Retailers here generally expect 
higher prices for king-size cigarets 


" all you 
: want is 
» right in 


altoona 


Whether you’re selling every- 
day necessities or higher priced 
durables, income distribution 
in Metropolitan Altoona gives 
you a husky plus. 


In the “up to $4,000” income 
group, there are 66% of the 
area’s consumer spending units, 
with 41.5% of the income. 


In the $2,500 to $7,000 bracket 
—the all-important market for 
plus food buying and household 
items—there are 58.2% of the 
units, with 64.9% of the income. 


And if your product is an auto- 
mobile, television set, refrigera- 
tor or washer, Metropolitan Al- 
toona presents a “can’t miss” 
sales target—with 34% of the 
spending units in the “$4,000 
and up” group, holding 58.5% 
of the buying power, 


Altoona market pays off for ad- 
vertisers. They recognize this 
with record linage in the AIl- 
toona Mirror—millions more 
lines than many bigger metro- 


politan papers. 


Bltoona 
M2irr 


Altoona Pennsylvania's Only 
Evening Newspaper 


95.1% Coverage of All Homes 
in the City Zone 


RICHARD E. BEELER, Adv. Mgr. 


of all brands. Most of them are al- 
ready charging 25¢ for all king- 
size brands, It is expected that the 
price will be raised to 26¢ within 
the next few days. 

“We'd be crazy if we didn’t, 
wouldn’t we?” one of them asked. 
The net increase amounts to 
about 35¢ a thousand, or less than 
1l¢ a pack at the wholesale level. 
The price has been raised approx- 
imately from $9.40 to $9.50 a 
thousand, less the usual trade dis- 
counts of 10% and 2%. 


The reason for the price in- | 
crease, manufacturers say, is to 
cover higher production costs. 

It could not be learned whether 
any copy changes in advertising 
will be made. Spokesmen at the 
tobacco companies said they 
thought it was unlikely. 


Grit to Gray & Rogers 
Grit Publishing Co., Williams- 


Rogers, Philadelphia, to handle its 
advertising and promotion, effec- 


tive May 1. The publisher severed 
its long client-agency relationship 
with Arndt, Preston, Chapin, Lamb 
& Keen and saw presentations 
from at least five agencies (AA, 
April 11) before selecting Gray & 


Dan Tobias Named A.M. 

Dan Tobias has been named ad- 
vertising manager of Browning- 
port, Pa., has appointed Gray & Ferris Machinery Co., Dallas. Mr. 
Tobias, formerly with the automo- 
tive advertising department of the 


Advertising Age, April 25, 1955 


|Dallas Times Herald, will handle 


advertising for the Browning-Fer- 
ris plants in Dallas, Houston, 
Greggton and Lubbock. 


Magruder Joins Oxford 

Joseph H. Magruder, formerly 
assistant to the v.p. in charge of 
planning of Dixie Cup Co., Easton, 
Pa., has joined Oxford Paper Co., 
New York, as advertising mana- 
ger. He succeeds V. B. Taliaferro, 
who continues as eastern sales 
manager of the company. 
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Advertising Age, April 25, 1955 


Tope Named Sales V. P. 

C. F. (Dick) Tope, formerly v.p. 
and manager of the Cleveland of- 
fice of Sutton Publishing Co., has 
been named v.p. in charge of sales 
of Industrial Laboratories Pub- 
lishing Co., Chicago, publisher of 
Industrial Laboratories and Indus- 
trial Science & Engineering. 


Biow-Beirn Boosts Stolzoft 


Jerome S. Stolzoff, Procter & 
Gamble account supervisor at 


Biow-Beirn-Toigo, New York, has 
been appointed a v.p. Mr. Stolzoff 
left Foote, Cone & Belding, Chi- 
cago, in 1953 to join the Biow 
agency. 


Goldsmith Succeeds Uttal 

Robert L. Goldsmith has been 
named promotion director of Dell 
Publishing Co., New York, suc- 
ceeding Sheldon Uttal, who has 
resigned. Mr. Goldsmith, with Dell 
since 1950, previously was assis- 
tant promotion director. 


The new publication, Drive-in 


’ a * . Z 
Drive-in Guide for Guide, which will start with a con- 
Outdoor M Oviegoers trolled circulation of 500,000 dis- 


tributed to outdoor movie patrons, 
Bows in ] ] States is expected to make its bow about 
Curcaco, April 19—Roy Whiting, | 


June 1. 

: | Initial circulation arrangements 
who realized a gain of $750,000 or have been completed in 11 states 
so when he sold the Chicago TV |in the Midwest, South and South- 
Forecast to Triangle Publications | west; circulation will be somewhat 
for incorporation into TV Guide seasonal in northern latitudes, Mr. 
(AA, Jan 19, ’53), is using his nest | Whiting pointed out. 
egg to start another weekly, Ap-| The publication will contain 
VERTISING AGE has learned. ‘both national motion picture edi- 


advertiser acceptance! 


Months before publication, Petroleum Week’s back covers are gone, all four cycles, 


thirteen issues each. 


Inside front covers are gone. Ditto. 


Inside back covers are going—may be all sewed up by the time you read this. 


Other premium positions are being reserved fast. Center spreads, page ones, pages 
opposite special features . . . all have been spoken for on most cycles. 


This big demand for premium positions is overwhelming evidence of advertisers’ 
acceptance of Petroleum Week. Yet you don’t have to be a special-position advertiser 
to reap the special benefits of Petroleum Week’s industry-wide, industry-deep circu- 
lation. For Petroleum Week’s editorial format and flexible make-up combine to create 
heavy reader traffic from cover to cover. 


Whichever position you prefer, you can be sure your message in Petroleum Week will 
reach the men who matter in oil. 


A NEW CONCEPT 


IN COMMUNICATION 


see 


% 
——<— 
See This 
Slide-Film 
Now! 


You can cash in on oil men’s intense interest in Petroleum 


Week. Your advertising message will develop extra impact, will 
gain added effectiveness through the cover-to-cover reader traffic 
created by this industry-wide, industry-deep new weekly! Closing 
date for the first issue—July 8—is June 17. 


PETROLEUM WEEK 


Cross 


Communications for Men Who Matter in Oil 


= A McGRAW-HILL 
pera, PUBLICATION 
—— 

ae 


een a 
meee 
omar 


330 West 42nd Street, New York 36, New York 
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‘torial features and local theater 
listings and announcements, Sim- 
ilarly it will have sections for both 
national and local advertising. It 
/expects to draw on both the enter- 
/tainment and automotive fields as 
well as on such point of sale prod- 
ucts as soft drinks. 


Dr. Pepper Co. Expands 

Dr. Pepper Co., Dallas, is ex- 
panding its throwaway container 
program with the introduction of 
canned Dr. Pepper in 200 cities in 
the Southwest and in Los Angeles. 
During the next month Dr. Pepper 
bottlers in Texas, Oklahoma, 
Louisiana, Arkansas and New 
Mexico will market the soft drink 
in cans along with regular bottles 
in their franchised territories. Dr. 
Pepper in cans has been tested in 
St. Louis, Dallas, Fort Worth and 
Atlanta during the past five 
months. A $400,000 budget has 
been set for advertising, stressing 
media in Los Angeles and south- 
western bottler communities. 


Stickin’ Around 


with KLEEN-STIK 
Make Mine KLEEN-STIK! 


That’s the order from more and 
more advertisers every day — na- 
tional and local alike. From window 
**screamers”’ to pin-point labels. . . 
simple signs or complex construc- 
tions—this amazing pressure-sen- 
sitive P.O.P. adhesive does so many 
things—and does ’em all well! 


California’s ‘‘Cow-Conscious”’ 


... thanks to 60,000 of these vivid 
bumper stripes distributed by the 
CALIFORNIA DAIRY INDUS- 
TRY Advisory Board. Created by 
BRISACHER, WHEELER & 
STAFF, San Francisco advertising 
engineers, the campaign attracted 
so much favorable attention from 
church and civic groups, city offi- 
cials, etc., that it may soon go 
national, Printed big ’n bold on easy- 
to-apply KLEEN-STIK, with let- 
ters of fire silk-screened in Day-Glo 
“Fire Orange’’. A toast (in milk!) to 
TOM TORRISON and the WIL- 
LIAMS PRINTING CoO., S.F., for 
the swell production! 


Lg 


“Eggs-sellent’ Idea! 


Like a good turn, one good display 
idea begets another. That’s how this 
KLEEN-STIK “Slide-Stik”’ was de- 
veloped by AL KOVNAT and JACK 
LI PSON. Sales Promotion Mgr. and 
Advertising Mgr. respectively of 
HELENE CURTIS INDUS- 
TRIES, Chicago. Result —the cute 
al and distinctive yellow bottle are 
sing “‘projected”’ in thousands of 
drug and toiletry outlets—held in 
place on walls, show-cases, and other 
rominent spots by two KLEEN- 
iTIK strips. ‘“‘Eggs-pert”’ produc- 
tion by EXCELLO PRESS, Chi- 
cago. 


To give P.O.P. displays that “eggs- 
tra’? selling punch, make yours 
KLEEN-STIK! Your regular printer 
or lithographer can give you infor- 
mation and ideas by the dozen. . . 
or write for our free “‘Idea-of-the- 
Month” service today! 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago 1, lil. 
Pioneers in pressure sensitives for Advertising and Labeling 
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Townsend Buys ‘Restaurateur' 
Townsend Publications, Newark, 
has purchased the Merchant Res- 
taurateur, a trade publication di- 
rected to New Jersey’s hotel and 
restaurant industry. The June is- 
sue, first to be published under 


new ownership, will have a new 
format. Charles C. Silver, former 
newspaper man and public rela- 
tions specialist, has been named 
editor, and F. K. Kleiner has been 
appointed business manager. Of- 
fices are at 11 Hill St., Newark. 


Costs less than postage... EN 


to cover 40,000 radio-electronic buying points — 
35,000 IRE engineers and 5,000 purchasing 


agents and distributors. Just look at how little it 
costs! 
Ad size Cost Cost per copy 
1/6 page $ 80 1/5¢ 
1/3 page $160 2/5¢ 
2/3 page $320 4/S¢ 
1 page $580 (color)* 1-1/2¢ 
2 pages $1000 catalog 2-1/4¢ 
4 pages $1600 section 4¢ 
8 pages $2400 multiple 6¢ 
12 pages $3000 pages in 7-1/2¢ 
16 pages $3200 *4A colors 8¢ 


You can’t beat this for economy! 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


. THE | 


RE DIRECTORY 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


E. W. Reynolds Adds Three 
Accounts: Appoints Three 

Deacon Bros. Ltd., Belleville, 
Ont., maker of Deacon Viyella 
shirts and Grenfell jackets, has 
appointed E. W. Reynolds Ltd., 
Toronto, to handle its advertising. 
A spring campaign is being con- 
ducted in consumer magazines and 
an expanded fall campaign is 
planned. The agency also has been 
named to handle advertising for 
Allied Mfg. Co., Toronto maker of 
Liquid tile and floor cleaners and 
finishes, and Barber Hewson Lid., 
Toronto, custom mill, which is 
launching do-it-yourself kits under 
the name Kitcraft. 

Reynolds has appointed Jean M. 
Tougas senior executive in its 
Montreal office, Edward Watson 
assistant to the radio-tv director 
and Evaline Wagner a radio-tv 
writer in its Toronto office. 


Wood & Spencer Co. Names 
F&S&R: Appoints Douglass 

Wood & Spencer Co., Cleveland 
maker of taps and precision nuts, 
has appointed Fuller & Smith & 
Ross, Cleveland, to handle its ad- 
vertising. 

The company also has appointed 
Robert J. Douglass advertising and 
sales promotion manager. Mr. 
Douglass will work under Howard 
C. Hendryx, manager of Wood & 
Spencer’s tap division. 


Chappell Opens Consultancy 
Charles Chappell has opened an 
office at 270 Park Ave., New York, 
as a creative consultant specializ- 
ing in art. Mr. Chappell was 
formerly with Kenyon & Eckhardt 
as vice-chairman of the review 


‘board and, prior to that, a partner 
in Owen & Chappell. 


YOU MIGHT STEAL 4 BASES IN 1 INNING*— 


BUT e « « YOU NEED WKZO-TV 
TO DRIVE SALES HOME 
IN WESTERN MICHIGAN! 


AMERICAN RESEARCH BUREAU 


February, 1955, Report 


GRAND RAPIDS—KALAMAZOO 


WKZO.-TV, Channel 3, is the Official Basic CBS Television 


Number of Quarter Hours 
With Higher Rating 


NOTE; Survey based on sampling in the following propor- 
tions—Grand Rapids (45%), Kalamazoo (19%), Battle 


Creek (19%), Muskegon (17%). 


-™W~, 
Nal @ 
N 
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WKZO — KALAMAZOO 
WJEF — GRAND RAPIDS 
G7” KOLN — LINCOLN, NEBRASKA 


Associated with 
WMBD — PEORIA, ILLINOIS 


A/ mee a . 
< the Pelzer Hations 


WKZO.-TV — GRAND RAPIDS-KALAMAZOO 
WJEF-FM — GRAND RAPIDS-KALAMAZOO 


man has all the facts. 


(100,000 WATTS * 


Outlet for Kalamazoo-Grand Rapids. WKZO-TV telecasts with 
100,000 watts from a 1000’ tower, serves over 540,000 television 
homes in 29 Western Michigan and Nortlfern Indiana counties 


MONDAY THRU FRIDAY WKZO-TV Station B 
7 a.m. - 5 p.m. 144 56 —one of America’s “top-25” TV markets! 
5 p.m. - 11 p.m. 83 37 
SATURDAY & SUNDAY The February, 1955 American Research Bureau Report for 
10 a.m. - 11 p.m. oe a6 


Grand Rapids-Kalamazoo shows that WKZO.-TV is the BIG 


favorite, morning, afternoon and night! Your Avery-Knodel 


CHANNEL 3 * 1000’ TOWER) 


KZ0-TV 


OFFICIAL BASIC CBS FOR WESTERN MICHIGAN 


Avery-Knodel, Inc., Exclusive National Representatives 
*Josh Devore of the New York Giants set this record in a National League game on June 20, 1912. 


Advertising Age, April 25, 1955 


Getting Personal 


Jim Pitt of Time Inc.’s New York promotion staff has authored 
a book, “Adventures in Brotherhood,” which Farrar, Straus brought 
out April 21. It’s the story of the National Conference of Christians 
and Jews... 

Terry H. Lee, general manager of KOVR-TV, San Francisco, and 
his wife, Page, are parents of a daughter, Elisa Thompson Lee, born 
April 7 at Children’s Hospital in San Francisco... 


BUSINESS-PLEASURE—AIl Atherton, Atherton Advertising Agency, Los 
Angeles, on a business-pleasure trip to Hawaii, poses with Mrs. 
Atherton near the famous orchid tree at the Royal Hawaiian. 


Robert E. Widmark, account exec. of WMT Radio, is the newly 
elected president of the Cedar Rapids, Ia., Rotary Club... Irving H. 
DuFine, president of DuFine-Kaufman Inc., New York agency, has 
been named chairman of a class group and executive committee 
member for the fourth annual Columbia College Fund. He’s a mem- 
ber of the class of ’31... 

Hoyt Edwin McElroy Jr., of Young & Rubicam, New York, is 
engaged to Jean Abbott Brace of West Hartford, Conn... 


a 


eee 


TREASURE CATCH—Ray Komorski, left, on the staff of Grant Advertis- 

ing, Caracas, Venezuela, and Judd Jones, 13, son of Joe Jones, pres- 

ident of Reed-Jones, international public relations, New York, show 

off their Wahoos, caught on a visit to Tobago, the Robinson Crusoe 
island. The boy’s catch weighed 72% pownds. 


Two agency men came to the rescue of John Paul Scripps, 
California newspaper publisher (J. P. Scripps Newspapers), when 
he found it necessary to re-rig his 90-ft. ketch, Novia del Mar, for 
the forthcoming Honolulu race. Scripps put the problem up to one 
of his crew, Chester Foust, former v.p. of JWT and K&E. Foust 
appealed to his old sailing pal, Gordon Seagrove, v.p. of Lambert 
& Feasley, who located suitable masts from Edsel Ford’s schooner, 
Acadia, at City Island, N. Y. The spars, 115 and 87 feet long, 
were shipped to San Diego by freighter and are now being installed 
to make Novia del Mar a favorite for the 2,000-mile race which 
starts July 4 from Newport-Balboa Harbor... 

Brooks Thomas Aitchison was born on Friday, April 8, to Robert 
S. Aitchison, v.p. of Fensholt Advertising Agency, Chicago, and his 
wife Jeanne. The day was the Aitchisons’ fifth wedding anniver- 
sary... 
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SES + MANAGER QUALITY CONTROL + DIRECTOR INDUSTRIAL ENGINEERING 


RINEER » FACTORY MANAGER 


Contact all levels of metalworking managemert... 


Build the strength of (PAM a 


into your advertising program 


GONE ARE the days of one-man manage- 
ment in metalworking. With its growth 
—and the complexity of doing business 
—more and more key men are moving 
into every level of the Management Group. 
To meet the needs of its readers, STEEL 
has been gearing its editorial reporting | 
to the management interests of these ad- /- 
ministrative, production, engineering and 
, purchasing men. It’s tuned to their in- 
formation needs today. 
| Take a new look at STEEL’s editorial 
approach. You’ll see why STEEL is your 
best buy when you’re advertising to all 
levels of metalworking management. 
Edited for metalworking men at every management level 
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is more than 
Just a word at 
Lake 


Shore 
Electrotype! 


. America’s only plant 
S) with all of these services: 


*Reillytypes 
f Reilly Plastictypes 


*Bista Pre-Madeready Mats 
for Newspaper R.0.P. Color 


Newspaper Mats (day and night) 


Engraving Service Department 


*Centrifugally Cast 
Pre-Madeready Electrotypes 


Black and White and 
Color Reprint Service 


*U. S. Patents Granted 


LAKE SHORE ELECTROTYPE DIV. 


1224 W. VAN BUREN ST, + CHICAGO 7, ILL, 


Johnson 
Kilgore 


Snyder 


8-11. The group includes: 


Ullman 


CONVENTION PLANS—Officers and directors of East- 
ern Industrial Advertisers meet to discuss their 
chapter’s representation at the National Industrial 
Advertisers’ conference, Washington, D. C., May 
Richard Kilgore, Bald- 
win-Lima-Hamilton Corp.; Harold E. Snyder, Arcos 
Corp.; Sheldon F. Johnson, Westinghouse Electric 


Stokes Becton 


Nevergole 


Michener 


Corp.; Roland G. E. Ullman Jr., R. G. E. Ullman 
Organization, EIA president; 
Stokes Machine Co.; 
Organization; George T. Becton, Lincoln Photo- 
Engraving Co.; Walter W. Michener, Michener Co.; 
William Daub, Sun Oil Co., 
McGraw-Hill Publishing Co. 


Daub 


David Stokes, F. J. 
J. Mack Nevergole, Ullman 


and William Buehl, 


John Blair Makes 
Three Staff Additions, 
Opens Another Office 


New York, April 19—Continu- 
ing confidence in the future of ra- 
dio was emphasized here by 
John Blair, president of John Blair 
& Co., national representative of 
radio stations, in announcing a 
series of additions to his staff, the 
creation of a new department, and 
the opening of another regional 
sales office. 

Effective May 9, Arthur H. Mc- 
Coy, sales manager of Avery-Kno- 
del Inc., will join Blair’s New York 
staff. He replaces David N. Sim- 
mons, who has resigned. 

Al Long, radio-tv supervisor at 
McCann-Erickson, will join Blair’s 
New York sales staff on May 16. 

Thomas Ragland, station and 
sales manager of WHBQ, Memphis, 
will join the Chicago sales staff of 
Blair on June 1. 


@® A special farm department in 
Chicago will be organized by Blair, 
with Mr. Ragland in charge. 

A new Blair sales office will be 
opened July 1 in Atlanta. Person- 


nel and other details are still be- 
ing worked out. 

“This investment in additional 
senior personnel,” Mr. Blair said, 
“is not only an expression of our 
confidence in the continued sta- 
bility and growth potential of ra- 
dio, but it is our answer to many 
published reports that radio is fad- 
ing. On the contrary,” he said, “the 
spot end of our business remains 
at a high level, and the potential 
for future growth is still great.” 

Robert E. Eastman, exec. v.p. of 
Blair, in speaking of the health of 
spot radio, noted that a three-year 
analysis of listening to local . :o- 
grams on the majority of Blair sta- 
tions showed that the trend of 
listening to the station’s own fea- 
tures was moving up. Of stations 
studied, he said, 88% showed in- 
creases in listening from 1952 to 
date. The average increase in local 
program audience for all stations, 
he said, was 25%. 


® Concerning the company’s new 
farm department, Mr. Eastman 
pointed out that “farm advertisers 
offer one of the greatest untapped 
sources of revenue for local radio 
stations. No other medium,” he 
said, “offers the advertiser of farm 


products such a direct tie-up with 
its circulation.” 

Atlanta will be the third region- 
al office opened by Blair in the 
last year and a half. Other Blair 


offices include Boston, Chicago, 


Dallas, Detroit, Los Angeles, New 
York, San Francisco, St. Louis and 
Seattle. 


McCarty Elects Thomas V.P. 
Gene Thomas has been elected a 
v.p. of the McCarty Co., New York. 
Mr. Thomas has been an account 
executive since joining the agency 
last September. He formerly was 
with G. M. Basford Co., Goold & 
Tierney and Fuller & Smith & Ross. 


Sholty Heads K&E Office 

L. J. Sholty Jr. has been ap- 
pointed manager of the Hollywood 
office of Kenyon & Eckhardt. Mr. 
Sholty, who will continue as re- 
gional account executive on Lin- 
coln-Mercury dealers, joined K&E 
in Detroit in 1948. 


Ebel Appoints Sneider 

Ebel Watch Mfg. Co., Le Chaux- 
De-Fonds, Switzerland, has ap- 
pointed A. M. Sneider & Co., New 
York, to introduce its watches in 
the American market. 


4th In California — 


SEeley 3 


J010§ 


‘SAN BERNARDINO 


SUN and TELEGRAM 


SOUTHERN CALIFORNIA 
is the TWIN CITIES of 


RIVERSIDE 


SAN BERNARDINO- 
RIVERSIDE 


over 200,000 comsineo city popuLation 
over 80,567 comsinen circuLATiON 
87% oF WHICH IS UNDUPLICATED COVERAGE 


This great market of two of America’s fastest 
growing cities, located 65 miles from Los Angeles, is 
reached by only 1/, of 1% of the total circulation of the 
four metropolitan Los Angeles newspapers. It is defi- 
nitely an independent market with tremendous buying 
power and phenomenal growth. 


“PRESS and ENTERPRISE 


Represented Nationally by Doyle & Hawley 
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How do you stir up a group of inactive prospects ... start them 
moving to the market place? 


No need to seek out every last man. You don’t have to sell everyone down 
the line. Go after the leaders . . . spark them to action... and 
you can set the entire market in motion. 


The behavior, opinions, and buying habits of the leaders influence the rest. 
They set the pace ... pick up the direction for the rest to follow. 
Sell the key men... and you'll sell the market. 


This is dynamic influence—the power of the leaders to move many... 
to start a stampede in a static market. 


-.-.»-the way to stampede a 
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Chilton helps you 
move men with 


dynamic influence : 


3-2 8 z 7 ; Rae. 
com =r ne * a Sagi ears - a ‘ as 
_ 4 
‘* z 
stab ae ire ; 
; “ : Se ‘ 
S degre ~ oS 3 3 


ie "7 at" a hy ee - 2 a a Jie Ve SUS oi) a Rig neg ie oes etn ; : s : at sash ‘ ake Tt : a ? Gh os ort) ane c ex ede ac ' 
A 9 Tips eee ae tf a8 Sa ky igen waren.) Bp pat aso hy Ee WA? OA a Sis Te ta Re Te Ghai aaa Mien aes Ge NET ee ce yg Ry SPM Oka ee Te Ae Cae a AY hae Bin eS gas ag Id dad ae de aR 2s Bs CETTE Re Shen Ate 
Rite ae oe Te Re ee poy hy ak oats ST ALA phe ave SF ae TS Bog Aa Bee pie Rah oase te Een aie age es 4 eye, EAE Gh Re MER, VEN Bae REE WE ee a PS pein Oyo pceclge PW Fach cermets Pen ai ee ee Paes en Ca bet pee 
bi “ a 2 1 ER aed 2 td a $ Ye lakh 5, sha ie ‘Ss af ae 2 . Be - % my ‘ es att? ‘ desks & 
Deg BR AR, eae s Ae Ris ue Sue Lay Mech ee aioe Vy Beal soa oF 4 Mahal ay S aaeea eee a Bs ibe Ss aS Se eae <* - CEES, ‘ . en a eg ae te Be sine Cds ; ie eS i 
oy SRR ACY ue BIO MSCS ee ee ee ae Maya, BoNd ne 5 oro x ae oes A ee a Tk pnts 3 Ya MAGS Se il ean , nfs Se & ‘ide eae ee aes pe hy 6% ¢ 
: - < ‘ { : : 3 aren te Sa > pis vi y ee =o ! Cee SoM Fe wired € = gy 2 f * : ‘. ; oe Bey vhs a 
ee... 
~~» Ft . . ~ 
ppt So kee aa 
YO EST a} 
: Ra 
as _ 
2 x ° 
ey 
‘=. et a 
~ ae a : 
Rees Ss * £2 — 
ira | gf 
Po ae "al wy 
4 , ¥ ; “ 
. - ‘ + 
, ie . wm 
f ; . : ; : 
as , : . 
; pf Z 
7 = i - een 
ol er a! SG —, ~ 
4 ae - * 4 en 
eS ee . a =< 
ES 2 copes a 
# .? ; . af oe - 
< a 4 PS ae om 
ia . ‘Pa 2 
. 2 ed , 4 . aw 
sat 4 s al ¥ 
a 3 ‘ “ . ~ : é 
ree a ot a i | 
f SR uo rie oe it~ 
3 pas Os eS _- ? eS 3 
oy aw oo lee re" Pe oa 
Zz ee ft * + oe 
pa OP ate Pe ke at * . SS 
. a Ste a ge 
} : ee ¥ ay pea A 
oa ag ne : 
‘Ze, , % ~ Secale a 
P 4 m: TS ; a - 
fee ~. #24 or 
* ai a ee ere » b c 
ore a Cee a eS ‘ , 
: : : : le Se 
ott Cade o's i eae - 
ae S Ors a ‘ : 
- . - we. 2 al fe 
Hz Vg. Sg ee ee . cates: - 
* i * Ae > 
ee 6 ey ss ae a 
: ¥ cS 3 ; ~ 
¥ & Pear €: - 2 ioe 
ee. we b ¢ ‘fi sy 
ss ieee ae A a 
. rt. 
am “ » 
3 ; 4 ‘ . « 
. ~ 24 P 7 
| ; - “f 2 
= + 
ie. “8 
a a é: 4 J tae 
i Ps ; ¥ ee f 5 es - 
: ae _" a ge 
ee ? * ae ay <a 
= - ¥ ‘aca : A, 
. n ‘. OA o. & 
f “i é A 
, a , ; se 
i ; oe 4 
4 ; 4 ; F. 4 
4 _ f ? « ‘) “ 
PS a | 
’ 4 , ke * ’ . J 
—_ tte > é 
ot om teh a ge ‘ ee &. 
co ae J ce , 
+e om oo. es, eae a 7 oe ae mt 
‘ eS ‘Se ae ai en i y me OOS 
Beir gs 5 Se <i ge ' eee nO ae og 
ee nat i * 2 i 7 * aed ae: ’ a om “St Ss, ‘ ae 2. A he . 
.» ree .. ) Ok 7 gee 
SF ae ee a pe € & : 3 | ’ iY : fs 
eS ee ii, ae an oa bia | : ; a 
¥ cS . * ee 3 ‘coon Eg ’ 4 % %. a # 4 Se Sa FES gi 52 salt +} 
a 8 oe ie page’ ram... 4 i ew i yb 9 : i we wf 4 ; 
at . ph: 2 ee ay (ie ~~ Sz be " 4p. ee uaa ; 
ak & 4 . 2 ‘ pie eg Mede! << Pe nee  —_— . ; ; Pe tae im os sa Pe 
=e io. & ‘fin ae Se, oS re a Je betes ee ai nm 4 er 
Re £e ee 2 / ee a Be — ‘ tee : a 
ae: pS PO te ie cae ge im at Oe ee ae oF. ae ye ; 
= eh ea ee en oe, RS tig * f tee? SOR on 7 a + a a a. i . 
! a er venue! & : ¥ eee Se 
: ~ q \ eee * . nite ree iat cu - - Pa? eS ee ae se Mo : As j. ¢ 
a a tee oy gaa thy lt a a ae , off «a 
a PBF. ie : ere eZ 4 pi. eae . gs 
* ‘eS i oe ‘ : . == a - ee “¥ as : 
a0 j F ae oe, a Mee ine, 7 eo ge - Ss ; ; gg oe < 
vitae sb haa ; PO at ae Mee nal 2 ‘ £4 ie ° 
: pe og = i 2 af r 
i, fee oe Si oc — Me os eee a oF ee Sets 2-3 BA : i 
a hs Se ae ‘Secon ae ye 2 2 ee 4 a ok ae , 
i at ee Bre tae oi < ae 
Cad a sf OU REE Ct ck Ae eaten ahs an eee Po. Be : ; 
"Bieta ieee ene CMM ok a Bb ee . 
Suak 2 «ee Ser ale Oe nee ora Sella °F oe : ‘ o a 
~ ma ieee | ee ay Pi i sia Ph erst ne SIRS ae ‘ eet Y ae si i e 4 
‘ -. Hee, ae ee I oe Siete ie Fe Ps ay 
ie 2 a G 3 a OTN Se ere, Ne yo TS a , ; 
eee . eet es 2 é i ex 3 AOE 2h 2S ge” _ 
* 4 « “ 5 + ae Ses “ a Fe eee ES it caer - 4 “4 G ‘ 
ee : ; i oe a is a oa ed 2 er Sie (3 ®. 
% 4 ae oe <i arr ae ee ey ® ‘ ~ if , 
“4 — Ba): ae ie ene Ne / 4 ’ 
\ Gh ees i Bote a ee ol ee fet Si : ; es ofl 
be ; ; ee, ei ¢ ag e 2. “3 
- , ; ‘Sete st A 7 : ef oe q ; ; 4 4 
< ; ets | isi Bi eves fe “ 4 a * a Xx . ’ j 
mE “ . #. te a $ an OY : J “a “ # 3 WV 
i doa a a ae 245 ’ ; aT, 
% >. ee hk a ¥ y , r Py . , 
¥ : a ts ay ia aH # bs 4 —— ‘ ‘ A “ ‘ : a Vi! ei 
7. , ie a ad ; 0 es ad a - tak. Ay? > ae 
_ eer ee . x me’ - 4 os > . Fi z . ‘ ~ a - " 
‘i a ee \ SS iy 
 /_ ae (a aS ‘ : 
“<5 s ; :, - oe . ; : 
oe : os — ‘ cs : a ; } ' 
.,§ — . 2 — | di 
ee ® : a > ula . q ‘ “= 
2 \ my > ag * ~- -< < 
= oa ae) St - ier 4 . ~ . 
: 2 » ig ll - _ tli, < AEN ant Es ” 
ae a , —— 
ee P es ‘Rat al 
as. * —— 
_ a ~: jglee ose 
— % _ eee 
— $ a on 
a x ‘ "al 
a _ el 
r— arr 
Pe. a 
‘ ” . es 
- 
wa 
X * ; . ‘* . " we > en eee ; ~ ~ : i 3 
ha an! fe pg gg . i . r ee , “ ; F ca aoe 
- eee. fd eM: ; m4, ahi 3 , ; > ; r 
std » mm lS a er OL a 8 gi 3 : 7 Ret SOAS ak ates SOMES Sey * Yat ATVI SG 5, . 
f \ ee Sass ‘; . nits pete ps a RS ASS A ‘ 


ot 
eae 


Business Leaders 
rely on 
Chilton Research 


pAduertisers benegit many Wwagd— Chilton’s 
reputation as “the authority” attracts readers to the maga- 


zines’ pages . . . binds them to their chosen books year 


after year! 


To retain this reputation for authority, Chilton puts a 
healthy portion of its revenues into both market and read- 
ership research. Readers and advertisers all benefit. Chilton 
publishes a wealth of research material, product analyses, 
and market studies in many different fields. Chilton also 
makes available corollary books, lists, and direct mail serv- 


ices in many industrial, professional, and marketing fields. 


But Chilton must be authoritative, must be right, to serve a 


selected list of readers — readers who are 


men of dynamic influence 


CHILTON 


—— COMPANY 


 (inconeoraren ) 


CHESTNUT AND S6TH STREETS, PHILADELPHIA 39, PA. 
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Advertising Age, April 25, 1955 


‘Refresh, Rebound’ Is 
Real Gold’s Theme 


for Frozen Juices 


REDLANDS, CAL., April 19—Real 
Gold will spearhead its year-long 
sales drive with four peak promo- 
tions. Heavy schedules in 50 news- 
papers in 40 principal markets will 
spearhead the company’s cam- 
paign for its fresh frozen fruit 
juices and concentrated fruit juice 
bases. 

The basic newspaper schedule 
calls for 56-line insertions every 
other week throughout the year. 
The promotions will be marked by 
the use of 1,000-line and 700-line 
b&w insertions, each group running 
in 20 markets, in June, August, 
October and January. These drives 
will also be supported by insertions 
in Good Housekeeping, Ladies’ 
Home Journal and Woman’s Home 
Companion. 

Plans not yet complete call for 
heavy: radio and tv spot schedules 
for special efforts in selected 
markets. As a part of this pro- 
gram, Real Gold has signed to 
sponsor the Sam Hayes news pro- 
gram on 56 stations of the Don Lee 
Broadcasting System for 13 weeks. 
The sponsorship is for half the 15- 
minute program on alternate days. 


= The theme of the campaign will 
be “Refresh and Rebound with 
Real Gold.” According to Norman 


Refresh and 


REBOUND Rms | 
ng all eee 


Marshall, advertising manager, 
considerable stress is being placed 
upon coordination at all levels of 
the marketing chain. 

At a meeting for representatives 
of newspapers on the schedule, the 
representatives were told by 
Charles Davis, of Real Gold’s 
agency, Barnes & Chase, that re- 
quests for merchandising support 
will be specific, not general, in 
nature. 


= For example, six weeks before 
each of the four drives, the agency 
will write each newspaper call- 
ing its attention to the drives and 
inclosing a list of advertising gro- 
cers in its area. The request will 
be made that the newspapers so- 
licit tie-in ads from the grocers. 

One result hoped for is that gro- 
cers will use co-op advertising 
money to support the drives. On 
the same basis, brokers will work 
special point of sale material and 
display allowances to encourage 
tie-ins. 

Trade advertising includes four 
color pages to run in Chain Store 
Age and Progressive Grocer and 
large b&w space in Supermarket 
News. 


Palmer Joins Ayres Co. 

Holloway John E. Palmer has 
joined the San Francisco office of 
William A. Ayres Co., advertising 
representative. He formerly was 
field representative and publicity 
director in the San Francisco area 
for the Junior Statesmen Founda- 
tion. 


Fire Insurance Board to Run 
Drive for Agenis, Brokers 
Continuing its program of pro- 
moting local agents and brokers to 
the consumer, the National Board 
of Fire Underwriters has scheduled 
a new ad campaign to start in 
September. A series of seven full- 
page ads will run in Farm Journal, 
The Saturday Evening Post, This 
Week and Time. Trade papers in 
the newspaper and radio fields will 
also be used. 

The initial ad will feature the 
“Standard Protection” seal of cap- 
ital stock fire insurance companies, 
explaining that the agent who dis- 
plays this seal can “be depended 
upon for advice end service.” J. 
M. Mathes Inc., New York, is the 
agency. 


Screen Gems Reports Sales 


Tv films syndicated by Screen | 


Gems, New York, are being car- 


ried by more than 372 stations, 
according to a late count. “All Star | 


Theater,” the re-run version of the 
network attraction “Ford Theater,” 
has passed the 200 mark. The “Big 
Playback” is set on 83 stations, 
and “Rin Tin Tin” has been sold 


on a syndicated basis in 50 mar- | 
kets outside the area covered by 


National Biscuit Co. on ABC-TV. 


Grant Moves Hardacre 


| 
| 


Grant Advertising has appointed | 
Thomas E. Hardacre Chicago re-| 
gional account executive for Dodge | 


Bros. Corp. Mr. Hardacre has been 
serving in the same capacity in the 
St. Louis and Omaha regions. 
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GRAPHIC SYSTEMS, 55 West 


You See What Is Happening At A Glance 


%& BOARDMASTER Visual Control 
Saves You Time, Money. 


% Gives Graphic Picture of Your 
Operations at a Glance. 


%& Simple to Operate, Type or 
write on Cards, Snap in Grooves. 


¥% Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 


%& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 
$4950 

Full price 49 with cards 
| 24-page illustrated 


: FREE| 800Kterne.v-s00 


Without Obligation 
Write Today for Your Copy 


42nd St., New York 36 


AVE 


you don’t buy the hog— 


BIGGEST MARKET 


TOP SELLING 


WAVE 
LOUISVILLE 


Listeners are sold on WAVE programming . . 
WAVE is the only NBC station in or near Louisville. As for local 

programming, WAVE has 62 good people on radio only, 44 of them 
exclusively for on-the-air radio activities. 


Don’t go whole hog. Bring home the bacon . . 
NBC Spot Sales has the figures. 


5000 WATTS 
NBC AFFILIATE 


WAVE and only WAVE gives you the real meat of Kentucky... 
at the right price, without waste. 


. and no wonder. 


. with WAVE. 


YOU BUY THE BACON! 


yr 


The rich Louisville Trading Area accounts for 42.5% of Kentucky’s 
total Effective Buying Income! The borders of this area 
coincide almost exactly with those of WAVE’S 50% BMB daytime area. 
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WEEK OF APRIL 23-29 


During the first quarter of 1955 TV GUIDE smashed 
circulation records again. 


Total average circulation was 3,008,000...over 
three-quarters of a million more than TV GUIDE’s 
previous record first quarter of 1954. 


First Quarter 1955 A REPORT ON = . : STEST 


TV GUIDE newsstand sales reached a record average of 


a on 


ae ee, 


—— 


2,415,000 weekly in the first quarter of 1955...making it 
the largest selling magazine of all weekly, bi-weekly and 


monthly magazines on the newsstands. This includes 
sales in drug stores, variety stores...and in supermarkets 
where TV GUIDE sells over half a million copies weekly. 


Here are two examples of TV GUIDE growth: 


In the New York television area, TV GUIDE, with circulation over 900,000, outsells every other magazine 
by a substantial margin. 


In California, TV GUIDE started two years ago with editions in Los Angeles and San Francisco. 


Today, with approximately 220,000 circulation in these areas, it is already one of the leading 
publications in California. 


And three more examples .. . 


The Kansas City edition of TV GUIDE... is four times as large as it was when it 


started more than a year ago. With a circulation of approximately 50,000, it now is 
among the circulation leaders in the market. 


The Northeastern Pennsylvania edition of TV GUIDE, covering the Scranton, 
Wilkes-Barre, Binghamton, Williamsport areas, with a circulation over 50,000, 
is the most popular magazine in these markets after two years. 


Advertising Offices: 
NEW YORK CHICAGO PHILADELPHIA DETROIT SAN FRANCISCO 
488 Madison Ave. 6N. Michigan Ave. 302 N. 13th St. 76 W. Adams Ave. 821 Market St. 


PLaza 9-7770 RAndolph 6-9470 LOmbard 3-5588 WOodward 2-5115 §YUkon 2-0166 
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Average Circulation 
First Quarter 1955........ “tes oy 33008,534 Estimate 
First Quarter 1954........- * ated 20 2,209 ,2 41 & Publisher's Interim Sotalet—A.B.C. 


A one year gain of......... a 799,316 


(; MAGAZINE IN THE WORLD 


Ce 


The Lake Ontario edition of TV GUIDE, covering Rochester, Buffalo, Syracuse, 
Toronto and surrounding areas, now leads all other magazines in circulation 
g | in this area with a sale of over 165,000. 


br er ee km 
iit cere iii 


| In each of TV GUIDE’s 32 editions throughout the country the story is the same—swift, steady, sure growth to 
leading circulation positions in local markets. 
4 This growth has paralleled that of television itself. For advertisers it brings the widespread, growing TV markets 
1 into a single, easily reached group for the first time. And as both television and TV GUIDE continue to grow, 
the importance of TV GUIDE to the public and to advertisers will become even greater. 
q 
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, Let us help you plan a different kind of advertising schedule 


= ...-designed for America’s TV markets...tallor-made for 
| your specific distribution and marketing probliems...in 


q America’s Television Magazine a 
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Tariffs Make Strange Bedfellows; 
Foreign Industry Revives, Competes 


(Continued from Page 2) 
fort to earn dollars by selling to 
Americans has prompted injured 
domestic industries to turn to 
“protectionist” arguments which 
have echoed down the years from 
the days when Alexander Hamil- 
ton penned his historic “Report 
on Manufactures.” 

A few of them reason like the 
spokesman for the women’s hand- 
bag industry who complained that 
every sale by foreigners “dis- 
places a handbag that would have 
been manufactured in this coun- 
try.” And there may even be some 
protectionists like the gentleman 
who was supposed to have ap- 
peared several years ago to advo- 
cate a tariff on bananas. 

“When told that we do not pro- 
duce bananas and can’t grow 
them,” said Rep. John D. Dingell 
(D., Mich.), “he said he knew it 
but still considered it a good idea 
to put a tariff on bananas be- 
cause it would force the people to 
eat apples...and that’s some- 
thing we produce in this country.” 


® By and large, however, there is 
widespread agreement that the 
U. S., as a leading exporting na- 
tion, can never again retreat be- 
hind insurmountable tariffs. Most 
protectionists say all they want 
is assurance that industries that 
pay American wage rates and 
support the American government 
should have “an even break” in 
the domestic market. 

About 30 industries are lined 
up in the protectionist camp. 
Many are handicraft industries 
—dinnerware, glassware, lace, 
gloves, knitware—which are the 
sole support of worried commun- 
ities. Others, like the watch in- 
dustry, the optics industry and 
even the machine tool industry, 
seek protection on the ground 
that they are vital to national 
security. 

Some of the most effective pres- 
sure for protection is coming from 
coal and textiles. With coal mines 
shutting down in Pennsylvania, 
West Virginia and other areas, 
John L. Lewis wants Congress to 
stem the imports of foreign fuel 
oil. 


® Southerners, who historically 
championed free trade, are also 
delivering new strength to the 
protectionists. Where the South 
was once concerned solely with 
exports of cotton, rice and other 
crops, its congressmen now listen 
attentively as witnesses describe 
Japan’s ultra-modern postwar 
textile mills, which may soon be 
competing vigorously with the 
South’s new textile centers. 

But the protectionists do not 
have the field to themselves. The 
executive branch of the govern- 
ment, with its vast responsibili- 
ties in foreign relations, wants a 
liberal trade policy as assurance 
to other free nations that they can 
link their economies to that of the 
West. 

A congressman from Ohio is 
alarmed to learn that Japanese 
dinnerware of handsome and at- 
tractive design retails for about 
one-third the price of domestic 
china, and his colleague from Cali- 
fornia worries about the fact that 
Japanese fishermen have captured 
about 17% of the tuna market. 


® At the State Department, how-_| 


ever, strategists recall] that Japan’s 
purchases from the U. S. amount 
to $750,000,000, its sales $250,000,- 
000. Even Commerce Secretary 
Sinclair Weeks, a “realist,” part 


see that Japan, whom we want on 
our side, has a chance for its 
place in the sun.” 

Also in the administration 
“camp” are more broadly based 
groups—the U. S. Chamber of 
Commerce, the Committee for 
Economic Development, the 
League of Women Voters—which 
think of trade as something “in 
the national interest,” as well as 
the industries—and unions—with 
a stake in the export business. 
Currently, the U. S. exports 
about seven times as much manu- 
factured goods as it imports. On 
a statistical basis, the Department 
of Commerce finds that exports 
contribute as much to the economy 
as all business expenditures for 
capital equipment, twice as much 
as the entire housing industry, 
almost as much as consumer ex- 


penditures for durables. 


® Secretary Weeks observed that 
in the 1949-51 period, a third of 
our exports came from industries 
which made more than 25% of 
their sales abroad. Tractors, con- 
struction and mining equipment, 
oil field machinery and textile 
machinery made 20% of their 
sales in the export market. And 
the machine tool industry, which 
currently finds itself facing tough 
Swedish and other foreign compe- 
tition right here in the U. S. mar- 
ket, was exporting 20% of its 
output: -:-- aes. 0 

Detroit’s Board of Trade told 
the House ways and means com- 
mittee that -one out of seven man- 
ufacturing jobs in the Detroit area 
is linked to exports. United Steel 
Workers: said 17% of its members 
depend on exports for their jobs. 
Farm groups estimate 10% of ag- 
ricultural income comes from 
abroad. 

California’s prune growers ex- 
port one-third of their produc- 
tion. Maryland’s tobacco growers 


feel the coolness of their Swiss 
customers. 

In 1953-54, the U. S. exported 
45% of its rice crop, 26% of its 
tobacco, 24% of its cotton, 21% of 
its soybeans, 19% of its wheat. 


® The pleas for protection come 
from businesses and unions con- 
cerned with specific products: 
specialized types of machine tools, 
power. generating equipment 
(within the electrical machinery 
industry), domestic petroleum 
producers (but not the companies 
that operate abroad as well as at 
home). 

Sometimes different segments of 
a single industry are in opposing 
camps. Most photographic equip- 
ment companies were here to dis- 
cuss their difficulties with Ger- 
man and Japanese competition. 
But Charles H. Percy, president of 
Bell & Howell, went “down the 
line” for competitive trade. By 
introducing conveyorized assem- 
bly systems, he said, Bell & Howell 
held its prewar $49.50 price for 
an 8 mm. movie camera at a time 


Paice ne Cats es 


Advertising Age, April 25, 1955 


when labor costs went from 40¢ 
to $2-per hour. 

“I submit to you that we can 
compete now because we did it 
on an American basis, not a handi- 
craft basis, as we had attempted 
to do before.” 


® His appearance set off an intra- 
industry “Who struck John?” of 
the type that is commonplace in 
the tariff debate. Under question- 
ing, he conceded that Bell & How- 
ell is not in the still camera field. 
To prove his sincerity, however, 
he pointed out that recent tariff 
reductions have opened the door 
to Swiss movie cameras, which 
made a strong bid for the 1954 
Christmas trade. 

The textile unions, glass work- 
ers, pottery workers, fishermen 
and hat workers call for protec- 
tion, but the national organiza- 
tions of the CIO and AFL testify 
that the bill will help labor and 
create job opportunities. 

While the national unions have 
always zealously opposed any de- 
velopment which would destroy 


of whose job it is to help domestic 
industries which find themselves 


in trouble, says: “We have to do 


something, 


in my judgment, to! 


The hottest new TV film show you 
can buy! There are 78 films, all told, with 
Fairbanks himself as your host- 
producer for every show...and star of one out 

of every four. And does he do things for 
sales? Just ask his satisfied sponsors... 


they’re not hard to find! 


ABC FILM SYNDICATION, INC. 


- LOOKING FOR ACTION : 


SIGN UP WITH ‘MR. ACTION’ } 
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Advertising Age, April 25, 1955 


jobs, their current interest in low 
tariffs might be explained, at least 
in part, by the observations of 
Labor Secretary James P. Mitchell, 
who claims labor has a twofold 
stake in international trade. 

“Aside from the jobs created by 
export business, the worker bene- 
fits as a consumer,” says Secretary 
Mitchell. “He has a wider selec- 
tion of goods, and he pays lower 
prices because of competitive 
trade.” 


® Though 150 witnesses appeared 
before the ways and means com- 
mittee in trade treaty hearings 
this winter there is no reliable 
measure of the actual number of 
jobs involved in the export-im- 
port hassle. The export bloc claims 
more than 4,000,000 are involved 
in the production of exports or 
handling of imports. And David 
D. McDonald, president of the 
United Steel Workers, contends 
that “a full 50% reduction of all 
U. S. tariffs would not be likely 
to affect more than 100,000 jobs.” 

The injured industries each of- 


fered figures on the amount of 
employment “lost” in its own fold. 
The watch industry, which makes 
one of the most convincing cases, 
employs about 4,000 skilled watch- 
makers. In the tableware industry, 
where imports increased from 
655,000 dozen in 1947 to 4,940,000 
dozen in 1953, man-hours worked 
in the domestic industry dropped 
from 25.7 million in 1947 to 16.7 
million in 1953. 


® Since 1949, imports of sewing 
machines have tripled, with im- 
porters gaining half the total mar- 
ket in 1953. White Sewing Ma- 
chine Corp., which produces about 
a third of the machines made in 
this country, cut production from 


'350,000 to 200,000 and reduced its 


employment of production workers 
from 1,550 to 700. The coal indus- 
try contends that 30,000 jobs were 
lost because of imports of foreign 
fuel oil. 

The textile situation is particu- 
larly confusing. There have been 
increased imports of foreign 
rugs—and closings of U. S. plants 


—with disastrous results for com- 
munities like Amsterdam, N. Y. 

With Japan and Hong Kong 
cornering 68% of the market for 
woolen mittens and gloves, eight 
of 30 domestic mills have closed, 
and employment has dropped from 
4,000 to 1,500. 

Moreover, the National Assn. of 
Cotton Manufacturers protests 
heatedly that Japanese imports of 
cotton textiles climbed in a period 
when per capita domestic con- 
sumption dropped and employ- 
ment in the domestic industry fell 
from 1,300,000 to 1,083,000. 


s New Englanders are particular- 
ly sensitive to this Japanese com- 
petition. In the past four years, 
New England has lost about 40% 
of its textile jobs, leaving trails 
of ghost towns and unemployed. 
New Englanders repoit, for in- 
stance, that combed gingham 
checks arrive in New York from 
Japan at 22%¢ a yard in the 
gray, unfinished state, compared 
with 38¢ a yard for similar ma- 
terial in New Bedford. 


“The goods that come in from 


Japan carry a marking on them, 


‘Made in Japan,’ but when the 
goods are bleached, the marking 
disappears. It is a fugitive mark; 
so that when the goods went out 


into the market they looked exact- | 


ly like our American goods.” 


Charles P. Taft, chairman of the} 
Committee for a National Trade) 


Policy—a leading anti-tariff 
spokesman group—claims these 
industrial dislocations often stem 


from something other than foreign | 


competition. He denies that the 
textile situation is as dangerous as 
witnesses testified. “Woolens, 
worsteds and carpets have been 
sick,” he says. “Cottons and syn- 
thetics have not.” 


® “In cottons,” he says, “the great 
middle area has no important 
competition. Only in very high 
grade specialties and in very cheap 
lines have there been any particu- 
lar effects of competition.” 

Mr. Taft notes that sales of 
men’s wool suits dropped 7,000,000 
units between 1947 and 1953. He 
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HAROLD T. M. (HAD) MILLIKIN has been 
named advertising manager of the 
Westclox division of General Time 
Corp., LaSalle, Ill., following the 
resignation of Raymond Mee, pre- 
vious ad manager, who has joined 


A. Brandt Furniture Co., Fort 
Worth. Mr. Millikin formerly was 
assistant ad manager. 


blames part of the industry’s trou- 
ble on inefficient mills and -com- 
petition from new synthetics. He 
claims high, protected wool prices 
“aggravated a bad situation.” He 
thinks woolens can compete only 
if they are produced by integrated 
companies which can adjust flexi- 
bly to consumer tastes and de- 
mand. 

This year’s debate was touched 
off when it became clear that the 
Eisenhower administration plans 
further concessions to nations 
which want to sell here. 

The proposal for a further re- 
duction of 15% in tariffs over a 
three-year period was, as the 
President saw it, “moderate, grad- 
ual and reciprocal.” 


® Pointing out that the rate on 
most manufactured goods is cur- 
rently 10% to 35%, Secretary 
Weeks observed the reductions 


annually. As he sees it, the import- 
ant need is to signify to other 
nations that we are willing to ne- 
gotiate. 

While the U. S. already is a 
party to 42 bi-lateral and multi- 
lateral agreements, reducing 55,- 
000 tariffs an average of 70%, 
many of the industries which are 
opposing the President’s program 
are in the position of the lace and 
embroidery industry. It has no 
pressing problem at the moment, 
but it fears further tariff reduc- 
tions. 

A spokesman for this industry, 
which employs 10,000 and is pro- 
tected by tariffs which range as 
high as 60%, warned that present 
tariffs “are not really sufficient to 
give us complete protection. Our 
market is sensitive, and a 10% in- 
crease in foreign imports could 
depress our market price enough 
to cause prices of American-made 
embroidery to drop below cost.” 


® Behind much of the opposition 
is an awareness that multi-lateral 
negotiations are currently under 
way at Geneva in an effort to 
find markets for more Japanese 
goods. While the U. S. hopes that 
Japan will get access to non-com- 
munist Asiatic and European 
markets, a substantial number of 
U. S. duties—including those af- 
fecting some of the industries 
which already are having a hard 
time—are up for discussion at 
Geneva. 

[This is the first of a series. The 
second article deals with the ques- 
tion: How well can U. S. indus- 
tries be protected?] 


David Krasner Rejoins Dant 


David H. Krasner, until recently 
western division sales manager in 


San Francisco for Renfield Import- 


ers Ltd., has rejoined Dant Distil- 
‘lery Co., New York, as general 


sales manager. He was associated 


| with Dant from 1950 to 1953 as as- 
|sistant general sales manager. 


would amount to only about 1% . 
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tables, electric parts, potting soil, | 
textiles, pharmaceuticals and fro-| 
zen meats to name just a few. 
| Goodyear Tire & Rubber Co., | 
Akron, for instance, has recently | 
| 


a 
Plastics Wrap Up 
s 
Leadership Role 
run on an automatic overwrapping 
hine. It i t t | 
al Package Show (220"..6,2%0 ers! 


‘month, Vitafilm was sold exclu-| 
(Continued from Page 3) sively to southern textile mills. | 
| case of a cottage cheese processor Now, with expanded capacity, 
| whose sales more than quadrupled Goodyear is making the film avail- 
in the first month after a transpar- able to all manufacturers, accord- 
we molded plastic package was ing to Jack Valentour, packaging 
adopted. ‘films sales representative. 


The NEWS of the Rockies 


perfected Vitafilm, which can be| 


This is a strong retail medium. We 
published more than 10.4 million lines 
of retail advertising in 1954 at the 


highest milline rate in Denver. 
(Media Records) 


# Close on the heels of polyethyl- |» Polystyrene is another upcom-|sqygezy pores itT—The bread and 


ene are several new plastics that ing competitor of polyethylene. 
do some packaging jobs even bet- | Labeling and package advertising 
ter, according to their manufac- | can be used successfully with this 


jam eating expression on this 
youngster’s face probably matches 


ayy 


turers. ‘film because it takes printing well. the feeling of Collapsible Tube 


Polyethylene now is used for 
bottles, molded products, film, 
waxes, piping, coatings and wire 


Molded plastics are breaking 
records, too. A spokesman for Du- 
Pont estimated that the use of 


Manufacturers Council members 
as they anticipate the results of 
their campaign to put a wide 


Rocky News 
Oe y. F ew S ‘insulation. In one or another of molded products has more than/variety of spread foods into col- 
Y/ a ‘8 : nee te "ee these forms, it is used to package doubled in the past year. lapsible metal tubes. 
: A| Jeri (pa) - DENVER | metal parts, food chemicals, pow- New pliable plastic containers 
: ; ders, dairy products, frozen vege- are responsible for the develop-|ment of several new products, in- 
cluding spray glues and liquid 


plastics. 


# Styrene foam plastic, tooled to 
fit specific items, is going over big 
for pharmaceutical products and 
light industrial items, according to 
Jerry Camper, sales manager of 
Glo-Brite Products, Chicago. 

| He said that the clean sterile ap- 
pearance of the new molded foam 
plastic is appealing particularly to 
drug manufacturers such as Abbott 
|Laboratories, which is using mil- 
lions of the packages for its Ery- 
'throcin and Vi-Daylan. 

When you can’t beat ’em, join 
‘em. That’s what some glass con- 
tainer manufacturers are doing 
right now. They are coating con- 
tainers with a plastic film which 
prevents scratching and reduces 
breakage. A spokesman for Hazel- 
Atlas Glass Co, quoted Hiram 
Walker Inc., one of his customers, 
as saying that the coating had re- 
(duced breakage by 60%. 

When a coated bottle breaks, the 
pieces are held within the film. 
No pieces, no mess, the Hazel- 
Atlas representative said. 


\@ But plastics aren’t the only ma- 
terials for which manufacturers 
are finding more and more uses. 
Aluminum foil is getting a big 
play. Ekco foil container division, 
Chicago, is now producing over 100 
sizes and shapes of rigid foil for a 
huge range of food products. 

Meanwhile, the American Man- 
agement Assn. is planning to use 
the show as a jumping-off point to 
begin a campaign to upgrade pack- 
aging executives. 

The importance of packaging in 
ee : ‘ > modern merchandising is increas- 
Be ae 4 = Se oss “8 cor ing to a point where, the associa- 


tion feels, it can begin to push for 


top management positions for 
packaging executives, a spokesman 

These San Diegans, read and believe the San Diego Union 

and Evening Tribune, because they are their daily source 


for the association told AA. 
‘CTA News’ Wins Award 

of neighborhood — as well as military — news and 

activities ... shopping center, too! 


| For the third time in five years 
the “CTA Transit News,” monthly 
employe publication of the Chi- 
cago Transit Authority, has won 
the Mass Transportation national 
grand award for “best in maga- 
zine category and highest rating 
in all categories.” The annual con- 
test is open to all employe publi- 
cations in the transit field. “CTA 
Transit News” is published under 
direction of David E. Evans, editor; 
William M. Howlett, supervisor 
of publications, and John H. Wells 
& Associates, art and layout. 


This San Diegan — and his comrades in arms — are paid 
$ 350,000,000 a year. They, and their families, are an 
important part of San Diego’s permanent population. 
They own homes here... shop here... buy here! 


Remember — THE SAN DIEGO UNION AND EVENING TRIBUNE DELIVER 90.04%* OF THE BILLION DOLLAR SAN DIEGO MARKET 


* SOURCE: 
FACTS CONSOLIDATED 


| 


Heads New McGraw-Hill Unit 


Gustav V. DuPeza has been 
named market research manager 
of Fleet Owner and Bus Trans- 

|portation, McGraw-Hill publica- 
" tions, heading a new department 
to institute research projects in 
the trucking field. He has been 
a writer with J. Walter Thomp- 
son Co. for the past three years. 


San Diego Unio 
AND 


EVENING TRIBUNE 


REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC. 


THE MOST 
IMPORTANT 

CORNER IN 
THE U.S.A. 
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Picture from a LIFE spread (Feb. 28 issue) showing youngsters’ reactions at the moment of receiving their report cards, 
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Impact of a good report card 


Like the youngster above, LIFE is quite happy about 
the figures on its own report card for the first quarter 
of 1955: 


LIFE circulation. For the first three months of 1955, 
LIFE circulation averaged 5,645,000*—a new circula- 
tion high for any quarter in LIFE’s history. 


LIFE advertising. For the same period, LIFE’s ad- 
vertising revenue reached an all-time high of $25,540,000, * 
which is over $8,000,000 ahead of the next leading pub- 
lication and 6% ahead of LIFE’s record-breaking first 
quarter last year. 


*Circulation and gross advertising revenue estimated by the Publisher. 


Fulfilling a promise for ’55 


At the beginning of the year, LIFE an- graphy of Garbo; three instalments of the 
nounced an ambitious program to give read- monumental and colorful series on The 
ers more for their money than ever. World’s Great Religions; Eliot Elisofon’s 
We promised—over and above LIFE’sex- fabulous color photographs of The Romantic 
citing week-by-week news coverage—more South Seas; C.S. Forester’s great adventure 
extra “‘surprises,” more “bonus” features, novel, The Good Shepherd. 
and at least 50% more color in 1955. Because of this dynamic editorial pro- 
In fulfillment, witness just some of the gram, LIFE is even more rewarding to its 
remarkable “‘extras’”’ that have already ap- 26,450,000 weekly readers... and to LIFE’s 
peared in LIFE this year: Thestartling biog- advertisers, as well. 


9 Rockefeller Plaza, New York 20, N. Y. 
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Letterguide Markets Scriber |Nassau Named PR Director 

Letterguide, Lincoln, Neb., has | Roy Nassau has resigned as 
developed and is marketirig new news, public affairs and sports di- 
precision lettering equipment for rector of WTPA, Harrisburg, Pa., 
advertisers and commercial artists. tv station, to join the Pennsylvania 
The Letterguide scriber has been | Department of Revenue as director 
designed to produce fast, concise | of public relations. Mr. Nassau 
lettering, according to the com- | will be succeeded as news director 
pany. A new catalog is available of WTPA by Gladys Swift, who 
from Letterguide, Box 99, State ‘will also continue as promotion 
House. Sta., Lincoln, Neb. ‘director. 
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Richfield Uses 


GOING PLACES 


Cartoons in ‘55 
Newspaper Drive 


NEw York, April 19—Richfield 
Oil Corp. will use 100 to 150 
daily newspapers this week to in- 
troduce its new premium gasoline 
throughout its eastern seaboard 
marketing territory, from Maine 
to Florida. 


Introductory ads will run in 1,- 
000 and 640-line size for the first 
month and will be followed by a 
series of cartoon adventure ads in 
the remainder of the year. 

The gas is being marketed as the 
New Richfield Ethyl. Morey, 
Humm & Johnstone is the agency. 


GIVES YOUR CAR THE 


ST POW 
fie HISTORY, 


ADVENTURE—Richfield Oil Corp. is 


= B. N. Pollak, Richfield’s adver- 
tising and sales promotion man- 
ager, said that newspapers were 
chosen as the major medium for 
the company’ Ss 1955 advertising be- | a strong local impact and give the 
| Cause “our experience has indi-| best results both for Richfield and 
‘cated to us that newspapers have for the independent distributors 


spots and local movie ads. Morey, 


HERE'S A REAL EXAMPLE OF. 


THE CINCINNATI TIMES-STAR’S 


TREMENDOUS LOCAL impact 


JR. MISS CONTEST ATTRACTS 
2,000 TEEN-AGE ENTRANTS 


Judges soon found themselves swamped with 2,000 
entries, representing every high school in the Cincin- 
nati Market. Then came the difficult task of narrowing 
the field to 40... then 18... . and finally just 12 of 
these beautiful girls. 


you can’t beat the... 


JR. MISS WINNER POLLS 
OVER 4,000 VOTES 


The selection of the winner was left to TIMES-STAR 
readers. On just one day, February 22, an official 
ballot appeared in the paper. Tens of thousands of 
readers got into the act and Gail Fullen had to poll 
more than 4,000 votes to emerge the winner. 


This is proof positive that when it comes to LOCAL action, 


ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 
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RICHFIELD 


ANTI-STALL © ANT) RUST © TOP —— 


EXTRA HIGH OCTANE 


using 100 to 150 newspapers from 


Maine to Florida to introduce its new Richfield ethyl gasoline. 
Following large-head ads in the first month, cartoon type ads will 
be used for the remainder of the year. Point of sale material will 
supplement the newspaper ads, plus cooperative local radio and tv 


Humm & Johnstone is the agency. 


who market our products.” 

Supplementing the newspaper 
ads will be a variety of point of 
sale material, plus spot radio and 
television commercials and spot 
movie ads in local theaters. Local 
spot advertising is being handled 
under the company’s. so-called 
fifty-fifty program, a cooperative 
plan with Richfield distributors. 
Distributors this year will again 
give away a special 1955 baseball 
schedule and guide book. 


U.S. Steel Homes, 
‘Guide for Bride’ 
Set Joint Campaign 


New York, April 19—About 
$500,000 is expected to be spent 
on a “Bride’s House” promotion, 
in which U. S. Steel Homes Inc. 
and House Beautiful’s Guide for 
the Bride are taking part. 
| Steel Homes will spend $250,000 
to back the drive, while more than 
_75 manufacturers are spending a 
‘similar amount to tie in. 

, The promotion started with the 
‘editors of Guide for the Bride 
selecting a prefabricated home 
‘built by U. S. Steel Homes. The 
‘unit was named “Bride’s House of 
1955.” Next week, more than 200 
USS Homes builder-dealers will 
open replicas of the “Bride’s 
House” to the public. 

| USS Homes is planning an 800- 
line newspaper ad for each dealer 
who builds the promotion house, 
which sells for $11,000 to $14,000. 
‘Newspaper advertising managers 
are being supplied with the names 
of all participating companies, and 
‘some ad managers already have 
put special supplements together. 


-s Newspapers which are working 
out such sections include the Chi- 
‘eago Tribune, San Antonio News, 
Philadelphia Inquirer, Rock Island 
Argus, Hammond Times, Cleveland 
Plain Dealer, Peoria Journal Star, 
'Appleton Post Crescent and The 
‘New York Times. 
| Meanwhile, the summer issue of 
Guide for the Bride carries 30 edi- 
torial pages about the promotional 
house, including credits for build- 
ers, manufacturers, suppliers and 
‘others tying in with the promo- 
he 
USS Homes is spending the re- 
‘mainder of its ad money on co-op 
‘advertising, a commercial on the 
“Uz S. Steel Hour” (ABC-TV), an 
‘insertion in the April 18 Life and 
‘an ad in Guide. 
| Handling for U. S. Steel Homes 
is Batten, Barton, Durstine & Os- 


= Names Herbert Little 

| Herbert W. Litt.c, formerly mar- 
ket research director of Pharma- 
‘craft Corp., New York, has been 
‘named market research dire:tor 
of B. T. Babbitt Inc New York. 
He has also served jin a similar 
‘capacity with S. C. Jubrson Inc., 
and Internationa! Cellucotton 
Products Co. 
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RO ey ae 


oor Adam. If only he had sliced the apple, instead of biting into it. A precious 


extra moment might have made an eternity’s difference. Time since, the apple 
has been the fruit of temptation, the symbol of love, the flaunting banner 
of the female’s fight to win and hold her man... sacred to the 
Goddess Aphrodite, from the golden apple, you recall, 
that launched the Trojan Wars...to the green apple of woman’s envy of her 
sisters that started who knows how many others. So, through the ages, her 
quest of beauty has been unrelenting, aided and abetted in modern days, more 
than even you might dream, by the wise counsel, the printed pictures and words 
of her magazines. This is a fragment of that fabulous story, 


so significant to the purveyors of cosmetics and 


toiletries, the story of... 


the magazine 
and beauly... 
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SM For a mere man to wander through 
/ : S| the thousands and thousands of beauty 
\ / pages of the magazines, would be 
i / madness of high order. He would be 
as much at home in a lingerie department, 
or the ladies lounge of the Waldorf. Pictures, 
pictures, heaven knows how many pictures ... woman dishabille; in her 
bath or at her looking glass, surrounded by an alchemist’s assortment of flasks and flacons . .. woman 

dismembered; her eyes, her ears, her nose, her lips, her bosom, her hips, her legs, her toes... a never, 


never land somewhere due east of an art gallery, a mite west of a medical laboratory... 


And the million-mile thread of words. A man can read. A man can understand words. Ah, but 


i what are these words? “Shine up your eyes... begem your fingertips ... make your 
y N shoulders gleam ... write your signature with your perfume... trim yourself for 

F an 4 ) \ Christmas ... foster the shine of your halo... dream of going native... turn the 
Fy : paging. clock back five ee ... anoint — eyebrows... trim and 

all —a firm hips... tummy in and up... how about a new face?” 

xz “i M Any woman may possess beauty. For beauty, as the magazines 
pA y say, is habit, and practice, and caring. It is a bold 
4 f statement, but we make it proudly, 


that the printed pages of 
magazines have made the American 
woman beautiful. Whom else has she to guide her, to 
cajole her, to command her to make that extra special 
best of herself? What the newspaper can only touch upon... 
what radio can say but not show .. . what television will 
never have enough time for .. . the magazine was born to do 
magnificently. And does. It is her mirror. 
The magazine, like beauty, herself, is timeless. It is America’s favorite 
beauty shop-in-print ... no waiting, no appointments needed, and 
with fees any woman can smilingly afford. You may sell cosmetics 
and toiletries in any other atmosphere ... but why in the world would 


any wise man want to? 
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the magazine 
is the glamour girl of media 


The most exciting of all modern 
media is the magazine. The most 
professional of all modern media is the 
magazine. And surely, the most versatile. 
The skill of the editor with words is 
surpassed no place, stage or screen. The 
talent of artist with brush, of photographer 
with lens, is unrivalled. The craftsmanship of printer, with 

| superb inks and paper, and high-speed press, is almost legerdemain. 
The magazine today is a devastating challenge to the advertisement 
creator. Possessor of all virtues save only novelty. ..when used with 
fresh eye and uninhibited mind, it can produce startling effect. 
Many people recognize this. Last year magazine publishers 
outdistanced all advertising revenue records .. . just as right on 
through the introduction and growth of any new medium, 
the magazine has gone right on growing... faster. 
We know a little bit about these things because our business at 
Fawcett-Dearing is to print magazines. We find it very satisfactory 


work. We are always delighted to be invited to do more. 


d 6 e ¥ dri 9 PRINTING COMPANY, LOUISVILLE, KENTUCKY 


67 West 44th Street, New York 36, N.Y. « 612 N. Michigan Avenue, Chicago 11, Ill. 


A MEMBER OF “THE FAWCETT FAMILY”... PRODUCING A MILLION MAGAZINES A DAY 
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ACKNOWLEDGEMENT: /t would have been impossible to prepare this insert without the cooperation of the Morton Salt 
Company and its advertising agency, Needham, Louis and Brorby, who furnished the tempting apples on the cover...and 
Helena Rubinstein, Inc. and its agency, Ogilvy, Benson and Mather who supplied the colorwork of the exotic young lady. 
This material, we should add, was spontaneously selected as superb examples of the dramatic use of magazine advertising. 
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Advertising Age, April 25, 1955 


Hardy Bulova Is 
Also Supersonic; Ads 
Will Tell Jet Test 


New York, April 19—Can that 
watch on your wrist go through 
the sound barrier and still keep 
running? 

The question may never have 
occurred to you, but it has oc- 
curred to the Bulova Watch Co., 
and very shortly the U. S. public 
will be hearing and seeing the re- 
sults of a test in which Bulova 
watches are carried through the 
sound barrier on a Super-Sabrejet. 

These results, turned into deal- 
er’s tv spots, will be running on 
some 284 stations in 222 tv mar- 
kets, backed by about 250 jewel- 
ers. The commercials run one and 
two minutes in length, feature the 
$49.50 Bulova Senator and an an- 
nouncer who manages to crack the 
sound barrier in a couple of places 
himself. 

The commercials, which carry 
the dealer’s store identification 
and message incorporated in the 
film, are backed with conventional 
newspaper advertising mats, ex- 
ploitation material and window 
and counter displays. 


# It is possible that the flight-test 
material, which will run in dealer 
spots from April 21 to April 30, 
will later be incorporated into the 
company’s national 20-second spot 
drive, possibly in four to five 
weeks. 

Bulova has been using the “pun- 
ishment-test promotion” for some 
time, earlier having sent Bulova 
watches over Niagara Falls, put 
them on the wrists of divers plung- 
ing from cliffs into the sea, and 
on the bottom of water skis during 
a 200-mile haul from the Bahamas 
to Miami. 

The reporters who went through 
the punishment-test promotion 
showing also heard from C. Ter- 
ence Clyne, the v.p. who skied 
from Biow Co. to McCann-Erick- 
son last winter with the Bulova 
account. 


= Mr. Clyne referred gently to the 
$7,000,000 Bulova spends nation- 
ally, mentioned that 40,000,000 
people a night would see the dealer 
spots, a somewhat more conserva- 
tive figure than that quoted by 
the release, which said that “over 
50 million consumers each night 
will see the successful supersonic 
test of the new Senator...” 

But Mr. Clyne did call the ten- 
day dealer drive the biggest “not 
only in the jewelry business but 
in the entire product field.” 


Transitads Issues Sales Kit 


National Transitads Inc., New 
York, is distributing a new sales 
kit on the advertising advantages 
of its transit spectaculars—painted 
bulletins on the sides of transit 
vehicles. Theme of the brochure, 
which is being distributed to 
10,000 advertisers and agencies 
throughout the U. S., is “a new, 
exciting way to reach shoppers.” 
In addition, the booklet marks the 
debut of a new slogan which the 
company has adopted, namely, 
“Shoppers Follow Transitads.” 


German Paper Goes Tabloid 

The New Yorker Staats-Zeitung 
und Herold, largest German-lan- 
guage newspaper in the U. S., has 
switched to a tabloid format for its 
weekday edition. The tabloid 
ranges from 16 to 20 pages. The 
Sunday edition will remain stan- 
dard size for the present. 


Haire Promotes Shaner 

Fred L. Shaner has been named 
New England manager of Haire 
Publications, succeeding Daniel V. 
O’Connell, who retired April 1 af- 
‘er 33 years with the company. 
h.ir. Shaner has been with the 
publisher for the past ten years, 
working in the New England area. 
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Washington's favorite home 
newspaper announces its 
new circulation figures: 


now over 


10 


Sunday circulation 


SU 


daily circulation 
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Washington Post and Times Herald circulation fig- 
ures, just reported to the Audit Bureau of Circulations, 
show 410,185 net paid Sunday average for the six 
month period, October 1, 1954 through March31, 1955, 
largest circulation in Washington history! And the 
daily average for the same months is 380,624. 
Because The Washington Post and Times Herald 
offers more to readers in the Washington market, it 
offers more readers to advertisers and produces 
greater results at lower cost. 

That’s why General advertisers place more linage in 
The Washington Post and Times Herald! During the 
second half of 1954 and again in the first quarter of 
1955, The Washington Post and Times Herald car- 
ried more General linage than both other Washington 
papers combined. 
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Washington's Favorite Home Newspaper 
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Represented by: Sawyer, Ferguson, Walker Company—The Hal Winter Company, 
Miami Beach— Puck, The Comic Weekly—Joshua Powers Co., Ltd., London 
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Miller Brewing 
Scores Heavily 
in Art Competition 


MILWAUKEE, April 19—The team | 


of Miller Brewing Co. and its 
agency, Mathisson & Associates, 
took four of 25 first awards in 
the annual competition of the Art 
Directors Club of Milwaukee last 
week, winning in the photographic 
magazine ad, color photography, 
direct mail and merchandising di- 
visions. 

Baker, Johnson & Dickinson, an- 
other Milwaukee agency, took 
four first awards for three of its 
clients. Among art studios, Adver- 
tising Art Studios took seven first 
awards and Frank H. Bercker 
Studios won six. Both are Milwau- 
kee organizations. 


= Burnet-Kuhn Advertising Co., 
Chicago, which won a first award 
for a Neenah Paper Co. ad, is al- 
ready using its entry as a conver- 
sation piece, in a “contest” of its 
own, The paper company has 
printed a series of its ads on a 
single sheet, and its salesmen are 
asking clients to pick the winner 
out of the group. 

First awards in the competition 


were: 
Finished Art 


Magazine, color: Employers Mutuals of 
Wausau ad by Everett McNear, artist, 
Frederick W. Boulton, art director, J. 
Walter Thompson Co., Chicago. 

Magazine photographic: Miller Brew- 
ing Co. ad, Leslie Gill, artist, art director, 
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ARTISTIC SUCCESSES—These four ads 


were among top award winners 


jin the Art”Directors Club of Milwaukee competition. The Becker 
|Electrotype Co. trade ad was prepared by Advertising Art Studios, 
| Milwaukee. The Pohlman Studios.ad, also produced by Advertising 


| 
| Newspaper: Stark, Wetzel & Co. ad. 
lH. W. Dickinson, art director, Baker, 
| Johnson & Dickinson, Milwaukee. 
Display: Made by Philipp Lithograph- 
ing Co. for Sundblom , Johnson & White, 
Chicago, for Robert A. Johnston Co. 
Trade periodical: Advertising Art Stu- 
dios, Milwaukee, for Becker Electrotype 


Co. 
Direct mail: Robert Handley, artist, 
| Frank H. Bercker Studios, Milwaukee, 


|for Miller Brewing Co. 

Poster: For Storz Brewing Co., Omaha, 
| by Bob Heuel, artist, Bob Phillips, art 
director, Charles L. Puckett Co., Chicago. 
| Editorial: Robert Handley, artist, Frank 
| H. Bercker Studios, for Line Material Co.. 
| Milwaukee. Wilfred Duehren, art direc- 
tor. 
| Coler photography: Wesley Bowman 
| Studios, Chicago, for Miller Brewing Co. 
| Art director, C. A. Mathisson. 
| B&w photography: Advertising Art 
| Studios for Pohlman Studios, Milwaukee. 

Calendar: Ray Dennis, Advertising Art 
Studios, for E. F. Schmidt Co., Milwau- 


| kee. 
‘Design of a Complete Unit 


Magazine: William Wessel, artist, Ham- 
|ilton Studios, Chicago, for Neenah Pa- 
|per Co., Neenah, Wis. Fred Denzler, art 
| director, Burnet-Kuhn Advertising Co., 
| Chicago. 

Newspaper: Gordon Fisher, art director, 
| the Brady Co., Appleton, Wis., for Wis- 


4 


SHRIMPERS & BEER—This Miller High 
| Life ad, prepared by Mathisson| 
.& Associates, Milwaukee, was top| 
‘winner in the photographic maga- 
| zine art division of the Art Direc- 


| 
| 


tors Club of Milwaukee competi-| 
tion. 


|consin Public Service Corp. 
| Small ads: Fred Terry, art director, 
| Baker, Johnson & Dickinson, Milwaukee, 
| for Chicago Frozen Donut Co. Advertis- 
| ing Art Studios, Milwaukee. 

Trade _ periodical: -Advertising Art 


Brewing Co. Art director, C. A. Mathis- 
son. 

Direct mail: John Steinke and Donald 
Slagle, artists, Frank H. Bercker Studios, 
for Marathon Corp., Menasha, Wis. 

Menu: Advertising Art Studios for 
Avalon Hotel, Waukesha, Wis. 

Stationery: John Steinke, Frank H. 
Bercker Studios, for Eddy Associates, 
Milwaukee. 

Tv commercial: H. W. Dickinson, Bak- 
er, Johnson & Dickinson, for Stark, 
Wetzel & Co., Indianapolis. 


NARTB Opposes 
Free TV Time 
For Politicians 


WASHINGTON, April 20—The Na- 
tional Assn. of Radio and Televi- 
sion Broadcasters has registered its 
opposition to the suggestion that 
the tv industry provide free time 
for political candidates. 

The proposal was discussed to- 
day as Harold E. Fellows, presi- 
dent of the association, appeared 
before a Senate elections subcom- 
mittee which is studying the need 
for revision of existing election 
laws. 

Mr. Fellows maintained it would 
be unfair to expect broadcasters to 
contribute time, while other media 
are paid for political advertising. 
He pointed out that the plan might 


‘result in such a volume of political 


campaigning that the regular pro- 
gramming operations of the indus- 
try would be completely disrupted. 

He said the present arrangement 
enables competing candidates to 
buy equal amounts of time. He also 
pointed out that their viewpoints 
are fully reported to the people 
through established and special 
news and current events broad- 
casts. 


The high cost of tv time has) 
troubled some Senate members. 


Last week Sen. Alexander Wiley 


to dominate the air during a cam- 
paign period. FCC Commissioner 
Frieda Hennock has proposed that 
senators solve the problem by in- 
sisting that stations provide time 
without charge. 


| Studios for Pohlman Studios, Milwaukee. 

| Poster: H. W. Dickinson, art director, 
Baker, Johnson & Dickinson, for Hunter 

| Packing Co., E. St. Louis, Ill., Advertis- 

|ing Art Studios. 

| Display: Alois Bednarczyk and Frank 
H. Bercker Studios for Realist Inc. 

Cever: David Broad, artist, John Higgs 

| Studios, Milwaukee. 

| Packaging: David Broad, John Higgs 


UNCROSS FINGERS—Top newspaper | StUd'0s, for Sears, Roebuck & Co. Art 


ad in the finished art division of 
the Art Directors Club of Milwau- | ™ssey-Harris Co. 
was this Grand’ 
Duchess ad for Stark, Wetzel & 
Co., Indianapolis packer, by Baker, 
Johnson & Dickinson, Milwaukee. 


kee competition 


director, Al Jacobs. 
House organ: John Higgs Studios for 


Institutional brochure: 
artist, Wetzel Bros., Milwaukee printer, 
for American Phenolic Co. Art director, 
Jay Conley. 
| Merchandising brochure: John Steinke, 
Frank H. Bercker Studios, for Miller 


‘CBS Radio Shifts Lochridge 
‘and Reitzel, Names Kremer 

| Ben Lochridge, manager of the 
Detroit office of CBS Radio, has 
| been appointed eastern sales 
manager, with headquarters in 
New York. Bob Reitzel, Pacific 
'Coast sales manager, has been 
‘named sales manager of the net- 
work’s Detroit office. 


Ray H. Kremer, formerly ra- | 
Ed Szalanski,|dio-tv director of Rutledge &| 


‘Lilienfeld, Chicago, has joined 
‘the Chicago office of CBS Radio 
‘Spot Sales as an account execu- 
tive. 
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Art Studios, won in the b&w photography division. Burnet-Kuhn 
Advertising Co., Chicago, handled the Neenah Paper Co. ad. The 
Employers Mutuals of Wausau magazine ad was prepared by 
Hamilton Studios for J. Walter Thompson Co., Chicago. 


National Nielsen Ranking of Radio Shows 
Two Weeks Ending March 12, 1955 
All figures copyright by A. C. Nielsen Co. 


(R., Wis.) warned it might enable | 
a candidate backed by “big money” | 


Rank Program Homes* 
(000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,146) 
1 Bs i ee CERN, HD) oan. s ics iecc ccs scccccccccnccecssconvecsecacnessnssssens 2,935 
2 Se aU SI I os cinch censcsoccnnctdasncsccsccnseeconenessseestl 2,797 
3 Re Se SUMO CRM PRR, TE: Secs ecccscesescssccserenscescesssccsssdvaticesosbens 2,568 
4 Wp Gibtee Parate CPi Marrig; CUB) cic. c.. ccc ccc cece ccccccccscccseasen 2,522 
5 I PUN MUNIN, PMID scab tts atensdidldaceseecsos dansonsessccecssieansscoasscneil 2,476 
6 Our Miss Brooks (American Home Products, CBS) .............cccccccccsseeeeeeeeenee 2,385 } 
7 I a ca pdircdsedaso eens veserenopecapatnane 2,385 } 
8 ee Bel PUN I IO, CBD) occ cccreceveresscevsccnssossnseccssesscscnsoesstos 2,385 / 
9 You Bet Your Life (DeSoto-Plymouth Dealers, NBC) .............cccccccsceeeneeee 2,385 i 
10 ee ssacdseussenentnedeenadenseucassenasente 2,293 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (917) 
1 eS OU CU UE CONNNS BMI, PORE) ooccccccccscccccssvcnscvcosscecosesesscosceensenence 1,743 
2 ne I EE a. os nethimenunnnnncepoesorssscerescconeseunes 1,651 
3 Amos ‘n’ Andy Music Hall (Brown & Williamson, CBS) ................cccecseeee 1,651 
WEEKDAY (AVERAGE FOR ALL PROGRAMS)- (1,559) 
1 NN SPE My IS ID scasccensdesicccoescddovecevesesiotocceeenitinn 2,431 
2 Helen Trent (American Home Products, CBS) .................c:ccccceseeseecceseneeneee 2,385 } 
3 cis cnsctctaihine csceasncssresnecasacotonasnioneiees 2,385 
4 Guiding Uaht (Procter & Gamble, CBS) ...........0cccccccccccsccccccscscsessssssseedsoooes 2,293 
5 Our Gal Sunday (American Home Products, CBS)..............00c:ccccccceceeeeees 2,247 
6 Young Dr. Malone (Procter & Gamble, CBS) .................0cccccccccececceeeeeeeenee 2,247 
7 reer Gerees Clare Pramuttn, COG) aciccssc.c.ccccccseccsccssscsccsecsccscéscscestsestonad 2,247 
8 Perey TRG Creer Ge GI, CG aos idivces codec ccc cciccevcovesesecsesecsccsnocees 2,201 
9 Our Gal Sunday (Participating, CBS) 2.00.00... Satihin sxe cdeeabial 2,201 
10 eT SY GUNININ si ices aiess soonsnciensdbeiicedessessoseepenessveiees 2,201 | 
} 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (550) 
1 Adventures of Rin Tin Tin (National Biscuit, MBS) ...................ccc:cccc00ee 1,422 
2 Sunday Gatherin’ (General Foods, CBS) ...........cccccccsecsesesseeceeseeessseeenees 1,055 
3 a TCP MIROPIOO TRI, GD visits cascecadersscssesécicecacsscoececcosccesicevesbsccecs 963 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (825) 
1 a hs ns uspandadbennn capantnnbbeasiocoencnsntosens 1,743 
2 Seeneee Gy Cues Cement Certhk: CRG) oi ie ecasies suverinccsnsnncsvestssscescosovnebsntenss 1,605 
3 Sa ic I PG SI sas semnsinioecbiipaioinininne 1,422 
*Percentage of homes reached (“Nielsen-Rating’”) may be determined by comparing the | 
total number of homes reached with 45,859,000, the 1955 Nielsen estimate of total f 
U. S. radio homes. if 
j 
7 . — | 4) 
National Nielsen Ratings of Top TV Shows vi 


Two Weeks Ending March 26, 1955 


All figures copyright by A. C. Nielsen Co. 
| TOTAL HOMES REACHED 


| 
eiaaai 
| Rank Program (00¢) | PROGRAM POPULARITY* 
| Love Lucy (Philip Morris, Homes | 
(ERLE Ras a 16,938 Rank Program (%) 
2 I Love Lucy (P&G, CBS) ......... 16,843 1 | Love Lucy (Philip Morris, 
3 Toast of the Town (Lincoln-Mer- ae aes ee 53.4 
Cy I ines See iladie coer occeteincceess 15,694 2 | Love Lucy (P&G, CBS) ............ 53.1 
4 Jackie Gleason (Schick, Sheaffer, | 3 Jackie Gleason (Schick, Sheaffer, 
URI, IUED  eiccscosncssnscetimnsons 15,606 Cemeells COG iktidcseci sabia 51.2 
| 3 Disneyland (American Motors, 4 Toast of the Town (Lincoln-Mer- 
American Dairy, Derby Foods, GUO TRG * ssticcsiibnctenntsisthecsinscccii’ 50.3 
| REE SSRI: 15,536, 5 Disneyland (American Motors, 
| 6 Buick-Berle Show (Buick, American Dairy, Derby Foods, 
PUD  dhdtccsencevccnsnvenivenetrtsneszecees 14,741 FUDD) £* Attia tensnsiiclibihaitdebatistinuidittinit 49.7 
7 You Bet Your Life (DeSoto-Ply- 6 Buick-Berle Show (Buick, NBC) ..46.9 
IE? savicexctisersstnerersinas 14,500; 7 Jack Benny (Lucky Strike, 
8 Jack Benny (Lucky Strike, CBS) bdclisesstdibchisldineeiesed 46.6 
CS: sat dk aiteinediasstcstemineneree 14493 8 You Bet Your Life (DeSoto-Ply- 
9 George Gobel (Pet Milk, emits. SURG) © ssttiesetnnitetitemsccteitneed 45.8 
een 14,256 9 George Gobel (Pet Milk, NBC) 44. ! 
(10 Dragnet (Chesterfield, NBC) ..13,839, 10 Dragnet (Chesterfield, NBC) ....43.6 
*Percentage of homes reached in area where program was telecast. 
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There’s no mystery about why the makers y ’ Y ~ —. 
of Miracle Power put Sports Afield on their media 


: list. All but 3% of Sports Afield readers own auto- 
: mobiles, and they drive them frequently and far. 
Here’s a hand-picked market for Miracle Power... 
. and anything else that helps cars to run better and 


\ | more economically. Investigate Sports Afield! : THE AUTHORITY FOR FISHING AND HUNTING 


A Hearst Magazine 
| | | 959 Eighth Avenue, New York 19, N. Y. 
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Fred Mayer's Zeal Zooms Zotox 
Into New Power on Drug Scene 


(Continued from Page 3) in all of 1954! 
ing job which establishes them) What makes Zotox products sell? 
as brand leaders.” _A good product is sometimes the 

Opportunity came knocking @nswer. Long-time sufferers from 
while he was at the old Pedlar & | Poison ivy, for example, know that 
Ryan agency—“I was Tom Ryan’s Previous remedies have been of 
new business man”—and he heard |little help. However, if you ask 
that National Lead Co. had dis-| this question in the trade, you al- 
covered a new poison ivy remedy | Ways come up with the same an- 
derived from zirconium, a metal Swer: Fred Mayer's merchandising. 
used chiefly in atomic energy. Mr.| Mr. Mayer believes that selling 
Mayer decided this was for him.|Starts at home. Before he begins 
He signed an agreement with Na- | to sell the consumer through ad- 
tional Lead to buy zirconium oxide Vvertising he must sell the trade— 
and use it in making Zotox. The|his direct clients. And before he 
process is patented by National |Sells the trade, he must sell his 
Lead. own salesmen. 

His bulletins to the Zotox sales 
force sound very much like a foot- 
ball coach’s between-the-halves 
pep talk. Here’s an example from 
‘a sales bulletin issued at the end 


of last year: 
‘Now all of the chains and whole- 
salers have done their Christmas 


® Zotox (it’s also good for poison 
oak and sumac) was marketed in 
1953, gained national distribution 
in a phenomenally short time and 
inside of one year was the leading 
seller in its field—both in units 


“I don’t mind giving the competition 5% of the market, if they 
want it...” 


to show your muscle,” Mr. Mayer |this until the cows come home.” 
philosophizes. “From now on,| So impressed is Mr. Mayer with 
we're going to sell like the Ford | Winchell that he has insisted on 
people. We’ll tell the trade about | positioning his newspaper ads— 


and dollar volume. 

Last year Mr. Mayer’s high- 
powered advertising and merchan- 
dising moved 400,000 tubes of 
Zotox off drug store shelves. At 
$2 a tube, that’s a retail volume of 
$800,000—and Mr. Mayer expects 
sales on Zotox to be up 15% in 
1955. 

Established in lightning-like 
fashion as the No. 1 poison ivy 
healer, Mr. Mayer decided against 


Walter Winchell 
Of New York 


as 


“Medires are excited shot 4 r= patmnm vy 
remedy ameriled thee Summers (alted Lotos 


Made trom the wander clement Sirvomnen |) 
ployed » beige part im bailing the stomnie sub...” 


THANK YOU, 


Walter Winchell 


LOOKEE HERE—Zotox Pharmacal 
broadside to the drug trade shows 
how Walter Winchell boosted 
Zotox in a column last December. 


resting on his laurels. He proceed- 
ed to sell 20% of Zotox stock to 
finance his next “babies”—Hydro- 
tox and Triocin. (He still owns 
60% of the company.) 

These products are now in na- 
tional distribution also and Mr. 
Mayer confidently predicts: 
“They'll be first, too! I won’t settle 
for anything less.” 


® Initial sales reports on Triocin 
and Triocin Blue Foam—they are 
beiug sold as companion products 
—indicate that Mr. Mayer has the 
golden touch. Compelling news- 
paper copy and television spots, 
promising to wipe out skin blem- 
ishes overnight, have sold skin- 
conscious consumers by the thou- 
sands. The Triocin twins were in- 
troduced in New York in February, 
and with a minimum of promotion 
R. H. Macy & Co. chalked up 8,000 
sales in the first 10 days. 

Mr. Mayer thinks Triocin’s suc- 
cess will tempt leading cosmetic 
houses (he is thinking particularly 
of one) into bringing out a com- 
petitor. “But I’m not worried,” he 
said. “We plan to get on top and 
stay there. I don’t mind giving the 
competition 5% of the market, if 
they want it.” 

Mr. Mayer can well afford this | 
generosity. Zotox Pharmacal sales | 
for the first quarter of 1955 are 
estimated as equal to all of 1954. 
And first quarter earnings will be 
more than double what was made 


buying and they are resting on 
their oars, looking for something 
to do. The best way to sell is to 
get the trade when they are quiet 
and everyone else is sleeping at 
the switch, which is now. 
“We believe you can do a very 
large volume between now and 
the 18th of December, and if you 
do this large volume, we have a 
very big sales contest on direct 
and turnover orders that will give 
you that extra Christmas money 
to spend at the time you need it 
most, as our awards will be made 
five days before Christmas. 
“Details on this contest will be 
forthcoming shortly. 
“Thanks again. 

“Get on your horse and let’s see 


that good old action!” 


/® In selling to the trade, Mr. May- 
'er merchandises the last iota of 
‘value out of his advertising and 
selling program. He advertises his 
advertising and he publicizes his 
publicity breaks. 


J He also merchandises his sales 
= results. When Macy’s sold 8,000 


os |tubes of Triocin in 10 days, every 


‘drug buyer in the country knew 


= |about it within 48 hours from a 


Zotox broadside headlined: “This 
sensational drug and cosmetic mer- 


== |\chandising history was made in 
= |New York during the last 10 days!” 


Mr. Mayer woos druggists by 
offering them products on which 
they can make a_ good profit. 
“What the druggist needs most 
today,” he says, “is a long-profit 
item. And we give it to them. Our 
policy is a full 40% markup on 
all our products.” 

Mr. Mayer’s products are fair- 
traded at these retail prices: 
Zotox, $1.98; Hydrotox ointment, 
| $1.49; Hydrotox spray powder, 79¢; 
| Triocin, $1.29; Triocin Blue Foam, 
| 89¢. 
| 
. Zotox trade ads. stress this high 
markup: “No bubble-talk here! 
Gives you druggists a full 40% 
profit. Order NOW.” In introducing 
products to the trade, Mr. Mayer 
gives special deals on volume or- 
ders: two free tubes with every 
order of 10, one free with six. 

“In the drug business you have 


our advertising program and then 
we'll say: This is what we want 
you to sell.” 

A show packager in the ’30s (he 
had a hand in forming the Freddy 
Martin and Russ Morgan bands 
and he sold the Kay Kayser band), 
Mr. Mayer values publicity highly. 
Milburn McCarty Associates han- 
dles Zotox public relations, and Mr. 
Mayer points out that the publicity 
breaks secured by this p.r. company 
helped his products get rapid dis- 
tribution by stoking consumer de- 
mand before advertising started. 


® What pleased him most was the 
landing of three product mentions 
in Walter Winchell’s column in the 
space of one month. No mean feat. 
this was the work of McCarty ac- 
count executive Jay Weston. 

Mr. Mayer particularly appre- 
ciated the Winchell mentions be- 
cause he believes the syndicated 
columnist “is the most powerful 
individual in the country today on 
influencing trends, establishing 
products, or leading peoples’ 
thought in a specific direction.” 

He says: “Frankly, I would rath- 
er have one line in Walter Win- 
chell’s column than a full story 
in the Reader’s Digest. The reason 
is obvious: the wildest estimate of 
the Reader’s Digest audience is 
10,000,000 a month, while Winchell 
reaches five times that many every 
week.” 

The Zotox president told AA 
that after Winchell pushed Triocin 
—this was before advertising on 
the product began—his staff | 
checked more than 200 drug stores | 
in New York and Connecticut and 
“we found that every one of them 
had received calls for Triocin.” 


® Naturally, Mr. Mayer merchan- 
dised the Winchell breaks. He 
issued a hard-hitting broadside to 
the trade, pointing out that “no 
other product in this field has ever 
received the publicity we have re- 
ceived through Walter Winchell,” 
and he told his salesmen to “use 


| 


® Walgreen Drug Stores will 


over WOR-TV. 


KTLA, Los Angeles. 


How Triocin’s Spring Ad Plans Shape Up 


Here is a partial glimpse at this spring’s ad program for 
Triocin and Triocin Blue Foam (via Erwin, Wasey & Co.): 
Zotox Pharmacal Co. will run one-column ads in 31 consumer 
magazines. The screen and romance books dominate the schedule 
(these are acne medicants), but Life and Look are also being 
used. Television spots and newspaper space are scheduled on a 
co-op basis in every major market. 


11 key markets frem New York to Salt Lake City. In New York 
also, newspaper ads will run under the imprint of Macy’s, Drug 


Guild and Whalen. Liggett will have spots on “Inner Sanctum” 


In Kansas City, Katz Drug Co. will support Triocin in a 13- 
week series of spots over KCMO-TV. On the West Coast, Thrifty 
Drug Stores has scheduled a double series of 13-week spots over 


where possible—alongside of Win- 
chell’s column. Space buyers at 
his agencies have specific instruc- 
tions “to run Zotox products next 
to Winchell” in all markets. (Mr. 
Mayer, incidentally, has never met 
Mr. Winchell.) 

First, last and always a mer- 
chandiser, Mr. Mayer pays close | 
attention to packaging and store) 
display. His products come in at-| 
tractive, colorful packages, de-| 
signed with self-service appeal. 


@“T put Triocin in a heat-sealed | 
tube,” Mr. Mayer points out. “No| 
one ever did that before with an 
acne product. Afraid of the cost.” 
Hydrotox spray powder is also the 
first athlete’s foot preparation to 
come in a polyethylene squeeze 
tube. And the Hydrotox ointment 
package has a unique peel-away 
label: druggists can strip away the 
consumer label, leaving a shining 


their 
ments. 

While Mr. Mayer is not the first 
to pack soap in a tube, Triocin| 
Blue Foam has enough novelty to 
make it a highly promotable item. 
(It was novel enough to merit a 
new product mention in Time— 
which was, of course, merchan- 
dised to the hilt by Mr. Mayer.) 

In addition to featuring it as a 
companion product with Triocin 
(“Triocin works better when used 
with Blue Foam cleanser,” say the 
ads), Mr. Mayer sees a market 
among travelers and others who 
could use a soap that comes in 
such convenient form. 


own prescription depart- 


® All Zotox products are backed 
by aggressive ad campaigns—in 
national magazines, newspapers, 
trade papers and spot radio and 
television. Mr. Mayer says each of 
his products is “the most thorough- 
ly advertised and heavily pro- 
moted” in its field. 

Since poison ivy is largely a 
summer affliction, Zotox promo- 
tion was necessarily confined to 
certain months. However, Triocin 
‘and Hydrotox will be getting year- 
round support. 

Mr. Mayer figures his ad bill will 
run to about $650,000 this year. 


tube as if they had prepared it in|. 


Advertising Age, April 25, 1955 


great success in getting promo- 
tional support at the local level. 
He makes the impressive claim 
that “every major drug chain and 
department store in the United 
States is now promoting—not just 
carrying—Zotox products.” 

Mr. Mayer chooses to be silent 
about his co-op ad arrangements— 
“That’s our secret,” he says—but 
it’s safe to assume that Zotox 
Pharmacal is footing most of the 
bill. 

Zotox ads have used the full 
claim-and-boast approach, but Mr. 


Mayer has not been afraid to try 


some new wrinkles. Oldtimers 
were surprised to see ads herald- 
ing: “At last! An antidote for poi- 
son ivy.” This is believed to have 
been the first time that the word 
“antidote” was used in proprietary 
drug advertising. 

Triocin ads have also been strik- 
ing: “Triocin blots out hickies in- 
stantly” and “Triocin begins com- 
bating the bacteria that give you 
acne the instant you apply it... 
that’s why you often see improve- 
ment in 24 hours.” 


= How does an old agency man 
(Mr. Mayer worked seven years 
at M. H. Hackett Co. prior to his 
Peddler & Ryan stint) pick an 
agency for his own products? 

“I know every advertising agency 
in the business,” answers Mr. 
Mayer, “and when I picked my 
own I went straight to the ones 
who know how to handle a drug 
product. I gave Zotox and Hydro- 
tox to Dowd, Redfield & Johnstone, 


New Wonder Formulation 
Soives One Teenage Probiem! 


TRIOCIN 


improves acne 


OFrTEen in 


24 hours! 


Wonderui new Trieein ie eomatly 9 ways 
fOr 1ESUNG PiINpIee end sone Conamones! 


1 TROCIN CLEARS UP FASTER! Theme boetul crm 


2 TRIOCIN DOMES UP QUICKER! |... 
descrthes Timewn s quark actem’ Mackirs proct 


4 TRIOCIN COVERS UP BETTER: Ws down bite 
oe the was 7 mers sap harbors that 6 whe 
6. hewmen 


splue oy 


Seoe 3 
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FOR STORE USE—Newspaper ad for 
Triocin prepared by Zotox Phar- 
macal for use by local stores on 
co-op basis. Local tie-ins have 
played big part in Zotox success. 


and then I picked Erwin, Wasey & 


‘Co. for Triocin and Triocin Blue 


Foam. 

“My clients in the drug trade 
told me later that I couldn’t have 
made better choices.” In Canada, 


|Erwin, Wasey is handling all five 


of the Zotox products. 

If you look for an advertising 
manager at Zotox Pharmacal, you 
won’t find one. Mr. Mayer fills 
this post himself. Last month he 
took some of the burden off his 
shoulders by bringing in Albert J. 
Power as v.p. and general man- 
ager. Mr. Power, formerly a top 
exec. at Remington Rand, is a spe- 
cialist in scientific management 
controls. 


One-column ads for Triocin are 


back Triocin in newspapers in 


scheduled for 31 consumer maga- 
zines this spring. A good portion 
of Zotox Pharmacal advertising is 
_placed on a co-op basis, under the 
imprint of drug chains and depart- 
‘ment stores. 

The two Triocins are being dis- 
|tributed via drug and department 
| stores, 


but all the other Zotox'| 


® Stanley D. Shera, who was Ar- 
mour & Co.’s eastern district sales 
‘manager on Dial soap, is sales 
v.p. for all Zotox products. Zotox 
trade distribution is handled by 
seven leading sales agencies whom 
Mr. Mayer enthusiastically calls 
“the finest and most prolific in the 
world.” 


| A hard-sell man who says he 


_products are sold in drug stores |“never wastes his time by going to 
only. Mr. Mayer, who is interested ' conventions,’ Mr. Mayer bridles 
in maintaining the long-profit fea-| when anyone calls him a “tycoon” 
tures of his products, says he will|or “millionaire” (which he says 
never sell through grocery outlets.|he is not—yet). 

“I’m just a drug peddler,” he 
® Thanks to his effective mer-|says, “and that’s all I want to be 
\chandising, Mr. Mayer has had' known as. I hope I’m a good one.” 
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BOTTLE & BANG—John T. Amber (right), authority on firearms and 
editor of Gun Digest, holds a rare 17th century Italian flintlock, once 
owned by King Charles II of Spain, as he discusses a new series of 
ads for Vat 69 Scotch whisky with Arthur D. Schulte, chairman of | 
Park & Tilford Distillers Corp., Mr. Amber is featured in the first | 


of the new ads which broke April 
23 in The New Yorker. Other! 
magazines scheduled include 
Cue, Esquire, Fortune, Holiday | 
and Social Spectator. Storm &' 

Klein is the agency. 


New Label Debuts 
Will Mark Increase 
in P&T Advertising 


NEw York, April 19—Park & 
Tilford Distillers Corp. is about to 
undertake more aggressive mar- 
keting policies, Arthur D. Schulte, 
chairman, told stockholders at the 
annual meeting here yesterday. 

At the company’s office later, 
AA was told that details for more 
extensive advertising and promo- 
tion are being worked out. Some 
of the company’s individual brands 
will introduce new labels this 
year, backed by new advertising 
programs. A new campaign will 
break soon in magazines for Vat 
69 Scotch whisky (AA, April 18). 

Mr. Schulte told stockholders 
yesterday that the company has 
consolidated its whisky bottling 
and blending operations and is now 
conducting almost all of those ac- 
tivities at its Louisville plant. This 
move, he said, enabled the com- 
pany to reduce its long-term in- 
debtedness last year by $1,836,500. 


= The company’s imported liquors 
and wines, domestic gin, household 
dye products and toiletries either 
held their own or gained in sales 
in 1954. The year’s sales decline 
from $53,434,477 in ’53 to $42,885,- 
186 in 54 was confined almost en- 
tirely to domestic whiskies, Mr. 
Schulte said. 

Imported brands distributed by 
Park & Tilford, which became a 
sub: ‘ary of Schenley Industries 
early this year (AA, Jan. 10), con- 
stitute a major part of its liquor 
business. These include Vat 69 
Scotch, Booth’s House of Lords gin, 
Harvey’s sherries and ports, and 
Heidsieck Dry Monopole cham- 
pagne. P&T also distributes Booth’s 
High & Dry gin in 44 states and 
the District of Columbia and Beau- 
lieu Vineyard California wines in 
25 states. 

Officers of the company re- 
elected yesterday, in addition to) 
Mr. Schulte, include Stanley L. 
Brown, president; Henry C. Ber- 
nard, v.p. and treasurer; Harry P. 
Herrfeldt, v.p.; and M. Joseph, | 
secretary. 


| 
Golf TV Show Offered | 


Award Television Corp., New) 
York, which is syndicating the | 
new Jimmy Demaret golf program, | 
has sold the series to more than | 
32 stations in the U. S. and Canada. 
A book on the basics of golfing is | 
being made available to sponsors | 
and stations by the distributor. | 


YOU NAME IT...WE MAKE IT! 


: / Doll buggies, transmissions, tractors, pies, cakes, work 
clothes. You name it—we make it in South Bend. It takes 


And then there are the countless “factories of the soil’ in 


~ | q 263 industries—and 119 of these employ 25 or more people. 


> 
— this rich agricultural area. No one industry dominates South 
N Pack Bend! That’s one reason it continues to be one of America’s 
richest markets—and Indiana’s 2nd market in population, 
income, and sales. Saturated by the South Bend Tribune. 
“a Write for free market data book, “Test Town, U.S.A.” 


— Che 
Soulh Bend 
— Oribune | 


Franklin D. Schurz — Editor and Publisher 
STORY, BROOKS & FINLEY, INC. « NATIONAL REPRESENTATIVES 


7 Counties, 1/2 Million People 
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“They say the meeting broke up right in the 
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middle of media recommendations and...” 


BETTER NOT TRUST your own memory too far. Things have changed 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field 
in City Zone Circulation, and in Retail, General, Total Display, Clas- 
sified and Total Advertising Linage. (Source: A. B. C. and Media 
Records, latest 6-months’ figures.) *There has never been a question, 
of course, about the Sunday Enquirer’s leadership. 


maa ama ee ore 
SS, SOLID CINCINNATI | 


READS THE 
CINCINNATI ENQUIRER 


- 


Represented by Moloney, Regan and Schmitt, Inc. 
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(Continued from Page 3) 


difficult to establish criteria of 
adequacy in this field, but it points 
to a Bureau of Labor Statistics 
finding that in 1950 about 7,000,000 


a 
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Marie does it 
FASTER... 


complete mailings, multl- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush pick-up, 

uick service and fast delivery 
CALL WAbash 2-8655. 


a Ledler Mp tx ; 


431 S. Dearborn Street, Chicago 5, Ill 


Average U.S. Man, 
Get $1,600 in 1960, Dewhurst Predicts 


Woman, Child Will 


urban families and a slightly larger 
number living in country districts 
were spending “less than enough” 
for clothing. In that year the de- 
ficiency was about $2.4 billion 
(10% of actual expenditures). This 
amount would be required to bring 
the entire population up to an 
“adequacy” level in clothing. By 
1960, the Dewhurst report says, the 
amount will be smaller—$2.3 bil- 
lion, or 7% of the total $32.1 


billion. 


= Housing and utilities expendi- 
tures have been dropping in rela- 
tive magnitude for a half century. 
Before World War I, 
counted for about $1 out of four 
spent for consumption goods and 
services. In 1950, and again in 
1960, they will be around 14%. 
Expenditures for housing and util- 


ities will be about $33.2 billion in 
1960, up from $27.2 billion in 
1950. 

It is expected that the cost of 
meeting all housing needs in 1960 
will exceed actual expenditures by 
about 4%, or $33.4 billion com- 
pared to $33.2 billion. 


= Household operation expendi- 
tures have been rising. In 1950, 
they exceeded the cost of housing 
and utilities, and the $29.1 billions 
paid for household operation in 
1950 was nearly 15% of total 
consumption expenditures in that 
year, compared with 11% in 1914. 
|The Dewhurst group figures that 
demand failed to meet needs in 
1950 by only about $200,000,000, o1 
less than 1%. In 1960, it figures 
that demand will be about $35.4 
billion, and that needs will again 
be about $200,000,000 higher. 


they ac-| 


= Consumer transportation ex- 
penditures have increased tre- 
mendously in the past decades. 
They reached $23.5 billion in 1950 


,and are estimated at $28.5 billion 


in 1960. Only 5.2% of the family 
budget went for transportation in 
1909, but its share rose to more 
than 12% by 1950. Its percentage 
is expected to decline by 1960. 


= Medical care and insurance ex- 
penditures took only 2.7% of the 
consumer dollar in 1914. They had 
risen to 4.4% in 1950. It is esti- 
mated that the $10.7 billion spent 
on these items in 1960 will still 
amount to 4.4%. However, there 
was almost a 50% gap between 
demand and need on these items 
in 1950 ($12.5 billion needed, $8.4 
billion spent). And in 1960 needs 
will be about $16 billion against 
$10.7 billion expended, 


= Recreation expenditures have 
been jumping. From around 3% of 
total consumption expenditures in 
1909 and 1914, they moved up to 
5.2% (and $10.2 billion) in 1950. 
In 1960, they are expected to 
amount to about $12.7 billion and 
about the same percentage. 


= Private education expenditures 


MR. H. 


Vice President in Charge of 
Sales and Advertising 
POLSKY'S, Akron, Ohio 


“HERE’S HOW I SELL 
FURNITURE IN AKRON 


“LOCAL EDITING assures max- 


imum reader appeal,” says 
Mr. Guy, “and it helps us 


R. GUY 


... through ads like this 
in the LOCALLY-EDITED 
AKRON BEACON JOURNAL MAGAZINE”’ 


Ue 


To do a bang-up selling job in Akron, why not invest your magazine 
advertising dollars right in Akron? Says Mr. H. R. Guy, Vice President 
of Polsky’s, Akron: “You'll find top reader appeal—and sales results 
—where you find a Locally-Edited Gravure Magazine. The home-town 
readers see familiar faces and buildings, read about familiar events. 
In Akron, this greatly enhances the effectiveness of our ads in the 
Akron Beacon Journal Magazine. For example, twice we have used 
the color page ad shown, and each time it zoomed sales and store 
traffic. In the same way, we sell dresses and domestics, corsets and 
cosmetics, bedding and boys’ wear—all effectively through our Locally- 
Edited Gravure Magazine.” 


The Akron Beacon Journal Magazine gives your magazine ads 


families! 


build sales for a wide variety 
of products advertised in the 


Akron Beacon Journal Roto 


Magazine.” 


For more information about 
these 12 weekly newspaper grav- 
ure magazines, contact one of 


the following representatives: 


The Branham Company, Cresmer 
& Woodward, Inc., Jann & 
Kelley, Inc., Kelly-Smith Co., 
J Moloney, Regan & Schmitt, Inc., 
— O'Mara & Ormsbee, Inc., Scolaro, 
ces Meeker & Scott, Inc., Story, 


Brooks & Finley, Inc. 


INDIANAPOLIS STAR ® 


® Locally-Edited for highest readership 
© Gravure magazine reproduction 


AKRON BEACON JOURNAL ° 
COLUMBUS DISPATCH ®@ 


NEW ORLEANS TIMES PICAYUNE STATES © 


© Complete flexibility 


ADVERTISING 
AT TH 


LOCAL LEVE, 


100% coverage of that important market. But your Akron coverage 
with the leading national magazine is scarcely 1 out of 10 Akron 


* Newspaper circulation impact 
* Maximum savings on positives 


TRAVURE MAGAZINES 


ATLANTA JOURNAL AND CONSTITUTION 


DENVER POST © HOUSTON CHRONICLE 
LOUISVILLE COURIER-JOURNAL 


© COLUMBIA STATE 


NEWARK NEWS 
ST. LOUIS GLOBE-DEMOCRAT @ 


TOLEDO BLADE 


TOTAL CIRCULATION OVER 3,189,000 COPIES WEEKLY 
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will rise from $3 billion in 1950 
to $4 billion in 1960. But this ex- 
penditure is insignificant in com- 
parison to public education costs, 
financed by taxpayers. (Govern- 
ment now finances 90% of pri- 
mary and secondary school costs 
and about half of higher education 
expenditures. ) 

It is anticipated that total edu- 
cational expenditures will need to 
rise sharply, mostly in the area 
in which governmental units pay. 
For private education, about $500,- 
000,000 more than the $3 billion 
spent in 1950 would have sufficed, 
and about $600,000,000 more than 
the $4 billion estimated to be 
spent in 1960 would meet educa- 
tional needs. 


= Religion and private welfare 
expenditures are shrinking. In 
1950, religion drew about $1.1 bil- 
lion; in 1960 it is estimated it will 
get around $1.3 billion—less than 
a cent out of each consumer dollar 
spent. This proportion thus is only 
about half what it was 25 years 
ago. Needs will outstrip spending 
by about $330,000,000. 

Private welfare is also declin- 
ing. About $900,000,000 was spent 
in this way in 1950, and about $1.1 
billion will be spent in 1960, or 
about half of 1%, compared with 
1.8% in 1909 and .7% just before 
the depression in 1929. 

' In summary, however, the 
Twentieth Century Fund’s report 
finds that the margin between 
needs and expenditures is narrow- 
ing. In 1950, with $194.6 billion 
spent, needs were $206.4 billion, 
In 1960, 
total needs would be $251.9 bil- 
lion, and the gap would be down 
to about 4%. 

s The report finds foreign trade 
will probably increase. It fore- 
casts that U. S. foreign investment 
will have doubled by i960 and 
that exports will increase more 
than imports, so that a positive 
merchandise balance will continue 
‘and will be larger than in 1950. 
On balance, the excess of receipts 
(perhaps about $2 billion) will be 
‘about offset by net American pay- 
ments for travel abroad, private 
remittances and merchant marine 
services. 

Looking over the national econ- 
omy, the report finds that U. S. 
agriculture will be more than 
ample to meet 1960 needs, although 
1960 demand for products will be 
up 20% from 1950, Actually, 1960’s 
domestic needs can be handled 
with 400,000,000 harvested acres, 
plus 40,000,000 acres for exports. 
And together they probably will 
‘take a smaller labor force than 
| Senne acres did in 1950. 


with a gap of about 6%. 


. On the subject of natural re- 
sources, the report emphasizes 
what so many other accounts have 
forecast: the U. S. is far from 
self-sufficient, and its needs will 
increase in the future. The authors 
believe the U. S. should (1) pro- 
mote research to develop new 
techniques for utilizing abundant 
reserves of low-grade resources, 
(2) rely on imports as much as 
possible to conserve our domestic 
reserves of critical materials and 
(3) maintain a stockpiling pro- 
gram for materials that can be 
stored without deterioration and 
which would be vital in the event 
of another war. 

One of the most hopeful signs 
|noted in the report is rising pro- 
ductivity. Today a worker turns 
‘out three times as much in a 40- 
hour week as his great-great- 
\grandfather did in 70 hours a 
‘century ago. If the rate continues, 
by the year 2050, a worker may 
produce and earn as much in a 
seven-hour day as today’s worker 
does in a 40-hour week. Noting 
these advances, as well as techno- 
logical improvements and discov- 
eries, the report says finally that 
“technology is our primary and 
inexhaustible resource,” 
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DORA C. WEISS, v.p. and an account 
executive with Dubin & Feldman, 
Pittsburgh agency, has been named 
Pittsburgh’s Advertising Woman 
of the Year by the Pittsburgh Ad- 
vertising Club. 


Adlermatic Is 
Newest Import 
Sewing Machine 


New York, April 20—Another | 
foreign-made automatic sewing 
machine is about to go after the. 
American market. This one is the) 
Adlermatic, made in Bielefeld, 
Germany, which, like the Brother | 
Select-O-Matic, manufactured in) 
Tokyo, and the Pfaff Automatic | 
Model 230, constructed in Kaisers- | 
lautern, Germany, is capable of 
producing varied stitching patterns | 
without attachments (AA, March 
7, April 4). 

Imported by Adler of America, | 
the Adlermatic has been sold on) 
the West Coast for the past four 
years. Today the importer an- 
nounced the appointment of. 
Blaine-Thompson Co. to handle all | 
advertising, merchandising and | 
promotion, and also the scheduling 
of a gradually expanding nation- | 
wide market-by-market campaign, | 
extending from May 1 to Nov. 15. | | 

Radio and television spot an-| 
nouncements, plus heavy local 
newspaper advertising, will be 
backed by point of purchase dis- 
plays, window streamers and other 
promotional material. This will be 
furnished to dealers as the adver- 
tiser opens individual markets. A 
magazine schedule also is planned, 
with Good Housekeeping and Par- 
ents’ Magazine so far definitely 
scheduled. 


| 
| 
| 
| 


= Concurrently with the start of 
the promotion, Adler of America 
will sponsor a prize contest, the 
Adlermatic Fashion Wonderland. 
Consumers will be offered chances 
to win a trip to Paris, a mink stole, 
a designer wardrobe and other 
fashion and fabric prizes. 


LLOYD B. MYERS 

SAN FRANcIsco, April 19—Lloyd 
B. Myers, 62, v.p. of Holst & Cum- 
mings & Myers, died April 13 fol- 
lowing a heart attack suffered 
while attending the Olson-Maxim 
fight. 

Mr. Myers directed advertising 
for the Matson Navigation Co. and 
helped to promote Hawaii’s tourist 
industry. He was a charter mem- 
ber of the New York Art Directors 
Club, honorary member of the 
Society of Illustrators in New York, 
past president of the Art Directors 
Club of San Francisco and an of- 
ficer of the Northern California 
Council of the American Assn. of 
Advertising Agencies. Born in| 
Illinois in 1892, Mr. Myers moved | 
to California in his youth. 


DAVID RICHARDS 

Syracuse, N. Y., April 19— 
David Richards, 82, president of, 
the Richards Advertising Co. and 
proprietor of Richards of Course 
Signs, died April 15 in University 
Hospital. With his brother, J. Mil-| 


som Richards, he organized the, 
agency in 1925. The sign pumnem 
was established in 1900. 


ROBERT E. ERATH 

New York, April 19—Robert E. 
Erath, 49, media coordinator at 
Kenyon & Eckhardt for the past 11 
years, died April 15 after a short 
illness. A native of New York, Mr. 
Erath joined the old Yeieral Ad- 
vertising Agency as a young man 
and was associated with that agen- 


cy for a number of years before 
he joined K&E in 1944. 


| ‘GEORGE D. CLOSE 


San Francisco, April 19—George 
D. Close, well known publishers’ 
representative here, died April 7 
after a short illness. He is sur- 
vived by his wife, Kathryn, who 


Close Inc., the company. Mrs. Close 
has assisted in the management of 
the organization for many years. 


| will continue to manage George D.| 


America's 


- FOREMOST 


TOY TRADE 


Magazine 


Only ABC Toy Paper 
Oldest in Field 
leads in Lineage 
Write for New Market 
Data Folder 


\| McCREADY PUBLISHING 
71 W. 23rd N.Y. 10 


The big 

market and any other, is the urgency with which those 

in the bridal market do their buying. They not only 
can—they must-buy! Unlike any other group of consumers 
the MODERN BRIDE-to-be must, in a short span 

of time, prepare for the most important events 


of her life.. 


MODERN BRIDE... 


@ First in editorial leadership . . . with 
403.88 supporting editorial pages for 1954. 


@ First in circulation . 
Circulation in 1954, an all-time high in bridal publishing. 


@ First in advertising pages . . . 
pages in the Spring 1955 issue alone—a record high for 


any bridal publication. 


@ Plus. 


MODERN nD A 


. her wedding.. 
establishment of her home. These events dictate 
that she will spend more money* during this 
time than at any other time in her life. 


. 131,474 lines of supporting retail 


Pew 


difference between the bridal 


. her honeymoon... the 


. - 607,410 Net Paid 


167.25 


advertising. 


*Lloyd H. Hall Survey, “The Must 
Buy Market,” available on request. 


MODERN BRIDE 


366 Maaison Ave., New York 17, N. Y., MUrray Hill 7-8080 + 64 East Lake St., Chicago 1, Ill, ANdover 3-5200 + 900 Wilshire Boulevard, Los Angeles 17, Cal., Michigan 9856 
PUBLISHERS OF: Popular Photogrophy; Flying; Popular Electronics; Radio & Television News 


pig 
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ee 


OF THE MORE THAN $3,000* YOU MUST SPEND... 


De you, the MODERN BRIDE reader, 
spend $1,249* on home furnishings and appliances? (The 
appliances and furnishings which you rely on 
MODERN BRIDE to help you select) 


I DO! 


Do you, the MODERN BRIDE reader, 
spend $354* on table flatware, china and glassware, within the 
important Must-Buy period? (Choosing the merchandise 
you find advertised in MODERN BRIDE) 


I DO! 


Do you, the MODERN BRIDE reader, 
spend $542* on clothing within this Must-Buy period. (All of 


which you find on the advertising and editorial 
pages of MODERN BRIDE) 


I DO! 


Do you, the MODERN BRIDE reader, 
spend $323* on travel during the Must-Buy period? (To places 
and through services advertised in MODERN BRIDE) 


I DO! 


Do you, the MODERN BRIDE reader, 
spend $1,007* on jewelry, gifts and services...and do you 
strongly influence the spending of all those ‘involved 
in your wedding plans? 


I DO! 


WE OFFICIALLY PRONOUNCE YOU THE 
MUST-BUY MARKET. 


ZF-DAVIS PUBLISHING COMPANY, 
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Advertising Age, April 25, 1955 


Advertising Pages and Linage in Farm Publications 


Official Figures for March and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


—Total Advertising, in Pages——. ——- ——Tota! Advertising, in Lines 


March March Jan.-Mar. Jan.-Mar. March March Jan.-Mar. Jan.-Mar. March March 
1955 1954 1955 1954 1955 1954 1955 1954 1955 . 1954 


Farm Magazines 


Commercial Dis- 
pP.ay Excluding 
Pouitry, Ciassified 
and Livestock 
— in Lines 


Kansas Farmer ...... 
Michigan Farmer 


i -.ee 93.0 108.4 240.9 2744 39,883 46,503 103,364 117,724 38,159 44,886 | missouri Ruralist .... 
mn fom... 68.6 70.5 185.2 187.4 29,430 30,230 79,441 = 80,378 + 28,169 28,665 
Farm Journal: ee po : 
National Less West- New England Homestead 
ern Exition Sale 117.9 117.4 288.5 287.7 50,589 50,347 123,750 123,425 48,788 48,564 | onio Farmer ........ 
Western Edition .. 115.4 115.4 294.1 285.7 50,303 49,489 126,180 122,567 48,502 47,706 Oregon Farmer ...... 
Average 2 Editions 116.7 116.4 291.3 286.7 50,446 49,918 124,965 122,996 48,645 48,135 | pennsylvania Farmer 
Ranch—Southern Agriculturist: Prairie Farmer: 
sa Edition 44.4 49.6 127.5 134.3 19,063 21,290 54.703 57,586 16,636 19,212 HIllinois Edition .. 


hwestern Edition 49.3 60.9 146.2 169.9 21,152 26,119 62,738 72,897 18,123 22,999 tIndiana Edition .. 
coe Editions ee 46.9 55.3 1369 152.1 20,108 23,705 58,721 65,242 17,380 21,106 Average 2 Editions 


Progressive Farmer: 


Ru:al New Yorker ... 


Commercial Dis- 
play Excluding 
Poultry, C:assified 
and Livestock, 
—-Total Advertising, in Pages—— -Total Advertising, in Lines in Lines 
March March Jan.-Mar. Jan.-Mar. March March = Jan.-Mar. Jan.-Mar. March March 
1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 


69.4 68.2 155.9 161.8 52,718 51,828 118,476 122,953 47,040 45,842 
74.4 81.6 197.8 207.7 57,117 62,632 151,905 159,548 50,903 56,204 
714 685 1744 163.7 54,276 52,090 132,529 124,400 46,263 43,798 


Montana Farmer-Stockman 88.9 93.3 209.3 202.6 67,200 70,546 158,221 153,143 53,081 48,839 


115.3 112.8 289.7 281.6 87,139 85,280 219,035 212,895 76,206 74,837 
43. 52.1 1265 128.7 30,587 36,470 88,541 90,109 23,482 28,797 
95.7 93.0 2343 230.9 73,523 71,416 179.965 177,321 66,743 65,201 
617 66.3 143.0 153.7 46,652 50,126 108,110 116,234 44,625 47,903 
67.9 67.0 217.9 193.4 52,138 51,494 167,366 148,500 45,474 45,339 


130.1 131.9 315.8 307.7 94,727 96.048 229,882 224,129 83,464 87,042 
129.7 124.6 317.6 302.5 94,451 90.678 231,240 220,215 83,552 81,854 
129.9 128.3 316.7 305.1 94,589 93,363 230,561 222,172 83,508 84,448 

43.6 50.3 1209 129.0 34,186 39,415 94,763 101,124 30,267 34,451 


#Carolina-Va. Utah Farmer ....... 63.8 60.4 147.0 147.3 48,230 45,698 111,142 111344 46115 43,382 
Giles csi noses 125.6 129.6 293.2 319.2 85,422 88,109 199,388 217,027 82,063 84,899 | Wallaces’ Farmer .... 142.3 144.2 355.1 340.1 111,525 113,086 278.436 266.669 100.821 101913 
#6a.-Ala.-Fla. Washington Farmer 63.6 65.5 146.1 153.7 48,099 49,492 110,430 116,189 46,065 47.269 
G@lencas..... 132.4 133.1 310.0 328.1 90,012 90,483 210,828 223,121 86,243 86,508 | Western Farm Life .. 40.8 45.6 106.7 102.5 31,989 35,733 83,639 80.405 28013 31.858 
#Ky.-Tenn.-W. Va. §Herdsmen Edition .. 136 15.0 1185 1246 10,691 11,798 92,895 97,961 3,664 2,418 
Sian 122.3 121.1 283.9 308.8 83,186 82,364 193,034 209,950 80,148 79,370 | Wisconsin Agriculturist 

#Miss.-La.-Ark. & Farmer ........ 108.6 103.5 262.9 243.0 85,111 81,254 206,139 190,498 82,118 78,652 
Oitlee sich ches 117.2 126.1 2785 306.5 79,662 85,731 189,405 208,405 76,172 81,995 | tots Group ..... 1,150.8 1,165.8 2,969.0 4,397.41,333,582 1,345,183 3,402,620 3,353,023 1,186,558 1,190,883 
#Texas Edition ... 123.1 124.6 287.9 313.6 83,730 84,704 195,758 213,214 §=—80,033 80,719 | not included in totals. §This edition also carries all linage appearing in Western Farm Life. 

Average 5 Editions. 1241 126.9 290.7 315.2 84,402 86,278 197,683 214,343 80,932 82,698 

Successful Farming .. 117.8 113.5 280.0 294.5 53,008 51,084 125,981 132,531 51,887 49,930 Li T d 

Total Group ...... STi S010 14250 18103 277277 W718 0155 “733214 265172 275400 | Farm nage LTENC Figures in Thousands 


+Formerly Country Gentleman. #Not included in totals. {Changed to Southeastern and Southwestern editions in January 1955. 


Last year’s pages and lines for Southeastern Edition are an average of the 1954 figures for Upper South and Lower ; 
South editions. MAGAZINES MONTHLIES 
1955 1955 ; 
Monthlies MAR.| 277 | 587 
*Agricultural Leaders’ ———— 
State hcnksd cans. 26.7 192 613 47.5 12,450 8,254 26,308 20,381 11,450 8,254 
American Fruit Grower 452 378 1183 110.7 19,544 16331 51,085 47.811 19.217 16,099 | | FeB|251 | 
American Poultry Journal: 1954 
ition .. 45.4 449 1408 144.2 19,494 19,247 60,420 61,865 14,393 13,082 
p+ mare Esition "372 384 117.5 1231 15,977 16,495 50,415 52,820 11,806 12,914 oF: eae ae 
#Western Edition 39.3 35.1 1222 105.1 16,847 15,039 52,445 45,079 12,842 12,202 
#Southern Edition . 36.7 35.9 115.1 106.3 os aa rig mee bee oe ithe 
iti 39.7 38.6 1239 119.7 

Arkansas Farmer. 225 216 683 552 16982 16298 51614 41711 15616 15,010 SEMI-MONTHLIES BI-WEEKLIES CANADIAN 

Better Farming Methods 49.4 42.1 1126 1111 21,197 18,070 48,319 47,651 21,054 18,071 1955 1955 1955 

Breeder's Gazette .... 22.3 211 62.0 59.5 10,035 9,474 «= 27,918 26,785 7.887 6.483 | | f.334 ] aes 

*Broiler Growing 45.2 47.1 1269 142.4 19,390 20,216 54,439 61,114 15,567 13,213 i, MAR. MAR. “| 

*California Citrograph 28.3 22.6 811 69.9 19,040 15,190 54522 47,012 18,18 14,994 

*Carolina Co-operator 90 93 27.0 27.3 £3,780 3,920 113,340 11,480 3,460 3,234 FeB.[110 | wie 

*Cattleman, The ..... 127.1 1113 375.2 349.3 53,400 46,760 157,602 146,840 26,376 23,870 : 

*Cooperative Digest .. 4.0 64 115 17.1 1,687 2,706 4,837 7,200 1,670 2,660 954 1954 

*County Agent & 

Vo-Ay Teacher .... 31.9 339 97.9 103.7 13,692 14529 42,006 44,487 13,692 14,529 MAR. M ar CLE 

*Electricity on th 
, ay se eecece 128 132 310 325 4,58 4701 11,073 11,589 ioe 4701 

*Farm Management .. 28.9 22.4 782 53.4 12,380 9,594 33,537 . 

Farmer-Stockman .... 60.7 56.8 147.6 155.1 26,028 24,360 63,301 66,524 21,207 19,429 Bi Weeklies 

*Florida Cattleman .. 70.0 71.7 2245 224.2 29,421 30,131 94,311 94,213 14,938 13,769 Arizona. Farmer ORE 91.4 93.2 236.0 258.2 69,084 70,422 178,449 195,176 67,299 68,798 

i iornia Farmer: 

“Sones Pei 32.7 311 929 845 22,249 21,198 63,185 57,518 21,746 20,659 | Northern Edition 67.8 67.5 172.1 171.3 51,262 50,997 130,139 129,522 48,742 48,517 

Kentucky Farmer .... 35.0 36.2 100.2 95.7 27,457 28,362 78,525 75,053 25,801 25,879 Southern Edition 67.9 69.1 168.1 175.2 51,297 52,242 127,106 132,441 48,665 49,815 

*Michigan Farm News 33 29 8.6 6.3 7,619 6,706 19,936 14,587 7,469 6,538 | Average 2 Editions 67.9 68.3 170.1 173.3 51,280 51,620 128.623 130.982 48.704 49.166 

Mississippi Farmer .. 17.5 123 57.5 36.8 13,201 9,264 © 43,441 «27,753 12,817 8,975 | *Dairymen’s League News 18.0 18.5 41.0 41.7 13,128 13,461 29,872 30,370 12,067 _ 12,009 

*Missouri Farmer .... 14.9 126 45.7 34.0 10,275 8670 31,465 23,425 9,388 8,246 | ‘otal Group ...... 1773 1800 ~@71 ~8732 i33402 1395503" 356500 “356528 128070 105573 

*National 4-H News . 21.1 21.2 59.3 57.0 8,846 8896 24,890 23,934 8,846 8,896 | +Not included in totals. 

National Live Stock 
Producer ......... 22.1 196 50.2 45.2 16,059 14,282 36,512 32,883 15,765 14,037 Ee aii ee, oiice cuttin iia, 

*Nation’s Agriculture 85 93 29.0 30.3 3,850 4178 13,075 13,633 3,850 4,178 9 g group P y g Ag 

*New Jersey Farm 
& Garden ........ 58.5 64.1 156.8 173.1 26,349 28,825 70,584 77,885 23,587 24,219 | Weeklies 

*Ohio Farm Bureau News 13.8 13.0 34.2 348 6,232 5,829 15,412 15,656 5,847 5,419 | Weekly Star Farmer: 

Poultry Trikuas: 16.765 | Kansas Edition .... 27.9 28.4 63.1 71.9 68,838 70,061 155,571 177,259 44,886 46,621 
See: ee Se Saas «team | (Miawmi Gillon .. 23 292 636 725 GSB 7191S 196667 178477 44,785 41477 
#Central Edition .. 50.3 48.2 139.2 140.8 21,590 20,682 59,698 60,396 17,705 16, Clie.-Ark. Edition. 265 270 S03 GBA 65299 66567 1A6lIS lemSe2 QS757 aes 
#Southern Edition . 57.9 46.3 159.2 146.4 24,858 19,881 68,298 62,785 19,952 15,871 
#Pacific Edition .. 59.6 52.7 160.3 156.8 25,583 22,616 68,780 67,253 19,107 16,648 | Di 
Average 4 Editions 56.8 50.4 154.9 151.5 24,367 21,607 66,428 64,980 19,224 16,394 . 

Southern Planter .. 47.2 48.3 135.0 124.9 33,010 33,807 94,502 87,435 31,468 32,623 | Chicago Daily Drovers 

*Turkey World ...... 51.5 54.2 184.6 188.1 22,106 23,246 79,206 + 80,687 13,261 14,995 | Journal .......... 48.8 49.9 122.1 110.5 103,835 106,268 259,817 235,241 51,726 60,431 

*Western Dairy Journal 42.7 45.4 1118 117.1 18,368 19,488 48,016 50,253 15,442 13,944 | Kansas City Daily 

*Western Livestock Drovers Telegram .. 44.9 37.4 130.1 113.3 95,491 79,493 276,797 241,139 55,014 42,131 
ree ee G7 81 363 NET B02 399,522 143,878 135,863 14,084 16,597 | Omaha Daily Journal 

*Wyoming-Stockman- Stockman ........ 50.3 43.1 148.5 131.2 107,077 91,713 316,047 279,151 64,909 51,014 
We A aéeeneess 32.3 31.4 88.3 69.0 28,980 28,168 79,156 61,916 23,656 22,858 ss Daily Livestock ‘ 

Total Group ..... 1,170.3 1,119.2 3391.6 3,243.6 586,647 559,131 1,693,584 1,659,730 472,048 442,845 eporter ......... 31.6 28.3 87.0 76.5 67,167 60,130 185,058 162,833 35,580 34,268 

#Not included in totals. Total Group ...... 258.3 243.3 673.7 644.3 577,395 546,147 1,355,075 1,442,482 342,637 327,130 

Newspaper Monthly Farm Sections Canadian 


*Iowa Farm & Home 33.1 32.0 70.7 82.5 33,749 32,971 72,101 84,981 32,230 31,746 | Le Bulletin des 


*Rural Gravure ...... ' 12. 22.3 28.5 10,920 12,153 22,320 28,395 10,920 12,153 Agriculteurs ...... 613 649 149.9 161.0 42,891 45,422 104,911 112,781 42,618 45,136 
Pear vo gel Farm = = 52.5 47.3 19,488 15,904 55.083 49,756 15,932 14,564 prea nn aviwae 42.7 548 110.5 145.6 30,804 39,453 79,716 104,844 30,804 39,453 
Total Group ...... 626 “593 ~1455 ~1583 ~G4157 61,028 149,504 163,132 59,082 ~56,463 | ‘Family Herald & Weekly Star: 


Semi-Monthlies 


Eastern Edition .. 
Western Edition 
Average 2 Editions 


114.0 97.7. 279.6 265.5 113,973 97,706 279.573 265,464 80,275 69,244 
94.1 83.3 232.1 229.4 94,097 83,285 232,097 229,336 73,061 65,003 
104.1 90.5 255.7 247.4 104,035 90,496 255,835 247,400 86,668 67,123 


American Agriculturist 35.2 40.7 108.6 108.9 25,651 29,604 79,096 79,282 22,701 26,749 Kev « pies =P 32 2.7 59.0 80.9 16,724 21,366 42,540 58,238 16,547 21,223 
le 5 . . s » ’ rmer’s wnente 
Colorado Rancher & c A 
A ‘ . 90,189 85,253 34,412 32,289 anadian Countryman 57.6 68.2 142.8 168.2 40,336 47,738 99,976 117,721 34,568 41,967 
anak ten oc S32 890 2023 2034 65259 Gn0eS 188611 159485 62,915 62.908 | Farmer's Magazine .. 31.5 41.0 748 96.6 13,522 17,580 32,098 41433 13471 17.490 
uuu Te ........ 119.0 116.4 302.7 292.1 93,301 91.226 237,348 229,005 $3,800 $3,252 Free Press Prairie Farmer 129.5 145.2 317.7 335.0 137,281 156,833 349,006 362,105 82,545 96,813 
Hoard’s Dairyman , : ty 65.1 62. 169.3 1675 47.388 45.164 123,242 121,968 40,865 38,162 tWestern Producer 68.1 65.0 156.7 166.9 72,891 69,573 167,659 178,558 43,384 44,164 


0 
Idaho Farmer ....... 64.6 61.4 144.7 146.2 48,811 46,429 109,401 110,506 46,822 44,206 Total Group 
2 92.6 $7.1 28,519 29,933 72,580 76,059 


*Indiana Farmer's Guide 36.4 38. 


518.0 559.3 1,267.1 1,401.6 458,484 488,461 1,131,741 1,221,080 350,605 373,369 


20,655 22,170 | tFive issues in March 1955; four issues in March 1954. ZtNot included in totals. 


Frei Tests Evaporated Apples Cudahy Packing Appoints radio spots. Other media plans in- Board Names Young Pulitzer ‘Telegram’ Names Rotto 


Frei Bros., Santa Rosa, Cal., is Gibbons Ltd. in Canada | 


running a test campaign in Los) Cudahy Packing Co., Chicago, | 


Angeles for its Saucit—packaged,| maker of Old Dutch cleanser, “4 


evaporated Gravenstein apples. | appointed J. J. Gibbons Ltd., 
Radio and newspapers are being | Toronto, to handle Old Dutch ad- 
used. Fairfax Inc., Los Angeles, is| yertising in Canada. Canadian ad- 
the agency. vertising for Old Dutch previously 
had been handled by Young & 
Budd Opens in New Orleans Rubicam, which will continue to 
John Budd Co., newspaper A eg Cudahy’s advertising in the | 
ertisin representative, as| U. S. 
nina re office in New Orieans.| Spearheading the Canadian cam- 
Louis R. Garver, formerly with paign is a new radio show (CBC) | 
Gilmore Publishing Co., has been “Hide and Seek,” a_half-hour| 


named district manager. |weekly panel, supplemented by|dent and general manager. 


clude a daily newspaper drive,| 
point of sale material and dealer | 
aids. 


Cowles Buys Periodical Sales 

Cowles Magazines, New York, | 
has purchased Periodical Sales Co., 
Chicago, magazine subscription 
agency. Periodical will continue to 
serve Look and other magazines as 
a wholly-owned subsidiary of 
Cowles. Edgar H. McQuiddy, who 
resigned as president of Periodical 
last year, has been named presi- 


Joseph Pulitzer Jr., new editor! -James Rotto, who retired earlier 
and publisher of the St. Louis Post- this year as v.p. in charge of sales 
Dispatch, has been named to in-| promotion and publicity for the 
terim membership on the advisory | qecht Co., Washington, has been 
board on Pulitzer Prizes. He suc- | named retail advertising consult- 
ceeds his father, who died March | ant by the New York World-Tel- 
30 (AA, April 4). egram & Sun. 


Owen Joins ‘McCall's’ Friedel Rejoins United Film 
Sallie G. Owen, former mer-| Marilyn L. Friedel has rejoined 
chandising representative for the| United Film & Recording Studios, 
Chemstrand Corp., has been named Chicago, as national director of 
fashion retail coordinator in Mc-| public relations. She left United 
Call’s promotion department, New | Film four years ago to join Uni- 
York. versal Studios in Hollywood. 
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HARDWARE GOES MODERN—For a 
long time hardware advertising 
seemed to find it hard to change 
with the times. The Yale lock and 
hardware division of Yale & Towne 
Mfg. Co. has developed a new ap- 
proach in glamorizing the func- 
tional doorknob, and the com- 
pany’s agency, Ruthrauff & Ryan, 
has produced a new type of ad for 
builders’ hardware. It is scheduled 
for the May issues of Architectur- 
al Record and Hardware Con- 
sultant, 


Merchandising Is 
Smothered in Deals, 


Gimmicks: Aaron 


Cuicaco, April 19—Deploring 
the present day heavy use of gim- 
micks as merchandising aids, Wil- 
liam H.-Aaron, director of mer- 
chandising of George H. Hartman 
Co., said last week that merchan- 
dising has become “smothered in 
its own deals.” 

The solution to this “dangerous 
premium practice situation,” he 
said, “is more sound merchandis- 
ing planning and promotion of the 
product, instead of over-use of of- 
fers and deals as an easy way out.” 

Mr. Aaron told members of the 
Advertising Executives Club of 
Chicago—who this year have been 
hearing a series of “what’s new” 
talks—that rather than explain 
what’s new in merchandising, he 
preferred to discuss the “whys” 
and “hows” of successful merchan- 
dising. 

The question, “what’s new in 
merchandising?” is easily an- 
swered by reading newspapers and 
surveying stores, he said. 


® In tracing the history and tech- 
niques of merchandising back to 
the 1930s, Mr. Aaron said mer- 
chandising used to be called sales 
promotion, but that no matter 
what it is called the function re- 
mains the same—a means of co- 
ordinating the mechanics of ad- 
vertising, selling and sales promo- 
tion. 

Before 1940, he said, advertising 
managers and sales managers each 
went their respective ways, and 
the ad and merchandising depart- 
ments often did not consult each 
other until it was too late for a 
basically good merchandising plan 
to be effective. 

“But after 1940 came the era of 
shortages, a period when there 
was nothing to sell. A group of 
ad managers grew up who had no 
opportunity to learn good mer- 
chandising. But when that period 
passed late in the ’40s they had 
to learn fast. From this evolved 
the lazy methods of depending 
upon gimmicks, contests, premi- 
ums, coupons and price cuts as 
methods of getting business,” Mr. 
Aaron asserted. 


® Today, he said, too little selling 
is done with ideas or by quality 
and brands, and too much reliance 


is placed on gimmicks, a practice|manager, merchandising manager 


which cuts out the distributor and 
real merchandising practices. 
Manufacturers are to blame for 
this situation in their fight to get 
customers, he said, and to a de- 
| gree, so are retailers who neglect 
services to their customers. 
“However, all deals are not bad, 
and good deals and contests are a 
part of good merchandising plans,” 
he stated. “A dealer contest with 
merchandising aids to appeal to 
|pride rather than pocketbook can 
‘inspire selling enthusiasm all the 
| way down the line to the sales 
clerks—to the point of sale.” 
Mr. Aaron said a good aner- 
chandising plan needs close coop- 
eration of the ad manager, sales 


and—in the case of manufacturers 
—certainly the district managers 
and salesmen. 

“It is not always the salesman’s 
fault if he doesn’t merchandise; he 
often doesn’t have the tools, or he 
hasn’t been taught to use them,” 
he said. 


Brioschi Uses Radio Spots 

Brioschi, an effervescent prep- 
aration produced by Ceribelli & 
Co., New York, is in the biggest 
advertising campaign in its history, 
through David J. Mahoney Inc., 
New York. More than 80 one-min- 
ute radio spots each week are be- 
ing used on metropolitan area 
radio stations. 


\NATION’S LARGEST TRADE TERRITORY 


BLANKETED BY — 


The Zl Paso Times 


AN INDEPENDENT NEWSPAPER 


MORNING AND SUNDAY 


El] Paso Herald-Post. 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


OVER 90,000 
CIRCULATION DAILY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


Alicia Patterson, Editor and Publisher... 


eee Ag any farmer! He'll tell you it usually takes a long, long time for a 


It must be good soil... 


seed to sprout roots and start growing, growing, growing until it finally bears fruit. Usually, that is, 
because we do things differently on Long Island. Fourteen years ago this was an unplanted area, 
and Newsday just a tiny 24-page paper with a handful of subscribers. Today Long Island is one of 
the country’s most prosperous communities — homes, stores, services are the best. And Newsday, 
with a whopping 128-page edition, has a net paid daily circulation that tops 241,000, runs more 
advertising than any New York City daily. In these 14 short years of growing, it has become one of 


America’s top 50 papers. Why? Ask the farmer! He'll tell vou Long Island must be good soil. 


Newsday. ...: ISLAND 


One of America’s Big 50 


Executive offices, Garden City, Long Island, N. 


“eb s 


Y.... Represented Nationally by Kelly-Smith Company 
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Marketing Assn. Elects 

Ira D. Anderson, associate dean 
and professor of marketing, North- 
western University, has been 
elected president of the American 
Marketing Assn. Other officers 
elected include David E. Faville, 
professor of marketing, Stanford 


University, v.p. (academic); How-| 


ard L. Stier, director of statistics 
and economic analysis, National 
Canners Assn., v.p. (professional) ; 
Charles W. Smith, associate, Mc- 
Kinsey & Co., v.p. (operating); 
Hugh G. Wales, associate professor 
of marketing, University of Illi- 
nois, secretary; LeRoy F. Church, 
manager of the marketing research 


Got Enou gh Troubles. +. = aa 


for TWO fs 


Then you’re probably looking for a 
partner. Well, the place to look first 
is in the Advertising Market Place, 
Advertising Age’s weekly classified 
section. With over 29,000 subsorib- 
ers to choose from, your “Partner 
Wanted” ad is almost sure to find 
the kind of business helpmeet you’re 
looking for. 

Send in your copy today. Address: Classified Department, Advertis- 
ing Age. 200 &. Illinois St.. Chicago 11, Ili —or call DElaware 7-1886. 


department, Emery Industries Inc., 
treasurer, and Lincoln H. Clark, 
professor of marketing, New York 
University, editor-in-chief, Jour- 
nal of Marketing. 


Half N. Y. Homes Have FM 

More than half the homes in the 
New York area have radios that 
can pick up fm stations, according 
to a survey made by Pulse Inc. 
and released by WQXR and WQ- 
XR-FM, New York. The January 
count revealed a total of 2,084,467 
homes with frequency modulation 
sets, of which nearly 1,000,000 
were in use during the week of 
Jan. 3-10. 


Linda Foods to Gardner 

Linda Foods Inc., Newark, N. J., 
has appointed Fred Gardner Co., 
New York, to handle advertising 
for its line of canned foods. Media 
plans call for tests on metropolitan 
radio to be supplemented shortly 
with newspapers and business pa- 
pers. 


If you want to reach the television 
viewers of the South Bend Market 
there’s only one way to do it. Buy 
WSBT-TV. This station gives you 
more viewers than all the others put 


—ccsscghingricgeiet brennan 
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HEAVY PROMOTION—J. H. Bonck Co., New Orleans, maker of Tulane 
sportswear, shipped so much spring promotion material it found a 
boxcar the only appropriate vehicle. In the lower picture, Lionel 
Currier (right), sales manager, and Lloyd Reuter, assistant sales 
manager, inspect a window containing the Tulane point of sale ma- 
terial, which was designed by Walker Saussy Advertising, New Or- 
leans, and produced by Mendle Printing Co., St. Louis, and Adver- 
tising South, Memphis. 


Defense Contracts 
Are Loosened—but 


Not Ad Provisions 


WasHINGTON, April 19—The De- 
fense Department is proposing to 
liberalize Section 15 of its procure- 
ment regulations, spelling out costs 
which may be charged to the gov- 
ernment on defense work. But 
there is no change in the treatment 
of advertising. 

The new draft of the rules has 
been in preparation for about 18 
months. It was made available 
last week for study by defense con- 
tractors and business associations. 

Under existing rules, advertis- 
ing, other than a limited amount 
of advertising in trade and tech- 
nical publications, is not an admis- 
sible cost in defense contracts. 


® The new draft lists as an allow- 


‘able cost “advertising in trade and 
technical journals, provided such 
advertising does not offer specific 
products or services for sale but is 
placed for the purpose of offering 
financial support to journals which 
are valuable for the dissemination 
of technical information within 
‘the contractor’s industry.” This 
language is identical with the ex- 
isting rule, except for the addition 
of the phrase “or services.” 


TV Circulation Climbs 

There were 640,000 tv sets added 
in February to the total number of 
receivers installed in the U. S., 
according to Hugh M. Beville Jr., 
director of research and planning 
for National Broadcasting Co., New 
York. By the NBC estimate, this 
brings the U. S. total to 35,028,000 
as of March 1. This is an increase 
of nearly 6,000,000 sets over the 


figure for March 1, 1954. 
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come and sales figures show clearly the sales potential of this great market: earns better than a half BILLION DOLLARS annually. 


Check the statistics and you will see why so many man- 

ufacturers are moving into this fast-moving scene. 

Check again and you'll find why they are using 

FLORIDA GROWER AND RANCHER to send their 
story home. We have the facts. Ask us. 

GROWING WITH FLORIDA q 

1955 over 1954 j 


Advertising up 27% 
Total Pages up 21% 


Effective Buying Income. 


. $1,102,341,000. Food Sales. . 
$818,681,000. Drug Sales... 
Source: Sales Management Survey of Buying Power, 1954. 


$186,045,000. 


Total Retail Sales........ $23,270,000. 
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P. O. BOX 2350 


TAMPA * FLORIDA 
NATIONAL ADVERTISING REPRESENTATIVES: PECK & BILLINGSLEA * CHICAGO 
BILLINGSLEA & FICKE * NEW YORK * McDONALD * THOMPSON °* SAN FRANCISCO 


A CBS BASIC OPTIONAL STATION 


ASK PAUL H. 


RAYMER COMPANY *® NATIONAL REPRESENTATIVES 
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Mahoney's New Book 


Traces Careers of 
20 Great Merchants 


NEw York, April 19—No one 
knows who the first entrepreneur 
is who went out, gathered together 
a line of wares and set up shop 
in some busy community. Whoever 
he was, he started something, and 
the romantic tales of all ages and 
cultures—the Arabian Nights, the 
Canterbury Tales, the Decameron 
—teem with colorful merchants 
and peddlers. 

Tom Mahoney’s new book, “The 
Great Merchants,” adds to this lore 
and proves that even our most 
conservative modern retailers had 
their genesis in adventure. 


® The most gripping story is that 
of Hudson’s Bay Co., whose fur 
trading adventurers have been 
fighting Indians, crossing frozen 
wastes and sailing uncharted wa- 
ters since 1670. Today, the same 
company, which has hardly fal- 
tered a step in all those centuries, 
has retail stores all over Canada 
which sell everything. In the Win- 
nipeg store, both marriage licenses 
and coal are sold. “As the mercury 
drops as far as forty degrees below 
zero, the coal business is impor- 


tant,” Mr. Mahoney comments 
wryly. 
In 1954, the company’s retail 


sales were $95,721,000, its whole- 
sale sales were $39,000,000. 


® Not all of the 20 merchants pro- 
filed in Mr. Mahoney’s book are 
as old or as large in sales volume 
as Hudson’s Bay Co. But each has 
a story as fascinating. Mr. Mahon- 
ey wisely mixes both humorous 
anecdote and vital facts about each 
store, and sums up the characteris- 
tics which have made each opera- 
tion a success. These range from 
emphasis on personal service to 
snobbish exclusiveness. 

The 20 merchants covered by 
Mr. Mahoney’s book are Hudson’s 
Bay Co., Brooks Bros., Tiffany’s, 
Singer Sewing Machine Co., Fi- 
lene’s, F. & R. Lazarus & Co., Mar- 
shall Field & Co., Brentano’s, Ma- 
cy’s New York, the Great A&P, 
Rich’s, J. L. Hudson Co., Sears, 
Roebuck & Co., Lane Bryant, J. C. 
Penney Co., Bullock’s and I. Mag- 
nin, Neiman-Marcus, L. L. Bean 
Inc., Ohrbach’s Inc. and Webb’s 
City. 

The book is published by Harper 
& Co. and retails at $3.95. 


Oppenheim, Foster Named 
to New CBS-TV Posts 

Charles Oppenheim, formerly 
director of press information, has 
been named director of informa- 
tion services for CBS Television, 
New York. Coincidentally, Michael 
J. Foster was shifted from the post 
of publicity manager to manager 
of press relations. 

The network said the title 
changes are part of an over-all 
reorganization of the department 
to keep up with the growth of 
CBS-TV and to offer more special- 
ized services to public information 
groups. A separate unit will be 
added to the department to con- 
centrate on special program pro- 
jects. 


Norge Sales Increase 

Sales of Norge appliances during 
the first quarter of 1955 rose to 
252% of the corresponding 1954 
period, a record for any quarter in 
company history, according to 
Judson S. Sayre, president of 
Norge, a subsidiary of Borg-War- 
ner Corp., Chicago. 


Newark Agencies Merge 

Lewis Advertising Agency and 
Melvin E. Bach & Co., both New- 
ark, N. J., have merged under the 
name and at the address of the 
Lewis agency, 17 Academy St. 
Milton L. Lewis is president, and 
Melvin E. Bach exec. v.p. of the 
new organization. 


| 


DAVID A. TAYLOR JR. has been named 
an account executive and mer- 


chandising manager of William 

Hart Adler Inc., Chicago and De- 

troit agency. Mr. Taylor formerly 

was sales promotion and advertis- 

ing manager of the hardware di- 

vision of Gates Rubber Co., Den- 
ver. 


|Sears Starts Food Plan 


| Frosted Foods whereby purchasers 
| Sears, Roebuck & Co. has made of new freezers will receive a full 
‘an arrangement with Puritan assortment of Puritan frozen foods.| York and New Jersey. 


The plan is currently effective in 
34 Sears outlets in greater New 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the aréa through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Chair typical 


Corporation is 
of scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 


Huntington 


COMIC WEEKLY 


PAPERS NOW AT AN ALL-TIME HIGH! 


PUCK welcomes 


urday Color Comic Section — the fourth great 
newspaper to join the PUCK orbit since January 


1st! The addition 


(circulation 572,556) on an optional basis now 


CHICAGO DAILY NEWS 
JOINS 

ADVERTISING ORBIT «| 
PUCK, THE COMIC WEEKLY | 


10,391,630 CIRCULATION OF PUCK — THE 


AND AFFILIATED NEWS- 


the Chicago Daily News Sat- 


of the Chicago Daily News 
able today! 


ALBANY — Times-Union + BALTIMORE — American « BOSTON — Advertiser « CHICAGO — American — Daily News* « DALLAS — Times Herald + DETROIT — Times 
HOUSTON — Post + LOS ANGELES — Examiner » MILWAUKEE —Sentinel «+ NEWARK —Star Ledger* + NEW YORK—Journal-American —N. Y. (Sunday) 
Mirror * LONG ISLAND—Press* + PHILADELPHIA— Bulletin » PITTSBURGH —Sun-Telegraph + PORTLAND— Oregonian + SAN ANTONIO — Light 
SAN FRANCISCO— Examiner « SEATTLE —Post-Intelligencer « ST. LOUIS —Globe-Democrat » SYRACUSE — Herald-American * WASHINGTON — Post-Times-Herald 


makes saturation coverage of the nation’s #2 
market available at favorable rate structures to 
advertisers using PUCK—The Comic Weekly and 
affiliated newspapers. 


We suggest you talk to your PUCK represen- 
tative about PUCK’s rapidly expanding market 
potential—the greatest value in print media avail- 


THE COMIC WEEKLY 


63 Vesey Street, New York; Hearst Building, Chicago; Hearst Building, San Francisco 
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Gives Reasons for Agreement 
with Dromedary Couponing 

To the Editor: In your editorial, 
April 4 issue, headed “Now It’s 
3¢ for Handling Coupons,” you 
take considerable issue with re- 
tailer promotions in general, and 
cite the Dromedary couponing in 
particular, as a highly question- 
able promotional maneuver. 

Anyone with a reasonably in- 
timate knowledge of the food busi- 
ness will assure you that the 3¢ 
handling charge, in this case at 
least, was a wise decision for sev- 
eral reasons. 

For one thing, it is a well known 
principle that it is much more dif- 
ficult to regain lost distribution 
than it is to obtain initial distribu- 
tion. Dromedary cake mixes had 
been on the shelves of every major 
outlet in the country and had 
gradually lost position until they 
became a negligible factor in the 
market. Hills Bros. knew they 
were going to face strong trade 
resistance toward restocking their 
brand. 

Secondly, the trade margin on 
cake mixes is among the lowest in 
the store, in some markets only 10 


A Small Baby 
. 
gets QUICKER attention 
h d have Walk 
JAY P | Oc. sant denen rt ab 


WA LK advertising typography 


Telephone MO 4-6134 @ 11 E. Hubbard, Chicago 11 


equally shout just as loud if you'll 


THAN A GROWN-UP. A small adcan | 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


to 12%. Under these circumstances 
the trade is quite naturally reluc- 
tant even to give shelf space to 
another brand, let alone promote 
it aggressively. 

Finally, Dromedary is waging 
a competitive battle with three 
real giants of the food industry, 
General Foods, General Mills and 
Pillsbury, plus the highly success- 
ful Duncan Hines operation. Com- 
petition of this caliber demands 
not only an all-out consumer pro- 
motional effort, but full trade sup- 
port as well if a profitable share of 
market is to be built. 

For all these reasons, then, it 
becomes obvious that Dromedary 
must obtain strong retailer co- 
operation or run the foolhardy risk 
of jeopardizing a substantial part 
of the huge sums the company has 
spent in product improvement and 
in their consumer promotional ex- 
penditures. 

Further, I would be willing to 
bet a case of Dromedary against a 
free copy of AA that the consumer 
redemption on a 7¢ coupon will 
run only marginally behind a 10¢ 
coupon which would cost Hills 12¢. 
And—what is most important—I 
believe Hills has a much better 
chance of putting the brand back 
in business with their total 10¢ 
expenditure than if they had spent 
12¢, with only 2¢ for handling. 

While I agree, therefore, that as 
a standard industry practice 2¢ 
is probably plenty, in this par- 
ticular case my personal hat is off 
to Mr. Weaver for a sound mar- 
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Carroll 


advertising. She and her 
matic controls” 


more than 3,000 “ 


corrections and reading 


know more about “ 
business, why don’t you 


ask for Carroll Elliffe or 


i Elliffe, Head of the Trafic Department 


at Anderson & Cairns, has brought automation to 


who assure the smooth flow of 
jobs” 
broadcast media. Getting information to the copy- 
writers, seeing that the layout is okayed, collecting 


of duty for Carroll Elliffe. She’s a study in 3-T— 
tenacity, tranquillity and tact—and she can count 
on the cooperation of everyone in this shirtsleeves 
agency, from the Board Chairman down. (The 
B.C.’s main responsibility at Anderson & Cairns, 
it should be said, is client service.) If you’d like to 
inside service” 


The number is MUrray Hill 8-5800. 


assistants are the “‘auto- 


a year into space and 


proofs are all in the line 


in the agency 
pick up that phone and 
anyone else in our shop? 


488 Madison Avenue 


After May 15th: 130 East 59th Street, New York 22, N.Y. 


ANDERSON & CAIRNS, INC. 
ADVERTISING 


¢ New York 22, N. Y. 


keting decision. And, as you might 
suspect, this particular hat is def- 
initely not a Madison Ave. crash 
helmet. 

Incidentally, we have no con- 
nection of any kind with Hills 
Bros., nor do I know anyone con- 
nected with the firm, so there is no 
personal bias involved at all. 

The week would not seem com- 
plete without my copy of AA. I 
am sure it is among the finest of 
all trade publications. 

CHARLES T. RIELY, 

Consumer Products Manager, 

Douglas Leigh Inc., New York. 


Alarmed by Implications 
in Gruen Story 

To the Editor: I am considerably 
alarmed by the ad for Gruen 
watches, appearing on Page 62 of 
the March 26 New Yorker. This 
ad is called “The story in back of 
the Gruen,” with a subhead read- 
ing: “The girl who cried on her 
birthday...” 

This girl, in case you haven’t 
read the ad, is studying singing in 
New York, and is wooed by a 
young man named Peter, who is 
penniless but talented and very 
cultured (takes her for “long walks 
in the park, or even longer walks 
through museums’’). 

On her birthday, this Peter gives 
her a Gruen watch. She cries be- 
cause “she had noticed Peter’s own 


Wye 
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wrist under his sleeve. The watch 
that had always been there... 
was gone.” (Notice that the brand 
of Peter’s watch is NOT specified. 
This is either cowardly or snide.) 

This haunting little vignette 
strikes me as being confused, con- 
trary to the best in American 
traditions, inflationary, and prob- 
ably subversive. 

I am not referring to the senti- 
mental content of the advertise- 
ment. It is inevitable that the 
themes successful in radio should 
slop over into print; if strong emo- 
tion will sell detergents, young 
love will sell watches. We can 
only be thankful that limited space 
prevents reference to the more 
sordid aspects of the protagonists’ 
lives—the brother-in-law struck 
by an automobile, the mother in 
prison, the dear friend dying of 
cancer. 

Let us also stick to the story line, 
and ignore the patent likelihood 
that Peter’s watch is at the jewel- 
er’s for a new crystal, or that he 
is sufficiently a sharpie to take 
it off for the time being and hide 
it, thus maintaining the fiction 
that he can’t afford the movies and 
shamelessly playing upon the 


young lady’s romanticism. (I must 
say that if my daughter grows up 
to ignore such likelihoods, I shall 
consider that I have failed her as 
a parent.) 

The story itself is bad enough. 
This Peter has obviously pawned 


his own watch to get a birthday 
present for this impressionable 
young soprano. Is this the Message 
of Industry to the Consumer? 

Are we to be urged to go into 
debt, at pawnshop rates of in- 
terest, in order to maintain our 
status as purchasers of consumer 
goods? What becomes of the fine 
American heritage of prudence, 
thrift, and sound investments? 
What would Ben Franklin say, or 
Sen. George? 

Furthermore, what are the 
pawnshops going to do with the 
glut of men’s watches this fool- 
hardiness will produce? They will 
inevitably, in desperation, sell 
them below the going market, thus 
ruining an entire segment of the 
economy and leaving the door 
wide open for the Swiss—or worse 
—to take over the country. 

Moreover, just what is Gruen’s 
stand on watches? Are they for 
them, or against them? This Peter 
now has a perfect alibi for being 
late, as long as this ill-starred as- 
sociation lasts. The young lady 
will patently be the basest sort 
of cad if she reproaches him for 
it, and things will rapidly go from 
bad to worse. The museums will 
be closed by the time they get 


there, and it will be too late for) 


the park. He’ll be late at City Hall 
getting the license, 
church, and the young lady will 
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up in an environment respecting 
Mr. Hearst’s great journalistic and 
publishing abilities. 
WALTER ANNENBERG, 
President, Triangle Publica- 
tions Inc., Philadelphia. 
7 = «© 


Two Ads with Single Claim 
To the Editor: I noticed in this 

morning’s Chicago Sun-Times that 

the automobile boys are up to 


+> Ford eella more - 
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In 1954, more Fords were bough? by the motoring public than any 
other make, That's because more and more people are 


discovering that Ford has more to offer! 
PORD, the new 
east SmAER.. 
eafly more because 
—_ . ~ We worth mare! 
foraraniene = aes tee ve 
See why Ford is America's No. 1 buy! Test Drives TROD 


YOUR LOCAL FORD DEALER 


—_ te rem are we. CHA O08 Fs THURERATY 
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ultimately face the choice of being | fae. 


a shrew, or the spineless sort of| 


creature a man can walk all over, | 


or a spinster. 


What price the Gruen Roslyn, | 


of precious 14-kt. gold, 17 jewels, | 
in THAT dark future, Gruen? 
JOHN A. DUNN, 
Chicago. 
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Hearst Operation Put 
in Proper Perspective 

To the Editor: 
ment you for the affirmative re- 
view of the Hearst organization 
appearing in the April 4 issue of 
ADVERTISING AGE. 

Over the past few years there 
has been speculation of a some- 
what negative character because 
of the published reports of Hearst 
Consolidated Publications Inc., and 
your detailed analysis puts this 
segment of the Hearst operation 
in its proper perspective. 

The first impertant executive 
opportunities given my late fath- 
er were those offered him by Wil- 
liam Randolph Hearst, and I grew 


May I compli- | 


bore veils car even comes se 


te ae ee SS eaee (a 


ee 


iH 
| 


eo 


‘their yearly tricks. Please see the 
attached ads for what I mean. 

I suppose that it all boils down 
‘to that old cliche, “It all depends 
-on what survey you read.” 

R. B. QUICK, 

W. E. Long Co., Chicago. 
~ a 
Notes a Discrepancy 

To the Editor: “Here’s How I 
Sell Wire Recorders in Colum- 


a real deal! 


Three aces are hard to beat anywhere—but in 


the game of-selling more 


goods in our prosperous 


Ohio River Valley nothing beats this TV-radio 


trio. They'll give you ar 


oyal flush of bigger, 


loyaler audiences . . . better promotion back-up . . . 


and a persuasive impact 


that creates sales. 


Available at combination rates, too. Deal 


yourself in real soon! 
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CHARLESTON, W. VA. 
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930 KC., ABC 
HUNTINGTON 


1490 KC.. NBC 


ST BUY STATIONS TO COVER THE 
INDUSTRIAL HEART OF AMERICA, 
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bus...” proclaims the headline in 
the ad for Locally Edited Gravure 
Magazines (Page 32, April 4). And 
the testimonial goes on to report, 
“Directly from our Dec. 5, 1954, 
color page...we sold over 25 wire 
recorders.” 

Mighty outstanding record—es- 
pecially since the color page re- 
ferred to promotes tape recorders! 

Davip LEvy, 

Copy Department, VanSant, 

Dugdale & Co., Baltimore. 
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Media Man Takes Issue 
with a ‘Voice’ Contributor 

To the Editor: As a media direc- 
tor, in love with all media, but 
holding no brief for any single 
medium, it becomes difficult for 
me to accept the sweeping ponti- 
fical observations of Mr. Hanick 
of Hanick Display Service (AA, 
April 4). 

The tremendous popularity of 
television as a cigaret advertising 
medium would indicate that may- 
be the cigaret advertisers and their 
agencies know more about relative 
media impact than this stormy 
petrel, dedicated to the one medi- 
um he has to sell. 

Does Mr. Hanick realize that 
Philip Morris might be dropping 
“I Love Lucy” because the num- 
ber of homes reached has passed 
its peak and the impact of the 
show indicates that the. money 
might be more effectively allo- 
cated to, for example, radio? 
Doesn’t Mr. Hanick understand 
that this move is no indictment of 
the tv medium but simply an in- 
dication of having stayed long 
enough with one program? The 
fact that Philip Morris continues 
in tv would indicate that this com- 
pany knows more about tv market 
impact than does Mr. Hanick. 

And in view of the fact that 
Philip Morris uses multiple media 
—magazines, radio, newspapers, 
and point of sale—as well as tv, 
will someone enlighten me on the 
research technique employed to 


determine which “tooth” of the! , 


many toothed buzz-saw bit into 
the Philip Morris sales curve? 

Mr. Hanick says that “smokers 
do not get up from their seats in 
their homes and walk over to the 
corner store to buy a pack of cig- 
arets previously advertised on the 
air.” Neither do they do this as 
a result of reading ads in maga- 
zines or newspapers. Mr. Hanick 
should know that consumating the 
sale of even a low-unit item like 


cigarets is a cumulative one—the, 


result of multiple media constant- 
ly hammering impact at the indi- 
vidual. 

That is why tv is not a cure-all, 
but an effective companion me- 
dium for print ‘and for point of 
sale. 

If Mr. Hanick can document his 
broad indictment, which he says is 
“the truth,” I’d be deeply appre- 
ciative. I can’t. (An aside to Mr. 
Hanick—are you really a dedi- 
cated Don Quixote, or does your 
financial interest in the display 
business tend to exaggerate your 
dislike for the television medium 
that the cigaret industry uses so 
intensively?) 

CHARLES PUMPIAN, 
Vice-President in Charge of 
Media, Henri, Hurst & Mc- 
Donald Inc., Chicago. 

* * 
Small-Space Campaign 
Attracts Attention 

To the Editor: With our limited 
scheduling on Sea Pak ads (at- 
tached), it is unlikely that these 


Next time get 


eat 

> 3} WORLD'S FINEST 

“4 £ FROZEN SEAFOODS 
They are Flash Frozen* 


° { SeaPak seafoods are sort of 


unfair, in a way ...once folks 
try them, they don’t want any 
other brand. You want to get 
your pretty neck choked? No? 
OK, then... insist on Sea Pak! 


Fiash Freezing, A SeaPak Exclusive, 
Means Easier Cooking, Better Taste! 


Your grocer con get SeaPak! Don't take ‘no’ for an answer! 


No, thanks! 
I'd rather have 


Citas 


WORLD'S FINEST 
FROZEN SEAFOODS 
They are Flash Frozen * 
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Your Grocer Can Get SeaPak! |" Flash Freezigg ” 
_ Heckle Him Until He Does! is Exclusive with Sea Pak 


small-space ads will come to your 
attention—although they certainly 
have come to the attention of a 
great many readers wherever they 
have run. 


Ask for a 


WIFE-APPROVED" MOVE 
Nort meric 


VAN LINES, Inc 


Look for the dependable NAVL 


Oval under “Movers” in the When you transfer an employee—take a tip from 
yellow pages of your telephone America’s industrial leaders and specify a “‘Wife- 
directory. Approved” move by North American Van Lines. Your 

Call or Write for 92" will do better work on his new job if “the little 


this Helpful 


woman’s” precious possessions arrive safely, on time. 
For expert packing —for careful handling and prompt 
FREE delivery — always call your North American agent! 


Booklet North American Van Lines, Inc. 
DEPT. AA- 


455+ FORT WAYNE 1, INDIANA 


The food editors tell us that 
they have seldom had so many 
calls on “where to buy,” even on 
big campaigns. Naturally, this 
makes us proud. 


they can hardly be contained in 
one ad—even a full page. With the 
problem of limited budget and 
small space, we thought that hu- 
mor was the best way to compete. 
We hope you find these interest- 
ing. 
GEORGE N. Laws, 
George N. Laws Advertising 
Agency, Hollywood, Cal. 
~ * = 


Editorial Reminder Will Help 
‘The Tone of Those Letters’ 

To the Editor: We always read 
ADVERTISING AGE with great inter- 
est but, of course, were particu- 
larly interested in the lead editor- 
ial, “Watch the Tone of Those Let- 
ters,” in the issue of Feb. 28. 

In the effort to protect ourselves 
against liability, as you so clearly 


pointed out, we undoubtedly have companies. 
erred in the direction of cold for- | 
‘mality. Your reminder, I am sure, 

will benefit not only us but other | tillers Inc., New York. 


MILTON B. SEASONWEIN, 


Our story situation on this prodq} csr 
uct is rather peculiar—it has so}: — 
many points of superiority that) 


* Sioux yy newspapers an 100%, A.B.C. 


___ CONTACT OUR NATIONAL REPRESENTATIVES 


“Ms CITY ZONE POPULATION 


city zone coverage PLUS 63% daily and 
48°/, Sunday in 12 neighboring counties! 


JOURNAL-TRIBUNE — 


NATIONAL REP. JANN & KELLEY, INC. 
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Another Distributor Opens 
New Warehouse Branch in 
Important Tacoma Market 


Rich Tacoma market, formerly 
served by Glaser Bros. from Seattle 
headquarters, now served through new 
Tacoma branch. Further proof of the 
growing Sepertnaes of this area. 


Vice-President, Schenle ])is- 


There’s a growing trend among distributors to recognize the increasing sales 
potential of the Tacoma market. And now, Glaser Bros., the west’s largest 
distributor of tobacco, candy and related items, considers the Tacoma area 
important enough to maintain warehousing and sales headquarters in Tacoma. 


Advertisers, too, recogn:ze the importance of the Tacoma market and realize that 
to sell the prosperous folks in this area, local-level advertising must be employed. 
As for newspaper advertising, they've found that Seattle newspapers are not 
circulated in the Tacoma market in sufficient quantities te make an impression. 
Therefore the Tacoma News Tribune is a positive “must”. 


63.5% 


of Washington State’s 


GENERAL 


in these two 


important markets 
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To sell more where more is sold 


is FIRST 3 FIRST! 


The 3 compact city and suburban areas of New York, Chicago and Philadelphia— 
where i8% of all U. S. Retail Sales are made—deserve and reward a heavier ad- 
vertising effort through First 3 Markets Group because in these areas the family 
coverage of General Magazines, Syndicated Sunday Supplements, Radio and TV 
thins out. In these most profitable markets there is no substitute for FIRST 3 
MARKETS’ more than 3-of-every-5 family coverage. 


And, in 6 states, which account for 30% of total U. S. Retail Sales, FIRST 3 delivers 
47% average coverage of all families. To make your advertising sell more where 
more is sold...it’s FIRST 3 FIRST. 


Circulation in excess of 6,000,000. 
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The group with the Sunday Punch 


New York Sunday News 
Coloroto Magazine 

r] RS: | Chicago Sunday Tribune 
Magazine 


MAGLESTS GROUP Cy Philadelphia Sunday Inquirer 


“Today” Magazine 


Rotogravure * Colorgravure 


4 
New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 + Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif, 155 Montgomery Street, GArfield 1-7946 + Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 


3 ; ¢ : + : r ae 4 " ny $ ~ “Gig * - - ata 
fea ass é Po ae $ . i : S. yi ‘ : P ; fi oe ve é ; a / rages Sa ip ” re ; eee, kee : oa . erie. d Were hoe el tas 
4 eo ee Greer ce: span Se! oy SKM ee oT aha t. ave a eres EP oh. pew iy “ES Sc WIE: fe nites Ay GOP NaS Sa CRM ir DA al c +. x, Be nearer NS « Sa I oes Le Re BN a So Pitch he PRs as ee Code bate Pe Be af TD et 5 hee ete eae 
see ate tay y Pe eee is BS Ree ES et iy teat fy aa Bar tak My Fry: ; i ut as RPT Mn teh, Tee eR) See a ee rece al ak, ie awn eile tie Na eS Sr ater eae Sa oy ip) ase Rage kee Ren ie ST PEE cnn Mc fas cee Sea ae Coen Ae aly ew are bens tide te pod 
Sous Od MPO age oe WES ioe Th a fa ht. RARE So. Sind a Pe eae ee Peay Ae ee aia S ceedinen SRR MAW wee SPP eet SAREE Oy get oP, See Pee Stee ie eed Pe FS a Noa gE ag islets <i ne ig Bas 2 RSS Aa oe ays ‘ 
cee ST ae ae Po Oe, DE een? 52 ae ay Mae Oe ae (ee tae BS. Ber ae show gat te .. ei a Mate at A) abs : PS, 2S SS STOR a cara SS" TR At i ta Sone eae pk NS a, SRT eter nhiae ty an ee Pa Peters > 5 ¥ x 
Bg) eo URL Sa RHE fee OVE SUC Sia Ee Caaa SF Hee RLS eR UR te? ER Atcha QAP aia TOR Rca Ns Rt wee! > yy Fe a er ee OR sane ak er ies ee een Pa Pike ae. yee i S Cn RFs eck foe ony oes 
vy x ct Noa aN SP hg eT eae ear . Re Ne iio fa vee pot Cao) - oF ri i i wa! WS gt ee eg °, =, Z “oaths ie 98 ae et ee Cans eae >) she, ad eee oot Rhee a PE POE, eee eee We The aN ee ee Agee 8 Sisk ee eat ae = 
Maa beat Pa DOR, SG. ARREN gas oi, Dine aids ont Salons heen ee FS GS LOR oy FD eg Pv akes ess ot pera Rta SERS ore ieee s Fn SI RR REY OL Be a eat oa A ie ve ghd Rta: oc 
ge te Ae a Basak GY Sap dae mam care SS pea da PN med OR ape aan GS Re ceg edt He Ig ote SN ogi oY eh eS ers pen es ae es as go one: ae ee ahs a a ae a We? Aa mY ido Huey 
sit eae DE es ce BOR ri gh eMyfth dae TO i eee PAE eo, POA Pub, Son Peg Bk TAS AO Sa a aes, ¥: at pips Ey oe 4 i Ce eee, Pa 5 +e : Bee RS Pee Oh oie aha c ae tg “ i 
ty WR are SN, ue oe Hale RETR i Me Sot speek - yes BPD WS SC ale Male oe fy Nabe TY Tee Bh vs tee "2 pore fi Fok on ies : ae oe Sense os nae fa ‘ Ss Hee Dine AP oe em! nara a ERs UPR ar rea ae ae : oy salle piriee. én fat : 
Be eit as agi gd Bee ela nae A af ica ERY See eRe ey ge paren egal take see } a Sie SY b7 elie Sgt Sur. eh Cae eo) fs cay Oi cet ape ) eee Ra ie s _eceenagueeniapenres space coreg Na ox ticteee tmsltindiis: ine pimaneenny Bem 
bcos | Kae, fe aaa meee te say aL A SE eC AY DAE ape Re. # bat Res ciee } P \ , emt. Cee ; a : . ~ spate 
oh apes Sy ees | i ; : ; he” 
a “ ehes ‘ 
eS rN é 
Nie of 
aa | 
ae 8 : — a ia = E RS a See ee . RRR aR Bag 4 { 
f eee ee a Rs Re ge rats a sii, See wi “7 sii =e — Sd sis ee E es 4 
‘ co oa Soe ee cS a i . “ a a oak — 3 Bi 
oo a gos ee es: Bic. r. 3 3 = Ss ss a 
* 4 : E . = SS s ai ee . eS : Ser: sa —— & 3 se Ss Sa ee, Bieta a a 
E: = ° >= = oe a ee gaat #8 as a e goes > [a = Sa . oe =. a. = 3 3 ae Seg Bete e 3 F 
; 5: ga j is a oe ee : ee a - : a a : : = jes =< 4 2S Se Bee co. is ser —— 
e bee # : ee % oa a . Se SS Se is eS = Se =. oe a a . So es 
; al . ae — . ae Hh 2 Seer Se 2S ss = SS Se ae oe cee * Rl & ee | 
é is. ° = 3 ae a sae = So bes a =. Sos Se aS Ses . = = SS. eo i ce —" . _ Ba 
=  .-. a s gh EE Se SE a eee Yk eS Se ke 
Zi ~ , ee ak i oe Ses SS : SS. Sa ek SS - Se -_ = ae 
bi eS ; — = ek ge Pe St 4 a Sa ae SS 2 ge Re a eT ee sa 
ee F i 3 6s a ae a Pee Se & wee Se Se es Se ee | eS 3 Se ie 3 i Be Bad 7 a 
7 oe = * co oe a eae Sey So oe Bee ee as Re en eo Se 
Ree ee ee ae ee ee Sas ee Pee Bess — as 
Fs ee Peo ee oasis es te Be Baca a eas : Se ee SS SE Seog’ Sa SS Se ss = = oc : 
ie 3 m Beeecagc nt Se aie 2s eee & Se eS pene RE 5 ee eo See ee ae ss = Reasce -s3 3 ee ae ee a oS ae Sea Ps a 3 a SSR 
3 : ‘ eR: a oc elas poe ek Be ae at. ems Sa ee | eS Jf SS Se — a a 
= = ea eee Shc based x eS Se Sa ee ee eee ee a : —— St > . * 
: gs e er : Pcs So ee Se Sees Se Son ie a. o>. Ea See : a a a J Sees 3 
' ; : fee earns a ee Ses: en aS ae : mon Se = a as ee , 
¥ See oe 3 Cl OR oe eee pee Sees oe ae Ree a : ae ; a 
‘ SS ee” os : % Pe Rates. wy eam ae oa “S Ss pas: : a Se 6 SSS Es Bethan ee $ 
j « Sk as —  ,. — SERS: ae . s oS ee i : s_ ae e 3 <a 
: - ee ee oo. SS i SS — = a 
i eae. Be paler pater sce a ee. aes Se : a a en oe — 4 : . . ‘a — ; ; _ 
7 ak si Se Sica. SR Saas ce SR se aa : gS 2 " ge eS oe oe eo 2 = ee SS. as os = : 
+’ a Sa a el ee eS ia. aa aa <a = _ Ss a a ES 3 
2 ; Bees : Bases ss 23 ae So ae ee Sa — See ae i a Bak tisk oe a... ss et a r 4 ; a . 
- Se Soe BRE Bo S, Sia SSS ah OS | aitinn MERRIER Ses: SER ae = SS Be Sis Se en 2 eee 
oe : — ea Ra ie Pe “gee Ri SS See So SS : a a ale ae 
i. = — i Be Ra ee ee Se ES SS . See a 4 Se ae SS j 
: 33 e OS ie SC are co . = . a Se a i 
= “Sea Sal SE ae ee ae es Ok ES eRe: aS Se SAS SSS 3 Ps Ee BS: 
- 3 —_. - ee Sa Re Se ss eee os ere Soa Se Re Se - : Sey .. 3 a ae & 
: i 4 a SS a oe oS ae Sa Sam oe SAS : ae 2a 3 Se Bee q 
a :  _—_s ea. Se oS ees — = CS Se SN Se = Ss | a ee sa f 
$3 , 2 4 —o— a : — ee Boe . 3S ee — Bi a ; : 
‘ / Sa Se ee Se Se ll 2S SSS SS: a 5 = : Ses a a ae sae See i ee RR oe 
5 = 3 * Se eee Sie < ee Sie ee 8 a % —. <e Baas Sees 4 : s : MS a = , oe 5 ‘ 
: e 3 ee 3 eae , PEs “Sepa a <5 eae ce Sas Se BERS . SS See = . cost gg } eae aii a 
' oo Po i ee Bs Sk. ee  — eS eS SE oo. cc = ss . Se gt aa eee “% 
‘ , _— ee Be ee Ps Se eee : SS ae Se ae aes LK a ee ‘ | 
saeenencnnetees eR Be Bas, - SS .. ~ eS ’ Be tasstcsat Ree Ree ran Sa SF Pee See S TES = : SS See Sa AT BES Se = 
SE . 3 “a See > ke : aS — = — — “i 
or : : = aS os : eS { ~ aes Re Sas Sees 33 SS. Sas UR Seba a t 
a a i Sc, <o ae Sa ee Soe a We a S Seen Loo Bites ae 
‘ | ' : 28 Soe: | a ae SSSR SS eS pea Sahat Sete es SS See Sa ae EE 
} sss 8 SLE BELLE EE TS a ee SS a a Se a ee . oo 
Eee — © ee. Se 2 SS ke SS SSS ee 
. : ——_ ll ee ee..r—“—e PC Sos Rt ee ait 
: eS ee ell US SS — eee ae 
i >a Rees SS Ee ee ae Ul Se a a . — oa eas 
= = * .® —_ Ee li i i iiss? er . _ 7... 
_—_— pam a. i eS : Sas S See ico SE oo ae Cl —— Rr cos 
7 , ——— . _— ._ Se ee OS eS Sie Rae Po a 4 
: Ree atts oo eid a = a Ul aes pe ooh ee Cl ky —.. 3 —— ss 
: a ee eae ; a . 3 P as hae a - oe oe me “Ses Seat SS ’ 4 ; & os ee ae Be a era R Sa : s a a s a s aes Soe ot Ss as Fes Rees is = “SE ses : Ss 2 eS See & 
a ie a : ; ae ot oe “Se ee See : le ee ee : Oe ae. ) 
ae 58 ee 2 oe a an = See s S Bee ee Sik ote ee Rs Se RS eee a cae ge Ry : { 
pe aie oe Se 3 Sass < sis Sea Rs SS Se ; ee i Snes # 7R Ges ak pa Be, ail Re Sea F coaal sy Ss ‘ ‘ f 
aa =. ae sR ta se : ae : Seo oS aa a3 eae : Soe pe cng Se Re a » oe ; ‘ = . é 
: q ics eae i Sat Se Ss Se a ee cS —s—i—(i(‘“‘éS:C Say th Se . ai SO | ee : ie = 
ae oe Uc a Ss AS BE ce ee ae ei ae Be is, wee ae ee ; Peesy og : came SS * y : q) ee Be ‘ ‘ ; 
4; Tease Bee ae | Rees: as 3 a aap Se ., re —.. .—  . . , cs eh Wi -, 4 . 
= ~~ “$e Sc eee 3 ee he Se Eg eS a re ee oe a oe er . ga ' | : 
1 ee es. Ss sa Be sie = She Saaan Se meee ON Rois a “s q ey Bees er ocr Sass 3 a 3 iJ 
‘ . 3. iia Ra Sk os So Me : Aes ; Re -*. j . ad: . 
Bee oe tS s ee < ee : . ad ae SS SE ae eae Re . ee aN Pe . : \ eee = i . ; 
e oe ie a see See ee CRS Re BS meee rod eG Be ee : Seg : a . eS : ek, ’ — < : os 
? : gto ee 3 sae iy ae eae SSeS S38 RRS ROE SaaS : es Se gj ‘ . a % Foc a Fr 3 i 
oe 2 Sete See Se eso. ae _ eee sa — - a = = : . Lo Ae ; 
2 Soh: oan wee eS RS Se ees ee Se ee ee 3 ae ae SS = > = = See = eae ee ee ty 
j a Se ee ee a : 2S SS S ate ae ay : ; ” oe Se a SEGRE ene geri he 
me ea ila aa ES ES os sy SS Sa . kia Fe see — i 3 : “ we ees kl - a 3 
: Pie ee = a ce A ee a H H sets ~ocoaecnen See - < 
AR Bee os Bee SR Snot 5 SSR Seer . es re: a . e Sa So : 4 g ; 2 3 | Wires . See “a 
is eee i Bec sate = Re Pee és e eS ee ae: * as —" an ee em ~ ss —— * | om - | 
aera” | aS ee ROR Ee a aie ae , 3 9 ae * . oe ha" { ; . 
i anes ee es ee — Sn Se itl es ea : s ; oe Bi : ai oa Sn i i ’ ' 
a rumeorre : Be i ee : “a. ee PS ses capa “Sea : : ; \ See oe ss Se Pe He # ; 
, , TO EEE ele | — 1 ae |e ae we | ' 
= yates : aust ae BAY TE mR, te ae wis ee SS Sed : j * SS : ey f 
. oe a lc iti; hl | lc a a aie . FS es a ee , 
sates SS ——d—C ll a . oe Oe aE 1a, : ~ a i 
oS a 4 os A emcee". caeaat rik ee eta) a Si ee ES eS ee Se a = RSS ; # * z aS ae —— 2s < = q 
: 4 : = ee pee ee tee ‘ eae ao cee aS Ae Ps BRS ae oe... ola “ss re a a ee . * eee | eae ks : & . | u 
aan ee ee . a ae ial eh Pea 2 ne ] 
: i ; so ae ieety 2. nn ae CS Se se a ee REG en ee. . Pa fe : : nee . SE IS : , i —e J 
i : a ge ae od BER FIBRES ES SOS SS RR a a SS : Bo eS pe . Se . — : <a pe e % . iy 
: See i ean Bee etme tet : ame tN Noa hao Rae Sa SRR eee = - 3 ; ; RS ‘ 
; — ee ss mae) pies ee ane ’ * BRSs RTRs ae seeaee ae ee Sl Se + SS __ See q Se : ar Be x y Be Pd | 
rs raided = a a aa 1 a ieee REO SARS Bite aes RAY. 5a sis 33) Soe : : : a eS = & a $8 ; 4 Hl 
; ——- MS (eR ae ee Ree are SS : . anit oi Sa Sa aes a , Ba 233 4 
Laat ote eee RE eS Sa : aie ae i a .. i ee Se eae ae 3 : <* — : et ie | = 4. bof | , | 
< $a aan > a oo) ee Se Se Le : aueel 5 = eo — Sie St i BR Se eS we Se . 
, — 3 a — cere = - _— ace * PR ee F ae : oe : a a ee 4 ’ 
: —..  . ee sage =? LL aw sed "eee ee ee ee ee § Ce 4 
y ‘dieu SS ~~ eC. ke PER GS pee Ps Be. ewes fae: <i he Fe ee is 
2 ‘ ated ee Be PRE rw sso aaa Rac aR a . : q AR Dee SS i xy , = = esc eS se = pes 3 H 
fi cS... sna ee ea ee * cements aaa tox et SS Se a = 3 ; tas ae eS ; See 
prnene a ooooe Pe a Senso es : E 3 Se hoes ee ‘ - & eee ae ce : Bees 
er * —_— Pc Ra cee ae ae fe ee Seg enees Seas Le Sis 2 a Se ES oom ; peti =e aa pee 24 =! 
see sce a : BG . ee as Se Eee ae See 4 ee ero ee i os ‘ : i — 
' EEE ..- ats ee ae a : Gas : Seas aes ee ee . % a 5 te eo nd i s 8 ae s & aay 2 
" ee B Se ae a ae Se Sas a ao i se nas aS .. Se ot Se BE tek oS é RAE: : ri . 
= : ; <*> * “oe SS - EEGs eens ¥ S Seed Se SE ak, ee ey = eee 7 f 2 
Ga ea EES 2 a ew ie Sas a Ry saa : : SS - 4 oe cn ae oa ae 3 ; i = 
ee eT a | “** ee a : Bee ees ee “ng _ a ; 
oe - <a io 7 fads —— —— << - eS & ~ ~Saea iti, asa ae © F ie ti. a ao. © ieee pe ‘ % et mi 
‘a 2 + b Pee ae a aaa aii a ae: . Res me see : oe Brees Tees ase . . : a: _ 
F ~ & 2 2 ve . bs See ee en ae Se . s i Ree , re. Bete Bc a ME i as Bc 
; é + a & & * OO ee ge — ; ee, * a ’ i. fee Tien | ita i ce 2 i ' 
‘ P enn came s . : ‘ e 3 = hake 4 ei Saas e4 # BS " : 3 e agai : 3 : 
th c ‘. * ere xe ee 8 Fey, “ x ! —_— es, et Eo lt “a i 
* * # Boia by ~ ee ei * * - * & ." = 5s Sie. ” IK 2 ees si aatee aes ae ia Ee . ee < * & a , Hs -_ - as . 
. ¢ a? ‘ i ey eee * ee * sie om oe ee “(eon i he . : ig 3 $ : shear} a f & aie " aacvil es met Bais xs eee Oe hing : 
* * = Pie Nee 3 3 q * ae aS il ea ee ee (aS ae se | ne ; . 2 5 w Bane i (aa ae Sy : a4 : . j 
oy * . a seca * esi Bk * » * # Bas —— #8} ed Bok aan Oe ie ca Lee cee ge ta Silane: Sis “Sa eae Rae 3 ean ga See SB . oe 4 = 2 ; ; 
. — € paces on ihelds, Soe ae lf # # = * Pe WP eke, Ota aia oe ie ae 3 b — age a OS * ‘ E Be Sa ak = a. tk, : 
7 a. a oe © = — — oe te eS SO EC. es ~« : | 8 . Y . 
a. ee Pesaran At a e * oe  ~ *. ae Pe eR a Jain oS ar - : 
* ee hy , Be jeanne ae ae 2 ee s * Wy % md are ‘ Be ee cae | se Bi ¥ ek aes : i ie \ oF i 
be: . 4 3 eat SE MRO Me ae * 5 nal : = a 4 ae yer 7 era SCE cate EAS a - : F + a “— eo LN rt 
Saas el NN Oe. ”tt—st—st - . meee i S| ne 4 
as Ce a, & gel 7 CL Ls eg . *, 2 8 = ee ee sy ee Lay Bee i, Bs  § a oF PSE cee . ed eee ee : { 
. eae : a poe Ce ape 9 Ice ss q ° aati tee Detter at si ag a “4 “ne ed es 2 oe : Sen sae, aS a Be q \ 
| . = os a alata é . Qi E Rt ee ee ws 4 - ** be : : Be eed aeaese a ciate al eee . a age Be as me ue oe ft \ | 
asi —— ge tn «+ © ee Cf a a vs a a : ae ar ees eos ae iat 3 .° fa, ne ny 4 : i Fl - f 
oe — 2: ° —_— — ace oo ee ee i ees rs ; sta see treeey a ee aioe: oe % 4 4 a Fe i 
Be. —— i i —— l l/r ee a ee a ” ime: ey & ale i ee, Pe. Pe Ee ee <i aces & Ks 
pea , Z Sige cae Seas a RE elim 2c aceall a ee ‘ Co, os! oe ie cw ie Pike oe i ae mg ; E : 4 RRs bist ee “ 
a oe” “< — & « * - ~ = ae. * ‘ Riad ay ates ii ky % , Br ee Soe Pes ie eT peed : ae Faget ee << Pe U 
Beat ta € * ££ ial Be ee es see ERB aa ae eres Ap a ae Te) ae nd Ba 4 Ff oo : : _ . ‘ 
fete ge s an «+ ©” . a = i RS oe. 86a. ari. a 3 Ss baa | ou << 8 eas : . 4 
ry a a see eae ‘ . ae Sd les a - = 4 ete oe ee ee ie eoern cs nies he 4 ee es ~ Eee: ay , S : oan aq 
= Big oe a SA 7 a Fi f q bf eet ne aes ace 2 ee yaa 3, _ ee S Beet Sioa = Be ie : 
o 4 * in” sa eee * » eee = ee ae. ca ee PO Nina Mies < ee a cas es hs aes : oy ce a = ee ee Son. 2s = ; = ia a. ; 
si ¢ ge a aa ae ee ; ; WOM ee 5 ot * Salas Smee toon awe = Bs Bass: Bs + fe: eS . . a 
\ * a ~~ . a ; > ae Ba the ae is. : ; ms ee ee ere ee gies OT Gis ’ ie : Se a ae SS 
+ ig / i. - s ed re ay ae a Mae Pe APF Bt ae Heats: Re. hie 2 Cer : : ) 
3 — Neg. a _.—t tar. ; s. | J es : SS. 21 = ~ GE | & 
wa ig 3 eee” ee ae ieee os P ee “ 4 : ea mare re oS Fe gcc ae ae Pal . Stee na SEE a P = » 2 Sas J g 
ome ge 2 ees. ee * » Es ay Bs i abs: > Pa pcg at aS Rs ae ae: ey. une a , Nitta Pi % as ; 
# = ee” ee ee ad Peete age iee* eA 5 ee, CE ieee Par at Ge Pe eS a aad pee. : : \ 
a as ee, ol ee ¥ ae ge Oe ee a Yi ee os ts AI, Sas Rie Oe eee aN re Ar SE ge bi ina 2 — ; 
et . * = “se te * <9 Sage ee Bo So Bipeaeee. Ms weer OS, sempiaemihy igs 8 ete, . —, a 
| 3 aa 3 sn as ———— 
eideten: re <a =. i ial a eae ee ; oT et ae See) ee eee 
pro goes eae Re ete ees ct. Se Oe tic nh ME Rc e  a 
Se pe eS ed Se oy ae Baa a ie. Deen eo te : Geom ree eae Bats fae 
ae ae ees CG aR aes ek a aa : kee, (Ae ia te 
* et eg est eres Sepsis: ays iiee «| er ie L “ip ie age. sis Weald cal vie 
. “om Ge eae gee: Ce . oe apaeens s5. : rete sia 
: Le ini pent Raa Rn Ont MER Tay ae ee ee eo 
: Ae aR BORING Soe ae ee: De ple die a aa ai ie, when ne 0 
¥ sR Oc ee: Oe. heer a a 
: peer 8 Saks ue Teo ee he UR i ee” RP een ch a Bee ty q 
tg eee SiGe Sopa te ne betas come cet Paz io eM Sher Tee ie tee 
: es ae rd 2g ser at i Sree Peery oy. Bee ee a er ir Baa 92-2 es 
i ‘samme iene go neal 2 ule ee va oar 5 Se Nea oh Pa : hae : 
ee a ae Ware le A SEI RT i 1 5 AS a coe E siege Saran de ee eee, 
ee? na yoy a Bee et ee ee sumiee eaep i Agee pce) oe ey Mee oy is oe 
" eh TE a a ee as) or Sone eee ES: 
‘ ‘ cree wae Me ee Ne Ra ates o- ct aes sees ieee Wale Sek Rama Paaek aes 
itt SL ie Se ee Ae : 
i ee ee ee a et 
Se ie. Shy 0 eee ee ee amen nee es vali hrc = Rie conatae eeaeriies te i 
: ce «| en gel ie ene eee ainda WSR De i ae Soran Me pay Aas ioe ee ries ‘ 
at j Ga pce Pk cite gare Oat pegs eas ai ye ane a Pe iy tee ee ee i nseenesinemeeteentasnanamniiesl Spa cate 3 
net ae Pe ee a a ean ae se ecu SX) ee es 
in Pe Ry ce NE SN Seren ak nh a 7 oe ea Ban 
ea ee be Meee ae ee gee RAE Sys ah Ree f Peay + ao ai | 
i ae ; er Sia nadeenccs vig Nee aten , | 
‘ ae ee BE: see ne : ; i 
j ed J ; ee hae Sete bey 4 ate 
# san Face send ie sae sere i! eal noms . fi i io 
. a Abs : macs ; on sik Lips whatesie an 
Fee scp iaeerecei rod ic isd: sestullngi” DAN eau ie ec a Ml ae 
‘ee a see, Raa" i Ene Se: are + ee Sake De se raek ax +o 7: e 
: 4 ee OY des Z TR APES cage akc SFSU a een me DO eee 
‘ : Sih serie Cee SPs ee va esate Sane P| : ee ee 2 boel 
; ae x ee oe Rye Ny ee Lage ET’, Ma Se 3 SY Sate: Hie raes* 
Rs z R , as : I 
; a F oy iz ‘ | | 
a. % r tt ; R ite 
s > Pa ee eee i TS somes . heey 
{ ae pss F ae UR teed ec, eas ee ie eles is tie 
| eM as 
ay oe en) Seeds ea ages en eee Oe pe ee es Per) ae se ‘ 
Hi Be ee Rea ES ih ten oy eee De oa pice ae tai ae Bias ae". 
r emer eer ‘Wee Re ae oe aoe. a on P ye 7, : > * site ii : Zp te | 
(ha E UR CNR ae Pee & «op 2 aor sit 2 i see ee See ne i d 
q EE cigars rot She? ames tec ein: aa Ras? fs : cy ¢ : 
igo a . cas. hy fe eee a ae he : P m owe an | 
chek og Pg ee ae “ ‘ ey ea: Sasa ieee ie ale 4 bee ee f 
Be Me eye ee Rd he 
0.) eee Po, pee i Mee +" i 
Pe dpa. oS ee ama a MeN ame 2 ae a ee eae area 
a a on ee SR Te re ae re pe ones ie ce) Se - ; 
SA Ne ee 9 ees Brounen Siem. cl eso gl eS laa aa aoe gt 3 ; 
i i a Bet reais a Picea, PCT em ee Walenta eno 2 ah aa . 
; made hy =e mas Thee skh Ogle 2c Mg eT eee ee foals ; 
a eee a... | 
st Noe ok ieee % Aas gece adhe Ms emer, Pk OREN ag be Sal i 
‘ oN ape = en aa ta! Sir ot ig eon cmnaie se ee amen ARS. eo eee } 
2 oa <i is ie pee ; ae uF 
: bea a cd 4 . PO . : 
7 : PE Me De i e ‘ a Se ic 2 . . rad oe me owes Z & i 
' oF j ‘ 
_ 
> 
’ . 
a » 
me é ? “hee ' 
a Metid ; rr y - ; 5 . : ‘ 4 és ae : 
Me a% . / ‘ > * pe 4 t= 2 ; ‘ "a og ye : eee as Os By ton ee : . Fees Twilhd esl tA ae " peed: is oe 
RAS es s 2 tk: RIA Se MGB ba eietd ahs oY. = é | gpa ies »: - ine yee, ‘aut? ACen : : a : ay, 
fs us aa : pen yess Rk ik ns x a es SS. Het dp me oor ee > et Merge BO Se ping WES are ce» be Lat Me See tae ag : gh) Oe : . =f eoghY «soe een tere ae feed Le Pare eee Pere 
ane EL me mA cigs Lo EN ‘re ks ee ed 5 re, hs as yee ; Se Sa on the ey, SB ik 7 on ™ 4 sae +k ee ba |. Se KE 5 % P Sem (fet te ie 77h ryt. gig abe, ap ee a pee “a ; c eo, 
ses ate eee Ja RE ene ox pte: os Oe y ae _ ph cago nas Mae 4 , oe ie y itr, ral aT: " z 3 oi ot 4 } ' ™ ‘i a ¢ 5 
~ a i as oe 52 : ; R sy Bh y f ne 8 ‘ “Kee he 
.* # ne oe ride <a. a * ef r ts 7 3 E | , Py ; 
‘ : ; : wey 7 ‘Ee ° 45 gh ea oi f . £2 eae beh tece oi 4 Pe 7 ign Mone eee Ba 
3 f : : ; ‘ - ig " gt’ ES Bad Shi . + e bE gps aah es “é sa th ae BG dee 4 Nal 
he Sy as ve hae Jf mile gale eT ane a eae a roe A to eg “£5 peter? Ay Aa Lys5 ie Sw RAO eee. . ‘Ast fee ee iti,” rasan na fe a rie ae a tee Li Dy Ae ie le Rage ee eas ae 
a ee ee NP eto mE Be > aang fig ead MF Huy REAP geo Se: ie avait ss Ree new ae Me are 0G F Ds an ee cae a Sip ye ee ae reed Ah Sa ce ah ae del ah Ry | os PE eer are eh Na lace ae Bea = ee + fyareah Pag * bt sae i By fas ; 
ee DE PEN ge. AE ae ad SME thane ig Se Mitte QOS 2-0 det oe Se SF ee Sot A ey RS Pot ee he Poth, Se Oe ror eas Ps ae oe x ree SPAS ed ets Paes ale ey Siar are ate os ; ; # i a we pS PSURs AP Ne bac Cats Sustain oe ¢ Sih 
hes Oe a ga J Pe Ake PRES Aas a OE, Leeks 2S FS Te © fo Ae J oi ’ =. Pe gee ie ie Se Pas re see * “ é ame 4 aes ey hs ee ee ee Se con ee ty ORT” Se Eg oe? a ee ae Fees ee ee A OT 
arg Be SCNT 2. vai : 4 S95" jp BAe Nes mel on tt ty is at Week Sih * ie. Spee FY ae Se Bee CO edane  eee pi SI Y Pc Oe ET Ny oe OT Ee ne ge aay PE ei a ee ee £ pal eles, y en ee 2 Eee 
Dia « St pg eee aie ey, eee ae” oer DURA testis OM ee TR RD | ee ere oe SS Hite he i eee SE te te. te eee oe ee ba i A ay aD Cog. Core eT Xs 
ao Se ges ee Re lt A er Me I ee ae a oe ne 2 es Oe, ieee ' Pr 


+ (a 

— > 7 

* oz 

Ss 4, Se : 


> 


- eee 
a Ss —- Seas ae 


Feature Section 


dvertisin 


g Age 


Discount Operation, No. 2 of Series 


Woolf Discusses Readership Ratings 


C. M. Has His Doubts 


Major Studios Enter TV Scene 


Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 


THE NATIONAL NEWSPAPER OF MARKETING 


What ‘Traditional’ Retailers Are Doing to Counter 
the Inroads of Discount House Operators 


By E. B. Weiss 
Merchandising Consultant 


Of anti-discount wailing by traditional 
retailers there continues to be a plentitude. 
Ditto for speech-making. Ditto for threats 
of legislative action and other punitive 
forms. 

But of concrete action to combat the in- 
roads of off-list competition, the “legiti- 
mate” merchant—large and small—has 
little to show since I made my first report 
last August. And, of the concrete action 
taken, there is little that shows any great 
promise of: 

l1—reversing, or even halting, the on- 
rush of the off-list operator in his many 
guises and disguises. 

2—furnishing a long-term solution to 
the long-term implications of the off-list 
revolution. 


® It should be made clear promptly that 
there is no need for the large majority of 
our independent retailers to undertake a 
grand-scale counter-offensive against the 
discounter. I am referring, of course, to 
hundreds of thousands of smaller mer- 
chants in all fields. Most of these mer- 
chants have survived, and even prospered, 
without great change, despite the succes- 
sive price competition of the mail order 
houses, the chains, house-to-house selling, 
etc. The off-list revolution may involve a 
somewhat more serious threat to some of 
these merchants than did these early in- 
novations in retailing. But, generally 
speaking, at least half of our retailers sur- 
vive and even grow for reasons that eco- 
nomists and merchandising men would 
have equal difficulty pin-pointing! 

However, even those large retailers who 
themselves started out as discounters 
years ago—and I refer to the department 
stores, the mail order houses, the chains, 
etc—and who are duly disturbed by the 
discounter, have shown only a dim 
awareness of the true significance of the 
off-list revolution. As a consequence, 
their forms of retaliation have not only 
been rather puny, but rather late in im- 
plementation. 

For example, our large retailers—with, 
of course, some exceptions—persist in 
limiting their attention to the discount 
house. They also persist in the assumption 
that only a few hard-goods lines are af- 
fected—notably appliances. 

And, of course, they attack only the ef- 
fect; not the cause. 


® In other words, mass retailers who have 
acquired a haunch, paunch and jowl—and 
who, as a consequence, now require mark- 
ups of from 30 to 50% and more in order 
to squeeze out a tiny net profit of from 
4 to 24%%— are weakly counter-attack- 
ing the discounter on the pricing front. 
They either forget or simply will not 
comprehend that their opponent is not a 
“loss leader” operator. 

The off-list operator can—and does— 
earn a profit on markups of from 5% to 
20%. There is scarcely a major retailer in 


This is the second of a series of four articles by E. B. Weiss, noted marketing 
consultant, whose series on discount houses and the “off-list revolution” cre- 
ated a sensation when it was published in these pages last summer. In this 
new series Mr. Weiss is reporting recent developments in these dynamic areas 
of merchandising and retailing. The first article in the series, which appeared 
last week, reported new developments on the discount front. In this second 
article Mr. Weiss reports the recent counter-moves of “traditional” retailers. 
In the third article, next week, he will report policy changes by manufacturers 
and wholesalers, and in the fourth and final article, will review the near-term 


marketing future, including fair trade. 


Reprints of this definitive series will be available as soon as the four articles 
have appeared. Orders should be sent now to Library, Advertising Age, 200 
E. Illinois St., Chicago I], Ill. The price is $1 for single copies, 80 cents each for 
5 to 49 copies, and less for larger quantities. 


this country today who can earn a profit 
on an average markup of 25%—and 90% 
of our major retailers cannot earn a profit 
on an average markup of well over 30%. 
(I am, of course omitting the food super, 
although it should be noted that the food 
super has given up its once cherished goal 
of bringing down its average margin on 
food to 12% and now requires 17%; it 
should also be noted that even the food 
super can earn a profit on most of the 
non-foods it handles only when it takes 
traditional margins of 25 to 40%.) 

When the mass retailer attempts to out- 
cut the discounter, or even to match the 
discounter’s prices, he is doomed to failure 
for the very good reason that he just can’t 
stand the gaff. He can’t throw off a net 
on markups of just a few per cent. 

Loss-leader retailing cannot compete 
profitably with low-cost retailing! 


= Moreover, it is very much of a question 
whether many of our mass retailers will 
ever be able to cut their costs to a point 
where they can match the figures of even 
the large discounters, whose overhead in 
turn runs higher than that of the small 
discounters. The solution for the mass re- 
tailer to the problems posed by the off- 
list revolution will be found in a degree 
of price rivalry, but to place sole depend- 
ence on this sure route to a loss operation 
is hardly very promising. 

This is the point probably at which I 
should establish the following premises of 
my analysis: 


e 1—All retailing is never done by one 
technique. Mail order, when it was the 
great discounter, never took over all re- 
tailing. The chains, when they cut prices 
to the bone, never took over all retailing. 
Among the food supers, plenty of inde- 
pendents compete successfully with the 
huge chains, and earn a more comfortable 
net than the chains while so doing. 


e 2—Millions of our people will never 
patronize cut-price outlets. Other millions 
will never buy more than a tiny part of 
their total annual purchases in cut-price 
outlets. 


e 3—As increasing incomes make it pos- 
sible for ever-growing segments of our 
families to gratify the desire for social 
prestige and for better service, these fam- 
ilies will cheerfully pay more not only for 
assurance of quality, but for “labels.” 
There will always be a Cadillac market in 
every line of endeavor; and, if future 
projections of national income are even 
reasonably correct, the “Cadillac market” 
will expand even more rapidly in the fu- 
ture. It has already expanded enormously, 
as Cadillac itself will testify. (Ever notice 
the number of Cadillacs in employe 
parking lots?) 


e 4—The large discount houses, per se, 
which are doing the bulk of the discount 
house volume, will—in time—also acquire 
a haunch, paunch and jowl. It always 
happens! Their markup requirements will 
become obese, as they themselves become 
obese. As some traditional retailers cut 
costs and lower average markups they 
will narrow the price gap because the 
large discounter will increase his average 
gross margin. 

The plan has tended to increase volume 
for the section. But there is reason to be- 


e 5—The total off-list operation will take 
over a certain part of retail volume in a 
multiplying number of categories—and 
then, having achieved its initial expan- 
sion, will expand more slowly. I suspect 
that this slow-down period has just about 
been reached right now in some ap- 
pliances. 


= Now let us see specifically what various 
retailers are doing as a direct consequence 
of the off-list situation. And let’s start 
with the department store, which has 
been somewhat more disturbed by off-list 
retailing than many of the chains: 


e 1—Several department stores have set 
up a special section for small appliances 
with a low-cost technique usually involv- 
ing self-selection and even self-service. 
However, their prices are seldom truly 
competitive with discount-house prices. 
lieve that the operation has not been 
profitable. 


e 2—A few department stores have 
leased out part, or all, of their appliance 
sections—in one or two instances to known 
discounters. This plan may assume some- 
thing of a small vogue. It begs the issue, 
however, because as the discounter goes 
into additional merchandise classifications, 
a department store employing this pro- 
cedure would wind up as a “landlord” 
housing leased-department operators. 

Of course, a few department stores 
have been functioning in this very way 
for some years. However, the trend has 
been away from this concept because the 
leased department operation involves 
some inherent weaknesses when it takes 
over a major part of a store. Only the 
emergency of off-list competition has in- 
duced a few department stores to return 
to this procedure. I doubt that it will 
spread very far and I am reasonably cer- 
tain that most of the department stores 
that turn to it as an anti-discounter meas- 
ure will wind up being quite unhappy 
and will not renew the leases. 


e 3—There is much talk among depart- 
stores about eliminating completely those 
merchandise classifications most subject 
to off-list competition. But department 
stores cannot continue to give up categor- 
ies or sections because of price competi- 
tion—otherwise, they will wind up with 
so few departments that they will no 
longer be department stores! Over the 
years departent stores have talked about 
giving up, and some have actually 
dropped, housewares, drugs—even furni- 
ture. Now some department stores think 
they may give up small appliances, major 
appliances, etc., and a few have done so. 
As the discount operation goes in more 
heavily for jewelry, home furnishings, 
toys, soft goods, luggage—will the de- 
partment stores give up these depart- 
ments, too? No—you can’t fight competi- 
tion by running away. 


e 4—Some of the more fiercely price-cut 
brands will be dropped. This has already 
happened. It makes some sense—in 
moderation. But where it winds up with 
a store having only tertiary brands, or 
unknown brands, or private brands—that 
store has hardly made itself competitive. 
Moreover, the shopping public has shown 
a decided tendency to favor shopping 
where large brand assortments are made 
available and this situation cannot be 
flouted. 

Also, where brand elimination puts the 
store in the position of merchandising at 
pricing points that simply are not compe- 
titive locally, the store depending on a 
low-price prestige has hardly won a com- 
petitive advantage. This is especially true 
of a store that seeks constantly to build 
a “low price” reputation which, of course, 
is typical of many if not most department 
stores. Traffic, volume, profit may all 
shrivel if this policy is carried out unin- 
telligently. 


e 5—Department stores always haul out 
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the private brand whenever they are 
vexed. But they have been consistently 
unsuccessful with them. They are again 
hauling out the private brand; Macy’s, for 
example, is showing more private brand 
small appliances, and AMC and Allied 
have shown an increasing interest in pri- 
vate labels. (AMC has, of course, been 
quite active for years with its private 
labels). But if the end result should 
be that the department stores show a pre- 
ponderance of private labels at high 
prices, while the off-list operator shows 
nationally-known brands at lower prices, 
the department store will be in a sad 
plight, indeed. This battle is not being 
fought in a competitive vacuum. 


e 6—Price battles by department stores 
have broken out in many cities. Hudson’s 
in Detroit, Lit Bros. & Snellenberg’s in 
Philadelphia, Wieboldt and Carson’s and 
Goldblatt’s and Mandel Bros. in Chicago; 
the several big St. Louis department 
stores; Abraham & Straus in Brooklyn, 
plus, of course, Macy’s and Gimbel’s in 
New York, and at least 30 other depart- 
ment stores have tried to slug it out with 
the local discount house on appliances. 
That they have, in at least some instances, 
put a crimp in the volume of the dis- 
count house on the brands on which they 
became price competitive is certain. 

But they haven’t put a crimp into their 
overhead—so they are proving nothing 
except that they can take a moderate 
licking, for a while. There is the rub! And 
they aren’t price competitive on many of 
the other categories price-slashed by the 
discounter. Most important, these small 
price wars simply have not convinced the 
public that these department stores “al- 
ways have the lowest price in town,” 
which of course is the real objective. (It 
was also hoped that these price cuts 
would compel manufacturers to enforce 
fair trade. It has seldom had that result.) 


e %7—The warehouse sale by department 
stores has become considerably more com- 
mon than it was when I first reported it 
in my previous series. And the warehouse 
operation is now tending to become a per- 
manent fixture, rather than a once, twice 
or three-times-a-year promotion. For 
example, Mandel Brothers, in Chicago, 
now has a permanent warehouse-discount 
store. And it has been quite successful. So 
has Carson Pirie Scott. (Incidentally, the 
Mandel warehouse outlet is open seven 
days a week, and is open every night. 
This puzzles me—the same stores that 
fight night hours for their downtown 
units, favor night and even Sunday hours 
for their discount units! Do they really 
think that—today—the discount shopper 
is a peculiar, a distinctive nocturnal 
breed?) 


e 8—In Nashville, a variation of the 
warehouse plan was used by Harvey’s. 
This involved selling air conditioning 
units right off a trailer-truck parked in 
front of Harvey’s warehouse. Harvey’s ad 
explained that the shopper would save 
warehouse storage costs as well as other 
costs of traditional retailing. Incidentally, 
this was not a national brand. 


e 9-—Some department stores are giving 
their floor salespeople increasing latitude 
in the matter of trade-in allowances. This, 
of course, really means that haggling is 
no longer unknown in some department 
stores that would have shuddered at the 
thought a short time back. It also means 
a two-price and three-price system. It is 
hardly a progressive step—on top of 
which, poor-caliber floor selling plays 
havoc with the policy. 


e 16—Other department stores have dis- 
continued advertising the merchandise 
classifications that are most heavily fea- 
tured by discount outlets. That is hardly 
calculated to increase volume in these 
departments in these stores! Sulking 
doesn’t increase traffic. 


e 11—One department store in the West 
that formerly advertised “We will not be 
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HELP OR HURT—The small appliances division of General Electric plugs its “rapid service 

plan” for servicing appliances. GE now has more than 100 authorized service outlets 

throughout the country, the ad says, ready to take over servicing problems and get 

“most appliances on their way back to you within three days after receipt at the serv- 

ice center.” “Dependable service is your best answer to the cut-price, don’t-want-to- 
be-bothered boys,” dealers are told. 


undersold on identical merchandise” has 
added the phrase “with comparable serv- 
ice.” That probably pleased the store 
management and even the legal depart- 
ment; but it certainly doesn’t mean a 
blessed thing to the public except a total 
weasel. 


e 12—Shillito’s, in Cincinnati, lost its 
General Electric franchise because it in- 
sisted on meeting discount competition. It 
took on Hotpoint, which along with 
Norge, which it also inventories, is fea- 
tured in some of the local discount houses. 
Shillito appears to have embarked on a 
“get tough” policy in competing with off- 
list outlets. So have many other depart- 
ment stores. But it costs money to get 
tough in retailing and department store 
net profit is lean. 


e 13—I mentioned that Macy’s has added 
to its showing of private brand traffic 
appliances. Macy’s has run—off and on— 
full-page ads featuring its own brands 
in other classifications as well, including 
sporting goods, drugs, ready-to-wear, 
paints, pianos, golf balls, lingerie, hosiery, 
air conditioners, towels and sheets, tv, 
radios, etc. Macy is also committed to a 
national brand policy. It’s a neat—if not 
overly impressive—juggling act. 


e 14—Hudson’s, in Detroit, has “double 
ticketed” some major appliances. Both the 
manufacturer’s suggested list price and 
Hudson’s retail price have been posted. 
This was quite a departure for Hudson’s. 
This store has also taken out of shopper 
sight some severely price-cut fair-traded 
brands; they are made available only 
on shopper demand—and there isn’t too 
much brand demand of this kind. 


e 15—Sibley’s, Rochester, has added an 
outside selling organization to drum up 
appliance volume as a direct result of 
discount competition. Carpeting is also 
to be sold this way. In one category, on 
which the store did less than $10,000 in 
one month last year, the outside selling 
organization stepped up volume to $50,- 
000 for the same month this year. But the 
profit aspect of the operation is, at best, 
dubious. Department stores have seldom 
done well with outside selling. 


e 16—Fred Larzarus Jr., president of 
Federated Department Stores, has stated 
that one method of meeting the discount- 
er might be to “test our customers’ desires 
through the right kind of research to find 
out which services we are now giving 
can be reduced, and which perhaps should 
be increased.” His point was, of course, 
that by trimming certain services which 
customers may no longer want, lower 
prices might be established without cut- 


ting profits. He went on to say: “From 
what I know of department store man- 
agement and expense, I am convinced the 
department store has within its power 
the ability to sell merchandise and equiv- 
alent service at a combined price as low 
as, and in some cases lower than, the 
discount house.” 

I would class that as a rather optimistic 
statement. Some discount houses can 
earn a net profit with only a $10 margin 
on a major appliance—and I refer to some 
of the large discount houses. I doubt that 
any of the Federated stores, even if they 
gave up all of their services, could even 
begin to approach the low-cost basis of 
the modern discount house. 

Department stores are loaded with 
built-in overhead that has only a minor 
relationship to shopper services; as a 
matter of fact, I believe any analysis 
would show that the cost of department 
store services to the shopper is a small 
part of the department store’s total cost 
of 34% and higher. 


e 17—Increased attention to policed fair 
trade lines is considerably in evidence 
among department stores. Unfortunately 
for department stores, there are too few 
really policed fair trade lines—too few 
for any one store in some classifications, 
and too few where there is more than one 
department store in a city. But there is 
no doubt that department stores—as is 
true of many other types of stores—have 
discovered that the shopper generally will 
buy one known brand or another and 
that, with better promotion and better 
floor selling, the policed fair trade brand 
can be put over. The catch here for the 
department store is, of course, better floor 
selling. It is a mighty slender reed on 
which to lean! 


e 18—A small group of department stores 
now shop the discount houses regularly, 
just as they formerly shopped each other. 
They then take an “average” of discount 
house prices—and cut to meet this level. 
In two cities where this has been done, 
the discount houses have urged their cus- 
tomers to shop the department store, get 
the lowest price—and the discount house 
promises to cut under it. And it does! 


e 19—A number of department stores are 
carrying their favored brands in depth; 
other brands are carried on a shallow 
basis. Display of these other brands is 
done in an “after-thought” way. This pol- 
icy has some merit. 


e 20—Burdine’s, in Miami, has spelled 
out in much more detail than most de- 
partment stores, a store-wide policy and 
program with respect to meeting discount 
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competition. Inasmuch as this policy an 
program are of considerable significanc 
to manufacturers, I am giving it here i 
full: 


1. To be competitive we must bring to our cus 
tomers only the qualities of merchandise th 
we can guarantee to give satisfactory service an 
we must present these at as low a price as iden 
tical qualities can be obtained anywhere in ou 
trading areas. 

2. To be competitive we must present the mo 
complete assortments of merchandise in styl 
color and size every day of the year. 

3. To be competitive we must be the fir 
store to present new items of merchandise. 

4. To be competitive we must be cognizant o 
all methods and techniques employed by com 
petitors to attract our regular and potential cu 
tomers. 

5. To be competitive we must make ever 
customer feel at home in our stores. We mu 
render them prompt and efficient service. 

6. To be competitive our sales staff should 
thoroughly trained to give accurate, factual in 
formation relative to the merchandise they sel 

Interpretation: All identical items of merchan 
dise will be marked at a price no higher tha 
the item could be bought for elsewhere in th 
trading areas in which we have stores. 


Designation of Competitors: A competitor wil 
be construed to mean any retailer (departmen 
store, specialty store or discount house) that has 
the item in his stock and available for delivery 
to the customer; and that he is located in the 
greater Miami area, Miami Beach, Ft. Lauder- 
dale or West Palm Beach. 

Initial Competitive Pricing: Upon receipt of 
new merchandise, the competitive situation should 
have become known so that the merchandise will 
be priced competitively initially rather than ,tc 
wait for our customers to call it to our gt- 
tention. The comparison shopping staff will be 
sufficiently enlarged to accomplish this at tne 
buyer’s request. ; 


Verification of Lower Prices: 

1. Where an item is advertised in the local 
newspapers at a lower price and the ad suf- 
ficiently identifies the item as being identical, 
then the merchandise in our stocks will auto- 
matically be reduced to the lower price. 

2. Where an item is advertised in the local 
newspapers at a lower price and the ad does 
not sufficiently establish the item as being 
identical, then a request will be made to have 
the item shopped to determine whether it is 
identical or not. If so established, the item will 
then be marked to the lower price. 

3. When a lower price is quoted by a customer 
and the difference is not more than 25¢ below our 
price, the item will be sold to the customer im- 
mediately. The service manager will then refer 
the information to the comparison shopping de- 
partment and a shopping will be made. Upon 
verification, all remaining items of merchandise 
will be marked to the lower competitive price. 

4. When a lower price is quoted by a customer 
and the difference is greater than 25¢, the sales- 
person will secure the customer’s name and ad- 
dress, the name of the item and the price, ad- 
vising her that upon verification the item will be 
delivered to her at the lower price if she so de- 
sires. The sales-person will then refer the infor- 
mation to the service manager and he in turn will 
request a shopping through the comparison 
shopping office. 


Promptness of Verification: All price verifica- 
tions and final action must be accomplished with- 
in 24 hours after being initiated. 

Resource Relations: The divisional merchandise 
managers will notify their resources of price 
breaks where they may expect assistance from 
them in maintaining established prices, but they 
will not authorize merchandise to be taken off 
sale awaiting such assistance since such action 
does not support our competitive policy. 

Exceptions to Procedure: Some existing con- 
tractual agreements make it necessary to allow 
for possible exceptions to the policy as outlined: 
therefore where, by following this procedure we 
would cause the vendor to withdraw his line of 
merchandise from our stores, such cases will be 
referred to the general merchandise manager for 
a decision as to the course of action to be fol- 
lowed. 


Promotion: Strong promotional programs will 
be developed behind all lines that have strong 
sales potential and the divisional merchandise 
managers will concentrate on such a program. Ad- 
vertising will be developed that will stress to 
our regular customers that they can purchase 
their merchandise requirements from Burdine’s 
as inexpensively as they can elsewhere and still 
enjoy those additional services rendered by Bur- 
dine’s to all their customers. 


® And that pretty well takes in most 
of the competitive retaliation plans 
of department stores as a result of dis- 
count competition. It will be noted that 
the plans are confined largely, but not 
exclusively, to appliances. And it will be 
noted that, with the exception of the 
warehouse concept, they do not involve 
any substantial slice in the now tradition- 
al department store cost of doing business. 

It is my conclusion that department 
stores will not be highly successful—al- 
ways noting a few exceptions—in compet- 
ing price-wise with the discounter. But 
when I say that I am not in any way tak- 
ing a pessimistic attitude with regard 
to the department store. On the contrary, 
I earnestly believe that the department 
store, right now, is showing a greater 
vitality than can be said for most chains. 
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colorgravure presses of The 
Denver Post as an exa 
of the Sunday-supp! nt, 


color advertising ovailable 
through Empire Magazine. 


Reproduction of full-page ad which appeared 
in EMPIRE...the magazine of The Denver Post 


ADVERTISER: Cc. A. Swanson & Sons CIRCULATION 


ADVERTISING MGR.: Robert D. Cords — —_ 


AGENCY: Tatham-Laird, Inc. Sunday 350,168 
Empire Magazine and Comics..........379,167 
ART DIRECTOR: Joseph C. Barcanic 


A.8.C. Publisher's Statement 
September 30, 1954 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 
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Advertising Age, April 25, 1955 


The department store is definitely staging 
a renaissance. 


® But the important point, I believe, is 
that the department store has not been a 
low-cost retailer for years; and therefore 
it hasn’t been a low-price retailer for 
years. Our department stores would not 
have achieved their present size, espe- 
cially in their new suburban units, if 
they had had to depend on a “lowest 
prices in the community” policy in all, or 
even most of their departments. Their 
volume is done for many reasons, of 
which low price is a variable factor, de- 
partment by department, and store by 
store. 


I am reasonably certain that the de- 
partment store, in its main store and in 
its suburban units, will not, in the fore- 
seeable future, bring its costs down even 
to 30%. Consequently, it simply cannot 
compete price-wise, category after cate- 
gory, with the discount operator in his 
many guises. But the department store 
will continue to grow as it plays to its 
strengths—it simply cannot be all things 
to all people! 

As for the warehouse type of opera- 
tion, I am convinced it will never loom 
large in department store affairs for a 
number of reasons, including the fact 
that the organization of the department 
store, and particularly the buying func- 
tion, is so set up that a fast-moving dis- 
count operator could leave the depart- 
ment store warehouse far in the com- 
petitive rear. 


® ‘,et’s now turn to the chains: 

There is no doubt that the chains are 
concerned about the off-list revolution. 
When a large chain like W. T. Grant 
goes in for private label electric house- 
wares, as Grant did recently, it must 
be accepted as evidence that this is 
one way Grant has decided to meet dis- 
count competition. (Grant-Maid elec- 
trics will be strongly advertised for 
Mother’s Day. They will be sold on 
credit, too!) Sears executives have pub- 
licly declared that discount competition 
is felt even by this giant retailer; and 
Sears advertising has poked at the 
discounter. 


But the chains, like the department 
stores, are no longer low-cost retailers. 
Consequently, they cannot take on the 
discounter, price for price—and few 
chains attempt to do so. The chains, 
however, are somewhat more “condi- 
tioned” to price rivalry than depart- 
ment stores, and they do not appear to 
be thrown off balance quite so much as 
department stores by discount competi- 
tion. Moreover, some chains have had con- 
siderable success with private brands as 
basic policy. 

Also, the chains have a sort of escape 
from reality in their programs of new 
stores. Like a rising stock market, so 
long as the chains open new store units, 
their total volume expands and they 
eke out a small net. Few chains of any 
size would show a net profit in a com- 
petitive era if they did not open new 
stores for a two-year period; some would 
not show a net profit if they didn’t 
open a new store for merely one year! 
I presume this can go on and on and 
on—but some time pay day must come. 
Store expansion cannot spiral upward 
forever! 


ws In any event, so long as the chains 
can open new stores and thus increase 
their volume, they do not appear to be 
unduly disturbed by the discounter. I 
think therefore they will continue to 
pay more attention to new store loca- 
tions, and to larger and larger store units 
than to the discounter. 

But at some time in the future, the 
chain stores may suddenly find that the 
off-list revolution hasn’t left them un- 
scathed—and I suspect that the figures in 
their established or old store units make 
this plenty evident right now. 

But be that as it may, there is little 


to report on what the chains are doing 
to combat the discounter because, out- 
wardly, they are doing very little, al- 
though a few chains are opening dis- 
count outlets and Gamble-Skogmo wants 
to be known as the nation’s biggest 
discount house. 


As for the independent merchant—here 
are some of the steps he is taking (that 
is, where he is taking any action) to 
survive in an off-list era: 


e 1—An increasing number of inde- 
pendents are no longer one-price outlets. 
This is a positive and substantial trend. 
The shopper may bargain; the shopper is 
even encouraged to bargain. In the ap- 
pliance field, perhaps 50% of the outlets 
have a two-price system, with the trade- 
in making a mockery of the other 50%. 


e 2—A growing number of independents 
are now seeking out the buying clubs. 


e 3—But, simultaneously with these 
trends, thousands of other independents 
have come to realize that new shopping 
habits have given them new strengths. 
They know, for example, that under self- 
service and self-selection, with accom- 
panying fast impulse shopping, it is pos- 
sible to swing the customer to a brand 
that the store wants to move simply by 
tricks of display. They know the shopper 
tends to accept one known brand or an- 
other. They know that the shopper places 
considerable reliance on the merchant’s 
ethics, service, etc. 


This is a big development—and it is 
being smartly exploited by some manu- 
facturers such as Sunbeam and Doeskin 
who are showing the independent a real 
road to profit. The point I am making here 
is simply that while some independents are 
fighting back price-wise, others are 
avoiding the loss-leader pit and playing 
to their new-found strengths. And, of 
course, some independents are doing both. 


e 4—Some independents are promoting a 
dual-price policy—one price with full 
service; another price sans service that is 
competitive with discount outlets. It has 
had variable results, but it has worked 
well often enough to indicate some small 
merit. The experience has been that cus- 
tomers can be switched to “service 
prices.” 


e 5—In the television receiving set field, 
where discounting is the rule rather than 
the exception, some independents have 
gone in for custom cabinets. It takes them 
out of the ruck of price footballing. It’s 
a smart idea and it has variations in 
other merchandise categories. 


e 6—As might be expected, a number of 
independents are promoting such themes 
as “Patronize your local dealer—quality 
service, etc.” It’s a total dud. 


e 7—As mentioned in the first article in 
this series, some small merchants are 
buying, on a transshipped basis, from 
various sources including some large re- 
tail outlets, at cost prices that permit 
them to be effectively price-competitive 
with discount outlets. In the appliance 
field, in particular, this may become in- 
creasingly common. 


e 8—Hardware stores are embarking on 
a program of instalment selling, encour- 
aged by the Independent Retail Hardware 
Assn. This is a smart idea. However, it 
should not be inferred that the discount 
operator never offers credit facilities. 
That isn’t true at all. Moreover, whatever 
“credit vacuum” may exist in discount 
retailing will ultimately be filled by 
various credit services; where there is a 
demand, there will always be someone 
jumping in to fill the demand. 


e 9—The independent loves to turn to 
legislation for solutions to his many 
problems. And he frequently gets the 
legislation he wants. Thus, over the 
years, he got anti-mail order legislation; 
anti-chain store legislation; anti-house to 


house legislation. But nothing stopped his 
competitors—primarily because the pub- 
lic will not be stopped. And large seg- 
ments of the public wanted these new 
outlets, exactly as segments of the public 
today want the off-list operator. In any 
event, in several states retailers are push- 
ing anti-discount legislation. If they win 
it they will win nothing. In Texas, a bill 
was introduced that would prohibit ad- 
vertising “wholesale” prices—how silly 
can some retailers get? 


e 10—Independents are finding that the 
trade-in sometimes has a greater lure 
than an out-and-out discount. Some in- 
dependents are going all-out on trade- 
ins. What will happen to their net profit 
remains to be seen. But they figure that 
the extra trade-in allowance involves less 
of a shrinkage in margin than a direct 
meeting of discount prices. As a matter 
of fact, some retailers are asking manu- 
facturers to “pack” prices, so that more 
liberal trade-in allowances can be made. 


e 11—Independents (department stores, 
too) are scouring markets more than ever 
for “specials”; for price-promotional 
lines. This is a positive trend. 


e 12—A number of independents buy 
for discounters. The independent takes a 
tiny margin, but it’s a “clean” operation 
(financially speaking!), and he some- 
times benefits from carload prices, extra 
advertising allowances, etc. (This is 
particularly common among the auto- 
mobile agencies who last year actually 
turned over to the discounter almost 
one out of every five cars shipped to the 
former by the factory.) 


e 13—In addition to the general concept 
of instalment selling, liberalization of 
credit terms is being used by the inde- 
pendent as a competitive weapon. In 
prosperous times, it is dangerous enough. 
The credit situation may soon become a 
matter of concern. 


e 14—In fields where this can be done, 
the independent is asking manufacturers 
to make certain designs, or patterns, or 
colors, or sizes, or price lines, available 
to him exclusively. This is true, for ex- 
ample, in home furnishings. The inde- 
pendent feels that so long as the dis- 
counter doesn’t have exactly the same 
items, even though the discounter may 
have the same brands, the independent 
can compete more effectively. This mer- 
chandising practice will become more 
common. (Incidentally, the weaker the 
brands in a line of merchandise, the 
easier it is for the independent to com- 
pete with the discounter. In furniture, 
for example, there are not many brands 
with the standing of the major ap- 
pliance brands.) 


e 15—Some independents have moved to 
the suburbs to escape the discounter. But 
that’s at best merely a temporary haven. 
The discounter has begun to move out to 
the suburbs and some suburban areas are 
even now dominated by the discounter. 
(Independents like the controlled shop- 
ping center because the owner or pro- 
moter of the center may agree to keep out 
known discounters. ) 


e 16—A few independents are trying to 
out-discount the discounter. A furniture 
and appliance store has offered, in news- 
paper advertising, to refund the differ- 
ence, plus 6%, on any brand furniture, 
appliance, or tv set purchased at a lower 
price elsewhere. Clearly, this is discount- 


ing. 


e 17—To maintain a reputation for “bar- 
gains,” many independents like to get 
old or discontinued models, styles, etc. 
For example, when a research group 
questioned a cross-sample of appliance 
dealers and asked them whether they 
wanted to sell discontinued models of 
refrigerators, it came up with these re- 
sults: 

Small dealers—58% yes; 

Medium dealers—48% yes, 


42% no. 
52% no. 


This same research disclosed that 
small dealers did 32% of their total 
volume in old models. (Another point 
that these figures once again emphasize 
is that new model practices by manu- 
facturers are, obviously, one of the 
potent causes of the discount muddle 
in the appliance field.) 


e 18—There appears to be a growing in- 
clination by independent dealers to is- 
sue catalogs—both to meet the competi- 
tion of the discounters’ catalog and be- 
cause the catalog, itself, is proving to be 
an effective promotion. They are buying 
catalogs made available by syndicates or 
by wholesalers and others. In some in- 
stances, groups of non-competitive in- 
dependents are bringing out catalogs co- 
operatively. The catalogs are used both 
for mailing to the general public and 
through industrial selling channels. This 
is becoming common even in small towns. 


e 19—A fascinating move was made by 
two New York City drug stores which 
successfully pressed a suit against a 
third druggist who was cutting the fair 
trade prices of 83 manufacturers. A 
temporary injunction was granted by 
the New York state supreme court re- 
straining the third druggist from fair 
trade price cutting. ; 


e 20—A group of furniture stores raised 
a fund of $6,000 and gave it to the local 
Better Business Bureau for enforcement 
of proper advertising and selling practices. 
I presume that the fund was not to be 
used against the sponsors whose practices 
are obviously all above suspicion! 


e 21—Independents are clamoring to be 
called when the Senate looks into the 
discount operation. This will be done by 
a retailing subcommittee of the Senate 
small business committee. It will be head- 
ed by Sen. Humphrey of Minnesota. I 
predict its accomplishments will be zero- 
zero. 


@ 22—Up in Connecticut, my home state, 
retailers are supporting a bill that would 
prohibit industrial selling, while the 
Manufacturers Assn. of Connecticut 
vigorously opposes the bill. And a model 
state law on this same practice has been 
jointly developed by the National Re- 
tail Furniture Assn., the National Retail 
Hardware Assn. and the National Retail 
Dry Goods Assn. (Manufacturer person- 
nel directors take note—public relations 
directors, too!) 


e 23—In Mattoon, Ill, a town of some 
17,000, the Assn. of Commerce used full 
newspaper pages to make the public 
“aware of its stake in the fight to pre- 
serve fair competition.” (This has been 
done elsewhere, too.) One ad was cap- 
tioned, “How to Become a Home Town 
Wrecker.” It is claimed that the dis- 
counter has all but disappeared in Mat- 
toon. I haven’t checked personally, but 
I’m dubious. Mighty dubious. And I dare 
say that some of the Mattoon merchants 
who sponsored that campaign give trade- 
ins, offer deals, etc., that are discount- 
ing practices no matter what label they 
may bear. 


e@ 24—The Arizona Public Service Co., 
which formerly enabled its employes to 
buy appliances “through sources,” now 
works with local dealers this way: Em- 
ployes get a 10% credit for “word of 
mouth advertising” from local merchants. 
Yes—that’s right; for “word of mouth ad- 
vertising.” Some 400 dealers have come 
in on the plan. Isn’t it interesting to see 
how a rose by another name can smell 
sweeter! (When this plan was started, it 
was announced there would be “no trade- 
ins—absolutely.” The “absolutely” is now 
disappearing! And whoever said that 
those shoppers interested in discount 
shopping would be content with a 10% 
mark-down?) 


e 25—All types of retailers now feature 
“discount” sales. 


I MS - wus.aie P 
i , Sure Wag? wie , 
4 en: * a7 ¢ £ ee. ‘ae ye) F « ‘ 2 ie 
b of . sen » $ ef . z S 
Z = re y oe car > 7 ry ; ;, 5 . , ; 7 y Te 
Be et uo Loe BG 4 ; Rtg tt Cas ok ee ES MR A, Fiche iy Te sede? Co PERO Gp ae OS Ais >) Md hoy a A? jai i PAS le sg PORT Yetoaa:: Soe heteg hy : . egos © i, Nhl. 
PE te: fant “ a a sib Pet ce . RENE Salita a5. het ee le Cane ea ON a ae ay me sagen pr ier J Pb MSG vip pad eee See ee ae Pe Rte, Dogme” ree Pa es Eee fe ARE eg MAC aoe re Rane, Wey Gmcae VE Fi e Fgh vated WIL RES Free coe> ES Yana 
2 ee ca P94 My otis ‘ ; ‘ Pe +p FP pe eae he Sy = Led bo RU a hae 4 ag ary : % 2 we 3 , E qd aes § i - Se +e rare ace Pests ase Y gt eee J 3 ¢ 
sa. = heh : 3 4 i " ef: fel ‘ oes " : ; i Br dae betas a haw mae > 4) 4 i haat 7 Lt ve ~ Be gi : 4 aul Sgt > sy 
\ eke. oe eee eu ye a t by VD ‘ A ; . t i ae, hs s y € APs oe ¥ oe ak wake ee CAR bt P i; 
; Sire et ests ee eer ts apa 1 fit at" Apa e OY RB Ph Al aR ME RE Ee al aie ade tk ead os A lon eee ery Sete, Ba haa te Te ee eRe rae Pek oe cn pep fs Gb rhea mewirver ies Conds 8 Sa! 3. Sy ae aa Cu ee Rn ey Ss <a en any a Oe at aE tty ted 
Boe eee RAE 1 eS a yi, ARTIS a ae Op eee ae i a Ae oe ing A 5 ER a r s mr ee Fontes dae? ih htt Deis ae ee ab eee ae Vy ‘ia ¥ B tart ‘S. sa asl aR Socal SMS a Te pesto ol a 
; ‘iv eat EW set See ik eee at eat aye eae Wr ae ve Pee Eight arty isiiy te reithee Ast MOP ag cage Bere ae TS oe 2 a lm Sacer ee SELES tie, ee eaer. SNA: CTS Re ae ty abe pees 
a Baigent “a 5 ety Me AS a Fee cae Peta to * Soda 4 bP Syn Seee rs Aaya. Ae a Pe thts Bos 5 a, ee = Ads, Se S ty ARS Sa ES Cea, FS Le hes ye a a9 Se oe Pane re ies eee eet RECT ae geek , gay eet a 
‘Sol ‘ : Petes Ren He Sl a, Se was eee * ei pas oa . i an Daeg ect ane pny a ela rey ar eres Miia eS" z a TF i i EAL ote te oh PR e. 5% va a hee SS Beh re ‘s bine p id LSE “ame Ns i 
A : 
: 
’ , 
7 ' 57 
— 
ly ee 
. 4 
| 
} 
} 
] | 
) 
} i] 
Wf 
ay 
l) 
| 
- | 
y 
i 
\ 
I 
f 
i} 
1\ ; 
| 
| 
} 
a 
, 
| 
| 
i 
4 | 
it 
} 
} 
4 
I} 
i 
‘ if 
r 
| 
| 
} 
‘ t} 
|} 
} 
} 
} 
q 5 
{ { } 
{ 
| 
‘ ee 
ee 
ta 
» ul 
i} 
¢ ] 
’ 
i 
| 
‘ 
t 
i 
‘ 
fT, 
| 
3 
i | 
a 
4 
4 } 
| | ee 
, il 
i 
. | 
4 
f 
q 
' N 
— 3 
: i 
| 
‘ 
+t . 
. 
( 
j - 
| 
4 . 
+ 
ia 
. 
a 
d ° 
d 
i ; 
’ . 
—— ° be” 
} Z 
OM Oy aha Spe ee . a Se Re if, tea te pe eg i Oe ae ng Oe Ee ee ted He Re pa LA ie ae eae oe amt ie : AS a Fi a prises Fess ear: Fk ge! > na. PA le ee : agian ats " Fie, ‘ ‘ Z et Ee a 
ee" 40 : 4 7 = F 7 r nt oS) iy acy Z gr r me 3 a ey n dt Fe Be te e ‘6 oe i aie 9 AN e <5 arse ‘- Aa a = pee * er erik. ae Fy CF 4 
Picky. carer eaeeres Ce ae: oe es Hang aia Ae Whee es ee Ne Nae ae Sle. ie Te ee eee ee » be « FBO at St a Wer esroriest, eae Brey cy Ce eee SCA oregle © ag emt, 
iY ay 5 ape ein  eae: ea gts OP AEs m cme as imp es ey Rx bs EP id a eed oe = Z FS catia ae aitos toe SPS tee Pit: i se peel SPs Tr es =. * at ce", ees ks erga me 
~ > « ‘ n . . 4 Py + 
Laat t, Faia Hos ae : ade a ee , ; FT ti sie “ae: at ae ae po ec : : Sys eS ee pe gre b: Se a 2 Sao ae ‘ 13 = tS 4 : 
at A a ; - v8 ie oa OM ce as ee set A * é a eee 5 elt Lae ; , yi k risus ORE Fd a P a ey oe PH pS fan rh PSO fae Te Oh ; eae. : NV 
: pi bg area pie hieieg HEE geet. ret Pah Oe AK ree ee fr ets Pa. Seale a get he o yes See. aE hha SA TS SN EO eh gts 6, EE ae AO De et Ane poe: SU at Berrien ee se cea thie a a Sa Sg Sra 
aaa RS ee ee Re cee te SOR Ea Sy iue a sk tee Litt SO rage Uli ae eae Mes Sn NSE SS OLN OMe Ee. 2 ALR ea aE Ae Ei DOS S Oa ROTEL, cals hal, Mace Sn tee ee Dn GaSe OF 
S ie OE eae oh Tike ee et age © gos b dpe ote BR Pn hy mi eT a get Ce Seas Fae ge OE, gh ORS ee ey ay 3 way “ce i are ; es Eee ie at ae #. 
2 i ah PS ; ce 7 ? 4 . i . * . { > gt Fat ae rae 2 tem r int -*: x yidg TR: 4 pees ae od tee 4 et : a . 
pre 8 ee oe TS ay ee ain Oe, ” iia TE SWS RL OVE Bem Tae 2 _ Rare aie a OM Rib a oe ae” ee ‘ Ny OS 5 ae Rao SEE ee we a eee Te Es, pine ae MES Sees! EE oe Sickie” wee he ea te “ m vl oe a a NP 


“58 


And that pretty well winds up my 
round-up of what “traditional” retailers, 
large and small, department stores and 
chains and independents, are doing to 
meet the competition of their off-list 
rivals. (I must add that that term “off- 
list rivals” bothers me because the ma- 
jority of our retailers, in all fields and of 
all sizes, are “off-list merchants” to some 
degree. However, I presume that it is 
understood I am really trying to differ- 
entiate between established high-cost 
retailers and the newer low-cost discount 
operators.) 


= I conclude that both our giant retail- 
ers and the large body of our smaller in- 
dependent retailers will hardly accelerate 
their usual rate of change as a result of 
discount competition. The trend toward 
self-selection and self-service will be 


Employe Communications... 


accelerated—but this will not affect the 
rivalry between the old and the new 
particularly, because the savings made by 
these techniques will scarcely balance out 
the other rising costs of the established 
retailers. 

Other than this, I rather imagine that 
“regular” retailers or “legitimate” retail- 
ers will continue to back and fill, to make 
motions and occasionally minor changes 
—so long as high levels of prosperity 
continue. My observation is that compe- 
tition doesn’t compel drastic changes in 
policy—so long as profits remain. It is 
the prod of red ink—of actual red ink; not 
merely its threat—that leads to decisive 
change. t 

In the next article—No. 3 in this series 
of four—I propose outlining what some 
manufacturers have done as a direct 
consequence of the off-list revolution. 


Stockholder Reports for Employes 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

Last year, in our first national contest 
for employe annual reports, the rules 
committee decreed that the tournament 
would be restricted to reports produced 
specifically for employes. Stockholder 
reports were barred. 

The wail of protest from compilers of 
stockholder reports was sufficiently loud 
and long so that the rules committee, 
bruised and shaken, broadened the eligi- 
bility base for the second contest to per- 
mit the admission of stockholder reports 
“which are also issued to employes.” 

The change of heart is significant, be- 
cause it reflects a change of heart on the 
part of management. Only a few years 
ago the stockholder report was a sacred 
and formidable document directed to a 
custom-built audience. In many compa- 
nies it was guarded with such care that 
few employes ever got a look at one. 


® The break in the corporate armor be- 
gan to occur when some companies sug- 
gested, a little loftily, that if an employe 
wanted a stockholder report, he could 
drop a note to the president. Since such 
a request was the equivalent of asking 
that the employe’s head be severed at the 
shoulders, there was no stampede created 
in the executive’s office. Other concerns 
began to make the stockholder report 
available to employes through applica- 
tion at the personnel office. The employe 
who asked for one was promptly put down 
as a troublemaker whose only interest 
was in the exposure of a corporate fraud. 


So that plan didn’t work too well, either. 

Some companies felt that, if the stock- 
holder report were to fall into employe 
hands, in no time at all it would come 
under the scrutiny of the union. It was 
felt that the report should be kept away 
from the union at all costs. As the lib- 
eralization of management thinking con- 
tinued, someone pointed out that many 
employes—also union members——were 
holders of stock and therefore received 
the report anyway. And other more real- 
istic management people suggested that 
the union probably had copies of the re- 
port before it even went into print. This 
was no rumor—it was fact. 


= Today there is a sharp swing toward 
bringing employes into the stockholder 
group, as non-voting members of the audi- 
ence. The tendency of the stockholder 
report to become more a review and less 
a report is marked. Front covers of stock- 
holder reports are appearing with “for 
stockholders” omitted. The reports are 
much more pictorial, the copy less cold 
and the statistics less complicated. These 
are evidences of change already noted 
by students of the Financial World annual 
report tournaments, The change continues, 
however, with more and more stockhold- 
er reports in the act. 


= The stockholder report, in more and 
more cases, is going to the employes’ 
homes, with thanks from the president 
and an invitation to read and study and 
ask questions. In the field of employe 
communication, which measures its 
progress by fractions of the inch, this is 
a long stride. 


Looking at Radio and Television... 


Enter—Major Movie Studios 


By The Eye and Ear Man 

One of the most dramatic programming 
developments of the year is the entrance 
of the major motion picture studios into 
television in the 1955-56 season. It is ap- 
parent that the moguls of the supercolos- 
sal industry have discovered that televi- 
sion is a great advertising medium and 
not necessarily competitive to first rate 


SF 


movies. 

Columbia Pictures has been in the film 
business for a few years through its sub- 
sidiary Screen Gems. Its product has been 
filmed in the parent studios by expert 
craftsmen and supervised by studio offi- 
cials with their left hands. The end result 
has been a slick television dramatic series 
called the “Ford Theater,” which has done 
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We have no doubt that houses produced by National Homes are all the 
ads say they are. However, we seriously doubt if houses can be sold in the 
same way that canned foods are sold. And, it seems to us, this is the way 
National is trying to sell its dwellings. 

A house not only represents a major investment—usually paid off over a 
15 to 20-year period—but it is a symbol. A symbol of the union of two people. 


turers have admitted the importance of 


to make a house a home.” 


Ford advertising to that of Chevvy. And 


outsold Ford. 


Ford to cream Chevvy. 


come, It is a purely intuitive conclusion. 


creatures on the face of earth. 


A symbol, eventually, of their station in life. 

On top of this, it is—in a sense—a machine. A machine of living. Here meals 
are produced. Sleep is made possible. Entertainment provided. 

This ad, in our opinion, overlooks the many psychological considerations 
that enter into the purchase of a house. 
tions of what-happens-to-one’s-investment. Even the automobile manufac- 


This ad, is our opinion, is much too general. Much too inhuman. Personally, 
we don’t go for Edgar Guest’s poetry, but we feel National Homes could get 
into its pitch a little more of Eddie’s conclusion that “it takes a heap of livin’ 


This advertising, to us, at least, seems as uninspired and as lacking in 
warmth and inspiration as the advertising of Chevrolet in the automotive 
field. Some time ago we mentioned what we considered the superiority of 


We must admit that even we were amazed to learn that, last year, Ford 
outsold Chevvy—even though Chevvy outproduced Ford. This year we expect 


We say this because we have the same feeling about National Homes adver- 
tising that we have had—and have—about Chevvy advertising. It lacks human 
values. It lacks warmth. It lacks feeling. 

( This, we hasten to admit, is not a scientific conclusion to which we have 


human beings are the least predictable—and, therefore, the least scientific— 


It overlooks the practical considera- 


trade-in, of resale value. 


we admitted that, at the time, Chevvy 


And the only defense we have is that 


well over the years—thanks, in part, to its 
high inheritance from “Dragnet.” 

The fall season ushers in some brand 
new contenders. Warner Bros. is about 
to launch remakes of “Casablanca” 
“Kings’ Row” and “Cheyenne,” featuring 
sets which are still left up in the Warner 
lot, and new talent. These films will start 
with the locale and characters originally 
introduced in the major films and will be 
telecast Tuesday night from 7:30-8:30 
p.m., EST, over ABC. They will run 45 
minutes and the remainder of the time 
will be devoted to a trailer for current 
Warner films, thinly disguised as an “‘on- 


the-set interview with a star.” Jack War- 
ner, the studio boss, is supposed to be 
personally handling the project, but the 
volume of work will undoubtedly fall to 
Jack Jr., who has been assigned the tele- 
vision project. 


® The second major entry is 20th Cen- 
tury-Fox, which is about to make 26 films 
for General Electric on the same basis as 
Warner, that is, 45 minutes of entertain- 
ment, plus a trailer, on CBS. These films 
have not yet been titled or cast, and pre- 
sumably will take advantage of contract 
players and writers and already standing 
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is now BIGGER than 


wetrorouitan SAN FRANCISCO 


METROPOLITAN SAN FRANCISCO METROPOLITAN OAKLAND 
(SAN FRANCISCO COUNTY) (ALAMEDA COUNTY) 
ee | feet 838,91 0 a 


Or CUO! GOUURGUGUG, GEE COUOUCOCSSOUCUUUUL OC COC OCnUOOOOOOOOOOO® (OCC CCCCOCCSOOOOUUU0 OOOO UUUCOOUo: 


1954 POPULATION. Source: CALIFORNIA DEPARTMENT OF FINANCE 


13% Natural Growth! Here’s Why— 


Strategic mainland location. 
Transportation hub of the West. 

. Ample room for growth, 733 square miles. 
Ideal climate for industry and home. 
(Average Temperatures: Summer 62.3°, Winter 50.6°) 
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$$... CHICAGO DAILY MEWS FOREIGN SERVICE 


ESTABLISHED FEesRUARY 21 
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sets as yet unassigned to a major film on 
this lot. Darryl Zanuck is the titular pro- 
ducer, but one of the “B” picture boys is 
expected to do the work. 

The third known player is Paramount. 
This studio is rumored to have made a 
deal with Colgate to program the NBC 
Sunday 8-9 p.m. EST time, which has 
been sadly mishandled this season. Para- 
mount is already a heavy investor in tele- 
vision through DuMont, and a color tube, 
and has much at stake. The deal again 
follows the original pattern. 


This wheeling and dealing, spurred on. 


by the phenomenal success of Disney with 
no apparent loss in the box office and 
rich outlets for old movies and new, has 
now embraced everyone but mighty Met- 
ro-Goldwyn-Mayer and it, too, may be 
aboard before the year is over. What is 
the significance of this programming 
trend? 


8 1. To the advertiser. 

The major motion picture companies 
are the pros in the entertainment busi- 
ness. They have the facilities and the 
know-how to turn out good product. Their 
reputation is at stake and they probably 
will succeed. This must result in improved 
stories that will attract more people to 
their programs. Increased 
means increased opportunity to sell. If 
these companies will also produce the 
commercial, the production quality of the 
sell might be better. 

2. To the network. 

In the case of ABC, the success of Dis- 
ney enabled the network to sell thirds in 
Disney, sell out the 5-6 p.m. Mickey Mouse 
Club to multiple advertisers, and pre-sell 


Tips for the Production Man... 


circulation ~ 


the Warner Bros. deal to four advertisers, 
even though there is serious doubt about 
the ability of this product to attract the 
children who made Disney a good vehicle. 
In the case of NBC and CBS, the film 
product should enable them to compete 
more strongly against their current com- 
petition. 

3. To the film studios. 

At last the moguls of Hollywood have 
awakened to the opportunity to sell a 45- 
minute program for about $100,000 and 
they will not only make an immediate 
profit at that figure, but they will be able 
to sneak in an ad for a current picture 
that would cost them $50,000 a week to 
buy—if they could. They get residuals for 
indefinite use, they can put their idle “B” 
lots and crews to steady work, they can 
make some of these tv films over for the- 
atrical release, they are practicing for fee 
tv and they can put some relatives back 
on the payroll. All in all, a very rosy pic- 
ture for the film magnates, and it’s about 
time they learned that exhibitors are nev- 
er hurt by television—only by bad pic- 
tures. 

In general, things are looking up for the 
viewer. Musical comedies, real adventure 
stories and everything that movieland can 
turn out are on the horizon. The networks 
have given up a potential advertiser by 
trading a long trailer for good entertain- 
ment and have violated their own code of 
commercial time in so doing. Only time 
will tell whether the product involved is 
worth it, but everyone is certainly expect- 
ing mostly good-to come from these deals. 
If it does, most of the future of nighttime 
television programs may come from ma- 
jor film studios. 


Gray Isan Economical Second ‘Color’ 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, III.) 

Everyone knows that a_ two-color 
printed piece is more forceful and more 
effective than the use of a single color, 
generally. The economy drive which 
many companies put into effect last year 
has caused numerous designers and pro- 
duction men to extend themselves in 
their use of single-color printing. 

As a result you see some effective pieces 
these days in which smart gray in large 
areas, achieved by screening, has. been 
employed to advantage. Substituting for 
color, gray does quite an impressive job 
—considering that you can achieve sev- 
eral tones of gray by using varying per- 
centages of screens. 


® An analytical study of several such 
folders points up the following specific 
techniques which may serve as an idea 
check-list for my readers: 

1, Over-all page background. Used in 
this way, area is sufficient to really es- 
tablish the gray as a color or tone. With 
a facing page in white, or a mortise in 
white, the contrast is keenly refreshing 
...at least a change in pace from a diet 
of all white background. Type carried in 
black, as double-print, superimposed on 
the gray. Gray is probably too light for 
reverse-plate lettering, but reverse-plate 
can be carried in solid black block which 
offers additional contrast. 

2. Gray screen tint block in lieu of color 
tint blocks. Screening can be medium 
and carry double-print headings, or 
screening can be dark and succeed with 
reverse headings. 


i 


aIIDENO NT 


ae 
De 


GRAY A SECOND COLOR—Two of a series of 


outstanding program announcements is- 
sued by the Type Directors Club of New 
York. Designs were printed in black on 
tan cover stock with interesting texture, 
by offset. 


3. Long, wide screened strips. These 
can be cut inexpensively from screened 
flat plates, in any size. They are less 
funereal than black rules, serve well 
where illustration is meager. 

4. Reproduction of display lines of 
type (36-point or larger) in screened 
zine. Offers nice change of tempo from 
black type, especially for prominent 
headings. Blown-up numerals also effec- 
tive handled as screened area. 

5. Alternating letters of dominant head- 
ings, solid and screen. 

6. As “boxes,” with message carried on 
screened background instead of boxed 
with printer’s rule. 

While engraving expense is somewhat 
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Half close your eyes and squint at the 
ad at left, “A,” as it appeared in met- 
ropolitan paper. Nice design. A layout 
artist had fun with this. It’s a good ad. 

But does it communicate as much as 
it can as fast as it can? Is it as easy for 
the reader to get as it could be? 

The ad at right, “B,” is still a pleasant 
enough design. It hasn’t the aesthetic 
finesse of the original. But it does more 
for the reader—hence I think it would 
do more for the store. 

“A” subordinates communication to 
pattern or design. “B” sacrifices a little 
of the aesthetic to achieve more in com- 
munication. 


® When an artist accepts money for his 
work he is doing commercial art. Since, 
fundamentally, all art must be honest 
to be good, it seems to me immoral to 
create art for an end other than that 
for which it is bought. 

If a store pays for a layout to com- 
municate a message, no device or strat- 
egy of the art or layout should be per- 
mitted to impair the communication 
qualities of the ad. In other words, a 
layout artist should be used to make the 
ad easy to read. The ad should not be 
used to make, for a layout artis* a 
pleasing design. 

I find myself fearing (as I sometimes 
do in writing these pieces) that some 
individual who had something to do 
with this ad may think I am making a 
personel attack on him. I don’t know 
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By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 
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who created it, and there is nothing per- 
sonal in the comment. This ad simply 
happens to be an excellent one to illus- 
trate miscarriage of what to me is a 
fundamental principle of good adver- 
tising. 

The creative person who in commer- 
cial art study or in his work has never 
been asked or compelled to face basic 
choices between his own predilections 
and the consummate in communication 
is not to be blamed for being creative— 
even a little at the expense of being ef- 
fective. 
® Often I see layouts made by good 
artists who obviously have talent. Often 
it is equally obvious that neither in 
school nor in their work have they been 
induced to discipline their talents to the 
limit for the exacting requirements of 
commerce. That need not be the fault of 
the creative person. It seems to me 
legitimate, anyway, for the sake of any 
who are thoughtfully still trying to 
learn, to provoke discussion and more 
thought on such matters. 

There are always dilettantes around 
by the score, ready to defend the way of 
the mentally lazy—the unacademic— 
who wish to work out of hunch and in- 
tuition, I like to come along and give 
support to the adman or adwoman 
who is driven by an inner compulsion to 
seek what may not be the easiest or 
the prettiest way, but the way that 
wrings every bit of selling juice out of 
an advertising dollar. 


increased, there seems little doubt that 


to gainsay the effectiveness of color. 


the total cost of a mailing piece planned Merely that from time to time a budget 


in this manner would effect a saving. 
The foregoing is not intended in any way 


limitation can be met without entirely 
going to the dogs. 
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the complete 


FOODTOWN 
STUDY 


... the gigantic analysis of super market sales 
and margins the whole industry has been waiting for! 


Here is the most comprehensive, penetrating study of super market 
product sales and profits in the history of food retailing—conducted 
by the editors of Progressive Grocer as a service to the industry. 


The Foodtown Study is based on an exhaustive analysis of nearly 
$3 million in sales done by five giant super markets of the 
Foodtown Group in Cleveland over a full quarter of a year. This 
monumental analysis reveals the number of items stocked . . . 
packages sold . . . per cent margin . . . dollar.sales and gross profit | 
per week . . . penny profit per package sold . . . and dollar sales and 
profit per square foot per week for every product group stocked 

by modern markets. Nowhere else is such factual, detailed 
information available. Reflected in the Foodtown Study are the 
purchases of more than 8,000,000 units of merchandise 

by one third of a million shoppers. 


The FOODTOWN STUDY can help 
you solve these basic problems 


Low stocks—out of stocks 


PUBLISHED AS A SERVICE TO THE FOOD INDUSTRY 


SY THE EDITORS OF 


Cramped shelf display 
Training new salesmen 
Correct retail pricing 
Introducing new items 


Hit-or-niiss reordering 
Too little special display 
Not enough ad features 


Because of the tremendous demand for scien- 
tific information of this nature from all ends 
of the industry—retailers, manufacturers, 
advertising agencies, brokers, wholesalers 
and associations—we have filled thousands 
of requests for reprints of Progressive Grocer 
editorial articles on the Foodtown Study. 
Now we have wrapped up the entire study 


and its interpretations into a handy 48-page 
booklet—so that you can now have all of 
this valuable data right at your fingertips. 


Use the coupon today to order your copy of 
the FOODTOWN STUDY Report. And, 
while you’re about it, why not get enough 
copies for your salesmen and other key 
members of your organization. 


The Whole Retail Food ; 75¢ each 
pease My ge Hoyt ae alameda 65¢ each 
About The Foodtown Study « 100 or more copies. _........ 50¢ each 


—as evidenced by the thousands of 


metry rool information we have | : Feottows Stats, Best. Ad 
$ Progressive Grocer, 161 Sixth Avenue, New York 13, N. Y. 
A&P FIRST NATIONAL TOG 
SAFEWAY KROGER j Please rush me . copies of the complete Foodtown Study Report. 
Enclosed is $ (or, if you prefer to be billed, check here () ) 
AMERICAN STORES EBERHARD’S : ' 
-the magazine of 5 Name 
RED OWL STORES PICK-N-PAY 
p SUPER MARKETS Title... 
RED & WHITE JITNEY JUNGLE 
Company . . Pera 3 
GRISTEDE BROS. KOLLNER’S _ AND SUPERETTES : 
5 b treet 
CERTIFIED GROCERS OF ILLINOIS : Number & Sires 
and others too numerous to mention. ‘ee 
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ln these 3-hour danyor periods 


| Salesense in Advertising... “YouR SKIN Dies SA LITTLE 


How Significant Are the Readership Ratings? 


By James D. Woolf 


ffter cock worhing. 
“restore” your xian 


(Mr. Woolf is an advertising con- a | 
sultant who spent many years as ; ee 
v.p. in charge of creative activities : 


of the western offices of J. Walter 
Thompson Co.) 
How shall we interpret readership rat- 


Z 


LE4 
’ 


ings? Does a high rating mean the ad = : 
in question is the product of superior = 


skill? Does a low rating mean that the 


i” 
rs 3 £24 
ce ee 


: eae ee 
ad has been poorly conceived and exe- oe nogyer : ; 
cut ed? Do th e R. M. = Fit hechedd or: duel ilend 


(Read Most) ratings 
deserve the import- 
ance that many adver- 
tisers and advertising 
people accord them? 
This question, in my 
opinion, is an urgent 
one. The mad pursuit 
of high R. M. ratings 
is the direct cause of 


RATING VITAL—This ad, unlike the Jell-O 

ad, depends on high readership for its ef- 

fectiveness. Active consumer demand—as 

against passive consumer acceptance—is 

obviously the writer’s objective. Hence, a 
high R. M. rating is a must. 


James D. Woolf 


much bad advertising. 
Many agencies, who know better, are 
producing third-rate advertising because 
of clients who must have high R. M. 
ratings, come hell or high water. 

Here is Ad A, a full-color page in a 
service magazine, which is reported by 
Starch to have an R. M. rating among 
women of 10%. And here is Ad B, a full- 
color page in the same publication, that 
has an R. M. of 40%, also among women. 


= What is the significance of this start- 
ling difference? Does it mean that Ad B 
will do a four times better selling job 
than Ad A? Should the writer of Ad A 
hang his head in shame over his inexpert- 
ness? And should the writer of Ad B 
preen himself on the brilliance of his 
achievement? 

There are many reasons why R. M. 
ratings in a given publication at a given 
time range all the way from zero to a 
high of 15 or 20. Some times the reason 
for a low R. M. is the poor quality of the 
writing, but oftener than not it is some- 
thing else. 

Consider Ad B, the 40-per center. 
The product, an excellent candy bar, is of 
general interest and thus not limited to 
a restricted audience. Moreover, the copy, 
which is set in 24-point type, consists of a 
mere nine words. Now consider Ad A, 
the 10-per center. The product, an auto- 
matic washer, is not of general interest 
and therefore is selective in its appeal. 
The copy, which is nearly 300 words in 
length and set in 8-point type, makes no 
attempt to amuse the reader; every word 
of it is reason-why “hard sell.” 

Obviously, the R. M. ratings of these 
two ads, when evaluated on a compara- 
tive basis, have no significance what- 
ever. And we haven’t the slightest 
grounds for believing that Ad B will do a 
four times better selling job than Ad A. 


What Counts Is Total Impact 

In many cases “Read Most” is a con- 
sideration of no importance. What counts 
is the total all-over impact of the adver- 
tisement. Consider, for example, the Nes- 
cafe color page. There are about 50 words 
of 12-point text. I believe it does not mat- 
ter in the least whether this small text 
gets an R. M. of 1% or 25%. If this ad- 
vertisement is salesmanship in print, and 
I think it is, credit belongs largely to the 
magnificent illustration. Several hundred 
words of text would strengthen this ad 
very little—even if the R. M. were 100% 


® It is entirely possible that the Jell-O 
color page, reproduced here, will be 
awarded a very high R. M. rating by 
Starch. And why not? There are only 
25 words of body copy, which is set in 
display type, and no small text whatever. 
Whether or not the reader absorbs these 
25 words is of no particular importance. 


iMPACT—This color page tells its story with 
a three-word headline and a luscious ap- 
petite picture, plus, of course, a likeness 
of the package. It matters little whether 
the onlooker reads the 25 words of copy. 
The Starch “Read Most” rating of this 
ad means nothing. The impact of the col- 
or photo and the name of the product are 
all that count. 


Nothing but delicious coffee! 
That's new Neseal€l rom om - 
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PICTURE POWER—Here you see no attempt 
to convince the reader with hard-hitting 
reason-why copy. Whether or not the on- 
looker reads the 50 or so words of small 
text is not important, and no attention 
should be paid to the R. M. rating. A 
thousand words of copy, even if they 
were read, would add very little to the 
power of this wonderful picture. 


The beautiful mouth-watering color 
photograph, plus the headline and the 
package, tells the story, and the addition 
of a lot of words, no matter how high the 
R. M. rating, would add little to the sell- 
ing power of this fine advertisement. 


®" The Pond’s black-and-white page, 
herewith, is something else again. The 
Pond’s story cannot be told with pictures, 
hence a high R. M. rating is imperative. 
Unless the text of this ad is read all the 
way through, and read soberly and 
thoughtfully, it cannot possibly produce 
satisfactory sales results. 

This question suggests itself. What is a 
good R.M. rating? In the question of 
Pond’s, for instance, how high must the 
R.M. rating be for profitable results? A 
10, a 15, a 20, or what? I don’t know the 
answer, and it isn’t likely that Pond’s does 
either. But I believe that most adver- 
tisers (and I am not including Pond’s) 
ask for higher ratings than their products 
have any right to expect. 


= All products are not of equal interest 
to the consumer. Carpet tacks, for ex- 
ample, are not as interesting to a house- 
holder as his television set or automobile. 
Jell-O, as compared, say, to Blue Cross, 
is a matter of trifling consequence. 
Therefore, nobody would read a Jell-O 


“Our girl's 65 trips to the hospital 


would have nieant disaster 


on roy salary!” 
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ad if it were patterned after the Blue 
Cross page reproduced here. 

Yet advertisers of low-interest “carpet 
tack” products refuse to accept with equa- 
nimity their comparatively low R. M. 
ratings. It is their unhappiness over rat- 
ings that lead so many advertisers astray 
with entertainment devices to capture at- 
tention. 

Actually, as I see it, relatively low rat- 
ings are not as bad as they may appear 
to be to some advertisers. Here is a page 
appearing in, say, Life, which is said to 
have a readership of around 25,000,000. 
An R. M. rating of 10% would mean that 
most of this page would be read by 2,500,- 
000 people. Six such pages in three or 
four major magazines over a year, aver- 
aging an R. M. rating of 10%, or even 5%, 


would provide a lot of impact. 


"= This we should remember: R. M. 
ratings are only one indication of the 
effectiveness of advertisements. It is the 
all-over total impact of the advertisement 
that counts. It is the all-over appearance 
of the Jell-O ad—the luscious full-color 
picture, the typography, the unusual de- 
sign of the whole page—that make this 
page appealing and memorable. In many 
cases—the Coca-Cola campaign, for in- 
stance—the Starch “Noted” rating is of 
more importance than the R. M. figure. 
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STANDS ON COPY—The pictures in this ad, 

unlike the Jell-O and Nescafe ads, are of 

minor importance. The ad stands or falls 

on the strength of its copy. Hence, the de- 

gree of its readership is a consideration of 
vital importance. 


. : ; 4 " a. < wR x nt nie q : a a a . . Be x 
x 7 - ay iy Wi . 4 2 =) 
: at A Le ms COE ae ta pire ceracies 2 uty 2a BEN ; ie “A a ae ie ea setae” get oe fs : = ‘ aE ae vor ein) Botte Leet: ty ae Wale Oise jo iat sae Lee key S484 el 2 : i 
Fee tan ea ae ge PY: fo Fda 2 i <a if eidgaedt = Lape Aap LaF.» Sse ae BAS Bey 5) ie F ina, Reed 8 ie eae) ¥ me i: Mla ya yay th pea WS Topi ests, we He tet! Pees ees Poe: 2 tly PPO te Ast ron ines Sia ee uy. E sca ee EN eS | Veh ae * Laie ae ame Pip id $a ee a 
an ea Gigs Se ae ae at WALA eae AS eek fo ae ee ge tars Shee aye a ey wns. een Rs Pate Ave re SRN ALY nc en GIA EEG ok AP OE Rig Comet weee Shut as ty Na re Ete teas "by eae ewes te eT reat (anos ay eee Men 
TS i dee Vt B eS Ag Wee Wier | Fie, : » Pees Py v is } ; , a de. iis ae ae bak na : % oe WAR ae | BOP) a! Pike Yo ee Mem Pra Rags i ets. fe ai 
ci. eh et Reh Pale a? ws 1 Ged: eee Bonen oe ; at Fh . Celt sare a os Le een i ook ae e SNe. ee ERE as tort “Apes, © Sy A nats es be Pie ha a Set Se] ew ‘gerne ane press 1 1 ee a py OER 
coe Fa we tS aS, i ‘ : Y evr } | ater ete es ap?) aes See mt i : 7 x be ‘ . ot Bea A eee ay aes 8 et Fern Cn Me Ta Me fe Ba oti es 
ys ae ie ore See hae ra: a " “4 : : ; “3 Sigs May oe ere : he Ee NP oi aed uP aad ge ee ie = Shit, pares eee prem eles 2 3 ‘ CE ue (ae Seo ae gabe 7 to eae pon Ban e ca} eae Sa aR I 
a Silas we Pak pat Ss Soaks ago . : Ps ie . ? at Paget eee SR > OE Fa cyeme: At 5 pay Bet RT Ras 2 fi eh SR ek Pe Aa SE Rete hy ee he et is f ey ¢ Ee oe ; Aue mor Pee? es, ¢ oetey Be a) BE i oar . 7 . ‘ 
nt Na MS che oe ft ere ee eS Ne in ee PP ad Fe ae, Say, Munb eee may ya BS ia 2 en, Se pipe a ad ty 2 La AMA Sees ee RS ee Pe hae tn decladel oes Se tg Nee 3 vi pe indies 3 * se don a5d7* p 8 ree hate et Becks 5 ‘ me . 
Boas tes : es : ae : iupe pian poomgrartaete ‘ue ni ; Loe ii 
es 
a Cae 
62 3 oe dF 
4 
vical The: to shih ity Fae a one - Sa” Rep cote le cans ae } 
ss Baeo Mer codaie ish ete Peeper Meh Reet kee send etee” rotetng en ndean: : } 
a athes. entecnit wracectsen of phat dilee By seks Seek pete: street K Waste } 
Ro <— Sota Se ee | 
% Pike ms BS i 
Rei Bem 5a OF fr Mee Sake Pe Se : ; 
pean or ge : oo 
eo a eae ae iy At | 
Sea) ee a ae es it 
vei eeeiare Vint i 
ee i oe 3 ee eS a } ' } » 
& See ‘ j ; 
a A ie ; ‘i ae “SS $ Se eee ee: é ( 
et ee So og Bess os ae eS Ss } 
~ wat hoe wwe BS Sa eT) RSs” 
tap. Bee Shae degen : ae a. . 2 ASRS Neale | 
PRR Sh scr ena SSO ie F ee 
pmwes theese poe ee ~~ - ™ —s pee as q 
en dante gree. Newtons go eo 2 a 
ee ee ee ae ee a . * ees a 
Redke oae aed goersetiek astioes ES | be ° . 3S ae 
ess  O® ved rive waders sw ack Re ° Se Se sg 
Ree . a ae — OC | 
Ge? ces Geer hem Bdge ~ SS “— ee } 
~ wee, She he Be « = 4 se | 
eo Bf ! 
4 Peaks to Cece. Riis , ; , , 
eae Week aching Pee kee ¥ ys as Fa ) 
Riek oe ake anabe. ab ES a x ; 
fee eee de mee a a ow is / 
nek ee ee ; . . 
Rien Stegner . ul : a> : } 
ng eSpace? Sac! “a y oF 3 oaks ‘ } 
ARB sie a s, sf a 4: 
webs ee . : , 
rm =y Bak 8 : poe _ = an ones + aes . : - i 
4 ei .  oamat ‘ pie - “ sea i 
Be as ‘ pres Be an hea sf netbehah eens helinien: 0 hie 
4 8 we eagles we geil: oe eee a Behn da Bt, 
ee Ve F ER ORG Set RE POR Ie ces anton, sulle MagoAReend encore abit go soy } 
a y . o ee oS ne Sh coy nie, “Gags moe ee 
j coe ae : Se oe SEviaeerwier Mikes se kee 
es i 7 J ee 
ps , , \ i pete RS ORI AR LS Re ae an Bead RENE ASE onag." ¢ ‘ 
ee 2 : i ae ' as oa n - 

) ep Ya ee tone 4 pa e i | 
as Sy Sea PS be aie Ne Sie Sacian eO TER OR a , Sgiiiic decent | | 
at * Fate ss vement Fee sone ' pensar a ‘ 

ca. ae om Se ae en Lae : Bari <— 3; 
oe as : ie = sca sc: via : 
JS. =a pete eis a eedlaay 
= - sag? pee : oe, 
4 8, pees fs } 
Se x as " A ! 
oY ae é ' 
A cat a 
j he Cio { 
ad ’ 
Re ae ll } 
ae ree if 
es pee Mn f | 
ee oa rn. ny } 
bs ae rome | 
; s : 
i ~ * 
— se : » ! 
et eS A 
$+ oe ar Se. ies ae 
Pome Ps & F Poe ye ; 
y - ees a ee “ag bs 
a eee oe SV 
ee es ~ 
u : ee : ie — } | 
“ tae FS ‘Fos ae } 
? Yen Ee, a ee ie 
, See. Ba ei an gegen Bea 6 od elle” ae eS ’ 
eae EY te we Road i}! 
¥, ic Ps ’ 
a | } 
7 : | 
tg i ? ‘ 
a, Tonight? in it 
‘ : j 
j } 
i 
| | 
: 
‘a ‘ 
| | 
| | 
| 
4 | 
: — a? 
7 
' y 
| 
, : 
.* U 
és 
| | 
te | 
4 
¥ } 
: Fee a i oe wt. a as oa Dae oe 3 " | ! 
i Saat ea ERE ORES AE hog: a 
pow ne gy Oe euaad Se] Cree, ES a a tian &% i * 
J be ee Mew ; ot as OD jee as ‘ Ve Thy | 
eas a Ot Pg eR Ete Se ee et : 
Ene hice ee a ‘way RE > Stay =e a ae ig i | 
2 4 wee ee ame tn ee, 3g ey s - 
oe Be eae VJ " ae EN oe au : 2 
| Sn ge OL he Be Pi eee 
FN be a CN ek oP" Ca ; 
‘34 laa fe Be ge Re ele re | @ 
Se .” eee Me A FR, 3 } 
Sg MOE eae OP a Cl DE 
Seman tee. go e ne Sti tt gat Mee a § : 
Moe pee ig Oe ale pe a oe 
te a SO a) 5 et ee a : 
Sg ee i eR as as é et Seah ere OCs Bieta” 5 q i) 
RaPbK eee * Ny é aa cm Se } 
ay to bs 2 * o eo: f ny 
Bean > et ete a ‘ yh) 
“ ay eon ec. aw ‘ 
iH ‘dig As ak, a * ~ oe oe 
é Der ie a, i Se a sey 
# cua. ae! (Nemes Malo a. oe Rs ae ’ gy 
ag Se eared - Ee ie oe “ge aad i ' 
ser Pate ee 2 es 9 fs pay spon { 
ghee ine ol BAe ESS . ies | 
2 ee New mel ee i 
ee» ee. a eget ge a ag ee , 
aa a = Sage : ~ ma a. 
‘ , st” eT Pe ee he 
Lawn S.g  s ees oe 4 
, EO i he tae . Be. Foe a le : y { 
bag ia - ge ge Rh ee S| 
ye LM ie >t? 8 
Ce. 8 tae ee pegs svt hee 
‘ eae ef 8 ee ae # Te. Kg —_ , ae 
ae 9 Geka fet 7 . Saupe oe eles : ees . gs git 3 ¢ } i} 
AES 2S oe eet hd 5a ee eae? | aa 
eed 1 4 > a Pi He : Be eS ei a4 ‘ 
rok oom he ‘ frre F Bs j % 4 wii 
oc = a ° Pa we cq BS sake ae ae F e ih 5 
ite San SEA, ah hs bps Snail  -_ > 8 } 
2 ee ae, a OF cs a eg | egal : 
Te ae ed a en Oy ire et ane gm x Sg i 
Sm oe ae ae ” gh ER Oe y 4 ; AS . 4 WY 
Pr ie pW ad eS . 
yf: ee : } 
‘ = > V 
— be gens " \ 
— a” es. | 
* . a i ‘ ? ) 
* ee Me bo 
_ : a ee ene ee . one 7 
 — fia IE a . 
* ber ae : 
i ecdek tks Aba’ south Tega as Sn set oe! [ee pe & : } 
if ‘NR ee ge " tye Si Coane, | dries 1 P 
ae ; _ 73 ‘3 q y 
a be oa ETE 
« q a eS eo ra] { 
a = ; e if ghee me 
i oe hae ; poate APs ih 
‘ {= ig f i ‘ Be : oy | 
-’s oe we ik ¢ Mad _ ef ; 
: & P a, aa] b Sie ey . = ; 
: rs ’y F 4 ‘ Fog Or Pee s.. ee €F 
. fe ial ane 4a ste ae? < ee i, ‘ se 9 
Tato eesess Siete eee ssa “te 
Chumesn save tind suser barat: eit tere 6 tampiaah Wilt within roid - P “ae 
the seat! % jnin mom wht frets aad erightom whe hive : - tea r 
dweleed kagrttrs te serene? theamachire few pownicn «ihe mpssime Fw coer. agate onntnat . ,, ( 
fampitel espresre thrmgh membecdhip tee mangers Blue trans — en ee 4 } 
. ¥ at ion _. } 
cy Seam: Wk Hes » ae . i 
pert ‘ pent P Ec . . - | 2 
? uate eyed —H - 
& See cee ae Race St te me ee ; . by oD 
Sokuctcgre Stieestnguee ahi. feos we es ot oo. 
Shin She Set Se a oe scmnNR Be ag” Gi CRN eat mee Big | - 
eat See eas rabies RE Rie Aecgenaly ocathis omit Ria Are Beall este F } 
: a 
. ; 
ha 
iss 
J 
eke: J 
ae ] 
ae ‘ 
oo 
ns 
| |) 
7 
| | 
: | 
. ie 
ete j : 
‘Ee 
i i . ee 
: ; 1 z y. . ; . ; way eae 
: t % “” ‘ 4 re 6? Swe é Boy e ok 4 ie a 7 7 ; 3 E 4 ‘ cx al 
‘ os OR Nig Se eS Re a de ate Ste. hip a Speak Se Tig Ee Ae ie ase Sa FY NCR OP OC Mc ie ge eb 4 a aioe or 3 bate GCap ane rage es C8 ck da Se oa Sag ee Oro Na eee eR | ae y Se et OES bt I 
ee é ; : Ser ee | 4 . ‘ : A c B ‘ “ 4 : is 2 apres: agi oh 
a ie ‘ = «iF at Pilg gate > 7 en - ret Ss oe . i Ai : i ae cn ee it me ae ie Te ee oe a aye «> ae SP es 4 es 
ra* a ad Ne Pie Se Mi bee, oe - ie he Pid ew rep eee F eo uy Ji ¥ a Spo f ; oa tee ‘A A ae ee c a A Riri Vieng i sae. a7 owl #2 * aka Z ee gs, Ne 4 ” 
fee + ats 36 fs 2 3: @ lene eee Os Loe , ae a ao - mai r 7 ¥-5 pore a ee a * ee ST ce ae se ae : es Fi ers " : * ee eg acs 4 Sg 2 pra, wy he ae os 7 aot _ ¥ ES: ; te Sige 
Py Ee, Pa : ar an ; a pe 4 m = = aa 3 a es age ‘Ste Se : tm : t 2 ~ a ¥ . ® big be ih ’ 2 aR Siger al a ‘ Ce ig ~~ a eeu ee oe ; ae hia q <Hi? ens 1 % re ee a: es bots x Pee ef 
S Sq RS: ee he Me Moe 4 i ee “ sae abil era aden nai Cdl ae ek aa ate "gene 5 sis ae et 3S 2, 3 oe a ee TR e Pon ihe es yh: ek GI ehh got oS ae Big ee a eas ny Sen are pat Mes Fee a eRe lat eal Pet S whe. Bay a fevers f, born pe eee pis 
ow Lil eth ete Re ge ee i Me Se as oe Coe Ce Rae orl AEM STK Gert <P py ris 2 Sn ae a See ae ee Se ee ee th Fins 7 sd: de yr ee as Rae Aaa ae Oh eas ee ae er ee ag Te OF Le pt bette nas gregh yh Se dain pur oh aye aie Res ape ge 
bd | aE a ee = i eet = x ye pa Seabee tag ET TT Vigo Seg eee ae ere cee oy i SS vss oe ‘ gt: be ge ae es ah et Re So le #5 ‘a Rome: Pe a hit Wig gS 
a. ee Fase ay fs i? steer @ ee te ee 4 Se. oy ~ a pe ell et Ta SE ee ee PO ee, ee, 4 Pa ne. de, ae On ee eT ees wh Sn ras Fe + ee 1 a. en S tie ee ae a a Co eT Se 2 er eke Pr ie) he | ee eG am 2) ie Me Ae & me. 


B:O-A:C, advertised through Foote, Cone & Belding, 
flies more passengers to Great Britain 


from North America than any other airline 
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Hooper Fowler Joins ‘Look’ \department, has joined Look as 
Hooper Fowler, formerly with;West Coast promotion manager, 
Universal-International’s publicity Los Angeles. 


> intetin — 
aL Tienda 
¢.-GIVES WIDEST FOOD INDUSTRY COVERAGE 


Edited in Spanish by native Latin Amer- § 
icans, it's the only magazine serving 18 major @/¢ 
Latin American grocery markets. Circulation of 
10,000 includes men who make 71% of all retail 7 
sales. Covers wholesale grocers, grocery sales agents, /** 
fixtures and equipment suppliers, hotel, club, and/&<’; 
large restaurant managers. Good results proved. i: : 
Write today for complete market facts! SOS 
2001 Calumet, Chicago 16, Ill. 
maher Down Beat—Country and Western Jamboree—Record Whirl— 
@ publications / Up Beat—Beverages—Radio y Artieules Electricos—Radio y 


Articules Electricos Catalog File—Bebidas—Bebidas Annual Directory 
Publishing since 1934 —La Farmacia Moderna—La Tiendae—Elaboraciones y Envases 
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iB FROM CALI RB OQORNIA'S GZGOLOEN VALLEYS 


BURSTING OUT—The Potato Advisory Board of California will in- 
troduce the use of 24-sheet posters in key U. S. markets this spring. 
The poster was specifically designed for consumer identification of 
the name “California Long White” and the physical appearance of 
the potato, the only freshly harvested potato with national distribu- 
tion during the April-August season. The theme, “Bursting With 
Goodness From California’s Golden Valleys,” also will be used in 
newspapers and on radio. The McCarty Co., Los Angeles, is the 


agency. 


Ferguson Studio Moves 


cago, has broadened its services 


Robert B. Ferguson Studio, Chi- 


Jackson Blvd. 


to the graphic arts industry and 
moved to larger quarters at 20 W. 


TO DETERMINE the effect of vacations on 
readership of business publications, 1997 sub- 
scribers to four McGraw-Hill monthly publica- 
tions were asked if they read vacation issues—as 
well as other issues—less intensively—or, not 
at all. 


RESULTS: 706 subscribers replied. During the 
year, 8472 copies of the four publications were 
delivered to these subscribers. As shown on the 
chart below, only 19 copies (0.2%) were not read 
due to vacations; 132 copies (1.6%) were read 
less intensively; while 98.2% of copies were read 
as usual. 


CONCLUSIONS This study (covered in Data 
Sheet #5129) demonstrates that business publi- 


cation readership remains fairly constant, even 
during vacatien months. Other studies (Data 
Sheets #5123, 5124, 5126, 5127 and 5128) estab- 
lish the fact that advertisers whose advertising 
appears consistently—in issue after issue—get 
greater impact from their investment at a lower 
cost per issue. These findings indicate the ad- 
vantages of advertising every month throughout 
the year. 


TO SERVE YOU: McGraw-Hill Research is 
one of the many services maintained by the 
McGraw-Hill organization for its advertisers. If 
you want facts on subjects related to advertising 


performance and effectiveness, ask your McGraw- 
Hill man. 


OF BUSINESS PUBLICATIONS? 


THE EFFECT OF VACATIONS ON MONTHLY AND YEARLY READERSHIP 
OF BUSINESS PUBLICATIONS 


} 


vacations. These vacations occurred in all 12 months. 


—— 7 semeare er a 


98.2% of the copies were read as 
usual without any effect of vacation time. 


8,472 copies per year” 


NMcGRAW- HILL 


PUBLISHING COMPANY, INCORPORATED 


M-CRAW-HILL 


19 copies were not read at all due to vacations taken by these 706 subscribers 
throughout the year. This is 0.2% of 8,472 copies received by 706 subscribers in a year. 


f | 132 copies — 1.6% — were read less intensively by these subscribers due to 


1954 


ARD 330 WEST 42nd STREET, NEW YORK 36, N.Y. | i 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 
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Advertising Age, April 25, 1955 


Medics Shy Away 
from Ads with Lay 
Appeal, Dichter Says 


New York, April 19—Research 
into what makes doctors buy or 
prescribe specific pharmaceutical 
products, which has been under 
way for several months under the 
auspices of the Pharmaceutical Ad- 
vertising Club of New York, will 
be ready for delivery to subscrib- 
ers who have paid the $75 fee 
some time in May, according to 
Albert Carroll, a member of the 
committee in charge of the project. 
The research has been carried on 
by the Institute for Motivational 
Research. 

One full day’s meeting of the 
club was devoted to research in 
promotion. Mr. Carroll reported 
that 56 companies have paid the 
fee; he urged that as many other 
organizations as may be interested 
subscribe immediately, so that the 
cost of the project may be covered 
if possible. Extra copies will be 
available to subscribers at a lower 
figure. 

Addressing the meeting, Ernest 
Dichter, president of the institute, 
gave an outline of its experience 
in investigatng doctors’ motiva- 
tions, of which the club’s project 
is the latest. 


® “The principal distinction be- 
tween the physician and the lay- 
man, advertising-wise, is that ad- 
vertising to the physician must 
not appeal directly to emotional 
factors, but must be indirectly 
cloaked in an ‘illusion of ration- 
ality’,” said Dr. Dichter. “Physi- 
cians have, as part of their self- 
image, a determined feeling that 
they are rational and logical, par- 
ticularly in their choice of phar- 
maceuticals. You must appeal to 
this rational self-image, and at the 
same time make a deeper appeal 
to the emotional factors which 
really influence sales. 

“Physicians look at advertise- 
ments of pharmaceuticals very 
critically. They identify them- 
selves very closely with an ad. 
They accept only those ads which 
reinforce their self-image. They 
reject ads which they feel are ap- 
pealing to the layman or someone 
other than the physician.” 


® In this connection, Dr. Dichter 
pointed out that the institute has 
found that the personality of a 
company as viewed by the physi- 
cian is an important factor in his 
response to its pharmaceutical ad- 
vertising. On this point, he said: 

“The personality of the company 
appears to have a great influence 
on physicians’ buying decisions, 
especially since many pharmaceu- 
ticals manufactured by different 
companies have similar qualities. 
The doctor tends to see companies 
on a sliding scale. At the positive 
end of the scale are his ‘helpful 
allies,’ the companies which aug- 
ment his own diagnostic and thera- 
peutic skills—which present the 
doctor as the healer and the drug 
only as the helpful assistant. At 
the other end of the scale are the 
companies which the doctor per- 
sonifies as ‘rivals.’ They are steal- 
ing his thunder; they are under- 
mining his role in the community. 
And they are contrary to the doc- 
tor’s own self-image. These com- 
panies convey to the doctor—and 
perhaps to the public as well— 
the feeling that the drug is a pan- 
acea. Unconsciously, they demean 
the doctor’s skill.” 


Allied Boosts Bildersee 


Barnett Bildersee has been pro- 
moted to exec. v.p. of Allied Public 
Relations Associates, New York. 
Mr. Bildersee joined Allied in 1949. 
He succeeds William F. Brooks, 
who will devote more time to his 
own public relations activities but 
will remain with Allied as chair- 


man of the advisory committee, 
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Advertising Age, April 25, 1955 


Your 10-key calculator 
—portable as a briefcase! 


the compact FACIT...NTK 


a & 


* 
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DON PORTABLE 1Q0% FUNCTIONAL 


FACIT NTK is a simple, hend-operated calculator you can carry from job to jad with 
the grestest af xase. 1? pounds of finest Swedish steel and precision workmanship 
it 2 flexible plastic travel case! 

Auditors. researchers, engineers ..smail chains, big businesses doing field wok realty 
go for FACIT NTH. Sates prove it! ides! for use on train or plane, and for horrewark. 
(Q0% visible setting, tahulating and operating control. 10 easy-working keys —ai} in 
the span of one hand. Cushioned to hush nose. Rapid, reliable, for muitip ication, 
division, addition, subtraction. So's and serviced ia 104 countries .. . proven wnsur 
passed for service free sturdiness. ‘On the facts, it's FACIT NTK ...” 

Find your dealer a the Classified Phone Book or mail coupon, 


Keectiemen Mane KOX Mepreyemtates arretye 2 GROORET SOD 
& F45t WTR io oer g@icn, Me abtigatiog, of vourse. 
RR ncsncnesii 


FACIT, ING. 
SOD Fitth Ave 
New York 38, MOY, or 
534 Bansame Bt. 
‘Sen Fretseivce ¢, Catit 
* ena: & catewiaton snes Ube 


HAPPY CALCULATING—A portable 10- 


MacCracken Quits Agency 

| Chester MacCracken has _ re- 
signed as v.p. in charge of radio-tv 
production of Doherty, Clifford, 
‘Steers & Shenfield, New York, 


- |effective May 1. Mr. MacCracken, 


'who has been with the agency 
‘since its inception, plans to teach 
‘in Vermont after a year of re- 
fresher courses at the University 
of Vermont. 


CBS-Hytron Boosts Bourassa 

Alfred E. Bourassa, formerly as- 
sistant advertising manager, has 
been appointed merchandising co- 
ordinator of the CBS-Hytron divi- 
sion of Columbia Broadcasting 
System, Danvers, Mass. 


Tatham-Laird Names Three 
Tatham-Laird, Chicago, has ap- 
pointed David G. Watrous an ac- 
count supervisor on the Parker 
Pen Co. and the George Wiede- 
mann Brewing Co. accounts. He 
has been an account manager with 
the agency since 1952. Tatham- 
Laird also has named James Gill 
an account manager on the Gen- 
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eral Mills Kix cereal account and | Mr. Gill formerly was with Stock-| previously was with Dancer-Fitz- 
James Fitzmorris an account man- ton, West, Burkhart and Procter gerald-Sample and Grant Adver- 
ager on the Wander Co. account. & Gamble Co., and Mr. Fitzmorris | tising. 


Most spectacular public construction pro- 
gram in all America! —of which new 
Union Passenger Terminal, with grade 
separations, costing $57 million, is only 
the start. It includes everything from a 
new $55-million bridge: across the Missis- 
sippi (which will be the longest cantilever 
in U. 8.) to an entirely new, seven-block 
Civic Center, with 10-story City Hall, state 
office and state Supreme Court buildings, 
downtown library. So big you almost forget 
about $50-million’ causeway linking city 
and Florida Parishes! 


And This, Too 


In burgeoning new residential areas — 
selling goes apace. In Lakeview-Gentilly, 
The Times-Picayune New Orleans States 
is read daily by 85% of persons 15 years 
and older. In Metairie-East Jefferson, by 
87%. In rocket-growing New Orleans the 
big, single advertising influence is The 
‘Times-Picayune New Orleans States. 


This is NEW in New Orleans 


NEW ORLEANS STATES 


Represented by Jann & Kelley Inc. 
CIRCULATION 272,283 DAILY, 276,265 SUNDAY 


A. B. C, Publisher's Statement, 6 mot, ending Sept. 30, 1954 


key calculator, at $199.50, will be | 
offered by Facit Inc. in this ad,' 
scheduled for first May issues of 
Newsweek, Time and U. S. News 
& World Report. Facit is American | 
distributor for Advitabergs Indus- | 
trier, Swedish business machine 
manufacturer. Its 1955 ad cam- 
paign, via Anderson & Cairns, has. 

been tripled (AA, April 11). | 


New Insurance Plan | 
Builds Bank Balance - 
of Burnett Staffers | 


Cuicaco, April 18—A new group 
life insurance plan with a “money 
back guarantee” is now available 
to employes of Leo Burnett Co. 
Underwritten by Aetna Life In- 
surance Co. and endorsed by a 
company-wide vote, the new plan 
is said to be one of the most liberal 
and advanced used by any adver- 
tising agency. 

The new plan allows employes 
who retire or leave the company to 
get back, either in cash or in paid- 
up insurance, all of the money 
they have paid in premiums dur- 
ing their employ. 

Premiums under the new pro- 
gram are higher for both the com-” 
pany and the employe than they 
were under the former group plan. 
However, it is pointed out, the 
employe’s payments can now be 
considered as an “insurance bank 
account,” since he gets back his 
entire investment upon leaving the 
company. The individual may 
make his own choice of taking this 
in cash or in paid-up insurance. 
Policies may also be converted to 
other types of life insurance. 


® As described in a booklet issued 
to Burnett personnel, the new 
group plan involves two types of 
insurance, paid-up and term. The 
employe’s contribution goes for 
paid-up insurance. 

The agency assumes the cost of 
yearly renewable term insurance 
covering the difference between 
the paid-up insurance accumu- 
lated by the employe and the total | 
amount of insurance each employe | 
is allowed according to his salary | 
bracket. Hence, the company’s | 
share of the insurance burden is. 
especially heavy during the early, 
years of the new plan. | 

Incidentally, Burnett employes 
also benefit from a liberal profit 
sharing plan, under which pay- 
ments averaging nearly 22% of 
base salaries are placed in trust) 
for eligible members. : 
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MISS RHEINGOLD RETURNS—Here’s a bevy among the hundreds of hope- 
fuls who participated in the 17th annual elimination to select 
candidates for the title of “Miss Rheingold 1956.” The winner is 
elected from six finalists by popular public vote in August and 
September. Left to right are Beth Anderson, Vi Danielson, Kitt 
Cooper, June Hamill, Terry Farrell, Darlene Leone and Joni Chapin. 


Cabot LaBorie Choate 


REVIEW 
OF THE 


> 


WEEK 


MAN, THAT'S A RHINOCEROS—Fred H. Walsh, board chairman of Cun- 
ningham & Walsh, New York, betrays bemused admiration for 
one of the entries in the agency’s fifth annual children’s art show. 


PURINA WAY 


pes we 


Taylor 


NEWLY NAMED DIRECTOR—Walter LaBorie, newly ap- 
pointed director of advertising and sales promotion 
and a member of the board of H. P. Hood & Sons, 
Boston milk and ice cream producer, was guest of 
honor at cocktail party held recently at the com- 


pany’s advertising agency, Harold Cabot & Co. 
Shown with Mr. LaBorie are Harold Cabot, agency 
president; Robert B. Choate, publisher and editor 
of Boston Herald Traveler, and W. Davis Taylor, 
general manager of the Boston Globe. 


THINKING OF RETIRING?—Ralston Purina Co. hopes you will settle in 
Florida, set up your own poultry business and raise your chickens 
on Purina feed. The new Ralston campaign, according to Outdoor 
Advertising Inc., calls for 30 painted bulletins 15 x 50’ on major 
interstate highways. The bulletins are under three-year contract and 
future copy will develop the same theme. Gardner Advertising Co., 


Murphy Faith Burman _ Mclaren Carey 


RADIO BOOSTERS—On hand for a New York party marking the entry 

of F. W. Woolworth Co. into network radio were Adrian Murphy, 

president of CBS Radio; Percy Faith, musical conductor on the new 

program, which starts June 5; E. C. Burman, Woolworth ad director; 

Rae C. McLaren, Woolworth v.p., and Macdonald Carey, emcee of 
the show. 
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MISS VUE-MORE—Nancy Jason goes for a spin demonstrating Brevel 
Products display at the Point of Purchase Advertising Institute ex- 
hibit in Chicago. The product has a revolving platform. 


C. LaRoche 


R. LaRoche 


Wibel 


NEW HAMPSHIREMEN ORGANIZE—C. Leonard Shaw of 
Worcester, Mass., v.p. of the Advertising Federa- 
tion of America, met with members of the recently 
established New Hampshire Advertising and Public 
Relations Council at Peterborough, N. H., recently. 
The state group is considering affiliation with the 
AFA; such action would leave but two states with- 


St. Louis, is the agency. 


Wibel Jr. Healy 
Shaw Weston 
Williams Noyes Agrafiotis 


out a club affiliate in the AFA. Others in the pic- 
ture are: Herman J. Wibel, Contoocook, secretary 
of the state group; Mervin Weston, Richard Wil- 
liams, Peter Agrafiotis and Thomas Healy, Man- 
chester; Richard Noyes, Charles LaRoche, Roland 
LaRoche and Elsworth Bunce, Peterborough; Ralph 
Morse, Concord; Herman J. Wibel Jr., of Warner. 
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Let’s go, neighbor! Make with the peat 
moss and start shopping for a new power 
mower. The Backyard Burbanks are out in 
full bloom and the last man with his zinnias 
in is a sissy. 


Okay! So you haven’t the time right now 
to be messing around with motivation. But 
can you help it when it’s as obvious as this 
... the buying action set up between a copy 
of MECHANIX ILLUSTRATED and a typical 
reader. It works out in just 3 easy steps: 


1. He grabs the current issue of MECHANIX 
ILLUSTRATED, reads everything in it. 


Ty 


2. Rushes out to his nearest hardware store, 
garden supplier, lumber yard, and buys 
everything he needs to put a new look 
on his landscape this summer. 


3. With MI, his favorite handbook close 
by — he puts that new lawn in, builds 
that outdoor fireplace — or whatever the 
job may be. 


It’s just that simple! Let ’em see it in MI 
and a million garden-minded guys can’t 
wait for the warm weather to buy . . . lawn 
mowers, power sprayers, spreaders . . . fer- 
tilizers, seeds, wheel barrows! They’re itch- 
ing for equipment and materials. They want 


to build fences, flower boxes, fish ponds... 

Do it yourself? You'll never convince a 
MECHANIX ILLUSTRATED reader there’s an- 
other way. You’ll never see another general 
or mechanical magazine with more pages — 
45% of its content — on this hot subject. 
You'll never find a more fertile spot to 
cultivate more customers. Put the “MI 
MILLION” to work for you! 


MECHANIX 
ILLUSTRATED 


THE HOW-TO-DO MAGAZINE 
A Fawcett Publication 


67 West 44th Street, New York 36, N. Y. 
CHICAGO. DETROIT. LOS ANGELES. SAN FRANCISCO 
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Ed Taylor, new board chair- 
man of the Brand Names Founda- 
tion, never went to college. He was 
born in Troy, N. Y., in 1908, but 
his family moved to Detroit when 
he was six years old. 

At 16, he began his career as 
an errand boy at Campbell-Ewald 


BERNARD P. 
GALLAGHER 


Negotiator 


Purchases Consumer Magazines 
Sales Business Publications 
Mergers Advertising Agencies 


147 W. 42nd St., New York 36 
LAckawanna 4-1631 


You Ought to Know . .E.R. Taylor Jr. 


Co. He worked in all departments 
of the agency before leaving in 
1936 to join MacManus, John & 
Adams—an offshoot of Campbell- 
Ewald. 

His experience, up to this point, 
was heavily automotive; both 
agencies were in Detroit and both 
worked on General Motors ac- 
counts. 

Mr. Taylor handled the creative 
end of the Pontiac account for 
MacManus. He rose in the agency 
to the posts of assistant to the 
president and secretary of the 
plans board. In 1941, his Pontiac 
advertising won an award as the 
best newspaper campaign of the 
year. 


@® In i942, Ed Taylor met Jim 
Nance and his life changed. He 
left the mbdtor city to join Mr. 
Nance at Zenith Radio Corp. in 
Chicago. 

He was director of advertising 


for Zenith through the war years, | 
remaining with the company until | 
1947, when Mr. Nance left to be-| 
come president of Hotpoint. | 

| 


to Hotpoint, becoming first mer-| ~ 


chandising manager, and later 
general sales manager. 

In 1952, Jim Nance was ready | 
to move again—to Packard—and | 
he asked Mr. Taylor to come with | 
him. This time, though, Ed Taylor | 
balked. He decided that the better | 
course would be to strike out on 


his own. 


® At this time Motorola Inc., in 
Chicago, was staging its celebrated 
derby for a new agency, entertain- 
ing speculative presentations from 
far and wide. Mr. Taylor heard 
about it. He thought he would like 
to go into the agency business for 
himself, so he pitched for the ac- 
count. 

Nearly 30 agencies made bids. 
Motorola narrowed the choice 
down to four finalists; three were 
among the top ten agencies in bill- 


ings—according to ADVERTISING 


Edward R. Taylor Jr. 


AGE’s billings tabulation—and the 
fourth was the brash Mr. Taylor. 

When he was called in for a 
conference, Motorola executives 
said they liked his presentation, 
but were dubious about assigning 
the account to a single individual. 

“What if you were run over by 
a bus next week?” they asked him. 

Finally, they told him the ac- 
count was going to Ruthrauff & 


WHO is iowa's 


FAVORITE RADIO STATION 


: FOR NIGHTTIME LISTENING! 


KICD Poe 3.4% 
WGN a. 3.2% 


To figures above are an excerpt from the 1954 lowa 


Radio-Television Audience Survey — one of the advertising 


industry’s best-known and most widely-accepted 


audience studies. 


The 1954 Survey proves, for the 17th straight year, 
the effectiveness of top-notch broadcasting facilities, 
outstanding programming, deeply conscientious Public Service, 
energetic audience promotion. WHO believes in radio. 
and the Iowa audience believesin WHO... 


Ask Free & Peters, or write us, for your complimentary 
copy of the 1954 Survey. It will help you in your 
understanding of this entire area. 


FREE & PETERS, INC., National Representatives 


44.2% 


BUY ALL of IOWA 
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Ryan, but they would like him to 
\join the company, which he did. 
| Today he is v.p. in charge of mar- 
|keting and assistant to the presi- 
| dent. On May 2, he is scheduled to 
| become a member of the Motorola 
‘board of directors. 

| Success has perhaps mellowed 
\Mr. Taylor a bit, but he still ap- 
‘pears to be an apple-cheeked 
youngster who has no qualms 
about speaking his own mind. Two 
years ago he delivered one of the 
toughest talks ever heard at the 
eastern conference of the American 
Assn. of Advertising Agencies. He 
told the assembled agency men 
that advertising agencies were 
dragging their feet—in creative- 
ness, understanding of the client’s 
problems, service and courage in 
media recommendations. 


a “What’s the matter, fellows?” 
he asked. “It isn’t your money 
you’re spending. If the client is 
willing to explore new fields, why 
shouldn’t you be willing to go 
along?” 

Today he has altered his opin- 
ion. He believes that with the 
passing of the seller’s market, 
“agencies have jumped to the bait” 
and are giving clients service. He 
especially appreciates the small 
margins on which agencies are op- 
erating. 

Mr. Taylor also has developed 
emphatic views on the practice of 
switching agencies. He believes 
this is a bad practice—a waste of 
investment. “I’d rather get a di- 
vorce from my wife than change 
agencies,” he says. 

Motorola dropped Ruthrauff & 
Ryan at the beginning of the year 
for Leo Burnett Co. Mr. Taylor 
says Motorola’s need is best met 
by “a red-hot creative agency.” 


® Mr. Taylor reports, incidentally, 
that Motorola no longer believes 
in speculative presentations. 
“There is no need for it,” he ex- 
plains. “We can count on the fin- 
tgers of both hands the number 
of agencies equipped to handle 
the Motorola account. And when 
you knock off the ones with com- 
petitive accounts, you are only left 
with the fingers on one hand.” 

He said that prior to picking 
Burnett, Motorola made calls on 
only a few agencies, spending half 
a day with each. 

Asked what has changed most 
since he has been in the adver- 
tising business, Mr. Taylor said: 
“In the old days, an okayed ad 
was a good ad. Once you got an 
ad approved, you could go out and 
celebrate. Today an ad also has to 
pay off. Getting it approved is only 
a first step. The rise of self-serv- 
ice selling has made advertising 
more important.” 


® In 1938, when he was with Mac- 
Manus, John & Adams, Mr. Tay- 
lor complained bitterly to W.A.P. 
John about the lack of pulchritude 
in the office. He then went off on 
a bachelor vacation to Bermuda, 
and when he returned he immedi- 
ately noticed the change in scen- 
ery. Lu Palmer, former secretary 
to Red Motley, in Detroit, had 
joined the agency. Six months lat- 
er she became Mrs. Taylor. 

Mr. and Mrs. Taylor now live 
in Winnetka, northern suburb of 
Chicago; they have a 15-year-old 
daughter. 

Mr. Taylor likes to play the pi- 
ano and is a Dixieland jazz 
aficionado. He also likes to fish 
and play golf, but he admits that 
it is a “little rough” getting time 
to indulge in these activities. How- 
ever, he says he makes time for 
the piano and jazz music. 


Hitchcock Names Pickering 


Hitchcock Publishing Co., 
Wheaton, Ill., has appointed John 
Pickering Jr. district manager for 
the Boston area. Mr. Pickering, 
‘formerly a representative for 
Newsweek in the same territory, 
will handle all five Hitchcock 
monthlies and three directories. 
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Advertising Pages and Linage in National M agazines 


Official Figures for March and Year-to-Date as Compiled by Publishers Information Bureau 


Publications with an * report directly to Apvertistinc AGE 


— ——--—Lines——— <n, 
March March Jan.-March Jan.-March March March Jan-March Jan.-March 
1955 1955 1954 1955 1954 

Weeklies, Bi-Weeklies, Semi- Monthlies 
*Capper’s Weekly ............. ; 64.8 16,903 19,004 54,055 64,777 
|||*Christian Advocate ......... be 63.6 9,600 10,079 28,666 26,286 
RS gate att te a ae te rd 85.4 221.4 58,072 60,112 136,000 150,552 
De aed aiid Gah toe nine" Kae ali 66.9 207.0 28,700 26,555 93,393 88,803 
Ms tsa ge Ua ans Sa oa ee Sit 26.7 77.5 26,700 24,700 65,900 77,500 
RR epee Dan i DET een Bae 365.3 905.1 248,404 273,496 630,360 615,468 
a ree rata eee 115.8 294.5 78,744 90,378 195,704 200,260 
Eien en heey laa 353.2 865.7 151,523 141,613 383,655 371,385 
ER oh ae ies 246.7 642.8 103,614 111,888 271,908 269,976 
*Presbyterian Life ............ 16.1 50.2 6,753 7,190 20,286 21,086 
PN ei tan GGk acme enn é 18.5 53.0 7,770 10,080 22,470 22,260 
Saturday Evening Post .......... 311.5 844.9 211,820 232,968 525,572 574,532 
Saturday Review .............. 66.3 27,846 26,040 84,756 90,006 
_ " % ** Se paaeeenetes 28.9 31,348 31,668 68,464 67,982 
#S§tSports Illustrated .......... 79.2 33,977 —— 69,970 _ 
BE > eee 287.3 120,666 143,346 309,246 335,244 
Po rere 21.0 ,675 — 10,831 — 
U. S. News & World Report .... 247.5 103,950 92,862 278,880 254,730 
ree ‘32762 2,387.2 5,972.1 1,232,413 1,301,973 3,169,315 3,230,847 


|||Five issues in March 1955; four issues in March 1954. tFour issues in March 1955; five issues in March 1954. #Not in- 


cluded in totals. §Started publication in August 1954. 


Women's ; 
SE ee 39.4 16,903 17,632 36,937 46,976 
TBride’s Magazine ............ — wa a 102,384 104,153 
WEN a died ciccaeu tives 56.3 24,153 23,423 55,084 54,998 
SPU GEE sb occawse seskces 82.9 35,564 34,106 86,658 $3,441 
Goud Housekeeping ............ 108.6 46,589 50,751 121,278 130,802 
Ladies’ Home Journal .......... 132.8 90,304 75,072 186,184 164,288 
McCali’s Magazine ............ 88.6 60,248 58,140 131,988 124,780 
Pee WENN occ cc cacecse 64.9 27,842 30,030 61,218 65,637 
I hs 6056 inc cxeno 130.4 88,672 78,880 193,936 182,240 
§*Western Family: 
Southwest Edition ........... 43.4 18,595 14,620 37,943 36,865 
Mountain Edition .......... 40.2 17,230 13,659 35,618 33,144 
FtNo. Calif. Edition ......... 42.9 18,405 14,946 37,240 37,214 
Northwest Edition ......... 42.5 18,231 14,947 37,877 36,150 
ET hn as eos cdeaws rs | 30,502 31,489 75,976 78,378 
Woman’s Home Companion ...... 62.2 42,296 43,248 101,456 107,508 
re 29.2 5,722 6,806 19,816 24,017 
ee ere 909.8 487,390 464,197 1,210,858 1,204,575 
tPublished in January, April, July and October. +See note at end of linage tabulation. §One issue in March 1955; two issues 
in March 1954, 
General 
MD NUE 66. be cdcce ess 27.3 11,465 12,698 30,240 33,872 
*American Forests ............ 33.2 13,930 6,552 25,620 20,342 
PMN LABOR occ ccc ccccces 18.0 7,560 8,988 21,420 23,562 
American Magazine ............ 25.1 10,542 14,868 31,878 33,306 
RE CNOWEy es cb sb wetewd ees 21.7 9,309 13,599 22,265 27,027 
0 ST eee 28.7 12,054 . 10,668 32,424 33,012 
Christian Herald ......cscccecss 46.3 19,863 20,335 51,523 51,394 
PE Gictbs6idsae tie eins ees 25.0 4,550 5,642 11,648 13,832 
ry 1 25.4 10,897 12,784 27,370 30,373 
ee 9.4 3,944 2,401 11,592 8,387 
RS AVS Reena 67.2 45,696 37,400 116,008 98,192 
Se SND beans + hen neweds 12.8 5,491 6,006 17,546 16,345 
ae 51.6 35,088 27,948 97,104 90,100 
MP tstdise tan ecae ee cane eee 12.8 8,055 7,868 21,734 21,942 
MD Sve canes cv cede wernt 21.1 14,556 15,088 39,835 42,124 
Pe ee eee Pe 25.9 11,111 10,854 29,644 26,298 
OO err 48.4 21,360 20,515 42,027 44,416 
Harper’s Magazine ............. 28.6 12,012 12,096 29,988 28,056 
ree aaa 77.2 52,496 54,264 128,520 123,012 
a TT 29.4 12,336 13,022 32,676 32,661 
EEE. ceePNA VIRGIN A gsxes 39.1 26,756 21,274 59,234 56,554 
.. a. Apeerer eee 127.2 74,774 61,177 268,143 230,080 
National Geographic ........... 43.6 10,377 10,853 27,108 23,967 
_ < ere ery 25.2 17,102 19,884 49,164 55,248 
EES, ES 5.6 4:44 6a «40a One 21.1 9,052 8,494 29,086 25,404 
Es tara 0k diara 00% ord 10.5 4,530 4,018 12,827 10,352 
Redbook Magazine ............. 25.0 10,725 9,481 27,413 27,199 
I, es ie. da, 9,0:5 4 these 7.5 3,138 4,438 19,236 11,646 
ce. Rh at 6 Ey Se a 13.3 8,926 8,061 17,069 16,481 
tTown & Country ............. 78.4 49,549 46,570 124,630 105,706 
Se COED cd ecccsresedace 45.1 19,348 18,919 41,055 44,873 
ee ee 27.1 11,626 13,900 25,783 32,604 
., re earwrert 100.4 59,035 60,158 225,733 220,147 
ee ND: Sb ix 40 sd0nas ban 1,198.6 1,161.4 645,864 600,829 1,737,543 1,658,520 
§See note at end of linage tabulation. ¢March-April issues combined. {Changed from 672-line page to 632-line page in 
July 1954, 
Home 
PD, WEEE 6.dadau cscs canes 79.3 50,118 50,623 104,406 111,042 
Better Homes & Gardens ........ 154.0 97,328 100,804 198,827 209,634 
*Flower Grower ...........000. 86.0 36,120 34,860 86,100 89,040 
a eee 116.2 73,438 75,082 152,438 157,937 
ee eee 83.2 52,582 53,783 100,930 106,176 
PEE. gacassess wetenne cow 53.8 23,080 22,651 53,453 - 57,143 
SEY see Guede 80.4.6 cee ea eS. 71.5 45,188 41,775 86,710 86,078 
a 149.0 62,580 64,680 133,224 137,760 
Total Group ...........000. 793.0 440,434 444,258 916,088 ~ 954,810 
Fashion 
GIR Ghee dakacssSeceskewie 142.1 60,961 36,122 122,480 88,160 
GE wha a csv eccddeestetes 123.4 52,939 41,399 110,039 101,501 
gg i eS Pree 109.0 68,888 66,170 183,027 184,165 
Ee 102.1 43,801 46,718 120,420 110,854 
EE nes 6500 vived seine es .166.1 104,975 109,778 280,166 286,802 
. | aa 642.7 331,564 300,187 $16,132 771,482 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances ........... 30.4 83.5 13,042 13,984 30,287 35,822 
Modern Screen .........-50- 27.7 72.1 11,883 14,028 28,829 30,931 
EE a ccctinceen de 23.8 61.6 10,210 11,840 24,925 26,426 
Fawcett Women’s Group: 
Motion Picture & TV ........ 19.5 56.7 8,366 8,966 20,678 24,324 
True Confessions ............ 21.1 74.2 9,052 12,184 26,040 31,832 
*Hillman Women’s Group ...... 15.5 38.6 6,645 6,019 19,720 16,552 
*Hillman Romance Group ....... 3.4 12.3 1,473 1,469 4,153 5,287 
t*Popular Romance Group .. 6.4 — 2,756 — 5,640 enies 
*Quality Romance Group ....... 6.0 18.0 2,268 2,268 6,804 6,804 
*Secrets Romance Group: ; 
Revealing Romances ........-. 21.0 50.9 9,042 8,160 22,780 21,880 
CR eT TTT Terr Te 22.2 60.7 9,510 9,786 24,539 26,016 
True Story Women’s Group: 
PRUE bbnidaacovceseess 38.8 95.5 16,645 16,302 40,841 40,970 
Radio - TV Mirror .......... 27.1 62.9 11,626 10,210 29,644 26,984 
True Experience ..........5+. 27.9 71.1 11,969 11,369 31,617 30,502 


March March Jan.-March Jan.-March 


oy Jan. -March 


1955 
True Love Stories ............ 30.1 
wee WOOO <a. svc vccdwewee 28.4 
(Se hy: 61.9 
keer co eee 403.9 


Not included in totals. +March-April issues combined; "started publication in June 1954. : 
NOTE: Figures for each publication in the Dell, Fawcett and True Story groups include all advertising carried by the group 
as a whole PLUS additional advertising carried by each individual publication. 


Business 
Business Week 
Dun’s Review & Modein Industry 89.0 


*Financial World .............. 61.1 
rrr ey pe ee 54.2 
MEE? oc c.d duds Kahey Cae a 118.8 
Nation’s Business ............. 34.1 

Weel QOD. 0 6c cbcd keds $15.6 


Magazine Linage Trend 


Youth 
Pee ee 23.1 
Po oe 23.2 
.  - Sere pret 2.4 
Scholastic Magazines ........... 37.3 
SORRONIND FUND 5 vs dc dadoceces 5.7 
- a reer 91.7 


tLarger page size (900 lines) in March 1954, 


Outdoor & Sports 


*American Rifleman ........ 59.6 
FS ere 78.8 
*Fur-Fish-Game ............ 23.3 
Ge GOR ws cdcksercovsan 85.2 
EE GEE) on Gn%s conc stds 68.7 
2 errr eee 315.6 
Mechanics & Science 
Mechanix Illustrated ........ 79.9 
Popular Mechanics .......... 158.2 
*Popular Science ........... 145.9 
tScience & Mechanics ....... — 
. -£ . eerie: 384.0 


{February-March issues combined, 


Detective & Fiction 


Dell Men’s Group .......... 14.6 
*Macfadden Men’s Group .... 59.4 
*Thrilling Fiction Group ..... 10.2 
TO GION osicicdccccses 84.2 
Farm 
{Better Farming ........... 93.1 
Capper’s Farmer .........+-- 69.2 
tFarm Journal .........+.+- 117.9 
tFarm & Ranch—Southern 
Agriculturist .......-..-+- 46.4 
tProgressive Farmer ......... 124.1 
Successful Farming .......... 117.8 
Tete GOW ociccccvsdses 568.5 
tFormerly Country Gentleman. {See note at end of linage tabulation. 
Newspaper Sections (I) 
(Nationally distributed with Sunday newspapers) 
American Weekly ........+++ 58.0 
Family Weekly ..........4-- 21.2 
PUPRED. cncvcvaretowesecces 63.0 
This Week Magazine ......... 76.4 
Total Gremp ..ccccccseses 218.6 


Newspaper Sections (II) 


(All other newspaper sections and comics) 


First 3 Markets Group ....... 49.7 
New York Mirror Magazine ... 42.6 
New York Times Magazine .... 203.0 
*Puck—The Comic Weekly ... 6.0 

Teted GrOGh cccctcvccosss 301.3 


All figures in the following groups were compiled by Advertising 
- ; 


Comics Magazines 
§American Comics Group ..... 8.0 
§Archie Comic Group ........ 4.3 
Harvey Comics Group ........ 8.5 
National Comics Group: 
(Total 2 Units) ........-- 12.0 
H#Red Unit .....------ es 6.0 
HBlue Unit ......------- 6.0 
Quality Comic Group ........ 6.0 


Total GrOUP .cccccccccces 


38. 
§March-April issues combined. 3Not included in totals. 


‘ A ieee ties 0 ORSON a EU a Binet hapa a aM Re Uy Seam ie SENS Se NE RO ieee Sie Be grata de COE ky Catena RNG ks poe F Pay ebb ie ECR RO eaie) Bey bil eos ata A al alae. SRN CeO Nea aang 
" sai , : i ats ’ x i ' t < . - q .* < 
My 
“ ee 69 
a 
7 | a Gach. se. Aan 
| March March 
1954 1955 1954 1955 1954 1955 1954 
| 26.0 75.2 688 12913 11,154 32,261 29,515 
j 25.9 73.7 68.2 12,183 11,111 31,617 29,258 
531 143.7. 124.4 26,555 22,780 61,647 _53,368 
o pT 479.7 1,284.1 1,362.4 192,528 201,474 539,322 572,208 
104.3 216.2 278.7 54,824 43,806 133,179 117,054 
47.5 152.2 1219 25,644 19,958 63,924 51,213 
47.5 175.1 140.2 22,764 19,950 73,542 58,884 
1248 339.0 366.8 75,082 78,874 214,248 231,818 
52.7 1035 1268 14,629 22,608 44,402 54,397 
. 856.5 2,270.1 2,396.8 385,471 386,670 1,068,617 1,085,574 
Figures in Thousands 
— 4 a 
eS oe ere Ges ee Vin cieee ime 6 ‘ ee So ae Pe ee SN er “TT ¥ ‘ % : 2 - = ¥e < : 
| | MAR. I ee MARIO46 _—f 
g | | FEB / 037 ee FEB S24 ‘ 
4 | MR mar. Ca 
| : 
, ° WOMEN’S BUSINESS | FASHION HOME 
: | 1955 1955 95 195 : 
tf ep - : 
| MAR, MAR. | MAR. MARI4<40 | 
| ,. Cro FEB. = fe. FEB. : 
! | oe. 1954 1954 1954 
| | non ZZ eyes 367 et 200 Mm i 4ea 
| 
27.4 65.2 70.5 9,910 11,755 27,971 30,245 
20.3 61.3 55.4 15,776 13,804 41,684 37,672 
> 1.7 5.3 5.0 1,009 738 2,274 2,150 
— 71.7 97.2 133.9 15,666 30,114 40,824 56,238 
» & | 46 153 131 4996 * 4103 13,388 11,793 
. " 125.7 2443 “2779 47,357 60514 126,141 138,098 \ 
« ¥ ; ee 
; | 60.1 1703 165.9 25,557 25,78 73,059  ~=—« 72,165 
| 78.7 188.0 183.3 33,805 33,762 80,652 78,636 
a 21.4 62.3 61.1 9,977 9,165 26,727 26,203 
“ie 79.9 1993 1889 36,551 34,277 85,500 81,038 
69.6 1609 1541 29,472 29,858 69,026 66,109 7 
| 309.7 780.8 7533 135,362 132,848 #3349604 323,151 
Nl } 
a | 73.5 2204 2236 17,898 16,464 49,370 50,086 
- 4 | 157.7. 450.3 481.0 35,437 35,325 100,867 107,744 
Ss 6 «f 148.3 422.7 430.3 32,690 33,215 94,685 96,383 
, | a 1900 29) <n) eee 24,640 27,082 
. | 379.5 1,203.4 12558 86,025 85,004 269,562 281,295 
7 ee 
qq | 
f , 
i 5.3 6,263 7,293 20,635 19,434 
.- 5 9.4 25,466 20,829 75,415 64,076 
ee 25.0 2,298 1,580 6,429 5,593 
{ 19.7 34,027 29,702 102,479 ~ 89,103 
14.4 39,940 46,504 103,432 117,718 
g 7.4 29,687 30,202 79,837 80,395 
7.6 50,579 50,279 124,067 123,380 
‘ 48 19,906 22,737 57,872 62,119 
15.5 84,388 86,360 197,812 214,540 
= | 4.6 53,010 51,120 126,000 132,570 
‘ 3 277,510 ~ 287,202 689,020 730,722 
19 49,300 42,840 127,840 120,615 
, 17.5 18,020 3,681 51,850 14,875 
3.7 53,550 53,295 132,685 130,645 
119 64,940 68,425 = -:172,125 180,115 
5.0 185,810 168241  # 484,500 446,250 
ee 
48.4 133.7 . 1199 42,245 41,140 113,645 101,915 
48.5 112.5 1228 41,748 47,530 110,250 120,344 ; 
| 224.3 662.2 587.6 172,550 190,655 562,870 499,460 
9.6 28.0 27.1 11,424 18,229 53,349 51,683 
| 330.8 936.4 857.4 267,967 297,554 840,114 773,402 
| en “°° 
13.0 16.0 28.0 3,024 4,914 6,048 10,584 
5.5 1L0 12.5 1,625 2,079 4,158 4,725 | 
8.0 19.0 16.0 3,213 3,024 7,182 6,048 
| 10.6 37.0 30.6 4,536 3,970 13,986 11,530 
5.8 18.5 16.8 2,268 2,174 6,993 6,331 
; 48 18.5 13.9 2,268 1,796 6,993 5,199 
3 _60 18.0 18.0 2,268 2,268 6,804 6,804 
_——E——« 
5 ; u*s $ “ oO * , 7, bd 4 : *% is “ F " itn os . . ‘ ; : . r + . ; . 4 ; < a or . 
Ce yx Ae 3 a GS z * z = . ks * : ch meet ; ds ° Vs x Ais te eet Ee cay kes see ner ee ‘* ; ‘ thes as ae ; ~ Sc S : es . A bids ae Sa B a BP tx: ae ap tot ee eee a Tae wee UiSy, bee's ais 
fe a 4 ; i 3 ‘ a a ‘i ate si a ' ; a ¢ + ae i . athe ‘ < Were th se 4 a b ag ar <e mn ‘ee — 5 (> ; ge 7% er. a i % s 5 ie 4 Ng SSR, 9 aye ts ae foe ‘ are a “es oe ee “= m a er on Ps 2 Fi a i a 
Sg AG gett ny oN OES RC Eos, Sat Bigot OR TGA  W bae gt Ph des ee SE ek Ray fe MT Toe Se) Bg ON ALE TOL pea an er ge yee me aie oat Reena. 
ee ae: ee ‘ et oe oa Ta Re. * Yon ee sae e eS Sap «ha hong - iy <—e teat, fa eet es Sane xe See e aa? SEA NE ee oe FI i a ger . i” fe ead ey cay Tipe eRe “Be x =: 3 Fa a ate Ss Ns 
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Advertising Age, April 25, 1955 


= Pages— Lines——_______- ; — Pages——_____—-—. 08 
March March Jan.-March Jan. -March “ March March Jan.-March Jan.-March | March March Jan.-March Jan.-March March March Jan.-March Jan.-March 
1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 1955 1954 
Canadian National Weekend N “Agha he (Retogravase Linage) pi ga ee 335 350 89.5 850 6,097 6,370 16,289 15,470 
La Patrit .......eeeeee000s ce a oe SE) Raden o......--cnnees 49.3 47.5 1269 126.0 8963 8,645 23,096 22,932 
La Presse .....-.eeseseeees as a2 188 i, RIS SES. dil Ro 38.0 37. 119.0 1050 6916 6734 21658 19,110 
Star Weekly... ...--.00000 sc 0 oe ' ~~" ipeppresneressssn 79.0 60.0 237.0 160.0 14,694 11160 44,082 —-29,760 
Weekend Magazine .......... 22 SA Sil SOT BE TG = NTS 253,021 | Caribbean ......00- 0000s: 70.0 67.0 175.0 68.0 12,740 12,194 31,850 30,576 
Total Group ...........0: 313.0 318.9 = 5.4 785.2 306,169 95:12, FOE MD | CO cnc esdseevesicess 40.5 310 89.5 71.0 6,885 5,270 15,215 12,070 
a eae 18.0 13.0 41.0 22.0 3,348 2,418 7,626 4,092 
Canadian French (Belgium) ........ 43.0 =. 112.0 117.0 7,525 6,650 19,600 20,475 
Canadian Home Journal ..... 330 354 864 1027 22,446 24,038 58,752 69,786 | Se Se se oe re ae. ( hC|hCU loi 
Saw sen... 2 So Ss ws nee ee ee) (ee | prem (one .......... 16.0 180 37.0 40.0 2800 3150 6475 7,000 
CME «22 es sees eens — 2s us =: ai a | ie eee | Sem Comm) ....... 76.0 73.0 181.0 186.0 18832 13,28 32,942 33,852 
Liberty s.seeeeesesseeeeees ' oy ’ a | Gomes COMM ..s..0.-.. 205 16.0 435 400 3731 2912 7,917 7,280 
CED: GabU ee deciveeseas 84.1 75.1 191.7 182.1 57,170 51,085 130,356 123,885 Iberian 41.5 24.0 121.5 82.0 7,553 4,368 22,113 14,924 
SS eee re 33.1 43.7 92.5 118.0 22,533 29,706 62,900 80,230 | EE. ree. cate 36.0 33.0 79.0 89.0 6.552 6.006 14.378 16.198 
Reader's Digest: ee . y y ‘ ) , : : 
English Edition .......... 7.0 808 1730 1948 14014 14696 31,486 = 35,4ag em 75 320 650 8 6 S376 18900 i866 
French Edition ........... 85.0 80.3 189.8 199.3 15,470 14,605 34,534 36,263 | Japanese Troop ‘ARE 6 36.0 24.0 106.0 72.0 6.552 4.368 19.292 13.195 
_ Revue Moderne ............- 22.2 21.7 57.5 52.3 15,387 14,759 39,100 35,555 RR et 52.5 61.0 129.5 154.0 91555 11'102 23.569 28. 028 
Revue Populaire Socceresccee 25.3 25.2 57.1 56.3 17,690 17,649 39,970 39,441 | New Zealand : ; : : : 4 ; ‘ : 3 ’ : p b 17.0 20.0 46.0 61.0 3.094 3.640 &.372 11 102 
Samed vee ss we eee see eeress GE Sa 2.5 235 795 665 4335 3995 13515 11,305 
tSaturday Night ............ 63.0 61.8 1676 1688 26,468 42,106 70,392 114810 portuguese ............+- 71.0 70.0 203.0 2020 12,425 12,250 35,525 35,349 
{Time-Canadian ............ a ee ee ee eee eee | Se | |) tah Aviom ............ 71.0 540 185.0 155.0 12,709 9,666 33,115 27,745 

ME TD onc cccceseers 7a8.6 “7769 1,799.5 1,874.3 ~ 359,198 ~ 390,097 872,130 949,859 Southern Hemisphere ...... 40.0 44.5 101.5 108.0 7,280 8,099 18,473 19,656 

+Changed from 680-line page to 420-line page in May 1954, {Four issues in March 1955; five issues in March 1954. IE res oS As oe 89 20's 46.0 37.5 118.0 93.5 8,556 6,975 21,948 17,391 

pg errrerr rere 87.8 64.3 222.2 167.4 36,890 27,020 93,324 70,315 
Foreign ;Time-Latin American ....... 97.9 101.9 258.9 241.1 41,125 42,805 108,738 101,290 
tLife International: tTime-Pacific .............. 67.5 80.8 201.7 189.1 28350 33,950 84,714 82,230 

English Edition .......... 63.1 464 1488 1146 42,925 31,535 101,184 S| WOM sdsvathnx dis ..peviaas 56.5 30.7 145.6 90.5 23,730 12,880 61,152 38,010 

Spanish Edition .......... 66.2 55.3 171.3 115.2 45,050 37,570 116,484 78,240 Vision... eee eeeeeeeeees 48.5 40.5 113.1 97.6 20,370 17,010 47,502 41,020 
tNewsweek-European ........ 40.3 355 1103 84.7 16,940 14,910 46,326 35,560 _ Total Group ............. 1,874.4 1,735.7 4,901.9 (44366 522,036 ~ 478,906 1,371,075 1,205,729 
t Newsweek-Pacific: | tTwo issues in March 1955; three issues in March 1954. {Four issues in March 1955; five issues in March 1954, 

Manila Edition ........... 46.8 49.5 144.7 123.3 19,635 20,790 60,774 51,800 NOTE: All sectional advertising of Better Living, Elks, Everywoman’s, Family Circle, Town Journal, Woman's Day, Farm 
7 ba a Se evedecvere 49.8 75.3 159.2 198.0 20,895 31,640 66,864 83,160 Journal, Farm & Ranch—Southern Agriculturist and Progressive Farmer is reduced by application of a ratio figure to 
opular Mechanics: each advertisement; this ratio is the circulation of the particular edition i . 

Mecanica Popular (Spanish) 23.9 24.7 63.9 66.8 5,362 5,530 14,314 14,966 | tion of the magazine. For example, if a page cavetieunell: appears in an edition tapresantion 2% of the thal etvectation 

Mecanique Populaire (French) 30.3 25.8 78.3 70.7 6,776 5,768 17.539 15,820 | of the magazine, it is counted in the totals as .25 pages. 


Jahn & Ollier Adds Division 


Electro-Matic Engraving Co., 
Chicago, has become a division of 
Jahn & Ollier Engraving Co., Chi- 
cago. Electro-Matic will continue 
to operate from its present quar- 


ters. Don Sutte, Electro-Matic v.p.,_ 


has been named a v.p. of the com- 
bined operation. 


Bowring to Central Scientific 


Hal Bowring has joined Central 
Scientific Co., Chicago, as market- 
ing research analyst, a new post. 
He formerly was market research 
‘analyst at Brunswick Balke-Col- 
lender Co. and director of the 
prem analysis department of 
Orange Crush Co. 


‘is mighty big in the norfolk market 


February Pulse proves WTAR is FiRST in audience share 
morning, afternoon and night, Monday thru Saturday. 


Film Has Big Edge 
Over ‘Live’ Among 
TV Stations: NARTB 


WaAsHINGTON, April 19—Film has 
something like a _ five-to-three 
edge over live telecasting among | 
U. S. tv stations, according to a 
National Assn. of Radio & Televi- 
sion Broadcasters survey pub- 
lished this week. 

The survey results were in- 
corporated in the association’s 
second annual NARTB Film Man- 
ual. Coverage included 47% of 
NARTB television membership, or 
27% of all U. S. stations operating 
prior to May 1, 1954. 

Arranged in five station groups, 
according to size of potential tv 
‘audience, the survey found the 
following number of hours tele- 
cast in the week sampled (June 
6-12, 1954): 


® Under 50,000 tv families: 26:23 
hours film; 16:17 hours live. 
50,000 to 150,000 families: 30:- 
49 film; 12:07 live. 
150,000 to 500,000 families: 27:- 
24 film; 18:34 live. 
500,000 to 1,000,000 families: 
29:52 film; 24:00 live. 
1,000,000 and over: 
23:15 live. 
| On the other hand, live pro- 
grams had a slight edge over films 


36:57 film; 


“They say it has something to do with the growing season. 
We're getting eleven new telephone numbers on April 25th.” 


To give you better service, we 
have changed and increased 
our telephone numbers. To 
reach us on and after April 
25th, dial any number from 


DElaware 7-5200 
through 
DElaware 7-5210 


Please change your records. 


in sponsorship, whereas in last 
year’s survey live and film spon- 
sored hours were about equal. In 
all five station groups, total opera- 
ting hours increased over the pre- 
vious year. 

The new manual also includes 


analysis of daily film hours, live 
vs. film cost comparisons, case 
histories on film techniques and a 
\study of television operating pro- 
‘cedures. 


,been named advertising manager. 


She assumes duties formerly han- 
dled by Henry A. Adams, previ- 
ously promotion manager, who has 
been appointed business manager. 


‘SA’ Reprints Study Again 

For the fifth time since 1950, 
Scientific American has been com- 
pelled by demand to reprint the 
‘results of its purchasing study, 
“How Industry Buys.” Since the 
research was completed by Ross 
Federal Research Corp., SA says 
it has received orders for 5,500 
copies of the study from industrial 
marketing executives in every 
branch of industry as well as from 
many advertising agencies. The 
current press run of the 88-page 
booklet is for 2,000 copies. SA has 
also produced a 30-minute color 
slide-film based on the results of 
the survey. 


Alderson Joins Booth 

Ed Alderson has joined the 
Chicago office of Booth (Michi- 
gan) Newspapers Inc. He formerly 
was with Prairie Farmer. 


*Two month period, "Eight months. 


Western Mart Appoints 

A. Cameron Ball has been ap- 
pointed president and_ general 
manager of the Western Merchan- 
dise Mart, San Francisco, succeed- 
ing Frank K. Runyan, who has 
announced his semi-retirement af- 
ter 24 years with the Mart. Mr. 
Runyan will continue on a part- 
time basis as management con- 
sultant and associate manager of 
the Mart. Mr. Ball formerly was 
assistant to Mr. Runyan. Mrs. 
Marguerite Hickey, formerly ad- 
ministrative assistant to the presi- 
dent and general manager, has 

trl ——————— 

1955 1954 

Food Chains 
Colonial Stores ...$ 20,030,732 $ 17,987,373 
Ag RNR al 22,949,608 20,617,631 
Mvremer Ce. ...s.0. $3,906,228 84,697,824 
National Tea ..... 42,444,527 37,555,698 
GEE ccccstcsas 133,720,174 122,423,031 

Group Total ..... $303,051,269 $283,281,557 
Mail Order 
“Sears, Roebuck .... 242,828,807 210,638,396 
GE whwdbecics 12,329,387 10,287,040 
“Montgomery Ward .. 76,419,733 67,471,536 

Group Total ....$331,577,927 $288,396,972 
Drug Chains 
Walgreen ........ 15,053,875 14,643,292 

Group Total ....$ 15,053,875 $ 14,643,292 
Variety and Miscellaneous 
Bond Stores ...... 479,495 6,346,542 
Butler Bros. ...... 9,222,913 8,431,109 
Diana Stores Corp. 2,548,361 2,250,247 
Edison Bros. ...... 7,270,703 5,772,025 
Fishman, M. H 809,508 788,604 
Gamble-Skogmo 9,866,540 9,724,527 
ee 22,954,755 19,837,086 
¢Grayson-Robinson 

ee 8,254,479 7,291,774 
"Green, H. L 7,584,354 7,469,567 
Howard Stores 2,782,165 2,254,413 
“Interstate Dept. 

Ds eaidke kes 4,749,678 4,678,725 
Kinney, G. R. Co. 3,496,000 2,853,000 
ee ere 23,638,348 22,749,657 
Sy 12,085,953 12,101,790 
Lane Bryant, Inc 6,022,196 5,443,251 
CE, Sasaceeede 12,045,444 10,066,312 
ee 7,830,918 7,637,190 
McLellan Stores ... 3,790,909 3,828,443 
Melville Shoe ..... 9,903,292 8,136,472 
Mercantile Stores, 

ee eae 9,905,000 9,053,000 
>Miller-Woh! Co. 3,082,384 2,775,339 
Murphy, G. C. .... 12,682,788 $11,852,663 
National Shirt Shops 1,390,648 1,150,108 
Neisner Bros. ..... 4,637,558 4,211,545 
Newberry, J. J 12,342,493 11,813,956 
Penney, J. C. ....- 79,349,141 70,358,104 
Western Auto ..... 13,512,000 11,859,000 

Group Total ..... $298,238,023 $270,734,449 

Combined Total . .$947,921,094 $857,056.270 


March Sales of Chain Stores 


% Gain —————3 Month Period—_- — ™ Gain 
or Loss 1955 1954 or Loss 
+11.4 $ 58,797,839 $ 53,596,783 + 9.7 
+11.3 70,052,615 61,742,812 413.5 
— 0.9 250,727,740 249,583,345 + 0.5 
+13.0 127,895,475 114,848,528 +11.4 
+ 9.2 395,203,636 364,308,649 + 8.5 
+ 7.0 $ 902,677,305 $ 844,080,117 + 6.9 
+15.3 433,404,802 386,194,096 +12.2 
+19.8 25,517,587 23,442,763 + 8.8 
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Total Reader Audience of 
ADVERTISING AGE 

Would Pack 

Yankee Stadium 

and 

Polo Grounds 


115,611* readership provides greatest ever coverage In advertising and marketing, nothing spreads so far and wide as 


ond penetration of multiple tnenene the influence of Advertising Age. Biggest in circulation and 


coverage, it gets your sales message to more places — and to 


concerned with advertising and 
more of the important places where advertising matters are 


marketing decisions. decided — than any other single medium. 


* 3.78 readers per paid subscription established by recent survey of multiple 
readership. Projection based on November 1, 1954 ABC “Business Analysis of 
Total Paid Subscription Circulation’, with 30,585 total mail subscriptions. 
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Agency Cures 
Clients’ Ills in 
Hospital Home 


and has been undergoing a needed 
expansion. 
The agency’s conference room 


formerly was used as a medical 
/consultation room. The art depart- 


‘ment is in the old maternity ward. 


_The copy department is located in 
former operating rooms. 


_™ The move has not been made 
PHILADELPHIA, April 20—Adver- | without a certain amount of cyni- 


tising agencies, in their search for cism and buffoonery. Remarks 
fun and profit, have moved into about “labored copy,” “bed pan 
some odd locations. Most big city art” and “ulcer rooms” have been 
agencies still inhabit skyscrapers, heard in the corridors. 


but more and more of them seem 
to be moving into suburban villas, 
farmhouses, hotels and even 
schoolhouses. 


In spite of the clowning, Otto 
and Richard Renner, partners in 


'the agency, are glad to have found 


such a building where they could 


One Philadelphia agency has have central space for their ex- 
found a new type of home; it is op- panding business. In addition to 
advertising and sales consultation, 

Renner Advertisers, which han- the agency’s services include prep- 
dles a group of industrial accounts aration of technical manuals, spec- 
including Sharples Corp., Wiede- ifications books and similar en- 


erating in a hospital. 


mann Machine Co. and Arguto) 


Oilless Bearing Co., last month 
took over the former Douglass | 


Memorial Hospital, in center city, | 


gineering projects for government 
agencies and prime defense con- 
tractors. 


The hospital is a_ five-story 


— ee 


STACKED UP 


THE BIGGEST 


DEPARTMENT STORE 
SALES GAIN 


IN THE 


FIFTH FEDERAL 
RESERVE DISTRICT 


4% 
GAIN 
OVER 1953 


EVEN BIGGER INCREASES 
IN 1955! 


For the first two months of ‘55 Winston- 
Salem Department Store Sales show a 
whopping 13% gain — the biggest gain 
for any North Carolina city listed in Fifth 


Federal Reserve District reports. 


It’s good 


business to place your advertising where 
business is good — in Winston-Salem, 
where people shop the pages of the 
Journal and Sentinel Newspapers. 


WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN'T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


ner 9m 


JOURNAL ee SENTINEL 


MORNING SUNDAY EVENING ~ 
Wational Representative: KELLY-SMITH company 


TWIN ieee 


NOT DR. KILDARE—It’s Joseph Nagle, 

p.r. manager for the Renner agen- 

cy, striding out the entrance of the 

former Philadelphia hospital 
turned agency. 


building with a connecting annex 
and a parking lot. It comprises 
20,000 square feet of floor space. 
The agency formerly had space in 
three buildings. 

Quarters alone, of course, can- 
not be expected to cure all of the 
ills of the advertising business, 
but Renner should find its antisep- 
tic space a truly healthy influence. 


Dixie Cup Reorganizes, 
Names Four to New Posts 

Dixie Cup Co., Easton, Pa., has 
made four personnel changes as a 
result of a reorganization. John L. 
Coldren, who had been assistant 
to the v.p. and sales director, be- 
comes acting director of advertis- 
ing and sales promotion. Succeed- 
ing Mr. Coldren is J. D. Catlin, 
formerly director of advertising 
and public relations. 

James W. Stitt, sales promotion 
manager since 1951, has been ap- 
pointed advertising manager and 
Ralph N. Isaac, formerly home 
products national field sales man- 
ager, becomes the new sales pro- 
motion manager. Dixie’s adv«rtis- 
ing and sales promotion depart- 
ments are now part of the sales 
division, under supervision of W. 
G. Genne, v.p. 


Charlotte Has 57 Tint Sets 

WBTY, Charlotte, N. C., reports 
that its coverage area had 466,402 
black-and-white and 57 color sets 
as of March 1. The monochrome 
total went up 6,568 in February. 
The station carries locally origi- 
nated film colorcasts, as well as 
network color shows. 


the agency, s 


NEXT CASE—ER, ACCOUNT, PLEASE—Otto Renner, one of the partners of 


its at his desk in what was formerly the hospital ad- 
ministrator’s office. 


’ a el y ¥ A 


LABOR PAINS—Someone with a vivid imagination arranged for the 

art department to be placed in the maternity ward. It’s a good bet 

that these somber faced artists have already heard all the obvious 
innuendos several hundred times by now. 


NO CUTUPS ALLOWED HERE—If one of these copywriters unconsciously 
reaches out once in a while and murmurs, “Scalpel,” it’s only nat- 
ural. Copy department is now located in what was formerly a suite 
of operating rooms. 


2AC AIR 


wash 
Bae 
PITTSBURGH 


There is only OWE ][st 


MARKET in Pennsylvania 


Philadelphia = Population-3,971,000 eeeeeece 


Be EScRANTON 


MILES 


PHILADELPHIA 


excluded from Scranton . . . 


Source: Consumer markets 1955, Hazleton 
Wilkes-Barre. 


. «and only ONE Z249 MARKET) in Pennsylvania 
Pittsburgh - Population- 2,276,300... 


7 B\ THERE 1S ONLY ONE Bx? MARKET: 
... IN PENNSYLVANIA 


I SCRANTON-WILKESBARRE 


POPULATION = 571,400 


Topographically, economically and socially, SCRANTON and the 
neighboring city of WILKES-BARRE must be considered as a unit. 
These two markets are so clésely allied that the traveler can hardly 
tell when he has passed from one to the other. 


This is also true in the distribution of merchandise as evidenced 
by the major grocery and drug chains and wholesalers. 


For example: The A & P TEA CO. has its buying headquarters 
for the area in SCRANTON. AMERICAN-ACME STORES buy in 
WILKES-BARRE. The PENNSYLVANIA WHOLESALE DRUG CO. 
headquartered in WILKES-BARRE and distributing in fifteen counties, 
estimates 35% of its total volume in SCRANTON and Lackawanna 
County. 
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Gurley Maas Buzby 


SOJOURNERS—T hese executives of business publications and advertising executives were 
among those gathered at the Boca Raton conference of National Business Publications: 
Roy Gurley, Watson Publications, Chicago; William G. Maas and Leo Haggerty, 
Conover-Mast Publications, New York; G. C. Buzby, Chilton Co., Philadelphia; Paul 
Wooton, Society of Business Magazine Editors, Washington, D. C.; George L. Staudt, 


NBP Drives for Vocational Breakdowns 
of General Magazine Circulations 


(Continued from Page 1) 


interesting suggestion based on his 
belief that the much larger num- 
ber of publications now supplying 
such studies has added greatly to 
agency and publishing costs. His 
idea is to include a charge for 
copy research in the rate card, 
thus permitting advertisers who 
want their ads studied to have this 
service. He thought this might 
mean an additional charge of $25 
for each ad studied. 

Mr. DeWolf said that advertis- 
ing readership research is useful 
to advertisers, agencies and pub- 
lishers, though he emphasized that 
it does not provide all of the an- 
swers to effective copy. High read- 
ership may not always mean regis- 
tration of a good sales story, he 
pointed out. 

Mr. DeWolf urged publishers 
who are conducting readership re- 
search to set up a department to 
interpret the results to advertisers 
and agencies. He said that clinics 
held to give the findings of this 
type of study would have a great 
appeal to buyers of advertising, 
and hence would represent con- 
siderable promotion value for pub- 
lishers. 


® James T. Chirurg, chairman of 
the board of the James Thomas 
Chirurg Co., Boston, emphasized 
the problems presented by the 
large number of new publications 
which have been started during 
the past ten years, with the num- 
ber of business papers increasing 
by nearly 1,000 in that period. 

He urged publishers to train 
their representatives for creative 
service selling, being prepared to 
provide specific information re- 
lated to the market for the adver- 
tiser’s product, as well as evidence 
regarding editorial performance 
and reader interest. 

The agency head not only criti- 
cized much of the selling by busi- 
ness publications as routine in 
character, but also condemned 
much of the promotional material 
which they put out as exaggerated 
to the point of misrepresentation 
in some instances. 


= George L. Staudt, advertising 


manager, Harnischfeger Corp., 
Milwaukee, and chairman of the 
National Industrial Advertisers 


Assn., discussed business publica- 
tion sales methods at a Tuesday 
session. He said the best help busi- 
ness paper salesmen could give 
advertising managers would be in 
selling management on the value 
of advertising. 

The competitive battle between 
paid and free circulation advocates 
helps not at all in this respect, he 
asserted, as it serves only to con- 
fuse management and to raise 
doubts regarding the value of all 
business publications. 

Mr. Staudt also thought that the 
concern of NBP over general mag- 


Wooton Haggerty 


ing before you are hurt.” He said 
that NIAA surveys have shown 
that while the dollar volume of in- 
dustrial advertising going into 
general media has increased in re- 
cent years, the actual percentage 
figures have shown a_ decline, 
while business publication adver- 
tising has increased both in per- 
centage of the total expenditures 
and in dollars. 


® The NIAA chairman said that 
much of his mail from members 
consists of complaints regarding 
the large number of new industrial 
publications being started. He said 
that in view of the concern of ad- 
vertisers over the increased num- 
ber of new media, the latter must 
prove their value and do a real 
selling job to convince advertisers 
of the need of new publications. 

Another suggestion which Mr. 
Staudt made was that business 
publications set up a program to 
help industrial advertisers mer- 
chandise their advertising. Adver- 
tisers would be glad to pay for 
good service of this character, he 
said, and he felt that publishers 
might be able to handle the details 
of merchandising at less cost than 
would be involved in individual 
efforts of this kind. 

He criticized the lack of prepa- 
ration evidenced by many business 
publication representatives, and 
urged publishers to do a better job 
of sales training before sending 
new and inexperienced salesmen 
into the field. 


® Paul B. West, president of the 
Association of National Adver- 
tisers, gave the publishers a pre- 
view of the new presentation of 
the Joint ANA-Four A’s Commit- 
tee on Understanding of Our Eco- 
nomic System, which was to be re- 
leased formally at a meeting of the 
Four A’s here April 23. (See story 
on Page 76.) 

He told the meeting that the 
outlook for expansion of the eco- 
nomy in the next ten years means 
that marketing must be regarded 
as an essential part of manufactur- 
ing, since production is useless un- 
less products can be moved into 
consumption. 


= A panel of business paper rep- 
resentatives, officers of the t.f. 
clubs of Cleveland, Chicago and 
New York, told the publishers what 
salesmen would like to have to im- 
prove their sales results. They em- 
phasized especially proof of edito- 
rial performance and readership, 
market research and improved 
promotion. Many commented on 
the weakness of much direci mail, 
which they said is ineffective be- 
cause of poor content and unim- 
pressive appearance. 

Participants in this discussion, 
moderated by David R. Watson, 
president of Watson Publications 
Inc., were George H. Buehler, 


azine competition is a case of “cry- 


Machinery, Chicago; Charles H.! 


Staudt Smith 


Bussman, Pit & Quarry, Cleveland; ceeding Harvey Conover. William | 


Richard Y. Fuller, Technical Pub-| 
lishing Co., New York; Roy Gur- 
ley, Modern Railroads, Chicago; 
Kenneth S. Kaull, Putman Pub- 
lishing Co., New York, and Jack W. 
Walton, Machine Design, Cleve- 
land. 

Wednesday’s sessions were de- 
voted to round table discussions of 
operating problems, such as adver- 
tising sales, producing and han- 
dling inquiries, selling circulation 
quality control, increasing read- 
ership, using research in selling, 
etc. Discussion leaders included 
John W. Hartman, Bill Bros. Pub- 
lishing Co.; Frank O. Rice, New 
Equipment Digest; Bruce H. Dut- 
ton, Haywood Publishing Co.; 
Frank P. Tighe, Motor Age, and 
James W. Zuber, Steel. 

Harvey Conover, president of 
Conover-Mast Publications, and 
chairman of NBP, was honored 
with the presentation of a silver 
scroll in recognition of his services 
to the association. The presenta- 
tion was made by Russell L. Put- 
man, president of Putman Publish- 
ing Co. and former chairman of the 
association. 


# At the closing session today 
Henry Silldorff, of the G. M. Bas- 
ford Co., the agency handling the 
association advertising campaign, 
said that it had been extremely 
successful, the endorsements of 
the business press by leaders in all 
fields of industry having registered 
with unusual impact. The long- 
range purpose of the campaign, he 
said, is to bring about unity in the 
business publishing field. The 
campaign will be continued along 
the same lines during the coming 
year. 

Rufus Choate, president of the 
Scott-Choate Publishing Co., was 


elected chairman of the board, suc- 


Rice Putman Kneisly 


J. Rooke, chairman of W. R. C. 
Smith Publishing Co., was re- 
elected vice-chairman, while two 
new vice-chairmen elected were 
N. McK. Kneisly, president, Irving- 
Cloud Publishing Co., and James I. 
Ballard, president, King Publica- 
tions Inc. 

Leonard Tingle, Butterick Pub- 
lishing Co., was reelected treasur- 
er. Robert E. Harper was re- 
elected president and secretary, 
and continues as chief executive 
officer. 

Three new directors were chos- 
en: R. C. Jaenke, Penton Publish- 
ing Co.; Raymond Bill, Bill Bros. 
Publishing Co., and Carroll Buzby, 
Chilton Co. In addition, two di- 
rectors were chosen to fill unex- 
pired terms: Mr. Ballard and 
Raymond Coombes, Mechanization. 


FRED KLANER 


New York, April 21—Fred 
Klaner, 69, v.p. and advertising 
director of Field & Stream, died 
April 20 of a heart attack on a 
train while on a business trip rom 
Toledo to Cleveland. 

Born in Chicago, he was gradu- 
ated from the University of Wis- 
consin and started his business 
career as an advertising salesman 
with the Chicago Herald-Ameri- 
can. In 1917 he joined the western 
office of Field & Stream, in Chica- 
go, as an advertising salesman. In 
1945 he was appointed advertising 
director of the publication, with 
headquarters here. Shortly after- 
ward he was made a v.p. of the 
company, and a few years later 
became a v.p. and director of Hen- 
ry Holt & Co., the parent company. 

Mr. Klaner’s two sons, Fred Jr., 
and Peter, are partners in Con- 
away & Klaner, Los Angeles, pub- 
lishers’ representative. 


ARB Network TV Ratings 


Week of March 
All figures copyright 


30-April 5, 1955 
by A. C. Nielsen Co. 


PROGRAM POPULARITY 


Rank Program Rating 
1 Jackie Gleason (Schick, Sheoffer, Nescafe, CBS) ......cccccccccsssssesssessesereeeenenens 52.9 
2 6 Lave Leay (iin Merrie, CBS) q.....cccccscscssccrscsessecsveesevesescososesssenscsnessosooqsesccosesested 51.7 
3 Toast of the Town (Lincoln-Mercury, CBS) ..........ssccssscssscsssersssesessssssseerssersssenss 51.3 
4 You: Gat Veer Eile (DeSete-Plymouth, NBC) .ccccsesscossscssscossssosscvcnssseesvescennscsssbeoees 49.8 
5 Two for the Money (P. Lorillard, CBS) .........scccsssssseseserensneesennneesnsseenseenennenes 45.5 
6 George Gobel (Armour, Pet Milk, NBC) .......:.:sscsssscsssrrserseessessesssesserssseseeeeenens 45.4 
7 Jack Benny (Lucky Strike, CBS) .......cscssscsesesersesessnsnresenenersnsessnsesecsnsrsnnsnresnaneees 43.7 
8 Disneyland (American Motors, American Dairy, Derby Foods, ABC) ............... 42.9 

“9 This Is Your Life (Hazel Bishop, Procter & Gamble, NBC) ..........cc:ccscssseseeeerenes 42.4 

10 I've Got a Secret (R. J. Reynolds, CBS) ........-cseessesseserssrsenereersnseecrsensersesseenanene 41.8 


TOTAL VIEWERS REACHED 


Rank Program (000) 
1 Toast of the Town (Lincoln-Mercury, CBS) ......cccsseesersesesseeeensenensenerenenee 50,620 
2 Jackie Gleason (Schick, Sheaffer, Nescafe, CBS) ........ssesssesssnenensnesesnensnenens 46,950 
3 1 Love Lucy (Philip Morris, CBS) .......:--sssesereny sjovonceneieenncubetnencenee eobeasanttnaten 45,820 
4 Jack Benny (Lucky Strike, CBS) .........:ssessssessssesesnsnesnssssnssnsenennentarsnssenensnenesenes 41,320 
5 Disneyland (American Motors, American Dairy, Derby Foods, ABC) ............ 39,960 


6 You Bet Your Life (DeSoto-Plymouth, NBC) .......svcesesererenssrseeennnenseessensene oe 39,680 
7 George Gobel (Armour, Pet Milk, NBC) .....-+-0-++» 35,870 
8 Two for the Money (P. Lorillard, CBS) ............. 33,610 
9 Dragnet (Chesterfield, NBC) .....-------v-vsv 32,610 
10 I've Got a Secret (R. J. Reynolds, CBS) ...--.-c--eresesessserssenensrsnsnencnsnsnsnensnsenenens 32,480 


SPECIAL EVENT 


Academy Awards (Oldsmobile, NBC) 


Rating: 52.5 


Audience (000) 


| 
| 
| 


Hays Smith 


Harnischfeger Corp., Milwaukee, chairman of National Industrial Advertisers Assn.; 
Richard P. Smith, W. R. C. Smith Publishing Co., Atlanta; Frank O. Rice, Penton 
Publishing Co., Cleveland; Russell L. Putman, Putman Publishing Co., Chicago; N. McK, 
Kneisly, Irving-Cloud Publishing Co., Chicago; George O. Hays, Penton Publishing 
Co., and F. Morse Smith, Industrial Equipment News, New York. 


D-F-S Keeps Hold 
on $1,200,000 
Army Account 


(Continued from Page 1) 

the Air Force set up a separate 
recruiting system and retained 
Ruthrauff & Ryan, D-F-S was 
given another renewal on the 
Army portion of the account. At 
the time the Army said an open 
competition would be staged in 
1955. 


® In reply to a written query from 
ADVERTISING AGE, the Army said 
today that 11 agencies entered the 
competition this year. Invitations 
had been mailed to 104. 

The Army statement said the 
competing agencies were screened 
by a board consisting of three 
lieutenant colonels, a major and a 
lieutenant, of whom “all were 
members of the military personnel 
procurement service and all of 
whom were completely familiar 
with the advertising requirements 
of the army recruiting program.” 

The statement explained that 
the screening board listed the five 
agencies of the 11 it felt best qual- 
ified to administer the Army’s ad- 
vertising recruiting program with- 
out any reflection on the advertis- 
ing abilities of the other six not so 
listed. It made no recommendation 
for any of the five. 

(The five finalists, previously 
announced, were: D-F-S; Grant 
Advertising; Buchanan & Co; 
Doherty, Clifford, Steers & Shen- 
field, and Marschalk & Pratt, a 
division of McCann-Erickson.) 


STEPHEN P. GLENNON 


New York, April 19—Stephen 
P. Glennon, 51, v.p., secretary and 
director of sales and advertising, 
Popular Science Publishing Co., 
died April 15 in New Rochelle 
Hospital following an operation. 

Born in St. Paul, Minn., he spent 
his early years in Jersey City. 
After attending high school, he 
began his career in the publish- 
ing business in 1919 as an office 
boy on the old New York World. 
In 1928 he became manager of the 
“World Almanac,” and remained 
in that post after the World was 
sold in 1931 to the Scripps-Howard 
Newspapers. 

Mr. Glennon joined the staff of 
Popular Science Monthly in 1937 
and two years later became its 
advertising manager. In 1947 he 
was made advertising manager of 


| Outdoor Life as well. 


He had been an officer and di- 
rector of Popular Science Publish- 


\ing Co. since 1946. Since 1951 he 


had also been a director of S-M 
News Co., magazine distributor. 

In World War II he was associ- 
ate director of the National Paper 
Salvage Drive for the magazine 


41,190 industry. 
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This Week in Washington... 


House Befriends Information Agency 


By Stanley E. Cohen -Mich.), who assured the House he 
Washington Editor was convinced the program “has 
WasuHincTon, April 21—House been vastly improved in the past 
members were more kindly dis-|two years.” He added, however, 
posed than usual when the time that he felt USIA’s top command 
came to vote last week on the} had not presented “a tight budg- 
budget for overseas information | et,” and he wonders whether it 
work of the U. S. Information isn’t putting “too much money into 
Agency. certain geographical areas to the 

In the past, this program has in-|neglect of others.” 
variably faced heavy attack on the . 7 . 

House floor. This year a good| Booster: USIA gets help from a 
many friendly words were uttered. | substantial number of House mem- 
In the end the House was content| bers who have been abroad and 
to go along with its appropriations | come back convinced that the pro- 
committee, which had cut the pro-| gram needs and merits support. 

gram 10% from the amount rec- | Among those helping USIA is 
ommended by President Eisen-| Rep. Bob Wilson (R., Cal.), the 
hower, but left it with about $3.5) young second-termer from San 
million more than it has this year.| Diego who is the only public re- 

The prevailing opinion is typi-| lations and advertising expert cur- 
fied by Rep. Alvin Bentley (R.,|rently in the House. He got the 
floor long enough to remind his 
colleagues that he studies the pro- 
gram “from the professional point 
of view.” 

“I know the background not 
only of the director, Mr. Streibert, 
but of the men he has surrounded 
himself with since the agency has 
been reorganized. He is doing a 
fine job. I am extremely distressed 
to find its funds cut so drastically.” 


* . 
Fine-comb: House appropria- 
tions committee members had 


TO “PINPOINT” 
SALES IN CANADA'S 
RICH MARKET PLACE! 


gon> over the USIA budget in a 
careful effort to find the basis of 
the criticisms spelled out in the 
best seller “Billions, Blunders and 
Baloney.” They spent a day and a 
half screening USIA motion pic- 
tures, some of them as long as two 
hours each. 

In the end, according to Rep. 
John J. Rooney (D., N. Y.), chair- 
man of the subcommittee handling 
the bill, the committee questioned 
the author of the book and learned 
he had seen only one two-reeler. 

“And I have a doubt as to 
whether or not he saw that two- 
reel picture, because when he was 
asked to point out what were the 
wrong slants in it, he seemed 
utterly unfamiliar with it.” 

* ° . 

Testimonial: Sen. John Spark- 
man (D., Ala.), chairman of the 
Senate small business committee, 
called the Senate’s attention to) 
full-page newspaper ads which are | 
being used by RCA to publicize 
the fact that 80% of its 7,500 sup- 
pliers are “small business,” and 
that this 80% gets 45% to 50% | 
of the dollar volume spent by RCA | 
with suppliers. | 
“I feel that the efforts made by | 
Gen. David Sarnoff, the chairman | 
of the board, and Mr. Frank Fol- | 
som, the president of RCA, con-| 
stitute notable progress in this| 
sphere,” Sen. Sparkman said, add- 
ing that “all this has been achieved 
without the use of government- | 
owned or government-leased 
plants, facilities or equipment.” | 

7 . | 

Minimum Wages: Labor Secre-. 
tary James P. Mitchell has urged 
a Senate subcommittee on labor 
to broaden the federal minimum 
wage law to cover employes of re- 
tail chain stores that operate in 
interstate commerce. 

As the first witness in the com- 
mittee hearings on proposals for 
higher and broader minimum 
wage laws, he pointed out that the | 
present 75¢ federal minimum wage | 
applies to only 24,000,000 of the | 
44,000,000 privately employed| 
wage and salary workers. He is| 
for a 90¢ minimum, and he thinks | 
it should also apply to about 2,-| 
000,000 additional workers em- 
ployed by interstate department 
stores, variety stores, grocery, mo- 
tion picture, hotel and loan com- | 
pany chains. 

American Newspaper Publishers | 
Assn. has filed a letter with the | 
committee opposing any change 
which would put carrier boys un- 


You could marshal 50 U.S. 
Business Publications for 
your sales story and their 
combined overflow circula- 
tion wouldn’t dent the 
Canadian market. 


ee e Canada is a national 
market and a distinc- 
tive one. 


eee Canadian business 
paper editorials give 
on-the-spot coverage 
of this national market 
and its problems. 


and Canadians read 
their business publi- 
cations. Witness their 
interest according to 
a recent survey.* If 
you wish to pinpoint 
your sales write for 
your copy. 


*Gruneau Research 
Bulletin 1954 on 
request 
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LIVE DANGEROUSLY—Granville (Bill 
Hortex Mfg. Co., El Paso, Tex., c 


blowup being shown him by Jack Roberts, of the Carson-Roberts 


agency, at a recent nationa 


Advertising Age, April 25, 1955 


switch ads. But Commissioner Lee 
contended the commission should 
exercise its jurisdiction as cases 
come before it. 

“Are radio stations setting them- 
selves apart in neglecting to check 
more carefully into these types of 
commercial ads?” he asked. “In the 
event of such derelictions, I be- 
lieve it is the commission’s duty 
not only to take cognizance of the 
situation, but to insist upon the 
elimination of such practices.” 


END BAIT ADS, FTC 
TELLS CLEAN-RITE 
WasHINcTON, April 20—The Fed- 


eral Trade Commission today 
ruled that Clean-Rite Vacuum 
Stores, Washington, advertised 


reconditioned Electrolux machines 
at $8.75 in order to switch pros- 
pects to higher priced merchandise. 

Upholding an initial decision by 
Hearing Examiner Earl Kolb, the 
commission said newspaper, radio 
and tv ads by Clean-Rite “truly 
were bait advertising,” resorted to 
in order to open consumers’ doors 
to salesmen. 

The reconditioned machines 


) Green (right), sales manager, 
hecks the “caliber” of a trade ad 


lL sales meeting in El Paso. 


der the minimum wage law. 
ANPA’s general manager, Cran- 
ston Williams, pointed out that the 
“independent contractor” plan 
enables boys to earn money and to 
learn the ways of business outside 
of school hours. 

“It would be deplorable,” he 
wrote, “if these youngsters are 
prohibited from carrying on as 
they have heretofore.” 

+ . . 

Menace: Rep. Eugene Siler (R., 
Ky.), who has a bill—H. R. 4627 
—outlawing advertising of alco- 
holic beverages, told the House, 
“booze advertising by tv, radio or | 


publications is a beast and it sore- Trade Commission has done an 


ly offends millions every day.” 

“There are some things which 
should be strictly regulated while | 
they exist or else put in complete 
subjugation among civilized peo-| 
ple,” he said. 

“For example, the rattlesnake, | 
the brothel, the stalking murder, 
the insidious thief, the trouble- 
maker at home or abroad, and the. 
nice genteel advertisement of. 
booze in whatever form may be 


best calculated to make strongest | 


appeal to our boys and girls.” 


were of little or no value, FTC 
said, and were belittled and dis- 
paraged by salesmen. In some in- 
stances, salesmen refused to dem- 
onstrate or sell the advertised ma- 
chine and resorted to high pressure 
methods “hardly legitimate, in 
several instances.”’ FTC told Clean- 
Rite to cease and desist. 


FCC Drags Feet 
on WOL's Bait 
Ads, Lee Charges 


(Continued from Page 2) 
Commissioner Lee wrote. He said 
the station carried similar ads for 
sewing machines. 

“The Better Business Bureau has 
been fighting this sort of advertis- 
ing for a year, and the Federal 


Three Join Emil Mogul Co. 
Alfred P. Berger, formerly copy 
chief of Emil Mogul Co., New 
York, who recently headed his own 
agency, has rejoined the Mogul 
company as a plans board member. 
Mogul also has appointed Charles 
Miller an associate art director 
outstanding job in combatting such |29d Jack Marcus to the merchan- 
advertising. 'dising department. Mr. Miller for- 
“But the Better Business Bureau |™erly was with Cecil & Presbrey, 
alone cannot challenge some of|@nd Mr. Marcus previously was 
these practices. This commission With Joe Lowe Corp. 
has a responsibility when it passes | 
upon applications for license re- Wine Shipments Top Average 
newals.” Shipments of California wines 
totalled 9,646,343 gallons in Feb- 
s Four other commissioners, in- ruary, 2.05% more than the prior 
cluding Chairman George McCon- five years’ average for February, 
naughey, took the position that but 5.02% less than the 10,155,- 
FCC should not single out WOL 984 gallons shipped in February, 
‘while other stations carry bait and 1954. 


oe 
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ROLLS IN 


money that it resembles 


enjoys a $10,000,000 
nual income. And mo 


money-making mark 
offered by WKBT — on 
exclusive basis. If you're 


a better spot. 


E MONEY 


La Crosse takes in so much 


bank! Manufacturing here 
does a $100,000,000 an- 
nual business. Agriculture 
an- 


money comes in from the 
tourist trade, from air, rail 
and river traffic. That's the 


Lucky Strike—sponsor of Ann Sothern’s popular 
series—is just one of the many lucky advertisers 
buying WKBT. Why lucky? Because WKBT 
offers exclusive, unduplicated coverage of the 
newest and fastest-growing TV market in Amer- 
ica! Latest statistics show that TV homes are up 
to 87,000* in La Crosse and environs—WKBT’s 
exclusive TV territory. And heaven knows what 
the grand total will be next month! So it grows in 
La Crosse ... the big opportunity market that is 
reached by one and only one TV station—WKBT. 
Luckiest buy in TV! 

*Pulse Survey—March, 1955 


et 
an 
in- 


terested in making mone 
yourself, you couldn’‘t piek 


*Ann Sothern stars in “Private Secretary” 
WKBT, Sundays, 6:30 P.M. 


cS) 


CHANNEL 


Affiliated with 5000 watt 
WKBH, La Crosse’s 32 
year old NBC outlet ae 
LA CROSSE 
‘ WISCONSIN 


REPRESENTED 
NATIONALLY BY 


PAUL H. RAYMER 
COMPANY, Inc. 
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March was the Anniversary 
month of the merger between 


The Washington Post and 


The Times Herald a year ago. 


Quite a normal month, too. 


The Washington Star’s 


advertising lead 


over he Post-Times Herald 
was 931,000 lines. 
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‘PARENTS’ MAGAZINE'S: 


This is 
JIM QUINN, 


{and how!): 


Ser our advertisers, 


OEE OES LR te ee 


"ie ae ae Vice President, a 
ee es ce President, . 
Famous a Ross Roy inc., Chicago | 
FATHERS © PT spartan father of eight — 


speaks with paternal authority 


* ‘Tisn't true | ask competitive — 
bids on apparel, food, toys, — 
drugs and all else my 8 kids use. — 
‘Tis true, though, that Mrs. Quinn 
finds the PARENTS’ Sealaspeedy — 
guide to good buys!” < 
Well, sir, eight’s a lucky : 
number for your neighborhood — 
businesses, just as 1,625,000 
PARENTS’ Seal-hunting 
mother-shoppers are 

a mighty profitable number 


FAMOUS FATHERS AGREE: Women are wonderful, 
.»»- but MOTHERS are better and bigger customers! 


Role of Advertising 
Stressed at Four A's 


(Continued from Page 1) 
services, and $16 billion more dur- 


able goods. This means a physical | 
volume increase in the amount to) 


be sold 14% times as great as the 
astonishing increase between 1940 
and 1954. 


Mr. Johnson thinks advertising 


is the key instrument for accom- 
plishing all this, particularly in 
such roles as “educating, to a 
higher standard of living, the mass 
millions who have climbed up- 
ward in income groups even in the 
last five years.” 

The JWT v.p. scoffed at the 
bogey of consumer credit, assert- 
ing that consumer short term cred- 
it is low in relation to discretion- 
ary spending power, and forecast- 
ing a “safe” expansion of 68% by 
1956. 


® Consumer credit is closely re- 


i 


eastern test 


S the GROWING WEST 


You can’t test the booming West in Connecticut or 

Ohio or Missouri. Eastern measurements just don’t “measure 
up” to Western growth. The hundreds of thousands 

who move to the West each year come to a new environment, 
develop new ways of living, acquire new buying 
habits. And the West is high above the 

national average in per capita retail sales. 


For a true test of the West, test your merchandising plans 
in fabulous Phoenix, a typical Western buying center. More 
than 2,500 new residents a month settle in Metropolitan 
Phoenix. It has grown 32 per cent in the past four years. 


There are five outstanding reasons why 
Phoenix is the best test area in the West. 


METROPOLITAN PHOENIX IS AN ISOLATED, INDEPENDENT AREA— 
360 miles from any other population center of 400,000 or 
more. Isolation permits conclusive testing with a minimum 
of distracting factors. 


DIVERSIFIED INCOME SOURCES PROVIDE A HEALTHY, BALANCED 
MARKET. Phoenix is a growing industrial center—with man- 
ufacturing employment expanding 89 per cent over a five 
year period — but Phoenix is also the trading center of a 
prosperous farm and ranch area of one million acres. 


DISTRIBUTION IS CENTERED IN PHOENIX, where wholesalers, dis- 
tributors, major chains and buyer groups are headquartered 
to serve all of Arizona. 


TOTAL ADVERTISING COVERAGE AT LOW, SINGLE-INSERTION COST 
is provided for the Phoenix Metropolitan Area by the Re- 
public and Gazette, 90.8% home delivered. 


FULL MEDIA COOPERATION BY THE REPUBLIC AND GAZETTE 
includes publishing of Consumer Analysis and Market 
Data Books, supplying of route lists, store calls and store 
checks, mailings — any reasonable merchandising help you 
may require. 


Write now for the Market Data Book 
and eye-opening new Consumer Analysis. 


THE PHOENIX REPUBLIC AND GAZETTE 


PHOENIX, ARIZONA 


REPRESENTED NATIONALLY BY THE KELLY-SMITH COMPANY 


NEW YORK 
ATLANTA BOSTON 


CHICAGO 


SAN FRANCISCO LOS ANGELES 


PHILADELPHIA 
SYRACUSE 


lated to durable goods sales, he 
noted, and he went on to project 
an annual market for 6,000,000 
new cars a year, based on reaching 
the 11,000,000 families which need 
a second car and the 6,000,000 
homes in which there is but one 
qualified driver. 

Expanding consumer and agri- 
cultural markets, he said, suggest 
the importance of “raising our 
sights” in advertising. He also sug- 
gested (1) the need for reorienta- 
tion of objectives and reexamining 
markets and methods, not in rela- 
tion to the past but in view of new 
and changing opportunities; (2) 
the need to reexamine advertising 
budgets to see if they’re adequate 
for these opportunities, and (3) 
“activation” research to make ad- 
vertising more effective in chang- 
ing people’s motives, ideas and 
habits—and causing them to buy. 


® Pretty much the same note was 
sounded by H. G. Little, chairman 
of the board of Campbell-Ewald 
Co. and newly elected Four A’s 
chairman, who 
said “the key to 
the future pros- 
perity of  busi- 
ness, I _ should 
say, is volume. 
The market is the | 
largest in history 
andgrowing 
larger, but the 
increased compe- 
tition. . .hinges on 
a given compa- 
ny’s ability to 
sustain its profits through greater 
volume rather than be satisfied 
with smaller volume and the his- 
torical markup. In pointing the 
way, advertising agencies must 
also assume a greater responsibil- 
ity than ever before in their his- 
tory.” 

Still another angle on the same 
problem was revealed by W. C. 


H. G. Little 


McKeehan, v.p. of J. Walter 


Thompson Co., when he showed 
the new presentation of the Joint 
Committee on Understanding Our 
Economic System, co-sponsored by 
the Assn. of National Advertisers 
and the American Assn. of Adver- 
tising Agencies. < 


Advertising Age, April 25, 1955 


First shown at the ANA con- 


| vention, it is called, “If We as a 


People—the Challenge to Amer- 
ican Enterprise,” and centers on the 
challenge to distribution to match 
America’s productive capacity. 


® It examines factors in modern 
marketing: marketing research, 
sales organization, product design- 
ing, product testing, etc. (there are 
16 such factors in all, of which 
advertising is listed last). It also 
argues that marketing is the 
spark plug of the American econ- 
omy, since goods on a factory 
siding are liabilities until they’re 
put to use. 

The presentation is slated for 
showing at several major meetings, 
and then will be offered for sale 
as a sound slide film, and probably 
as a booklet. 

Mr. McKeehan emphasized that 
the new program will continue for 
a number of years, and will take 
many forms. The current presenta- 
tion is designed for use by compa- 
nies, although “we believe a pro- 
gram for the general public must 
evolve.” . 


= The meeting also heard a report 
on current activities of the Adver- 
tising Research Foundation, de- 
livered by ARF Chairman Fred B. 
Manchee, executive v.p. and treas- 
urer of Batten, Barton, Durstine & 
Osborn. 

Here is a summary of ARF’s 
work: 


e Introductory Bibliography of 
Motivation Research, published in 
1953. 


e Language of Dynamic Psychol- 
ogy as Related to Motivation Re- 
search, a glossary of terms. 


@ Directory of Organizations 
Which Conduct Motivation Re- 
search, a list of 82 commercial re- 
search practitioners. 


e Directory of Social Scientists 
Interested in Motivation Research, 
listing and information on 157 psy- 
chologists, sociologists and cultural 
anthropologists. 


e Motivation Research in Adver- 
tising and Marketing, published by 
McGraw-Hill, of which 2,100 copies 
have been distributed. It is now 
in its second printing. 


® Also, ARF validated the Com- 
mercial Car Journal study, the 


AN ILLUSION Staten 


is that a fine idea, 
expertly illustrated 
and written, 


is all that is needed 
to make a fine advertisement. 
# The hard fact is 
that idea, art, and copy 
must be delivered to readers 
by fine reproduction . . . 


and this requires 
fine photoengravings. 


Eons, MILLER & HUTCHINGS, INC, 


america's FINEST PHOTOENGRAVING ruant 


333 WEST LAKE STREET, 
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Advertising Age, April 25, 1955 


fifth in its Continuing Study of 
Business Papers, and the “Aviation 
Week Study,” to help advertisers 
and agencies make more effective 
use of business papers. 

In the red-hot broadcasting field, 
ARF turned out the “National Sur- 
vey of Radio and Television Sets 
Associated with U. S. Housenolds,” 
“Directory of Audience Size Meas- 
urement Services,” ‘“Radio-TV 
Bibliography,” and “Recommend- 
ed Standards for Radio and. Tele- 
vision Program Audience Size 
Measurements.” 


= Sherwood Dodge, v.p. and gen- 
eral manager of Foote, Cone & 
Belding, New York, explained the 
forthcoming printed advertising 
rating methods study: 

The Alfred Politz organization 
will make three simultaneous stud- 
ies on a single Life issue, using 
the design premise and interview- 
ing procedures of Starch, Gallup- 
Robinson, and Readex. Then two 
personal interview studies, using 
national probability samples of 4,- 
500, will be executed. Then in the 


‘ early fall, ARF will get detailed 


tabulations for study and subse- 
quent release to the ARF mem- 
bership. 


Mr. Dodge hopes some questions 
will be answered for the first time, 
like the effect on ratings of the 
time lapse between publication and 
interview, most recent reading and 
interview, and the effect on ratings 
of the ‘number of advertisements 
studied in the interview, and the 
effect on ratings among proved 
readers as distinguished from al- 
leged readers. The questions are 
also aimed at discovering differ- 
ences in primary and secondary 
readers, urban and rural readers, 
how ratings vary by sex-age-edu- 
cation-economic levels, etc. 


® Dr. Lyndon O. Brown, v.p. of 
Dancer-Fitzgerald-Sample, told 
the meeting about the All-Media 
Audience Committee, which is at 
work trying to get more compre- 
hensive and acceptable audience 
data within each type of medium. 
The committee is currently work- 
ing on two fronts—one part, called 
the audience concept committee, is 
trying to make progress on the 
broad problems of audience defi- 
nition; the second is the action ac- 
tivity, which is preparing a design 
for a broad scale magazine audi- 
ence study. 

Henry Schachte, v.p. of Bryan 
Houston Inc., traced the progress 
and future plans of the Advertis- 
ing Research Foundation in the 
motivation research field, with 
special emphasis on a new project 
designed to factor out decisions to 
buy and brand selection and in- 
fluences bearing on the decisions. 

The project, in charge of Dr. 
Wallace H. Wulfeck of Wm. Esty 
Co., grew out of a preliminary 
study made by National Analysts 
a year ago for ARF and a group 
of men’s magazines. 


® As is standard procedure, a part 
of the meeting was devoted to ex- 
plaining that the agency business 
is just like other businesses. 
Lawrence Valenstein, president 
of Grey Advertising Agency, re- 


ported that advertising agencies) 


actually have a fairly low turnover. 


Based on a Four A’s survey to) 


which 152 agencies replied (the 


PROTEIN! 
Kelloggs new food | 


Concentrated high-quality protein ix a delicious nex cereal form 


TWO-STATE TEST—Kellogg Co., Battle 
Creek, is using newspaper ads like 
this in some 30 cities in two states, 
Florida and Wisconsin, for its new 
“K” protein cereal. Radio and tv 
spots also are being used. Leo 
Burnett Co., Chicago, is the agency. 


ed vice-chairman; J. Paul Hoag, 
president and treasurer of Hoag & 
Provandie, Boston, was elected sec- 
retary-treasurer; Frederic R. Gam- 
ble was reelected president of the 
association. Mr. Little succeeded 
William R. Baker Jr., chairman of 
Benton & Bowles, as top officer of 
the association. 

Also elected were the following 
directors-at-large: Joseph H. Ep- 
stein, partner of Fitzgerald Adver- 
tising Agency, New Orlcans: Ro- 
bert M. Ganger, chairman of 
D’Arcy Advertising Co., New York, 
and Arthur E. Tatham, chairman, 
Tatham-Laird Inc., Chicago. Wal- 
ther Buchen, president, Buchen 
Co., Chicago, was elected for two 
years to fulfill the unexpired term 
of the late James M. Cecil. 


= Mr. Little announced that next 
year the Four A’s has planned an 
international meeting of advertis- 
ing agency leaders, to take place 
between April 23 and May 4, 1956, 
in New York, White Sulphur 
Springs, W. Va., and Washington. 
Invitations are tentatively slated 
to be sent to about 60 advertising 
agency leaders in 40 countries. 

Delegates attending the conven- 
tion will have a host agency in 
New York, which will show them 
how an American agency works. 
They will also attend the regular 
Four A’s meeting at The Green- 
brier, April 26-28, and will have a 
Washington tour under the aus- 
pices of the Department of Com- 
merce, State Department and U. S. 
Information Agency. They will end 
their official tour at the Interna- 
tional Advertising Assn. meeting 
in New York May 5B. 


Chilton Co. Appoints 
Case, Hildreth Publishers 


New publishers of Chilton Co., 
Philadelphia, are Russell W. Case 
Jr., publisher of Motor Age and 
Commercial Car Journal, and Jack 


152 agencies employ about one- 


third of the people in the agency 
business), agency personnel turn- 


over is about 2.3%. In comparison | 
with 25 other basic industries re-| 


porting to the Department of La- 
bor, all of these industries had a 


higher personnel turnover than, 


agencies. 


® Henry G. Little, president and 
chairman of Campbell-Ewald Co., 
Detroit, was elected chairman of 
the Four A’s. 


Robert D. Holbrook, chairman'and Commercial Car Journal, with |ing more than an attempt to beat 


of Compton Advertising, was elect- 


Jack C. Hildreth Russell W. Case 


& Bowles is the agency. 


Last Minute News Flashes 
Fox Head Ad Chief Quits in Control Dispute 


WavkEsna, WiIs., April 22—Roy J. Bernier, advertising manager and 
p.r. director of the Fox Head Brewing Co., resigned yesterday in the 
midst of a dispute over control of the brewery. Charles Kapps, who 
had been president, resigned last week, giving ill health as the reason. 

| |Mr. Bernier was a member of two management factions contending for 
|| control of the company. The dispute presumably will be resolved in a 

stockholders meeting expected within the next 30 days. 


f |Hayes Replaces Adrian Murphy as CBS Radio Head 
New York, April 22—Arthur Hull Hayes, now v.p. in charge of the 
|| division’s San Francisco office, has been named president of CBS Ra- 
dio, replacing Adrian Murphy, who is retiring from active business. 
Head of the network since March 1953, Mr. Murphy is leaving after 19 
years with the company. Mr. Hayes joined the company 21 years ago as 
_|a sales executive. He will be succeeded at KCBS by Jules Dundes, who 
|| has been named general manager of the station. 


\|Sawyer Succeeds Sturm at ‘Business Week’ 

New YORK, April 22—Herman C. Sturm, advertising director of Busi- 
ness Week, is leaving May 1. He will be succeeded by B. E. Sawyer, 
advertising director of Chemical Week, also a McGraw-Hill publica- 
tion. Mr. Sturm’s future plans have not been announced. 


Gallay Expected to Succeed Marsteller at Universal 


CuicaGco, April 22—Universal Oil Products Co., DesPlaines, IIl., is 
expected to name Sam Gallay Advertising, New York, as its agency, 
replacing Marsteller, Rickard, Gebhardt & Reed, effective May 1. 
Marsteller resigned the account because of a conflict of interest be- 
tween Universal Oil and its subsidiary, Procon Inc., and Foster 
Wheeler Corp., New York refiner, which had been with Rickard & Co. 
before it was amalgamated with the Marsteller agency (AA, Jan. 31). 


Whirl, New P&G Shortening, Bows; Other Late News 


e Whirl instant liquid shortening, a new Procter & Gamble product, 
has been introduced in Columbus and will shortly be marketed in Cin- 
cinnati. A milky white liquid, Whirl comes in pint and quart cans and 
reportedly cuts time in mixing or creaming. Media in use or slated for 
future use include newspapers and radio and television spot. Benton 


e Secretary of State John Foster Dulles will be the principal speaker 
at the annual dinner May 23 at the Magazine Publishers Assn. con- 
vention at the Greenbrier, White Sulphur Springs, W. Va. 


e Henry O. Whiteside will join the Chicago office of J. Walter Thomp- 
son Co. on May 1 as director of research, succeeding Henry C. Camp- 
bell, who retires from the agency early this summer. Mr. Whiteside 
was v.p. of Mercantile Trust Co., St. Louis, in charge of advertising and 
public relations; previously he was with Gardner Advertising, St. Louis. 


Trading Stamps 
Agitation Stays 
Warm in Far West 


(Continued from Page 1) 
some cases, two or more addition- 
al employes to serve you would 
cost.” 


= In no way connected with the 
Burley incident, but bearing on the 
same subject, the current issue of 
“Safeway News,” house organ of 
Safeway Stores Inc., carries an 
article titled “What Price Trading 
Stamps?” 

The article states that the stamps 
cost the retailer anywhere from 
2% to 3% of sales. It adds that 
this is more than the average food 
retailer makes since average net 
profit is less than 1.5%. 

“Advertising that states trading 
stamps are given away free,” the 
article says, “is not a true state- 
ment. It is misleading advertis- 
ing.” 


COUPON USE PUT AT 
BILLION PER YEAR 

OAKLAND, CAL., April 21—Safe- 
way Stores Inc, has just completed 
a new four-week test of coupon 
‘handling. Results show that the 
‘grocery chain must sort, count, 
‘handle and present to brand pro- 


F 'moters 40,000,000 coupons a year. 


| The study shows that the aver- 
age Safeway store handles 21,060 
;coupons annually. 

“Based upon Safeway’s discov- 


ery that it handles about 40,000,000 | 


Wolfson, Avery Set 
To Battle on Ward 


Management Policy 


Cuicaco, April 22—The mer- 
chandising theories of Louis E. 


| Wolfson and Sewell Avery will be 
fought out in board of directors 


meetings here throughout the next 
year. The Ward management said 
that the Wolfson group will win at 
most three seats on the board of 
Montgomery Ward & Co. after an 
almost year-long fight for control 
of the company. 

At the stockholders meeting 
here today, Mr. Wolfson promised 
a more aggressive merchandising 
program, increased dividends and 
improved morale, as a result of his 
part in the management of the 
company. 


= The battle has been hot and 
heavy this week, with both sides 
making charges and _ counter- 
charges in full-page newspaper 
ads. In its last-minute attempt to 
retain control, the Ward manage- 
ment used photostats of financial 
statements from Wolfson-con- 
trolled companies in one ad, in- 
dicating that these companies have 
lost money since he gained control. 

Mr. Wolfson answered these 
charges in two press conferences 
here and with a page ad showing 
that earnings have improved in the 
companies he now controls. 

Mr. Woifson has gone on record 
for naming a national ad agency 
and expanding greatly the adver- 


coupons a year,” said Lingan A. |tising of Ward’s on a local and na- 


Warren, Safeway president, 


“it | tional 


level. Hoffman-Manning, 


C. Hildreth, publisher of Automo- is estimated that close to a bil- |New York, now services New York 
lion coupons pass through retail- | Shipbuilding Co., Merritt-Chap- 


tive Industries. 


‘in 1945 as eastern manager of the 


Mr. Case joined the Chilton staff ers’ hands throughout the country. | man & Scott and Devoe & Raynolds 
| “These represent price cuts by |—three companies controlled by 


two publications of which he now brand promoters who use coupons Mr. Wolfson. 

is publisher. Mr. Hildreth also has|as a dodge to lower the actual; He has also stated that he would 
been associated with Chilton since | price, while at the same time they follow the lead of Sears, Roebuck 
1945, most recently as regional|attempt to maintain a published & Co. in revamping the merchan- 
manager of Automotive Industries | but fictitious price. They are noth- |dising policy of Ward’s. 


‘headquarters in Cleveland. 


economics.” 


At the present time, Ward’s sells 
a large number of national brand 


Silverware Faces 
Mass Market with 
Trade-In Deals 


(Continued from Page 1) 
versary promotion. The 52-piece 
“anniversary” set is an eight-place 


setting, packed in a mahogany 
chest and available in eight of 
Wallace’s most popular patterns. 
Prices range from $301 to $458, 
depending on the pattern. 
Realizing that there is likely to 
be a lot of rummaging in old 
chests, Wallace warns that it is 
not prepared to accept “a ton of 
old silver’? from each buyer. The 
most you can trade in is 52 pieces. 


® In the silver trade-in business, 
it’s not the year that’s significant, 
but the weight. Heavy pieces of 
sterling are the most valuable; 
| silverplate is, of course, the least 
valuable. Wallace figures that the 
maximum allowance anyone can 
get is $130 and it expects the aver- 
age trade-in to run between $25 
and $40. The company will either 
keep or melt down the old silver- 
ware it receives. 

Wallace’s 1,400 dealers have 
been sent a dope sheet advising 
them what to offer for old table- 
ware. The retailers are also being 
offered special advertising allow- 
ances. For each “anniversary” set 
ordered, Wallace will give the 
dealer $12.50 for use in local ad- 
vertising. The allowance will be 
figured at the local retailer rate. 

In announcing the trade-in offer, 
Wallace quoted recent sales fig- 
ures to show that sterling silver 
has lost its “class” market status. 
The company reported that in 
1954, “for the first time,” sales of 
sterling silverware (knives, forks, 
spoons, etc.)—at $95,000,000— 
were equal to sales of the lower- 
priced silverplate services. Sterling 
also outsold stainless steel by three 
times. 


items. Mr. Wolfson has said he is 
“hot on private brands.” 


= The present policy of Ward’s is 
one of caution. The company 
spent, according to an audit by 
Price & Waterhouse, only $8,- 
000,000 in advertising, with $109,- 
000 going into radio and tv, in 
1954. 

Final tallies on campaign ex- 
penses aren’t in yet, but Mr. Wolf- 
son says that he has spent over 
$500,000 to date. Ward’s states that 
it has spent $124,882, although it 
was estimated by a spokesman for 
the company that it was closer to 
$400,000. 


s Yesterday, Mr. Avery threat- 
ened to sue his opponent for viola- 
tion of the Clayton Anti-Trust Act. 
Mr. Wolfson, he claimed, violated 
the law by being a member of 
boards of directors of competing 
companies. 

Mr. Wolfson immediately an- 
nounced that he and his brother 
had resigned as members of the 
board of directors of Devoe & 
Raynolds, a company in competi- 
tion with the paint line of Ward’s. 

Mr. Avery has hinted at an ex- 
pansion program as a result of the 
fight. There seems to be evidence, 
according to J. Handly Wright, of 
Selvage & Lee here, that the com- 
pany will retain the services of 
the public relations organization, a 
precedent-shattering act for 
Ward’s. 


Gerstenkorn Opens Agency 

Henry Gerstenkorn, who has 
been with Western Advertising 
Agency, Los Angeles, for the past 
year, has re-established his own 
agency, Henry Gerstenkorn Co., 
with offices at 4020 W. Third St., 
Los Angeles. 
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Rates: $1.25 per line, minimum charge 


ADVERTISING MARKET PLACE 


$5.00. Cash with order. Figure all cap 


* Jines (maximum—two) 30 letters and spaces per line; upper & lower case 40 


per line. 


Add two lines for box number. Deadline Wednesday noon 5 days 


preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


ACME IR A NR POOLE AN LE TELE IS ETN SETI SLOTS, 


HELP WANTED 


Twe young men wanted - farm back- 
ground or knowledge. One should be a) 
good all-around artist with some original- | 
ity. The other a young copywriter-radio, 
TV, consumer and trade opportunities. 
Ideal working conditions - downstate. 
Give desired salary and resume in first 
letter. Write in confidence. 

Box 7258, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


WANTED: FREE LANCE COPYWRITER 
Medium sized New York City advertising 
agency requires copy help for a financial 
account. Writer must have knowledge of 
market terminology and be able to trans- 
late copy message into easy editorial 
style. Please write for appointment giving 
copy background in first letter. 
Box 7254, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


Do you know of a young man with a 
genuine interest in gaining experience in 
publishing? National magazine has open- 
ing for production-makeup man, with 
some writing. Location N. Y. City. Some 
experience desirable. Must be personable 
and capable of meeting people. 
Box 7253, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


Adv. Space Salesman. Head up Chicago 
office Eastern trade mag. publishers. 
Young, bright, alert, career minded. Min. 
2 yrs. exp. $6,000 start. 
Box 7255, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
MANAGER WANTED 
for Farm Publication 
Must have considerable experience, ex- 
ceptionally strong on national and region- 
al farm sales. Ownership interest avail- 
able. Give full particulars. 
Box 7251, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. | 
185 N. Wabash FR 2-0115 Chicago 
WANTED: AD MANAGER 
FOR POULTRY TRADE MAGAZINE 
Young man with agricultural background 
preferred. Poultry industry experience 
added value. Some travel required. Com- 
pany has profit sharing and pension ben- 
efits. Detail experience, age and expected 
salary in first letter. 
Box 7450, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


WANTED: 


Experienced advertising manager or | 
agency man to be advertising right | 
hand to director of merchandising and | 
advertising in very large oil market- 
ing organization. Location in beauti- 
ful Southwestern city. Salary $9,000- 
$10,000 plus important opportunity 
for growth. Address Box 349, AD- 
VERTISING AGE, 200 E. Illinois St., 
Chicago 11, Ill., giving experience, 
present location, age and any other 
facts you think pertinent. 


HELP WANTED 


CHRISTMAS CARD PUBLISHER seeks 
experienced commercial artists to do free- 
lance comprehensive and finished art on 
Christmas Cards. Especially line technique 
in one, two and more colors. Submit sam- 
ples of work to Advertising Dept., Miles 
Kimball Co., Oshkosh, Wisconsin. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 
ESTABLISHED power engineering publi- 
eation seeks an enterprising space sales- 
man for the Ohio and Western Pennsyl- 
vania territories. Splendid opportunity to 
round out publications represented. Give 

age, education and experience. 
Box 7256, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Artist-Designer, experienced in layout for 
printed literature - direct mail, booklets, 
catalogs. Strong on quick visuals but cap- 
able of carrying them to clean tight 
comps. Knowledge of typography essen- 
tial. Position permanent. Great Lakes 
Press, 439 Central Ave., Rochester 5, N.Y. 


ADVERTISING AND PUBLIC 
RELATIONS MANAGER 
For Southern Bank 


Steadily growing bank, located in south- 
eastern metropolitan city, with deposits of 
$22 million plus, wants young man or 
woman to handle advertising and public 
relations. Person selected will report 
direct to president and will have a free 
hand in planning and execution of ad- 
vertising and public relations programs. 
Sufficient experience required for in- 
dividual to function with minimum of 
supervision after acquaintance with Bank 
and its policies. Starting salary $4200 to 
$5000 per year, depending on qualifica- 
tions. 

Box 7442, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Iil. 


Small but rapidly growing agency, located 
in the heart of Pennsylvania Dutch Coun- 
try, needs young, capable, imaginative 
artist to be Art Director’s left hand. $75.00 
per week to start. This is an opportunity 
to grow with a young agency that’s going 
places. Write stating experience and refer- 


; ences to 


Box 7426, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


Assistant. 


ADVERTISING 
LAYOUT and 
PRODUCTION MAN 


Well established recognized 
medium - sized progressive 
Chicago advertising agency. 
Excellent opportunity for 
the right man. 

Box 348 
ADVERTISING AGE 
200 E. Illinois St. 
Chicago 11, Ill. 


POSITIONS WANTED 


BUSINESS OPPORTUNITIES 


S Potential in servicing, copy 
| media, research. Exp. general. IQ tests) 
very high. 


Box 7261, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
CREATIVE SALESMAN with five years 
of very successful “hard sell” intangible 
and industrial sales background. Not 
easily discouraged, located in Chicago, age 
30, college graduate, single, will relocate 
and travel. Desires high potential position 

as space salesman wsith publication. 

Box 7260, ADVERTISING AGE 

200 E. Illinois St., ‘Chicago 11, Ill. 
SECRETARY-ADMINISTRATIVE ASSIS- 
TANT - Seeking Publishing, Manufactur- 
ing or Agency connection with proper re- 
muneration. General Advertising, Pub- 
lishing, Manufacturing background, Bud- 
gets, Promotion, Production and Re- 
search. Box 7445, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N. Y. 


PREMIUM BUYER - with “know-how” to 

plan, create, produce and follow-up on 

premiums that move yeur merchandise. 
Box 7257, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


FREE LANCE ARTIST 
Whatever your ART needs! Big or Small, 
top quality and attractive prices. Complete 
ADVERTISING ART and PLANNING 
SERVICE Ideas to finish. Overnite Serv- 


ice! 
ROBIE STUDIOS 
3222 Fairmount Dallas, Texas 


THE VERY IDEA! 
WHEN YOU NEED IT 
When You Need It 
To keep sales steady, use my steady flow 
of ideas...fresh, vital slants that move 
hearts, minds,—and goods! Have planned, 
written and produced useful ads for both 
soft and hard lines. Experienced layout 
artist...my crisp, bold roughs help copy 
put its best facts forward. Developed a 
practical background as merchandiser and 
house-to-house salesman. College degree 
(also studied commercial art). . .36, well 
groomed, with a friendly, persuasive way 
which gets good results from others. No 
opportunity to grow in my Assistant Copy 
Chief post...want greater responsibility 
as the right-hand man to top advertising 
or sales executive. How about it? 
Box 7252, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MERCHANDISING POSITION WANTED 
Want to join a co. or agency that needs 
creative merchandising to move goods in 
this era of self-service retailing. Am now 
selling the trade for a top co. Have made 
over 8,000 calls on distributors and retail- 
ers (food, drug, variety, hardware, etc.). 
My interest, confirmed by aptitude tests, 
points to merchandising. Have a good sales 
record due largely to merchandising ideas. 
Present salary $6,500. College grad. Age 
28. Married. Chicago preferred. 

Box 7259, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


COPY CHIEF or COPY-CONTACT 
For West or Southwest 
Now copy supervisor “Big 10” 4-A 
agcy. 10 yrs. AE, copy, plans, new 
bus. Accts from $25,000 to $3 million. 
Pkg. goods, food, home furngs., 
autom., tvl., finan., indust. 32. 
Healthy, energetic, thorough. Family. 
Ready now. Box 352, ADVERTISING 
— 200 E. Illinois St., Chicago 11, 


DOING BUSINESS IN SPAIN? 
(or want to!) 


Personable, experienced young Ad- 
vertising and Marketing man leav- 
ing for Spain with family for 1-114 
yrs. Would represent reputable 
agency or firm on per-job or retainer 
basis. References—Tops, credit rat- 
ing AAA. Experience-research, ad- 
ministration, heavy international 
print and radio copy. Sailing—May 


WANTED: 


Seasoned Agency Copywriter 
to assume duties of copy and 


creative 


director 


This opening is not for a novice or one who aspires to 
break into the agency business from another field. 


It is for a successfully employed man who has had 
years and depth of experience with substantial agen- 
cies on major accounts of many types. 


The man we seek is, above all, an idea man. Imagi- 
native. Versatile. Able to stand on his own two feet, 
and work harmoniously with the rest of the agency 


team. 


To this man we offer a fine opportunity in a solid, 
respected agency with a diversified list of leading ac- 


counts. 


Salary is open and commensurate with experience 
and achievement. Bonus plan. Profit sharing. 


Send résumé—but no samples yet, please. Replies 
will be held in complete confidence. 


Address: A. E. Aveyard—President 
MacFARLAND, AVEYARD & COMPANY 
333 N. Michigan Avenue + Chicago 1, Illinois 


15. Box 351 Advertising Age, 480 
Lexington Ave., New York 17, N. Y. 


WANT YOUR OWN AGENCY? 
I have a one-man agency, need an all- 
round assistant. Want to retire in year or 
so. You can start buying at once. Pay will 
be modest at start, plenty in year or so. 
BOX 7263, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
WANTED - MAIL ORDER BUSINESS 
Long established leader in mail order 
business wants to broaden line by pur- 
chase of established mail order business. 
Also interested in new potential items. 
BOX 7449, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 
WANTED 
Information concerning location of 


FORMER members of Chicago Ady. Ex- 
ecutives Club (formerly Adv. Mgrs. 


Club) for reunion meeting May 10. Con-'! 


tact W. A. Jimison, BORDEN CO., 3738 
N. Broadway, Chicago Bi 8-8600. 


ART STUDIO, competent staff and top- 
flite freelancers, will furnish your needs 
in spots, continuous tone, line illustrations. 
As little as $5. a month. Request sample 
drawings. Harry Volk Jr., Pleasantville 
34, New Jersey. 

HORSESHOES FROM KENTUCKY 
actually worn by thoroughbreds in Blue- 
grass land. Perfect for office, home or 
yacht. $1.00 postpaid (no. C. O. D.) 

KENTUCKY HOUSE 
Box 1222, Lexington, Ky. 
Name engraved 10¢ per letter. 


“Our 44th Year” 
SR. COPYWRITER $10,000 


Midwest opening with national 
agency billing over 35 million, for 
top-flight industrial copy-contact 
man. Heavy machinery experience 
desired. 


GLADER CORPORATION 
“The ge Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Advertising Age, April 25, 1955 


FOR SALE 


Completely equipped motion picture 
film studio, specifically geared for 
production of televis.on film com- 
mercials. Located in Midwest city. 
Excellent reputation and prospects. 
Priced low for quick sale. 
Box 343 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, II. 


HAND-LETTERING on film 


$1 a word—all styles. No minimum, 
no “extras”. Glossy print for repro- 
duction. 24 hour service—delivery 
anywhere in USA. Order from Style 
Book A free on request. Film Let- 


ss Div., Rapid Typogrepheee, 
act ia East 46, New York 17. MU 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 
DRAKE PERSONNEL, INC. 
Suite 1009 


7 W. Madison ¢ FI nancial 6-2100 © Chicago 2, Ill. 


FOR SALE BY OWNER 


Nine acre estate near Mundelein, Ill. 
8 Room ape Cod house—4 bed- 
rooms, 142 baths. W. B. Fireplace. 
Newly decorated. 2 orchards, ex- 
cellent horse and/or cattle barn. 
Chicken house. 3 car garage. Circu- 
lar drive. $28,500. Owner moving to 
California. Poss. June 15. Call Mrs. 
Westbrook. Days WH 3-2100—Eve. 
and weekends Mundelein 6-7751. 


A SOUND INVESTMENT 
FOR A SECURE FUTURE 


WOULD YOU LIKE TO RETIRE SOON? 

One of the safest investments is in good 
land that will produce a steady income. 
There are some real bargains now in the 
southern part of Mississippi near the beau- 
tiful Gulf Coast,—America’s newest play- 
ground with the most promising future 

Here’s a real bargain that offers an out- 
standing opportunity for a sound invest- 
ment. A 1120 acre Tung Plantation and 
cattle ranch, developed under professiona’ 
management to produce above average re- 
turns on the investment. Located in the 
hills 30 minutes from the coast, on im- 
proved highway. One of the most beautiful 
plantation-ranches in the south. 600 acres 
in Tung trees that have produced a $35, - 
000.00 crop in a normal season. 350 acres 
in improved pastures, with year-round 
grazing, now producing dairy and beef 
stock profitably. 210 acres in pine and 
hardwood timber. Good hunting and fish- 
ing. Owner’s six room and bath home has 
ciiy conveniences. Tenant houses, barns. 
corrals, implement sheds and 12 miles of 
fence in good condition. Complete farming 
equipment for all types of work in good 
working order, Four deep wells with elec- 
tric pumps furnish plenty of water for 
irrigation. Spring-fed creeks supply water 
for live-stock. Owner will sell all, includ- 
ing 50 head young beef and dairy stock, 3 
horses, sheep, hogs etc., for only $85.60 
per acre. One half cash and balance over 
10 years at 5%. If sale is completed before 
May 15th owner will give as a bonus one 
half interest in all royalties from minerals 
and oil produced on the land from present 
leases, 


Box 344, ADVERTISING AGE 
200 E. Illinois St., Chicago, Ill. 
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inet nine 


background. 


Box 347 
480 Lexington Ave. 


Right there is a gap in constructive thinking—and along 
comes old debbil compromise. 


Wouldn’t it be smart to have in your outfit a co-ordinator 
who has both kinds of experience? Available all along the 
line from planning through production, to interpret pro- 
cedures, processes and decode the lingo of TV? Think what 
a saving in waste motion—and—moans in the night! It 
could save you, Sir many thousands of dollars. 


Well, if you have a product of interest to women, here’s an 
alive, enthusiastic, seasoned woman who can serve you. 
She’s built TV commercials from concept to screen. She’s 
now working for a nationally known product on TV com- 
mercials which have won awards and made sales boom. 


She could well be just the additive your organization needs. 


ADVERTISING AGE 


es 


TO A BEWILDERED SPONSOR _ 


Is your product being presented on TV as forcefully as you 
wish? Or do your commercials go “west of Denver” —leav- 
ing you puzzled and worried about your investment? 


HODEPEEteHPEeeneneeee 


The TY live and film commercials the public sees today are 
the combined work of ad agency personnel and show- 
business people. On the other hand, the client’s personnel 
may have little or no show-business experience in their 


Hoenenaneesineat 


New York 17, N. Y. 


ADVERTISING and 
SALES PROMOTION 
OPPORTUNITY © 


A nationally known Chicago housewares manu- 
facturer has opportunity for a young man in its 
Advertising and Merchandising Division. Back- 
ground of ingenuity in advertising, display, 
merchandising, sales promotion and market re- 
search helpful but not necessary. Usual op- 
portunity for college graduate in his twenties 
to develop and grow. Write complete details and 
current earnings. Our employees know of this ad. 
Box 354 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


SCIENCE WRITER 


Eastern Pharmaceutical Manufacturer 
seeks a college graduate in premedicine, 
biology or chemistry with experience in 
semi-promotional technical writing. Po- 
sition entails panning clinical studies; 
writing and editing manuscripts; plan- 
ning scientific exhibits for medical meet- 
ings; analyzing ‘lata; preparing rough 
graphs, case report forms, and charts; 
contacting physicians through corre- 
spondence and through personal visits. 
Applicant should possess rare combina- 
tion of imagination and ability to pay 
careful attention to detail. Comprehensive 
benefit program. Send complete record 
of education and previous experience. 
Box 346 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


ADVERTISING 
EXECUTIVE | 


Challenging change sought by young 
Advertising-Public Relations Mgr. 
Successful background includes 
planning, development and adminis- 
tration of promotional programs for 
wide range of products sold in all 
major industrial markets. Over 7 yrs. 
practical experience covers all phases 
advertising from market research to 
copy-editorial writing to layout- 
production. Will consider Advt. Mgt., 
Agency Contact or Pub Rep. posi- 
tions .. . Prefer South or Southwest 
location. Box 355 Advertising Age, 
200 E. Illinois St., Chicago 11. 


DO YOU 
NEED AN 


SALES PROMOTION 
EXECUTIVE 


Advertising Experience Helpful 


Due to an ambitious expansion program, 
an aggressive long-established well-fi- 
nanced corporation has immediate oppor- 
tunities ior experienced sales executives 
in several districts. The men chosen as 
District Sales Managers should have a 
record of accomplishment in selling sales 
promotion services or other intangibles 
and in training, backing up and supervis- 
ing a field sales force. Salary is com- 
mensurate with responsibility. To arrange 
a confidential personal interview with a 
company officer, write in detail giving your 
educational, personal and sales executive 
qualifications. Familiarity with retail ad- 
vertising and promotion, and contacts in 
the grocery, department store and related 
fields are desirable. Your reply will be 
handled in strict confidence. Our own or- 
ganization knows about this ad. 
Box 345 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Tl. 
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(Continued from Page 3) 
showed an electric shaver for 
women that retails at $3.98. 

Armitage Co., Chicago, exhibited 
wool ties with genuine fishing fly 
lures sewed in as patterns. 

Plus Marketing Premium Mer- 
chandise Corp., New York, had a 
: folding sun chair retailing for 
J $13.95. 

. Inter-Hemisphere Imports Inc., 
New York, had a display of im- 
ported Dutch cycles ranging from 
a single seater bike to a bicycle 
built for five. 


® Other trends in premiums ob- 
servable at the show were: 


The Midwest's 7 
outstanding placement 
service for Adv. - Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


roa a 
Executive 


Placement 
Counselors 


IDEA, COPY, CONTACT MAN 


Experience with beer, farm feed, 
equipment accounts. Qualified for 
fertilizer account. Promotion, public 
relations ideas. Age 29, farm back- 
ground, college. Prefer Mid-West. 
Box 350, Advertising Age, 200 E. 
Illinois St., Chicago 11, Ill. 


NEED GOOD AD MEN? 


ou need an A/E, Copy Writer, Pro- 
n or Merchandiser, why not call on 


Whether 
duction 
me since I Save an extensive array of man- 
,»0wer currently available at varied income 
levels. No obligation. All negotiations com- 
pletely confidential. 


GEORGE E. PYLKAS 
cCapifrutive Advertising Consultant 


220 s. sAC EMPLOYMENT AGENCY, INC. 
ate Chicago WA 2-4800 


a 


i WANTED— 
CIRCULATION 
MANAGER: 


A top business publication not lo- 
cated in NewYork or Chicago has 
excellent ‘opening for ambitious ex- 
_.peti¢nced man. Give us your back- 
ground, salary requirements and a 
small photo. This is much above 
average opportunity for the right 
man, we assure you. All replies will 
be kept confidential. Box 338, AD- 
VERTISING AGE, 200 E. Illinois St., 
" Chicago 11, Il. 


CREATIVE 
AUTOM. P. R. & PUB. WRITER: 


MEDIA DIRECTOR: Ad agcy. 
TECH PUBLICITY WRITER: $8-10,000 


ART DIRECTOR: Dept. store, Chicago 
area. Hvy. retail expr. 8-10,000 
GENERAL COPY WRITER: $7-9,000 
INDUS. COPY CONTACT: To $7,500 
INDUS. MKT. RESEARCH: To $7,500 
INDUS. COPY WRITER: $5-7,500 


MEDICAL COPY WRITER: 7,500 
ADV. MGR.: Leading financial institution 
(Bank expr.) $6-7,000 
TECH. EDITOR: (Associate) For nat’l 
trade magazine $6-7,000 
ADV. AGCY. PRODUCTION: $6-7,000 
P. R. ACCT. EXEC: Product publicity & 
news writing $5-6,500 
ASSOCIATE EDITOR: Trade publication 
retailing knowledge. Start $6-6,500 
All above positions for men 28 to 42 years 
of age. Send duplicate résumé to: 

, Jack Lewis 

| Accredited Personnel Service 

, 12 S. 12th Street 


Philadelphia 7, Pa. 


Trends Toward Better, Costlier 
Premiums Reflected at PAAA Show 


The average price of self liqui- 
dators is now $1 or more. The 
average price in previous years 
ranged from 50¢ to 75¢. 

Self liquidators are gaining 
weight. In past years, the majority 
of self liquidators weighed less 
than 8 oz. This enabled users to 
take advantage of low mail rates. 
Companies now ship items heavier 
than 8 oz. at parcel post or more 
expensive rates. 

Because of improved packaging, 
the use of breakable items has 
greatly increased. 


# Premium promotions have be- 
come an important function in ad- 
vertising agencies in the last few 
years, Robert E. Healy, v.p. and 
chairman of the operations com- 
mittee, McCann-Erickson, told 
more than 1,100 persons Tuesday. 
Other speakers were Arthur H. 
(Red) Motley, publisher of Parade, 
and Adolphe Zuzenak, advertising 
and merchandising director of Tom 
Boy Stores, St. Louis. Gordon C. 
Bowen was moderator. 

Mr. Healy pointed out that there 
is a growing tendency among man- 
ufacturers to sell the consumer on 
their products at the point of sale 
rather than relying on the efforts 
of dealers. 

Because of 


technological im- 


SOMETHING EXTRA—Ice skater Mar- 


cia Drewry, who was crowned 

“Miss Something Extra” at” »- 

mium Buyers exposition, looks 

just that as she relaxes after her 
cycling stint. 


provements in the production of 
consumer goods and because of the 
reduction of competitive distances 
between goods, bad products do 
not last long on today’s markets, 
Mr. Healy said. There also exists a 
jungle warfare for shelf space in 
stores because there are many 
more products today than 15 years 
ago, he said. Manufacturers de- 
pend more on agencies today be- 
cause more of their profits de- 
pend on marketing skills rather 
than production skills. 


a Mr. Motley listed product, price, 
planning and promotion as the 
four vital ingredients for a suc- 
cessful premium campaign. He 
suggested that professional sales- 
men in the premium field learn 
more about premiums and urged 


Los Angeles. 


*Magazine Group A 
*Magazine B 


Box 353 
480 Lexington Ave. 


A SHORT STORY ON ALONG HAUL... 


(reading time — 2 minutes 34 seconds) 


This fast expanding Publishers’ Representatives’ Group, new in name 
but old in face and performance, has grown to a degree where it can 
now provide coast to coast, as well as regional, advertising sales 
representation at our offices in New York, Chicago, Philadelphia and 


We are doing a good, substantial job for our magazines and we are 
now in a position to service at least two more publishers. 
We suggest you investigate the job we’ve done for... 


Women’s Field 
Spectator Sports Field 212% gain in 3 years 


*Magazine Group C Juvenile Field 140% gain in 4 years 
*Magazine D Annual 43% gain in 1 year 
*Magazine E Rural Quarterly 16% increase in Ist 3 mos. 


We strive to make ourselves an asset to the publishers we represent, 
investing heavily in the future. May we make an appointment with you. 


ADVERTISING AGE 


57% gain in 1 year 


*Name and publisher upon request 


New York 17, N. Y. 


Manar Stones Buck 


Bowen Drewry 


HOLD THAT TIGER—Riding a Tiger Quintet bike imported from Holland 
at the Premium Buyers show in Chicago are Hugh Manar, Spur Dis- 
tributing Co.; Edward T. Stones, assistant advertising manager, Al- 


bers Milling Co.; Robert Buck, 


premium buyer, Pet Milk Co.; 


Gordon C. Bowen, president of Premium Advertising Assn. of 
America, and Marcia Drewry, who reigned as the show’s “Miss 
Something Extra.” 


that amateur salesmen take up 
some other occupation. 

Smart users of premiums are 
pre-testing the premium on pan- 
els which represent a cross section 
of the U. S. population as to age, 
sex, income, etc., Mr. Motley said. 
Unless the percentage of the panel 
ordering a premium is substantial, 
Mr. Motley said, the premium user 
knows that his product is not right 
and that another premium must be 
found. 

Through the test panel, it also 
can be fairly easily determined if 
the price of the product is right 
and whether the volume will be 
sufficiently large to permit pur- 
chase at a price that will be really 
self liquidating, according to Mr. 
Motley. 

In the planning end, the dealer 


i}must be assured by the premium 


manufacturer that the requested 
number of premiums can be de- 
livered at specified times, Mr. Mot- 
ley said. “Nothing kills a sale 
more quickly and effectively than 
the news that the customer cannot 
have the color or size he desires,” 
he said. 

“There is still too little under- 
standing of the importance of pro- 
motion ... packaging, point of sale 
displays, and paid advertising... 


in successful premium selling,” 
‘Mr. Motley said, He stressed that? 
promotions behind premiums are 
‘as important as promotions behind 
products themselves. 


= Premiums in the retail food in- 
dustry are sales stimulators, but 
‘they must earn their keep the 
/same as any food item, said Mr. 
Zuzenak. He listed seven problems 
in retail food stores and suggested 
ways in which premium merchan- 
disers could overcome them. 

1. There must be an immediate 
need and desire for the premium. 
Premium men should make sure, 
by house to house canvass, that 
premiums are wanted by consum- 
ers before placing them in food 
stores. : 

2. Premium men should be pre- 
pared to deliver any number of 
specified premiums when re- 
quested. 

3. Premiums should be packaged 
in smaller lots, so that housewives 
who are doing the family shopping 
will be able to afford to pay for 
them. 

4. How much profit should be 
made on premiums? Depends upon 
‘premium, sales volume, etc. 

_ 5. Be honest in the use of fig- 
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Too Many ‘Amateurs’ 


Drawing Pay as 
Pro Admen: Guild 


(Continued from Page 2) 
sponsor two of the biggest tv pro- 
grams? he asks, 


® To those who think gimmicks in 
merchandising can replace good 
advertising, Mr. Guild says mer- 
chandising supplements advertis- 
ing, but cannot replace it. Most of 
those who feel merchandising is 
more important than advertising 
are in the food field, he says. 

In answer, Mr. Guild said that 
there are only ten grocery products 
which sell in greater quantity than 
Skippy peanut butter—a GB&B 
client—— which has only three sales 
people to cover the U.S. These 
three men have no time for mer- 
chandising, and they do not ask 
their brokers to do merchandising 
jobs. Advertising can—and does— 
carry the load, Mr. Guild said. 


@® Mr. Guild’s message was that 
advertising is not an exact science, 
but is a profession. It cannot be a 
business, he said, because of spe- 
cialized creative and intuitive re- 
quirements. His plea was for more 
professionals in the business. 

He set up the following requi- 
sites for a professional: 

1. An adman who fully recog- 
nizes the purpose and power of ad- 
vertising and believes in it. 

2. A man who continues to study 
every facet of advertising. 

3. An adman whose counsel can 
be trusted because it comes from 
living up to his self responsibil- 
ity rather than resulting from 
thoughts of his own self interest. 

Professional advertising men 
can make an important contribu- 
tion to society—and have a lot of 
fun doing it—Mr. Guild concluded. 


no need for fictitious values. 

6. Guarantee sales. If the man- 
ufacturer is willing to guarantee a 
product, the consumer should be 
willing to pay more for it. 

7. What items should be given 
heavy promotions? He suggested 
that premium men use common 
sense in suggestions made to food 


/ures, If the price is right, there is 


store operators. 


Information for advertisers 
about this new ad-feature — 


HIGHSPOT OUTDOOR 
LOCATIONS AVAILABLE 


This new market place for informing 
advertisers and agencies about avail- 
abilities of highspot outdoor loca- 
tions will appear in Advertising Age 
on the last Monday of every month— 
May 30, June 27, July 25, etc. 


Advertising Rates 


Number of insertions used within 12 
months from date of first insertion 
determines the frequency rate. 


Cost per insertion 


4 ey inches: 1 time 6 times 13 times 

To x2 § 58.00 $ 56.00 $ 54.00 
8 column inches: 

7 coe x "108.00 104.00 100.00 
Deadline for ad copy is 12 days 
preceding Monday of issue. 

Mail, wire or phone orders 
and ad copy to William Hanus 


Advertising Age 


200 E. Illinois St., Chicago (11) 
Telephone: DElaware 7-5200 


traffic count. 18-hour gross 182,000; 


PHILADELPHIA’S ‘‘TIMES SQUARE”’ 


At Broad, Erie and Germantown Avenues—one of the city’s busiest 
shopping areas. Impressive eye level display commands attention, day 
and n‘ght, to traffic heading south on Broad and west on Erie. Subway 
outlets, trolley and bus lines, Greyhound Bus Terminal, all add to 


only $20.00 a day. Three paintings a year. 


|| OUTDOOR ADVERTISING COMPANY 


net 90,000. Size 28’ x 25’. Yours for 


3627 N. Smedley Street 
Philade'phia 40, Pa. 
Phone: BAidwin 9-5500 
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eCalls gets your products used! 


McCall’s readers, in more than 4,500,000 of the best run 
homes in America, read, clip and use food recipes in McCall’s 
editorial features and advertisements ! 
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